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Feed Price Adjustment Order Issued 


DESIGNED TO RELIEVE SQUEEZE 
CAUSED BY PREVIOUS ORDERS 


New Formula Feed Ceilings May Be Set on Basis of 
Market Value or Ceilings on Ingredients— 
Unnecessary to Follow Market Down 


By JOHN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


WASHINGTON — The Office of 
Price Stabilization this week issued 
a supplementary price regulation pro- 
viding for adjustment of ceiling prices 
on formula feeds. 

The order—Supplementary Regula- 
tion No. 7 to the General Ceiling 
Price Regulation—establishes a pro- 
cedure under which feed manufac- 
turers may increase their ceiling 
prices to reflect increased total in- 
gredient value. 

It also permits wholesalers and re- 
tailers of manufactured feeds to hike 
their ceiling prices to reflect increases 
in their suppliers’ ceilings. 

(See text of order on page 14 and 
story on this page.) ’ 

Policy Decision 

Issuance of the feed price order 
was followed late this week by a 
major policy decision affecting the 
feed as well as other industries. Ed- 
ward F. Phelps, Jr., assistant direc- 
tor of price stabilization, said that, 
as a matter of broad policy, proces- 
sors of farm commodities and all 
others would not be required to re- 
duce prices of processed products 
from their ceilings if the compon- 
ents or basic farm commodities 
dropped below levels upon which the 
ceilings were based. 

This decision, later affirmed by for- 
mal notification to OPS field offices 
backs up the contention of feed price 
consultants that Supplement 7 did 
not require feed manufacturers to 
follow ingredient markets down. 
Only competitive conditions can force 
manufactured feed prices below ceil- 
ings once they are established. 

To Relieve Squeeze 

The new regulation was designed 
primarily to relieve the problem 
which confronted feed manufacturers 
in pricing out soybean oil meal in 
manufactured feeds after beans and 
meal were given specific ceilings. It 
will remove the same problem in re- 
gard to other commodities which may 
go above legal minimum ceilings at a 
later date. 


The order may not cover every 
contingency that feed manufacturers 
face, and, according to some legal 
representatives of feed manufactur- 
ers, its phrasing leaves something to 
be desired. But it provides broad re- 
lief for the feed industry and is 
considered acceptable to most of the 
industry. 

It is agreed that Lloyd Riford, act- 


ing head of the feed section of OPS, 
and his economic consultant, L. C. 
Cunningham, accomplished a con- 
structive job in getting the supple- 
ment through in a short time. 

The basic problem which arose for 
the feed industry resulted from the 
removal of soybeans and soybean oil 
meal from the list of commodities in 
section 11 of the GCPR. In that 
regulation all prices were frozen to 
the highest levels existing in the base 
period of Dec. 19-Jan. 25. For agri- 
cultural commodities not selling at 
the legal minimum ceilings the GCPR 
made a special provision. It allowed 
a pass-through or increase in proc- 
essors’ prices for those agricultural 
commodities not at legal minimum 
ceilings to reflect increases by pro- 
ducers. 

When the soybean price went 

(Continued on page 73) 


ICC’ Orders 30-Ton Minimum 
Car Loadings Effective March 15 


WASHINGTON — The Interstate 
Commerce Commission this week or- 
dered that grain and grain products 
shipped in boxcars be loaded to maxi- 
mum weights of cars delivered by 
carriers. The order, effective March 
15, affects all shipments of feed and 
flour. 


The first of its type since World 
War II, it was issued to help meet a 
growing boxcar shortage and James 
K. Knudson, defense production ad- 


ministrator, said that even more 
drastic measures may be necessary. 

Under the new order, before car- 
riers can accept any carload grain 
products or by-products in a freight 
car such car must be loaded in ac- 
cordance with one of the following re- 
quirements: 

(1) The quantity shall equal or ex- 
ceed in weight the marked capacity 
in pounds as stenciled on such car or 
as shown under the caption “Capac- 
ity” in the Official Railroad Equip- 


ment Register; or 

(2) Grain products or by-products 
in bulk shall be loaded to an eleva- 
tion not lower than 24 inches from 
the ceiling of the car at its side wall, 
or if the interior walls of the car are 
partially sheathed or lined, to the 
utmost elevation without over-run- 
ning the sheathing or lining; or 

(3) Grain products or by-products 
in packages, in straight or mixed car- 
loads, shall be loaded to a weight of 
not less than 60,000 Ib.; or 

(4) Cars loaded with grain prod- 
ucts or by-products in packages, in 
mixed carloads with grain in pack- 
ages, shall be loaded to a weight not 
less than 60,000 Ib.; or 

(5) When such a car is loaded to 
full visible capacity. 

Exempted from the order are grain 
products or by-products moving un- 
der and in accordance with “clean 
out” or “remnant” rules, published 
in applicable freight tariffs. 


Procedures Outlined 


Here’s How Feed Men Are Affected 
By Supplementary Price Order No. 7 


Here’s how the new price regula- 
tion for the feed industry affects for- 
mula feed manufacturers, wholesal- 
ers and retailers. 

(A text of the order—Supplemen- 
tary Regulation No. 7 to the Gener- 
al Ceiling Price Regulation—appears 
on page 14. See also the story on 
this page.) 

@ The regulation sets up a procedure 
whereby a feed manufacturer may in- 
crease his ceiling price to reflect a 
higher total ingredient value. A man- 
ufacturer may set a new ceiling on 
the basis of ingredient ceiling prices 
or the reasonable market value of in- 
gredients. 

@ Formula feed wholesalers and re- 


tailers may increase their ceiling 
prices by the same amount as the 
increase in their suppliers’ ceiling. 
@ Formula feed prices do not have 
to go down if total ingredient values 
drop. After anyone making or selling 
formula feeds establishes a new ceil- 
ing, he does not Pave to follow the 
markets down. He does not have to 
set a lower ceiling. And there is noth- 
ing but competition to force him to 
reduce his price below his new ceil- 
ing. On the other hand, if ingredient 
prices move upward later, a new and 
higher ceiling may be set. That is— 
if, after a new ceiling is calculated, 
the total ingredient value rises be- 


(Continued on page 8) 


OPS Rejects Plea 
for Higher Chicago 
Soybean Ceiling 


WASHINGTON—The appeal of the 
Chicago Board of Trade and affiliated 
terminal merchandising interests for 
an advance in the board of trade 
ceilings on soybeans has been re- 
jected. 

Office of Price Stabilization officials 
refused without equivocation to con- 
sider the appeal of the Chicago group. 
This decision appears to end this mat- 
ter at least as far as the Chicago 
March contract is concerned, and 
there is some doubt that it may be 
renewed for some time to come. 

The sharp break in the March con- 
tract for beans appears to have re- 
sulted in the knowledge that OPS 
was unwilling to boost the ceiling for 
beans at Chicago at this time to re- 
lieve any longs caught in the March 
contract at higher than ceiling prices. 


Further Increase 
Shown in Farm 
Commodity Prices 


WASHINGTON — Farm prices 
climbed- 4% during the month ended 
Feb. 15 to reach a record high. 

The USDA index of prices paid by 
farmers for what they bought rose 

The only major commodities which 
exceeded parity or the highest price 
between May 24 and June 24—the al- 
ternative legal minimums—were beef 
cattle, veal calves, lambs, sheep, cot- 
ton, cottonseed, wool, rice and soy- 
beans. 


Feb. 15 parity prices for major 
commodities, with comparisons, are 
shown here. Prices are per bushel 
unless otherwise stated. Following 
these are prices received by farmers 
as of Feb. 15, with comparisons. 

PARITY PRICES 


Feb. 15, Jan. 15, Feb. 16, 
1951 1960 
2.10 


Hogs, cwt. 

Beef cattle, cwt. . 
Butterfat, 1b. 
Eggs, doz. 


> 
| 
| 
4 
Barley .. 1.48 1.42 
EUS 1.79 1.65 
Te | Gr. sorgh., cwt... 2.91 2.90 2.77 
= Soybeans ........ 2.76 2.73 2.48 
aes Flaxseed ......... 461 4.54 4.24 
Cotton, Ib. ...... 3311 .3298 -2988 
am Cottonseed, ton .. 72.00 71.00 65.20 
Hogs, cwt. ...... 20.90 20.60 18.60 
Cattle, cwt. ..... 19.40 19.10 16.80 
Butterfat, Ib. ... .751 
PRICES RECEIVED 
FEEDSTU Feb. 15, Jan. 15, Feb. 15, 
= 1951 1951 1950 
Wheat ...........8 221 $ 2.09 $ 1.93 
RYO 158 1.48 1.19 
Joe Brooks. .46 Ads ts Oats 
ve Convention Calendar Gr. sorgh, cwt... 218 210 1.88 
Price Regulation Text ...........14 Cotton, Ib. ...... 4131 
Cottonseed, ton ..100.00 101.00 43.60 
Swine Nutrition Developments .. .34 Soybeans ........ 3.06 2.90 
Flaxseed os 4.49 4.25 3.69 
New Products, New Literature. . .50 2200 20060 16.60 
29.00 27.00 20.40 
Antibiotics in Chick Rations .... .62 
Management for Profit ...........26 414 -296 
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A Prompt Assist 


T is to the credit of Lloyd Riford, acting head of the feed section of the 

Office of Price Stabilization, and his assistant, L. C. Cunningham, that 
this week's supplementary price regulation on formula feeds came out as 
promptly as it did. The OPS at present is so understaffed and disorganized, 
and faced with so many immediate problems, that the difficulty of obtain- 
ing prompt attention to a “relief” action obviously was tremendous. This 
was the first such “relief” to a hardship situation to be cleared by the OPS. 
The fact that it was necessary to the continued legal functioning of the feed 
manufacturing industry does not minimize the effort necessary to put it 
through the proper channels promptly. The incident does, however, illustrate 
the need for having qualified industry men in the price agency—men who 
have a realistic understanding of normal industry practices and the reasons 


for them. 
* * * 


The Relief Is There 


N considering this week’s action, it must be kept in mind that the order 
is simply supplementary to the General Ceiling Price Regulation, and 
its whole purpose and effect is to prescribe a method by which manufacturers 
and distributors of formula feed may raise their ceiling prices over the 
GCPR base period ceilings when and as ingredient prices advance. The sup- 


' plementary regulation cannot be separated from the GCPR. It is permis- 


sive, not prohibitory. It does not at any point say “you may not do this or 
you may not do that.” It simply says, in effect, “this is how you may re- 
calculate your ceiling prices.” There is no compulsion for a manufacturer 
to adjust his ceiling price downward if ingredient prices decline, inasmuch 
as the ceiling is just a peg, and not necessarily a selling price. Once the 
manufacturer establishes his ceiling, he can use it until such time as he can 
justify, by recalculation, a new one by applying the “pass-through” provi- 
sions of the General Ceiling Price Regulation. 

There does not seem to be any good reason why this should not afford 
relief to the situation faced by feed manufacturers in pricing their products 
during the past two or three weeks. It generally is considered to be a tem- 
porary device, although it probably will be used until the OPS gets around 
to issuing specific ceiling prices for all ingredients, when an over-all feed 
order probably would be forthcoming. When this will happen is any one’s 
guess. 

Price control, by its very nature, is arbitrary and an economic fallacy. 
No price regulation ever was written or probably ever will be written that 
is entirely equitable and that covers every circumstance. There are a good 
many questions left unanswered in this one, some of which will call for 
further amendments and clarification. But, price control we do have, and 
in the present instance we think a good job was done in clearing up an im- 
possible situation reasonably and promptly. The formula feed business is 
largely seasonal, as far as the volume of its principal products is concerned. 
If a practical method of pricing formula feeds had not been authorized 
without delay, the industry could have lost more in a few weeks than could 
have been regained in a year. Such a dilemma was avoided, and we think 
the industry should give credit to its representatives who were responsible. 


* * * 
Quotes 


NE of the leading commentators—a man who previously had a long 

and successful business career: “It is strange how our big business and 
professional men, once pulled into public service in Washington, become 
infected with the political termites hidden in the Washington woodwork. 
They begin to talk and act with a reckless disregard for facts and money 
that would mean disaster in their own businesses or private affairs.” 


* 
NOTHER highly regarded columnist: “Price control will not work at 


all if the inflationary pressure continues to accumulate. It will produce 

an orgy of black markets, of injustice and discontent. 
“In order to make price control work with reasonable honesty and fair- 
ness it would be necessary not only to stop adding to the inflation but to find 
ways of accomplishing a measure of disinflation. This will have to be brought 
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For News Details to 74-77 


Chick Mash Sales 
Continue to Gain 
in Northwest 


Formula feed demand was report- 
ed fair to brisk by manufacturers in 
the Northwest, and business pros- 
pects for the next several weeks ap- 
pear very good to all concerns. 

Chick starter mashes are moving in 
larger volume each week, reflecting 
anticipated large hatchings in this 
area. It is still early for turkey 
starter business on any large scale, 
but a big year is expected in this 
line of feed, too. 

Some concerns report that hog feed 
sales have picked up recently, mainly 


The index of wholesale feed- 
stuffs prices for the country as 
a whole, compiled by the Pro- 
duction and Marketing Admin- 
istration stood at 250.6 as of 
Feb. 28, up 1 point for the 
week. The feed grain index was 
250, down 2 points from the 
previous week. 


concentrates. However, others rate 
the demand for these formulas as only 
fair. Calf starters also are moving 
better, particularly in the Wisconsin 
area. 

The price regulation issued early 
this week cleared up some confusion 
in the trade, and worries along this 
line subsided somewhat, permitting a 
more routine approach to business. 

Easiness in some primary ingredi- 
ents tended to slow buying down to- 
ward the end of the week, some man- 
ufacturers reported. Another factor, 
too, is the delay in shipments caused 
by the boxcar shortage. With ship- 
ments ordered some time ago just 
arriving at feed stores, dealers found 
themselves fairly well stocked for im- 
mediate needs. 

Operations, though limited at times 
by the boxcar shortage, continued at 
a normal rate. Most concerns are 
operating on a five-day, 16-hour 
schedule, although some are running 
24 hours a day. Some Saturday work 
also is scheduled. 


Lighter Formula 
Feed Demand 
Noted in S. W. 


General reaction to supplementary 
regulation No. 7 which allows feed 
manufacturers to raise their prices 
in relation to current ingredient costs 
higher than the base period was slow- 
er demand for formula feed from the 
dealer trade. This was the consen- 
sus of reports from manufacturers 
in the Southwest. 

Feed manufacturers who took ad- 
vantage of the OPS amendment to 
adjust their prices to the higher in- 
gredient costs prevalent at that time 
averaged increases of $1@2 ton. The 
immediate result in many cases was 
a lighter demand from the dealers. 
A contributing factor was that for 
several weeks preceding the order 
many dealers anticipated the price 
advances and stocked heavier than 
usual at that time. 

However, there were exceptions to 
the rule and some dealers and feed- 
ers continued to need feed and were 
in the market this week in spite of 
price A new t 


later in the week was a decided 
weakening of grain markets causing 
corn to drop 4@5¢ bu., milo 8@15¢ 
cwt. and millfeed $2@2.50 ton. Soy- 
bean oil meal was down $2 ton. The 
change in the complexion of the 
market caused formula feed prices 
to weaken and there were indications 
of reductions up to $1.50 ton in the 
offing. 

There was no noticeable effect on 
production. Operations at most mills 
continued full-time, with some over- 
time necessary. Some mills were go- 
ing to run Saturday this week, and 
possibly Sunday. 

Carlot business was fair, dock bus- 
iness, in contrast, was heavy. Use of 
trucks is heavy in this area and the 
ICC regulation which will restrict a 
minimum loading to 30 tons is ex- 
pected to cause truck transportation 
to increase. Some feed plants were 
concerned about the lack of sufficient 
dock space under such circumstances 
and the inadequacy of their floor 
stock facilities. 

Reviewing February sales, a num- 
ber of southwestern feed manufac- 
turers indicated considerable im- 
provement over January and a de- 
cided advance from February, 1950. 
Some preliminary guesses placed 
February, 1951, 10-20% better than 
a year ago. 


Poultry Outlook 
Promising for Feed 
Men in Pacific N.W. 


The formula feed business con- 
tinues quiet in the Pacific Northwest, 
with mild weather giving promise of 
an early spring. Retailers state that 
their fertilizer and garden supply 
business holds excellent prospects and 
there is already a good demand for 
fertilizers. 

Unofficial estimates are that the 
chicken population will probably be 
up 20 to 25% above a year ago, and 
for this reason millers of poultry 
feeds are in a fairly optimistic frame 
of mind. 

The dairy feeding business is down 
from a year ago, not only because 
mild weather has discouraged heavy 
feeding, but also many animals have 
been shipped out of this area, pri- 
marily to California. Estimates on 
the percentage of decline in dairy 
feeding vary, but it probably is safe 
to say that dairy feed business is 
down at least 15% from a year ago. 
Prospects are for a turkey population 
in Washington about the same as last 
year. 

Formula feed prices remained 
steady during the week. 


¥ 


Brighter Prospects 
Seen for Feed Sales 


in Central States 


Formula feed trade in the central 
states region is still described as only 
fair, although prospects for some im- 
provement are more cheerful. The 
new formula feed pricing regulation 
issued Feb. 26 is expected to clarify 
the confusion which had prevailed in 
the minds of both manufacturers and 
feed buyers. Customers who had been 
deferring purchases for that reason 
are now expected to come in. 

It is reported that consumer 
chases of feeds from retail outlets 
have picked up somewhat the past 

(Continued on page 78) 
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Mix the 


POULTRY MIXING FEED 


with your own stock ingredients and grains 


makes a complete line of unsurpassed poultry : 
feeds. We supply formulas. T 


with your own stock ingredients and grains 
gives you hog feeds that incorporate the jatest 


SWEET MIXING FEED oe in scientific swine feeding. We supply 
formulas. 

45% pure cane molasses guaranteed. A 

heavy-molasses feed that improves your 


dairy, cattle, sheep and horse feeds. We 
supply formulas. Also tops for grass silage 
preservation. 


in your 


You don’t have to worry about Arcady Mixing Feeds 
going stale in storage. The spectrophotometer assay as 
shown above and the biological assay as shown at right 
. .. provide positive proof of the efficiency of Arcady’s 
exclusive Emulsified Liquid Premix in sealing in vitamins, 
preventing loss in transit or storage. 


You have wanted these ingredients—and this vitamin 

stability. ..in your poultry and hog mixing feeds. 

Now you can get them. 

Soya lecithin, condensed buttermilk, cane molasses, 

vitamin A and D feeding oils, together with niacin, 

are thoroughly churned into an emulsion. This emul- 

sion is then cure-impregnated, without excessive 

heating, into a dry carrier containing hi-protein soy- 

bean oil meal, fish meal and fish solubles, B-complex 

vitamins, trace minerals, vitamin Biz and antibiotic Please take this 


feed supplement. FIRST STEP 


If you are interested in getting ' 
full details about our mixing feeds, complete formulas and EXAMINE FREE SAMPLE 
merchandising service . . . we request that you drop us a 
card or letter and we'll promptly mail samples and com- 
plete kit for your consideration, with no obligation, of 


course. Let us hear from you. 
ARCADY IS THE HOUSE ARCA DY FARMS 
MILLING COMPANY 


“A Modern Feed and Feeding 223 West Jackson Boulevard, 


Program for Every Farm Need.” Chicago 6, lilinois 
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Farm Animal Population Gains 


NUMBERS OF CATTLE AND HOGS 
SHOW SUBSTANTIAL INCREASE 


Farm Value of Livestock, Poultry Hits Record High— 
Number of Milk Cows About Same as Year Ear- 
lier—Number of Chickens Down 3% 


WASHINGTON—Numbers of live- 
stock and poultry on farms and ran- 
ches showed a net increase during 
1950 for the second consecutive year, 
the Bureau of Agricultural Economics 
reports. The inventory as of Jan. 1, 
1951, was 4% greater than on Jan. 1, 
1950, but the number was still about 
13% below the peak of Jan. 1, 1944. 

The upturn during 1950 was marked 
by substantial increases in cattle 
and hog numbers, according to the 
U.S. Department of Agriculture 
agency. It also featured a 4% in- 
crease in the number of stock sheep, 
the first gain since the decline started 
in 1942. 

The number of milk cows on 
Jan. 1, 1951, was about the same as 
on Jan. 1, 1950. The number of chick- 
ens was 3% less than a year earlier. 

d the number of horses and mules 

mtinued the decline that has been 

progress for many years. 


Record Farm Value 
The farm value of livestock and 
ultry reached a new record of 
7.5 billion on Jan. 1, 1951, 20% 
bove the previous high in 1949 and 
% above the 10-year average 
1940-49). Except for horses and 
ules, the farm value of every species 
as above last year. 
The report on livestock and poul- 
numbers on farms and ranches 
of Jan. 1, was issued recently by 
e Crop Reporting Board of BAE. 


Livestock and poultry not on farms 
are excluded from the totals. 

(For animal population figures 
by states see table on page 10. A 
condensed table for the U.S. as a 
whole appears on page 73.) 

Here are detailed reports on num- 
bers and value by species: 

Cattle: Cattle and calves increased 
4,127,000 head during 1950, bringing 
the total number to 84,179,000 head 
on the first of the year. The gain 
in number of all cattle on farms 
during the past year amounted to 
5%, the largest percentage increase 
since 1943. The Jan. 1 inventory was 
7% above the average number for 
the decade 1940-1949 and only 2% 
below the record high of 1945. 

Increases were recorded in all re- 
gions. Numbers were reduced in only 
five states—Maine, New Hampshire, 
Vermont, Massachusetts and North 
Dakota. 

Sharp increases in beef cow and 
calf numbers accounted for much of 
the change in the inventory of all 
cattle. The 18,383,000 head of beef 
cows two years and over in herds 
Jan. 1 was 10% more than the pre- 
vious year and constitute a new rec- 
ord high. “Other” calves numbered 
14,045,000 head, a gain of 11% and 
a record high number for this class. 

The number of milk cows and heif- 
ers two years old and over, estimated 
at 24,579,000 head was ly un- 
changed. However, milk heifers 1 to 


2 years old increased 2% and heifer 
calves gained 8%. 

The average value per head of all 
cattle and calves on farms and ranch- 
es Jan. 1 was $160, an all-time 
high. This is $37 higher than last 
year, The higher per head value, 
with a substantial increase in num- 
bers, boosted total inventory value 
to $13,441 million, or 36% more than 
for Jan. 1, 1950. 

Hogs: Hog numbers on farms Jan. 
1, 1951, estimated at 65,028,000 head, 
were 7% above the 60,502,000 head on 
farms a year earlier and 4% above 
the 1940-49 average. Practically all 
of the increase in the inventory oc- 
curred in the 12 north central (Corn 
Belt) states, which now have about 
72% of the total hogs in the US. 

Hogs under six months of age on 
farms Jan. 1, 1951, totaled 35,980,000 
head, an increase of 11%. Sows and 
gilts, estimated at 11,107,000 head, 
were up 4%. Other hogs over six 
months of age, estimated at 17,941,000 
head, were up 4%. The larger hog 
inventory will be reflected in larger 
hog marketings during the first nine 
months of 1951. 

Value per head of hogs on farms 
Jan. 1, 1951, averaged $33.20, com- 
pared with $27.10 a year eerlier, and 
$42.80, the record high value on Jan. 
1, 1948. Total inventory value of all 
hogs $2,162 million, has been exceed- 
ed only in 1948 and 1949. 

Sheep. Stock sheep numbers showed 
an increase during 1950 after eight 
years of continuous decline. A year 
ago numbers were a record low. The 
1950 increase amounted to 4%, or 
about 1 million head. Most of the 
increase was in ewe lambs, with only 
a small increase in breeding ewes. 
Sheep and lambs on feed for market 
declined 6% to the smallest number 
since 1920. Stock sheep numbers on 
Jan 1, 1951, were 28,065,000 head, 
compared with 27,099,000 a year ear- 


—— 


equipment.) 


ADDRESS INQUIRIES TO: 


DAVE FISCHOEIN CO. nour 
Dept. B 38 GLENWOOD AVENUE MINNEAPOLIS 3, MINNESOTA 


UNCONDITIONALLY GUARANTEED. Efficiency and reliability 
proved by over 3,000 users. 

SIMPLE TO USE. Merely hold in hand a... ~arry to bag. 
No stand or other support 
tirely portable. (Suspension unit available as optional 


necessary .. machine is en- 


CLOSES BAGS TIGHTLY AND SECURELY! Closure is actually 
stronger than the material surrounding the stitches. 
Excellent closure if sifting is a problem. 


lier. The recent peak was 49,346,000 
head on Jan. 1, 1942. 

Stock sheep numbers in the 13 
western states increased about 3%. 

Breeding ewes, 1 year old and over, 
increased only about 1%. Ewe lambs 
for breeding are about 14% larger. 
The ewe lamb inventories are suffici- 
ent to provide a substantial increase 
in ewe numbers. 

The total value of all sheep and 
lambs reached a record high of 828 
million dollars, up 51% from a year 
earlier. The average value of stock 
sheep and lambs on Jan. 1, at $26.40 
a head is also a record and compares 
with $17.80 a year ago. 

Horses: The decline in the number 
of horses which began in 1915 con- 
tinued with a 10% decrease during 
1950. Horses on farms Jan. 1, 1951, 
were estimated at 4,763,000 head, 
compared with 5,274,000 head a year 
earlier. The present number is about 
78% below the peak of 21,431,000 
head reached in 1915. 

Horses over two years old on Jan. 
1, 1951, were estimated at 4,507,000 
head, down 9% from a year ago. The 
number of colts 1 to 2 years old was 
135,000, a reduction of 16%. There 
were 121,000 colts under one year, 
compared with 143,000 last year. 

The value per head of horses and 
colts on Jan. 1, 1951, was $43.40, 
down $2.40 from a year ago. The 
total value at $207 million is about 
14% below last year. 

Mules: During 1950 mule numbers 
declined about 7% to an estimated 
1,990,000 head on farms January 1, 
1951. Mule numbers are now at the 
lowest point since 1883. 

With very little demand for re- 
placement stock, the number of mule 
colts raised continued to decline 
sharply from the previous year. Colts 
under 1 year were estimated at 15,- 
000 head. Mules 1 to 2 years old 
were estimated at 21,000 head, down 
28%. 

The total valuation of all mules on 
Jan. 1, 1951, was $163 million, com- 
pared with $214 million on Jan. 1, 
1950. The average value per head 
was $82, or $17.40 less than a year 
earlier. 

Chickens: Chickens on farms Jan. 
1, 1951, excluding commercial broil- 
ers, totaled 466,686,000 birds—3% 
less than a year ago and 5% below 
the 1940-49 average holdings. Num- 
bers decreased from 1 to 2% in all 
but 10 states, remained the same in 
four states and increased in six states 
from 2 to 11%. 

Pullet numbers on Jan. 1 totaled 
276,438,000 or 8% less than a year 
ago, following a 10% smaller chicken 
crop in 1950. Farmers increased their 
hen numbers by 7% to 152,037,000, 
following the smaller holdover of 
hens a year ago. Other chickens re- 

(Continued on page 73) 


DEHYDRATED 
PMLALFALFA MEALS 
Car Lots—Truck Loads 


Distributors for 

MINNESOTA 

NORTH DAKOTA 

SOUTH DAKOTA 

L and Northern WISCONSIN 
For Information write 


MANEY BR 
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LOW COST SOLUTION TO BAG CLOSING PROBLEMS! 
| Completely portable—weighs Capacity: 200 bogs per hour 
| only 10 pounds. with ease. 
6 © Requires plent spece or Nandles alll types of textile 
Ne Y plug inte bogs ond wide variety of 
CARR any light outlet. poper bags. 
HINE | 
| sro. BAG | 
Millfeeds, cath or futures, certainly should be attractive to buyers at 
present leveli. What do you need? —ferry Parks 
: 602 Board of Trade Bullding ——________. Kansas City, Missouri Ber 


« 


Bret 


when it comes to DEHYDRATED ALFALFA ‘MEAL! 


For 19 years, Small’s Dehydrated Alfalfa Meal 
has been the first choice of many experienced buyers. 
For The W. J Small Co. was the first to produce dehydrated alfalfa meal 


in sufficient volume for a dependable yearly supply 


first to protect the carotene content of dehydrated alfalfa meal 


by cold storage... first to actually deliver dehydrated alfalfa meal 


with guaranteed carotene the year ‘round ... 


first to establish extensive storage facilities at strategic points 


to meet a required shipping schedule. Today, as always, 
Small’s Dehydrated Alfalfa Meal is recognized 
as the brand that made dehydrated alfalfa meal famous— 


the world over. 


FoR FEEDS 
With A FUTURE 


ML ke} 


DEHYDRATED ALFALFA MEA 


THE W. J. SMALL COMPANY, INC. 


1200 GAK STREET KANSAS CITY, MISSOURI 
SALES DIVISION 
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a IMPORTED and DOMESTIC 


FISH MEAL 


Dicalcium Phosphate 
Min. 88 B. P. L. (about 18 Phosphorus) 


BONE MEAL 


and all Feed Ingredients 
LCL or Carload Shipments 


Dishenson, 
PHILADELPHIA 2, PA. 


Phone: LOcust 4-3688 
Established 1873 


1400 SOUTH PENN SQUARE 
TELETYPE PH109 


1910 
1951 


MAGNETIC 
SEPARATORS 


Complete Protection vs. Tramp Iron 


—Non-Electric —FEasy Installation 
—No Current —Low Installat costs 
—No Coils —Neo cost afterward 


—No interruption of power —Permanent 

—No fuses to blow —Hinged 

—Always energized —Always extra Efficient 
—Insulated —Especially Powerful 


JACOBSON MACHINE WORKS 


1076 TENTH AVENUE S$. E., MINNEAPOLIS 14, MINNESOTA 


NEPPCO Speakers 
Gloomy on Present 
Outlook of Controls 


PHILADELPHIA—In a program 
covering all phases of business, eco- 
nomic and agricultural problems, 
presented at the fourth annual Allied 
Industry Conference sponsored by 
the Northeastern Poultry Producers 
Council, one major contention was 
shared by all speakers—short of war, 
government controls in their present 
form will prove unworkable! The two- 
day meeting was held at the Penn 
Sheraton Hotel here Feb. 22-23. 

Dr. G. Rowland Collins, dean 
of the school of business of New York 
University, opening the program, 
cited the need of a simple, effective 
system of controls and called for an 
immediate plan of materials controls 
for a workable program. This speak- 
er viewed the cost-of-living escalator 
clause for labor contracts and the 
parity set-up on farm crops as “road- 
blocks to contrels.” 

A more forceful approach to the 
subject was taken by Wheeler Mc- 
Millen, editor of Farm Journal and 
The Pathfinder, who declared that 
“out of this false system of price 
controls will develop the greatest 
black market we have ever seen, and 
the greater the attempt to develop 
it, the greater the black market.” 


More Work, Higher Taxes 

Walter C. Berger, president of the 
American Feed Manufacturers Assn., 
outlined the association’s stand that 
proposed controls were unworkable 
short of all-out war. The AFMA head 
proposed an increased work week to 
expand production, a larger tax on 
the purchasing power of the individu- 
al, a reduction of nondefense govern- 
ment spending and credit controls. 
He declared that price controls, ra- 
tioning and allocations would fail 
without these moves and, if they were 
put into effect, controls would then 


be unnecessary. 
Mr. Berger viewed the mechanics 


SUCCESSFUL CONFERENCE — Al- 
fred Van Wagenen, managing direc- 
tor of the Northeastern Poultry Pro- 
ducers Council, Inc. (right), congrat- 
ulates Harvey C. Wood, Limestone 
Products Corporation of America, 
Newton, NJ., on the success of the 
fourth annual Allied Industry Confer- 
ence sponsored by NEPPCO. Mr. 
Wood acted as chairman of the allied 
industry committee which developed 
the program presented at the Penn 
Sheraton Hotel, Philadelphia, Feb. 
22-23. 


of controls as a waste of millions 
of manhours that could go into need- 
ed production and, from the stand- 
point of the feed industry, pointed to 
a more than adequate supply of 
feed grains at the present time. 

“Short of war, price controls can- 
not be effective without physical 
control of goods,” Professor Fred- 
erick M. Worley of the Wharton 
School, University of Pennsylvania, 
stated. In a forecast of the outlook 
for 1951, this well known economist 
did not anticipate much success with 
current price control plans and pre- 
dicted a continued rise in prices dur- 
ing the year with controls not work- 
ing. 

True D. Morse, Doane Agricultural 
Service, St. Louis, analyzing the sit- 
uation as it applies to agriculture, 
saw controls on farm products as en- 
couraging decreased production. He 
stated that a meat shortage would 
result from the plan, farmers would 
not be inclined to support it with 
policing thus more difficult and an 
acute feed shortage outside the grain 
belt as in OPA days is a natural 
probability. 

Mr. Morse urged feed dealers to 
prepare to assist their customers by 
obtaining grinders and getting ready 
to grind local grains. He further 
urged farmers in this area to grow 
more corn and grains. 

Soil Saving Steps Urged 

In view of possible developments, 
he further recommended a study of 
the proper use of fertilizer and main- 
tenance of soil fertility and organiz- 
ation of a community group of feed 
dealers and other interested parties 
to discuss the supply picture of small- 
er necessary items toward the end 
of possible production within the 
community. 

Mr. Morse predicted a good year 
ahead for the farmer, cattle, hog, 
sheep and poultry raiser if good man- 
agement procedure is followed. 

The conference concluded with a 
luncheon session Feb. 23 featuring 
C. William Duncan, columnist and 
sports writer of the Philadelphia In- 
quirer. 

The entire two-day program was 
under the direction of Harvey C. 
Wood of Limestone Products Corpor- 
ation of America, Newton, N.J., chair- 
man of the NEPPCO allied industry 
committee. The address of welcome, 
opening the meeting was presented 
by Waldo W. Chick, Wells, Maine, 
president of NEPPCO. 

The NEPPCO allied industry com- 
mittee which developed the program 
includes: Mr. Wood, Richard B. Alle- 
man, Everybody's Poultry Magazine, 
Hanover, Pa.; John C. Scholes, Bea- 
con Milling Co., Cayuga, N.Y.; George 
Durgin, Durgin & Co., Inc., Wake- 
field, Mass.; Samuel Ahmuty, vice 
president of NEPPCO, Odenton, Md.; 
W. H. Hazen, Dr. Salsbury’s Labora- 
tories, Sea Girt, N.J., and David A. 
Scott, Beacon Steel Products Co., 
Westminster, Md. 


INDIANA BARROW SHOW 

INDIANAPOLIS—The second an- 
nual Hoosier Spring Barrow and Ton 
Litter Show will be held March 20 
and 24 at the Indiana State Fair 
grounds and at Kingan & Co.’s main 
plant here. The show is sponsored 
by the Indiana Swine Breeders Assn., 
Kingan & Co., Purdue University and 
the Agricultural Extension Service. 
After opening March 20 it will recess 
March 21-23. 


Telephone L.D. 160 


PULVERIZED OATS 
Ground Grains and Grain Products 


COLBY MILLING, INC. 
COLBY, WIS. 


We accept collect calls on inquiries 
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Broiler Areas Set All-Time 
Peak in Production in 1950 


WASHINGTON — Broiler produc- 
tion in the U.S. hit an all-time high 
in 1950, with the Texas and Georgia 
areas coming up particularly fast. 

Unofficial estimates by competent 
observers place the 1950 broiler pro- 
duction level at about 560 million 
birds, 16% greater than in the pre- 
ceding year. These figures are based 
primarily on U.S. Department of 
Agriculture weekly reports from the 
seven large broiler producing areas, 
that normally account for more than 
60% of the national total. 

In these important commercial areas 
Texas scored the biggest percentage 
gain with that of Georgia almost as 
great. The Texas increase was 36% 
above the 1949 level, and Georgia 
gained 32%. Georgia, it is estimated, 
now ranks next to the state of Dela- 
ware as the largest broiler producer. 

However, Delmarva still is the 
largest broiler producing section, and 
this tri-state area remains for ahead 
of the fast growing Georgia belt. The 
gain in the Delmarva area last year 
over 1949 was 9%. Dr. Herman I. 
Miller, of the USDA poultry branch, 
said recently that the prospect is 
that Delmarva will level off at about 
the present production volume. The 
area will not continue to expand as 
it has over the last 15 years, the 
government official forecast, and in- 
creased national needs will be met 
by production from new regions. 

Other sections which made sub- 
stantial gains in 1950 were Northwest 
Arkansas 19%, North Carolina 18%, 
Connecticut 18% and Shenandoah 
Valley 6%. 

Output of the various areas last 
year was estimated as follows: 


Area— Output, birds 
Delmarva 155,117,000 
North Georgia . 67,237,000 
oc ccvececes 39,912,000 
Northwest Arkansas 39,160,000 
Shenandoah Valley . 35,460,000 
North Carolina .... 21,058,000 
Eastern Connecticut 11,802,000 

Total . 369,746,000 


Broiler production in these areas 


| 
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54”, length 8’. Easily asse 


also got away to a fast start in 
1951, with chick placements in Jan- 
uary running higher than a year 
earlier. Prices also average better 
than a year ago. 


F.C. TOMLINSON NAMED 
DALLAS OPS DIRECTOR 


KANSAS CITY—F. C. Tomlinson, 
manager of the Dallas office of the 
Bates Grain Co., Kansas City, has 
resigned to become director of the 
food division of the Office of Price 
Stabilization at Dallas. Mr. Tomlin- 
son held a similar post during World 
War II with the Office of Price Ad- 
ministration. 

Max Bates, president of the grain 
firm, has announced that Mr. Tomlin- 


Warren Tomlinson 


son will be succeeded in the grain 
company’s Dallas office by his son, 
Warren Tomlinson, who has been as- 
sistant manager there several years. 

Warren Tomlinson joined the Bates 
organization after service in the army 
air force during World War II. He 
attended Texas A. & M. and Southern 
Methodist universities. 


— 


NO CHANGE TO BE MADE 
IN LOAN MATURITY DATES 


WASHINGTON — The Production 
and Marketing Administration has 
announced that the maturity date on 
Commodity Credit Corp. price-sup- 
port loans on 1950 crop wheat, oats, 
grain sorghums, barley and rye will 
not be extended beyond the announced 
maturity dates for these loans. These 
dates are March 31, 1951, for grain 
sorghums and April 30, 1951, for 
wheat, oats, barley and rye. 

In announcing this decision, CCC 
officials said that any postponement 
of the due dates might tend to im- 
pede the normal movement of grain 
to port, and that with the transpor- 
tation situation already tight it is 
necessary that grain scheduled for 
export be moved to port locations 
as quickly as possible, well in ad- 
vance of the new harvest. 

The producer who does not liqui- 
date his warehouse loan prior to ma- 
turity will be fully protected. CCC 
will pay the producer any equity he 
may have in the loan at maturity 
date. In the event the market value 
on the final date for repayment is 
in excess of the loan value plus car- 
rying charges, the excess will be paid 
to the producer. Any such settlement, 
however, will be with the producer 
only. Producers having farm storage 
loans may either deliver the grain 
to CCC or pay off their loans at 
any time prior to the final date of 


the delivery instructions. 
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lesser used items. 


TOWER BRAND ROLLED OATS 
(Steam Rolled) 

ACE BRAND ROLLED OATS 
(Steam Rolled) 

WHOLE OAT GROATS 

STEEL CUT OAT GROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

FALCON BRAND PULVERIZED 
WHITE OATS 

STANDARD BRAND PULVERIZED 
WHITE OATS 


DAIRY BRAND COARSE GROUND 
OATS 


CHICK SEASON IS ON THE WAY 


With demand for chick feeds right around 
the corner, why not check your require- 
ments for ingredientsP Use Fruen’s mixed 
car service to save buying straight cars of 


Mixed cars at straight car prices. Check your 
needs on the items listed below. 


Our Teletype number ist MP 477 


-FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 


STAR BRAND PUL 

MIXED FEED OATS 
CRESCENT PULVERIZED OATS 
MIXERS’ PULVERIZED OATS 


OAT FEED (when available) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BARLEY FLAKES 

(Max. 2%% fiber) 
GLENWOOD BARLEY (hulled) 
STAR HULLED BARLEY GRITS 
STEEL CUT DURUM WHEAT 


EUROPEAN & CANADIAN 
Burtap Wrapped Bales 


Gises to Fit Every Need 


For Peat’s Sake 
it’s Nearly Spring 


Time to Stock NAMSCO PEAT MOSS 
«+ « « « To Meet the Spring Orders 


Top grade, precision packed NAMSCO 
PEAT MOSS is available in 3 grades for 


Horticultural Use, Poultry 


Litter and Stable 
Bedding 


Here is the finest quality peat moss, carefully 


packed in the sturdiest bales. 


WRITE FOR CARLOAD PRICES 


NEW AMSTERDAM IMPORT CO., INC. 


NEW YORK 1, N. ¥. 


~\ 
| 
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All metal construction “Swing-type”’ hs 
hinges allow top to drop down flush with 
side. Adjustable feed agitators. Invert- 
hooks. 4 sizes: 2 ft., 4 ft., 6 ft., 8 ft. pe 
Easily assembled. 
and Write for Catalog 
reepens 
: NEW DESIGN saves feed. Can be filled 
from either side. Extra large canopy— 
exclusive Brower-designed gutters keep | 
! rain from feed. Wood skids and tow | 
clevises. Cap. 2,000 Ibs., height 41", width 
quincy, | 
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M.'C. Rodney Elected-President of 
Colorado Grain and Feed Dealers 


DENVER—Walter Berger, Chica- 
go, president of the American Feed 
Manufacturers Assn., said at the an- 
nual meeting of the Colorado Grain, 
Milling & Feed Dealers Assn. here 
this week that his organization is 
opposed to price controls in the feed 
industry, particularly because de- 
mand does not appreciably exceed 
supply and only a few ingredients of 
prepared feeds are in short supply. 

M. C. Rodney, Rodney Elevator Co., 
Fort Morgan, was elected president 
of the Colorado association, succeed- 
ing D. F. Gerdom, Colorado Milling 
& Elevator Co., Denver. Also named 
were H. C. Harrison, Arriba, vice 
president, and Ralph Booze, execu- 
tive secretary. 

Directors reelected were Henry 
Lague, Monte Vista; Alfred Owens, 
Colorado Springs; Vernon Howey, 
Grand Junction; H. L. Sauckett, Chey- 
enne Wells, and Tom Wark, Cortez. 
Harold Webster, Lamar, was named 
to the board to succeed A. W. Des- 
Marteau, Jr. 

The association's transportation 
committee, headed by Oscar Milburn, 


proposed a resolution calling on the 
government for aid in the “very des- 
perate” boxcar shortage. The resolu- 
tion also called for appointment of an 
association committee to study the 
entire transportation problem. 

The convention, attended by 314 
registered delegates, also adopted a 
resolution asking that the uniform 
grain storage agreement be renego- 
tiated to correct any inequities that 
may arise. 

Mr. Berger proposed, as an alter- 
nate to price controls, that exports 
of critical food and feed be held to 
a minimum and that the Commodity 
Credit Corp. use its powers to pre- 
vent inflation by being a free and 
willing seller of basic grains when the 
market rises above a minimum price 
and by calling loans when prices ap- 
proach parity level. 

Other convention speakers, in ad- 
dition to the officers, include Jay Sli- 
fer, Arrow Bag Co.; Lloyd N. Case, 
secretary, Northwest Country Eleva- 
tor Assn., Minneapolis; Dan Thorn- 
ton, Colorado governor; Elwood 
Brooks, president, Central Bank & 


Trust Co.; Paul Swisher, Colorado 
commissioner of agriculture; Claine 
E. Titensor, Agricultura] Processing 
Industries, Inc.; George Rock, region- 
al director, Economic Stabilization 
Agency, and Don Smith, Kansas City, 
regional director, Commodity Credit 
Corp. 


Effect of Price Order 


(Continued from page 1) 


yond the level upon which that ceil- 
ing was based, the manufacturer may 
establish a new higher ceiling. And 
wholesalers and retailers may pass 
on this increase also. 

@The amount of price reporting 
work is cut down for feed manufac- 
turers. Unless they did so previously, 
manufacturers must send to OPS (1) 
base period ceiling prices for their 
formula feeds and (2) ingredient 
prices used in determining the base 
period ceiling price for each manu- 
factured feed. They also must com- 
ply with record-keeping provisions of 
Section 16 of the GCPR. But they 
do not have to report new ceiling 
prices. 

@ Amendment No. 1 to the GCPR 
had already definitely relieved whole- 
salers and retailers from the require- 


MONEY CAN BE MADE AND SAVED 


WITH A BULK FEED AND GRAIN DELIVERY SERVICE 


Advantages of owning “The NEW LEADER 


BULK FEED AND GRAIN BODY ___ 


1. Did you know ... that “The NEW 
LEADER” (self -uanloading) Balk 
Feed and Grain Body will, in many 
cases, save your customers up to $11 
per ton on their feed when deliv- 
ered in balk? 


2. Did you know .. . that it is possible 
to increase your sales two or three 
times the present volume when news 
gets around that you are delivering 
feed in balk? 


3. Did you know .. . that farmers 
really appreciate having their feed 
delivered in bulk so that they do not 
have to stand and open and dump 
sacks in bitter cold or extremely hot 
weather? 


4. Did you know .. . that sacked feed 
is handled from 5 to 12 times more 
than bulk feed—before it is actually 
used? 


5. Did you know . .. that bulk feed is 
loaded and unloaded from 3 to 4 
times quicker than sacked feed? 


6. Did you know .. . that a 6-ton load 
of feed can be unloaded in approxi 


mately 15 minutes—while the truck 
driver stands by and watches? 


iil 
FH 


10. Did you know . . . it is possible 


i 
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“The NEW LEADER” Bulk Feed and Grain 
Body with angers in iti for loadi 
into bins up to 20 ft. in height. Also shown, 
the all-steel top which 1's fully enclosed 
and waterproof; equipped with hinged load- 
ing doors. 


The unit is of all-steel, welded construction 
—properly reinforced and braced. Very 
simple to operate—the unit is equipped with 
an independent clutch which permits the 
operator to start and stop the unit when 
desired. 


Photo above shows “The NEW LEADER” 
Bulk Feed and Grain Body in road-travel- 
ing position. Notice the compact and stream- 
lined design. The overall height of this 
anit (in road-traveling position) is approxi- 
mately 10 ft., thus allowing the unit to drive 


into ¢ ri t any difficulty. 


ete., with 


“The NEW LEADER” Balk Feed and Grain 
Bodies are built in standard sizes of 9’, 11’, 
13’ and 15’ and in Transport Units of 20’, 
23’, 30° lengths for semi-trailers. Other 


Write Today for More 
Detailed Information 
—and Prices 


HIGHWAY EQUIPMENT COMPANY, Inc. 


657 D Avenue, N. W. 


Cedar Rapids, lowa 


ment of reporting ceiling price in- 
creases on manufactured feeds. This 
amendment specified only processors 
as being required to report “parity” 
adjustments in ceiling prices of prod- 
ucts processed from farm commodi- 
ties selling at less than the legal min- 
imum ceilings for those commodi- 
ties. But now feed manufacturers no 
longer have to report these or other 
increases in their ceiling prices. And 
there is nothing in the regulations 
requiring feed wholesalers or retail- 
ers to report ceiling price increases. 
But, like manufacturers, they must 
follow GCPR record-keeping provi- 
sions. 

Here in more detail is what the 
new feed price regulation provides: 

FEED MANUFACTURERS: You 
may increase your ceiling price for 
a manufactured feed for current sale 
by the dollars and cents amount that 
the total value per ton of ingredients 
exceeds the total value per ton of the 
ingredients in your calculation which 
determined your ceiling price for 
that manufactured feed in the base 
period under the GCPR. You may 
round out your ceiling price to the 
nearest 20¢ per ton. 

You determine the total value per 
ton of the ingredients for current 
sale in this way: 

1. For an ingredient with a ceiling 
price established by the GCPR, you 
use the ceiling—unless the current 
“reasonable market value” is lower, 
in which case you use such market 
value. This provision covers most in- 
gredients other than unprocessed 
farm commodities. 

2. For an ingredient with a ceil- 
ing price established by any supple- 
mentary or separate regulation (soy- 
bean oil meal, for example), you use 
the ceiling—unless the current rea- 
sonable market value is lower, in 
which case you use this market value. 

3. For an ingredient which has no 
ceiling, you use the current reason- 
able market value. Such ingredients 
are raw agricultural commodities 
which are selling at less than the 
legal minimum ceilings and which are 
listed in the GCPR as ; 


Reasonable Market Value: Here, in 
part, is how the regulation defines 
“reasonable market value”: “The 
price to you, as customarily deter- 
mined by you, of the ingredient in 
the appropriate quantity, grade and 
quality, on the basis of quotations of 
commodity exchanges or ingredient 
suppliers, in arriving at the selling 
prices of your manufactured feeds. 
The computation by which reasonable 
market value is determined must be 
consistent in all respects with the 
computation used in the calculation 
which determined the ceiling price 
for the manufactured feed during 
the base period. . . . Reasonable mar- 
ket value must not exceed the ceil- 
ing price of the ingredient if one is 
applicable.” 

Filing of Prices and Keeping of 
Records: Feed manufacturers are not 
required to comply with the filing 
provisions of Section 11 (f) of the 
GCPR, but they are to notify the 
Director of Price Stabilization within 
30 days of the effective date (Feb. 
27) of this order by giving the fol- 
lowing information: 

(1) A list of feeds manufactured 
by you giving the base period ceil- 
ing price for each as set by the 
GCPR. 


you 
arriving at your base period ceiling 
price for each of your manufactured 
feeds. 

You must comply with the record 
provisions of Section 16 of the GCPR. 

RETAILERS WHOLESALERS: 
Here’s what the new regulation says 
for wholesalers and retailers: “If you 
are a seller of manufactured feeds, 
other than a manufacturer, and your 
supplier increases his ceiling price in 
accordance with the provisions of this 
regulation, you may increase your 
ceiling price by the same amount in 
dollars and cents as the increase in 
the ceiling price of your supplier.” 
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— 
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7. Did you know ... “The NEW LEAD- 
ER” can be equipped with separate 
compartments so that you may haul 
one or more tons to each farmer? eee ; 
8 Did you know .. . It Is possible for 
your truck to haul more “pay loads” ‘ae 
per day in bulk? 
te 9. Did you know ... “The NEW LEAD- | 
a ER” is a traveling signboard for you 
: lengths available on special order. There \ 
is a NEW LEADER Bulk Feed and Grain 
Body to fit your needs. (2) A list of ingredients used by 
at all times? . 
from one te five thousand people will + 
R read your traveling sign on a NEW 
LEADER Balk Feed and Grain Body 


FEEDSTUFFS, March 3, 1951——9 


HOG CONCENTRATES 
IN 30 DAYS 


FRANK WELTON, salesman for CITIZENS 
GRAIN CO., LAPEL, INDIANA, made this 
outstanding record. Frank says he likes to sell 
the Master Mix Program because he can see the 
profitable results it has given his feeders. 


moony 


CITIZENS © GRAIN CO 


Left te right, Gerold 
Bobcoke, McMillen Territory 
Monoger, Horry McVey, Menoger, ond 
Frank Welton, Selesmen of the Citizems Grain Co. 


Master Mix Feed display in Citizens Grain Company office. 


Kew we / Master Mix Dealers 
Timely sales promotions throughout the Get the Onderd / 


year enable Master Mix dealers to step up 


OUTSTANDING SUCCESS in the feed business depends on selling a 


volume and increase their profits. These 
quality feed that makes top profits for the feeder . . . and that takes a sound 
campaigns include posters, direct mail feeding program. Master Mix dealers are men like Harry McVey and Frank 
letters, bulletins, and management manuals. Welton who understand the value of Master Mix feeding programs and know 
Company-sponsored sales and service how to explain them. They get the business because they are genuinely helpful 
to their customers. They have confidence that Master Mix Feeds do produce 
training shows your men how to use them top profits when fed properly. They know, too, that McMillen Feed Research 


keeps the feeds they sell in step with new and proven feeding developments. 


Everywhere Master Mix Feeds and dealer brand feeds made from Master 
Mix Concentrates have a reputation for performance in the feedlot. Dealers 
displaying the red-and-blue shield are prospering because knowledge of that 
performance is reaching more and more feeders through national advertising, 
local sales promotion, and field service calls. McMillen Feed Mills provides 
not only a quality product, but also the sales assistance which helps Master 
Mix déalers get the orders. 


If you would like to benefit from the Master Mix sales pro- 
gram, mail the coupon below. Your area may be open. 


to sell better feeding programs. 


FEEDS| 


McMILLEN FEED MILLS 


Fort Wayne, Indiana 


Please give me information on how my business can 
be built with Master Mix Feeds and Concentrates. 


ADDRESS 


NAME 


STATE 


CITY 


= 

| | 
| 

ve went AE 

, 
| | 5d 
on now. 
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U. S. Farm Animal Population by States 


Note: Preliminary report of livestock on farms (other animals not included) 
on Jan. 1, 1951 (000’s omitted). Source: USDA 


7—Horses 

State and Average 

Division— 1940-49 1950 
35 24 
New Hampshire . 14 10 
Vermont ........ 39 30 
Massachusetts ... 18 13 
Rhode Island ... 2 1 
Connecticut 
New York 


New Jersey . 
Pennsylvania 
North Atlantic . 
Indiana .. 
lllinois 
Michigan 
Wisconsin 


Nebraska ....... 
Kansas ......... 
North Central 
Delaware ....... 12 
Maryland ....... 67 41 
Virginia ........ 160 129 
West Virginia ... 98 84 
North Carolina .. 88 82 
South Carolina .. 23 21 
Georgia ......... 38 34 
Florida ......... 26 23 
South Atlantic . 610 421 
Kentucky 225 177 
Tennessee 160 120 
Alabama 64 66 
Mississippi 116 104 
Arkansas 168 135 
Louisiana 138 109 
Oklahoma 316 213 
638 352 
South Central 1,724 1,266 
Montana 225 146 
Idaho. ..... 145 80 
Wyoming 112 80 
Colorado 185 112 
New Mexico 109 
Arizona 73 65 
74 56 
Nevada 38 36 
Washington 101 54 
Oregon 112 72 
California 162 106 
Western ...... 1,326 8383 
United States 8,581 6,274 


Hogs, Including Pt; 


State and Division— 


48 
New Hampshire ...... 20 
Vermont .......... 27 
Massachusetts ..... ee 103 
Rhode Island oe 10 
Connecticut 34 
New York 283 
New Jersey ..... Ghee 101 
Pennsylvania . > 788 
North Atlantic 1414 
ve 3,304 
Indiana 4,247 
Iilinoia ....... 6,067 
Michigan ..... 994 
Wisconsin ....... 1,855 
Minnesota 3,912 
BOWS 11,178 
Missouri ° 4,036 
North Dakota .... . 615 
South Dakota ..... 1,689 
Nebraska 2,747 
Kansas 1,549 
North Central 42,193 
Delaware 39 
Maryland 
Virginia ........ 


West Virginia 
North Carolina 
South Carolina 


Georgia ....+.. 
Florida ..... 
South Atlantic 
Kentucky 
Tennessee 
Alabama... 
Mississippi 
Arkansas 
Louisiana 
Oklahoma ........ 
2,129 
South Centra 10,358 
Montana . ees . 242 
365 
Wyoming ...... 92 
Colorado eee 410 
New Mexico ..... 100 
46 
chase 115 
26 
Washington 261 
Oregon ..... 249 
California .... 857 
Western 2,763 


United States 


No. 


and Colts—, 
1961 (prelim.) 


% of 
1950 


-——Cattle and Calv 


Aver 


1940-49 


225 


17 
2,141 

214 
1,634 


1,079 
2,748 


13,160 


1951 (prelim.) 

% of 

1950 No. 1950 


216 214 99 


1,790 


1,107 1,118 101 
2,709 2,872 106 


13,235 13,747 104 


78,826 80,052 84,179 105 


ing Pigs— 
1951 (prelim.) 


Average 
1940-49 1950 


62,346 60,502 65,028 


No. 
34 33 
13 11 
21 19 
94 92 
9 y 
30 28 
212 193 
72 69 
704 704 
1,189 1,158 
3,176 3,430 
4.611 4,934 
6,285 6,97 
927 1,001 
1,733 1,941 
3.498 3,813 
11,920 13,231 
4,429 4,916 
413 421 
1,442 1,543 
2,499 2,999 
1,253 1,504 
42,186 46,709 
37 40 
270 270 
752 797 
256 246 
1,120 1,131 
663 617 
1,700 1,836 
619 631 
5,417 5,568 
1,668 1,668 
1,371 1,385 
1,225 1,286 
965 46 
974 1,013 
731 643 
$35 843 
1,701 1,786 
9,470 9,570 
192 171 
209 169 
80 69 
351 316 
73 69 
24 24 
83 71 
28 26 
155 132 
166 141 
879 $35 
2,240 2,023 


Average 
1940-49 


and Heifers—. Heifers 1-2 yrs.old Heifer calves kept 
for milk eows 


1951 (prelim.) 


kept for milk cows 


Aver. 1961 Aver. 1961 
1950 No. 1960 1940-49 1960 (prel.) 1940-49 1950 (prel.) 


130 122 120 
74 71 70 
300 287 281 
138 123 122 
22 21 21 
126 116 116 

1,438 1,483 1,483 
165 162 164 
949 1,020 1,010 

3,331 3,405 3,387 

1,076 1,060 1,060 
792 728 721 

1,129 992 972 

1,018 1,016 1,026 

2,459 2,432 2,456 

1,742 1,486 1,471 

1,423 1,182 1,158 

1,007 975 994 
536 417 409 
489 379 368 
606 477 467 
744 628 634 

13,021 11,772 11,736 
38 37 38 9 
220 245 255 55 57 
456 497 507 87 91 
238 232 232 43 43 
375 387 399 75 83 
179 169 174 36 42 
388 406 414 113 116 
132 152 152 45 

2,025 2,126 2,171 463 495 
614 634 640 102 109 
625 640 640 117 126 
435 430 “47 134 142 
568 543 554 121 118 
494 444 435 109 lll 
352 331 338 78 80 
806 648 648 161 158 

1,468 1,283 1,309 274 274 

5,361 4,953 6,011 1,096 1,117 
156 128 123 29 27 
246 223 220 59 62 
66 65 54 14 4 
234 202 198 45 50 
74 67 67 12 12 
49 49 50 12 13 
116 116 113 26 27 
21 21 21 7 
358 326 319 71 70 
265 240 235 58 59 
833 903 885 217 201 

2,418 2,318 2,274 550 642 


26,157 24,573 24,579 100 


-—Sheep and Lambs——. 
1961 (prelim.) 
% of Average 


Average 
1940-49 1950 No. 
36 21 20 


7 7 
17 12 il 
8 9 

2 2 2 

6 6 6 
287 178 182 
8 10 


308 217 221 
680 461 468 


1,114 796 694 


13,680 8,389 8,687 
2 2 2 
7 49 


9,264 6,756 


8,187 


1,191 689 656 
2,571 1,819 


19,687 13,005 13,001 
46,143 30,743 31,506 


1950 


6,837 6,582 5,692 


38 

21 

65 

26 

3 

26 

322 

26 

276 

801 

279 

173 

322 

288 

645 

397 

317 

227 

153 

184 

166 

173 

3,224 

49 69 
103 120 
45 46 
82 aN 
48 48 
122 136 
66 86 
$11 690 
112 129 
130 135 
158 170 
147 161 
154 140 
109 124 
275 230 
361 394 
1,446 1,473 
55 60 
76 82 
18 15 
62 61 
20 18 
14 13 
35 39 
10 13 
98 100 
86 

240 283 
704 769 
6.633 6,847 


1940-49 


hick. 


1961 (prelim.) 
% 


erage 
1950 No. 1960 1940-49 


1950 No. 
il 10 
13 18 19 
26 28 27 
63 70 84 
5 
31 38 42 
112 146 i61 
49 66 63 
162 174 184 
472 555 596 
136 126 171 
85 6 79 
129 106 
108 128 154 
98 66 
378 204 208 
268 352 377 
355 455 500 
191 a4 “4 
186 “4 63 
158 89 67 
187 170 207 
1,723 1,368 1,456 
21 15 18 
72 59 65 
172 220 
42 64 
54 63 
78 90 
“6 47 
36 26 
$21 583 
62 67 
39 36 
50 43 
50 29 
48 30 45 
23 16 16 
198 120 130 
859 755 765 
1,328 1,096 1,111 
33 15 16 
62 49 49 
42 21 21 
149 70 55 
25 18 20 
17 12 13 
182 127 67 
10 4 4 
258 281 183 
502 370 333 
1,092 927 si6 
2,362 1,894 1,577 
5,986 6,975 


1950 


| 
9 9 123 «118 22 
27 90 67 
1185 193 179 177 26 
1 100 29 27 27 «100 3 
171 «100 26 
126087 2,226 2,248 101 340 
22 11 10 87 27 
685 352 310 88 6,179 5,386 6.419 101 838 
303 2,153 2,149 2,235 104 302 
238 107 1,810 1,760 1,848 106 177 
399 87 3.142 3,159 3,317 105 366 
243° 1,893 1,914 1,971 103 302 
411 224 «620290 3.824 3,804 3,918 103 608 
Minnesota 4960 227 86 3,581 3,276 3,342 102 429 
Missouri ........ 487 347 312 90 3,075 3,107 3,356 108 261 
North Dakota ... 279 149 140 94 1,652 1,527 1,496 98 160 
: South Dakota 298 170 143 84 2,280 2,464 2,464 100 176 
2100s 89 3,672 3,920 4,170 106 176 
J 17789 3,624 3,627 3,917 108 185 
2,059 88 35,894 35,657 37,232 104 3,466 
7 59 61 63 103 10 
383 449 66 
12104 1,019 1,108 1,197 108 136 
579 46648 47 
7% 8695 676 788 111 101 
200095 368 3600S 396110 60 
33087 1,085 1,220 1,330 109 149 
23 «(100 1,104 1,392 1,503 108 96 
397 6,272 6,848 6,318 108 654 
| 165 93 1,446 1,608 1,721 107 144 : 
4 113. 1,384 1,462 1,550 106 150 
60089 1,204 1,330 1,476 111 189 
8691 1,513 1,674 1,791 107 174 
128 1,210 1,209 1,282 106 155 
107 88 1,383 1,439 1,669 109 136 
-§ 192 90 2,773 2,630 2,814 107 248 
324 8,409 8,574 9,260 108 411 
2 
1,174 93 19,321 19,926 21,463 108 1,607 
13492 1,680 1,712 1,815 106 64 
74 93 898 6939 986105 92 
76 972 1,001 1,041 104 15 
103082 1,713 1,800 1,818 101 61 
; 8696 1,266 1,166 1,189 102 17 
62 95 917 «49849 0104 13 
6283 522 39 
| 34097 467 6552 680 105 16 
46 897 851 885 104 13 
63 
\ 336 
«4 
1961 (prelim.) 
% of % of 
97 95 2,506 3,107 3,083 99 110 
4] 85 100 2.377 2,709 2,619 97 106 
90 92 1,056 1,076 9500 88 96 
98 112 «6.578 816 104 120 
4 100 100 575 625 638 102 100 i 
93 100 «3,696 3,582 111 
§ 91 102 15,982 17,759 17,821 100 110 
a 96 100 9,938 13,201 14,634 111 95 
100 102 23,218 26,837 27,598 103 106 
97 102 64,144 «74,588 76,741 103 107 
: 108 1,852 1,140 1,128 99 21,540 19,686 19,215 98 136 
iJ 107 704 4454 472 104 17,656 18,619 18,272 98 104 
111 784 «576 625 109 24,149 22,937 22,006 96 105 
108 790 12,618 12,215 97 120 
112 408 «6265 «= 285 17,954 17,694 99 111 
109 1,224 736 737 100 27,164 28,471 28,097 99 102 
; 111 1,622 967 1,021 106 36,385 34,258 33,487 98 107 
111 1,528 1,184 1,214 103 25,117 24,124 22,410 93 110 
102 $82 398 375 97 6.596 4,773 4,511 95 100 
107 1,777 860 893 104 9.424 9,036 8,664 96 120 
120 993 588 16,009 14,307 13,783 96 75 
120 Pe 87 17,324 15,668 14,749 94 122 
111 104 137,020 130,637 125,701 96 107 
: 108 100 1,252 1,107 1,054 95 120 
ys 100 105 4.535 4,368 4,194 96 110 
“ii 106 334 293 299 102 10.278 10,006 9,503 95 125 
96 383-2960 4,511 4,314 3,888 90 100 
P| 1,2 101 46 35 39 «112 «11,892 11,087 11,117 100 105 
f 93 5 3 3 5.253 4,764 4,586 96 95 
108 17° 13 14:08 9.268 8,708 8.543 98 102 
102 19 12 12 100 3,060 2,942 2,702 92 105 
; 103 858 701 729 104 50,040 47,296 45,587 96 11 
100 912 700 749 107 12,334 11,796 10,700 91 105 
; 101 353 (265 270 102 11,942 11,019 9,744 88 80 
4 105 32 22 23105 8.950 8,178 7,808 95 95 ; 
98 340104) «6981088 86 
104 85 55 60 «110 8,930 «7,825 «7,680 87 150 
* 101 279 (145 145 100 12,932 11,102 10,364 93 108 
105 7,119 (105 31.629 27,384 25,884 95 100 
101 11,238 HEE 8,620 105 101,006 89,806 83,800 93 101 
89 3.247 1,743 1,870 107 2.259 2.054 1,924 109 
, 81 1,605 1,065 1,020 96 2.508 2,206 2,067 93 100 
86 3.158 1,984 1,934 97 897 831 8010-86 100 
90 2,364 1,743 1,645 94 3,949 «3,483 3,139 90 78 
95 1.909 1,371 1,384 101 1,245 1,129 1,038 92 110 
100 602 «415 93 727 690 703 102 108 
85 1,916 1,386 1,438 104 2.962 3,427 3,206 94 63 ak 
93 613 457 «469465 «102 303 300 306 ©6102 100 
85 511 333 337 101 6,084 5,573 5,550 100 65 ~ 
85 95 3,769 «3,584 «3,397 95 90 
96 103 18,615 23,416 23,336 100 88 
90 100 43,219 46,693 45,456 97 83 
107 102 489,368 480,834 466,686 97 100 


Demand for Alfalfa 
on Kansas City 
Market Eases Off 


Trading in baled alfalfa at Kansas 
City was maintained at a rapid pace 
early in a recent period, according to 
the Production and Marketing Ad- 
ministration market news service, but 
demand eased off later in the period. 

During the first part of the week's 
period, prices moved sharply upward 
in the second substantial advance in 
as many weeks. Offerings proved 
inadequate to take care of dealers’ 
requirements. At the close of the 
week, however, demand appeared to 
have lost its urgency, and the under- 
tone of the market was easier. 

Arrivals for the week totaled 66 
cars, compared with 47 a week ear- 
lier and 20 for the same week a year 
ago, Sales for the period included one 
car each at $39, $37 and $36, two 
each at $34 and $33, 12 at $32, two 
at $29 and two at $24 ton. Revised 
nominal quotations by grade: No. 1 
extra leafy $41 and up, No. 2 extra 
leafy $38@40.50, No. 1 $35@37.50, 
No. 2 leafy $22@34.50, No. 2 $29@ 
31.50, No. 3 leafy $26@28.50, No. 3 
$22@25.50, sample grade $16@21.50. 

Trading in baled alfalfa in the 
Platte Valley of Nebraska was very 
slow, with milling interests and local 
feeders continuing as the principal 
outlet. Prices held at $10@12 ton 
for first cutting and brown alfalfa 
although a few carlots of inferior 
quality and two-year-old alfalfa were 
reported moving to portable field 
grinders at about $8 ton. Second and 
third cuttings of good quality and 
color moved at about $16 ton, with 
$6@7 additional for baling and Joad- 
ing. The shortage of boxcars retarded 
loading of alfalfa meal, and only 30 
cars were reported out of principal 
loading stations. Weather remained 
open, and this tended to keep local 
feeding requirements down to a mini- 


mum. 
_ Im the Larned, Kansas, area, de- 


mand for alfalfa remained moderate- 
ly active and equal to the limited of- 
ferings. The weather was mild and 
open, permitting the use of some pas- 
turage. Indications point to a close 
clean-up of alfalfa supplies, and top 
grades are scarce. Prices remained 
unchanged. Good quality offerings 
were selling up to $30 ton, baled, at 
storage barns; lower and medium 
quality at $15@'20. 

The prairie hay market at Kansas 
City finished the week’s period in a 
rather weakened condition after 
again moving up to highest levels 
on the crop. At midweek, quotations 
were advanced 50¢ ton on the better 
grades of hay; however, weakness at 
the close because of a sudden slump 
in demand forced prices lower and 
quotations showed a net loss of 50¢ 
ton compared with a week earlier. 
Arrivals totaled 32 cars and includ- 
ed several lots of choice top quality 
hay. Sales for the period included 
two cars at $19, one at $18, two at 
$17 and one at $14 ton. Revised nom- 
inal quotations by grade: No. 1 $18 
and up, No. 2 $15@17.50, No. 3 $12 


@14.50, sample grade $10@11.50 ton. | 


SALE OF NEW JACOBSON 
HAMMERMILL EXTENDED 


MINNEAPOLIS — Jacobson Ma- 
chine Works, Minneapolis, has an- 
nounced that it is expanding sales 
of its Jacobson Master Custom Ham- 
mermill, which made its initial ap- 
pearance about a year ago. 

Company officials said many in- 
Stallations were made during the 
past year within 150 miles of Minne- 
apolis, where the hammermills could 
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be watched closely by the manufac- 
turer, but only minor changes of de- 
sign have been necessary. 

Now, according to Jacobson offi- 
cials, orders for the new hammer- 
mill are being taken from firms out- 
side the company’s home territory. 

One outstanding feature of the 
“Master” mill, Jacobson representa- 
tives say, is “the ease with which 
screens can be changed from the 
work floor without stopping the mill.” 


Recommended for Large Operator 


and Backyard Poultry Raiser Alike 


SUGAR CANE LITTER 


A product of 


UNITED STATES SUGAR CORPORATION 


Clewiston, Florida 


Make sales -- make friends by selling 
FLOOR-KANE. It's a more absorbent 
litter for all poultry. 


Users know this 
Crown of Quality 


stands for the BEST 
in calf feeds 


Cream Calf Meal 


for gruel feeding 


CreamCalf Flakes 


for dry feeding 


Sold only through dealers 


dle 


425 W. Roosevelt Rd. Chicago, III 


Products of 


because Nature 
doesn*t provide 
for everything ... 


PRODULAC 


DRIED CORN DISTILLERS GRAINS WITH SOLUBLES 


Every now and then, somebody has to give Nature a helping hand 
...make up for something she overlooked. That’s just what 
Nadrisol and Produlac do. 


Both these proven feed ingredients are virtually starch-free. Thus 
they effectively help aid in balancing the high starch content of corn 
grain, helping to establish a proper protein ratio. Nadrisol and 
Produlac supply important potencies of the valuable Vitamin B-G 
complex, together with other unidentified but proven nutritional! 
factors. They mix easily, make your feeds more palatable—save 
money by replacing other more expensive ingredients. 


To improve your formula feeds — and your sales — try mixing 
Nadrisol and Produlac. 


NATIONAL DISTILLERS PRODUCTS CORPORATION 


Grain Products Division 
120 Broadway, New York 5, N. Y. 


NADRISOL 


DRIED CORN DISTILLERS SOLUBLES 


| 
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A Retailer Idea 


DON’T FORGET YOUR MISTAKES; 
PUT THEM IN AN “ORPHAN” FILE 
By Edward Ritter 


who like to forget their mis- 

takes, because a mistake some- 
times has an unpleasant emotional 
connection. However, the human race 
is reputed to learn from its mistakes, 
and alert businessmen regularly study 
the mistakes which they and their 


are many businessmen 


competitors make, and they profit 
thereby. 

One retailer with whom I talked, 
has a special file where he has cata- 
logued all the mistakes he has made 
in business. He calls it his “orphan” 
file. Into it go all the advertising, 
sales promotion and management 


AMERICAN ELEVATOR & GRAIN DIVISION 


Russell-Miller Milling Co. 
P.O. Box 157, Buffalo, N. Y., Phone WAshington 0920-21-22, Teletype BU 550 


SHIPPERS CARLOAD LOTS—CHOICE WHEAT, CORN, OATS, BARLEY 


TERMINAL ELEVATORS AT 


BUFFALO — DULUTH — MINNEAPOLIS — ST. JOSEPH 
New York Minnesota Minnesota Missouri 


ideas which he has tried in his busi- 
ness, and which have proved to be 
“flops.” In other words, the ideas in 
this file are those which this busi- 
ness man does not care to repeat. 

“The chief advantage of this file is 
that it constantly reminds me what 
not to do when I am seized with an 
advertising, sales promotion or man- 
agement idea,” says this retailer. 
“You will note that I have these 
ideas classified. If I run across a di- 
rect mail idea which seems attrac- 
tive, I quickly turn to my orphan 
file, pull out the direct mail boners 
I have pulled and check them against 
the new idea I have in mind. By 
quickly comparing the two sets of 
ideas I can judge whether the new 
idea has a chance of succeeding.” 

Man’s Memory Short 

An elephant is reported to have a 
mighty long memory, but man’s mem- 
ory of many things that occur in his 
business and private life is noted for 
its shortness. A written record does 
not forget. 


Solve Your 


MINERAL PROBLEMS 


this easy way 


Contains five high - analysis, 

purified phosphates—‘so solu- 

ble they melt on your tongue” 

 ——plus eight trace minerals, 
Ne premix required. 


TRACE MINERAL 


CONCENTRATE 


YOUR OWN 
MILL 


Your Own Brand Feeds will be preferred — 


when expertly blended for maximum mineral efficiency 


Minerals are available! HERMAN NAGEL’S 
FORMULA B is the Phosphorus Concentrate 


In this age of specialization, technical problems 
are assigned to specialists. Why not let a rec- 
ognized authority on mineral nutrition solve 
your mineral problems for you? 


When you use one of HERMAN NAGEL’S 
MINERAL CONCENTRATES, you profit 
from his pioneer work in the field of mineral 
feeding. These Concentrates offer you minerals 
in pure, digestible form . . . proportioned with 
the accuracy of a doctor’s prescription. 


Test. 


NAGEL’S 


that is completely soluble. 
trying the famous 
And FORMULA B is simple to use. 
No premixing is necessary. 


See for yourself by 
“Melts On Your Tongue” 


To mineralize your feeds already containing 
phosphorus-rich ingredients, use HERMAN 
TRACE MINERAL CONCEN.- 
TRATE. The Cost Is Low! 

Valuable information on feed mixing and feed selling. 
Write today for your copy, “FACTS FOR FEED MEN.”’ 


DISTRIBUTORS 


The retailer whom I have been 
quoting told me, “This orphan file is 
just like a valuable business coun- 
selor. And I don’t have to pay a fee 
to this counselor, either, because it is 
made up of my own business mis- 
takes. Because I use this file, I have 
never repeated a mistake which has 
been recorded there.” 

How much money have you lost on 
rubber checks, just because the 
stranger wanting the check cashed 
seemed to have a likely story, an 
honest face and you felt like taking 
a chance on a check that day? If 
your orphan file contains a record of 
how much you have lost, then most 
certainly you are going to be cau- 
tious about repeating such mistakes. 

Have you sent out your statements 
late a number of months and thus 
had a difficult time getting your 
money for 60 days, necessitating out- 
side financing at an expensive rate of 
interest? This record in your orphan 
file will advise you to get those state- 
ments out on time and make the 
proper followups on collections. 

How did collections come in on the 
months when you failed to check 
closely on payment days, following 
up with telephone or personal calls? 
How many slip-shod ads did you 
publish because you turned in hurry 
copy at the last minute to your news- 
paper editor? 

Or did you ever fall for an expen- 
sive calendar or premium deal, with 
inadequate returns? Your orphan file 
should contain samples of the direct 
mail, listing of costs, losses, small 
gains, or whatever the case may be. 
Then you have something to compare. 


List Borrowings 

How many times have you bor- 
rowed money from your bank on a 
short or long term basis? What rate 
of interest did you pay? How much 
was the interest in dollars and cents? 
Could you have avoided such bor- 
rowings by better business manage- 
ment, including an air tight collec- 
tion program? If so, list such borrow- 
ings as “orphan” management ideas. - 

Have you overstocks of outdated 
stationery, direct mail, reprints and 
other items which are now useless 
and should go into the wastebasket? 
If so, these are evidences of overbuy- 
ing, or of laxity in sending them to 
prospects when they still had sales 
power. Now they are really losses. 

Management experts say that the 
chief reason for failure of retail busi- 
nesses ranges from 43-63%, insofar as 
inadequate management is concerned. 
This is an astounding percentage and 
it reveals the many “boners” of man- 
agement. 

No matter how successful a feed 
dealer may be, he still has use for 
an orphan file, because even success- 
ful men make more business mis- 
takes than they realize. Almost any 
feed dealer can with a sheet of paper 
and pencil and with a little thought 
set down five business mistakes which 
he has made within the past year. 
Transfer these five notations to five 
different filing cards and your “or- 
phan” file has come into existence. 
From this point on you can build that 
orphan file, depending upon your 
alertness and your willingness to ana- 
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lyze and watch your business closely 
for management mistakes. 

Such a file does not require a great 
deal of work, merely an entry or 
two when a mistake shows up. But 
you will find that you'll consult its 
classifications regularly when plan- 
ning merchandising programs. 


Scrapbook Not Enough 

I find many feed dealers who have 
advertising scrapbooks, into which 
they paste every display and classi- 
fied advertisement they publish, as 
well as direct mail samples and other 
items. This is a splendid idea, but 
it is only one division of an over-all 
merchandising idea file. Some dealers 
even list the pulling power of indi- 
vidual advertisements by writing to- 
tal sales figures for the day of the 
advertisement or week. In this way, 
some of them say they can attribute 
considerable credit to ads for the to- 
tal sales volume of that particular 
period. They also write low figures 
under large advertisements which ap- 
parently have not pulled in extra 
business. 

I also find dealers here and there 
who ruefully show me a bundle of 
uncollected bills over a five or ten- 
year period. “This is what I lost on 
bad accounts in 10 years,” one dealer 
told me. “Slightly over $4,800. Every 
time I am tempted to give a doubtful 
prospect some credit, I go back and 
look at this bundle of bad bills. Then 
I refuse to give the bad prospects 
credit.” 

Fine again, but still this caution 
extends to only the extending of 
credit. The complete orphan file will 
detail all the mistakes made by man- 
agement which management itself 
can see. And it will result in a much 
more profitable operation. 


Saves Time 


The orphan file will save the dea’- 
er a great deal of time. When you 
put on an unsuccessful promotion of 


Two Incomparable 
Feed Supplements 
under One Trade Mark 


/t's Later Than 
You Think— 


Advertise Now! 
FEEDSTUFFS 
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some kind, your business records will : 
only show the actual money loss 
which you incurred. But there is also Ps : 
another loss which is quite serious. I 
refer to the loss of time which every RE EN 

D 


poor idea entails. Perhaps it is only 
your planning time, your executive 
time, which is serious enough, it is 
true, but often it will involve extra 
time of one, five, 10 or 20 employees. 
This employee cost you may or may 
not have estimated in your promotion 
costs. Usually it isn’t recorded. 

On the other hand, if your own pro- 
motion time—wasted on a poor idea 
—and that of your employees, could 
have been transferred to a better 
promotion idea, one making a fair 
profit, then you would have gained 
much more. The orphan file, care- 
fully kept and consulted, will light 
the way to better business under- 
standing on some of these hidden 
sales promotional costs. ° 

Orphans are always crying for at- 
tention, but many pass them by. 
That is the tragedy of life, and it is 
also the tragedy of retailing. 
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ATTENTION, FEED DEALERS! 
--------Mail Coupon Today ..--..-., 


Allied Mills, Ine. 
Fort Wayne |, Ind. 


Rush me the facts on Wayne Tail Curler. 


Every hog raiser in your trade area is a red-hot 
prospect for the revolutionary WAYNE TAIL 
CURLER .. . one of the most powerful business- 
builders ever offered to the feed trade! No hog man 
wants runts . . . and here’s the answer, backed by 
Allied Mills Research. 

There may be a Wayne ——- open in your 


town. If so, this is your opportunity for the fastest, NAME 
easiest hog feed sales you've ever made! 
Don’t miss out! Get the facts on WAYNE ADDRESS 
TAIL CURLER now! 
| Town COUNTY STATE 


| | 
“Me 
[| 
: 
SS 
| Jee | 
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Super-Feed 
MAKER 
RUNTS 
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(SINCE 1906) 


FARMERS FRIEND 


Trade Mark Reg. U. 8. Pat. Off., April 30, 1907, No. 62380, Oct. 8, 1946, No, 424533 
all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


TRACE MINERALS 


Contains important mineral elements blended with COBALT, MANGANESE, 
ZINC, BORON, IRON, COPPER, STABLIZED IODINE and other trace minerals 
in carefully calculated proportions to supply necessary mineral nutrition. 


(Source of Vitamin D,) 

a We Sell Through Dealers and Jobbers Warehouses from Coast to Coast 
a BY THE TON, TRUCKLOAD or CARLOAD 
; Write Today Regarding Our Dealer or Jobbing Proposition 


FARMERS FRIEND MINERAL CO. 
NAPOLEON, OHIO 


Text of Supplementary Price 
Regulation on Fermula Feeds 


TITLE 82A—NATIONAL DEFENSE, 
APPENDIX 


Chapter IlI—Office of Price 
Stabilization 
Economic Stabilization Agency 


Supplementary Regulation 7 to the 
General Ceiling Price Regulation 


Food, Agricultural and Related 
Commodities 


Pursuant to the Defense Production Act 
of 1950 (Pub. Law 774, Sist Cong.), Bxecu- 
tive Order 10161 (165 F.R. 6105) and Eco- 
nomic Stabilization Agency General Order 
No. 2 (16 F.R. 738), this Supplementary 
Regulation 7 to the General Ceiling Price 
Regulation (16 F.R. 808) is hereby issued. 

A statement of considerations involved in 
the issuance of this supplementary regula- 
tion is,contained in the attached appendix. 

Adjustment of prices and filing require- 
ments for manufactured feeds. 

Section 

1. Adjustment of ceiling prices. 

2. Ceiling prices of wholesalers and re- 
tallers. 

3. Filing of pane and ingredient prices 


4. Definitions. 

Authority: Sections 1 and 2 issued under 
Sec. 704, Pub. Law 774, Sist Cong. Interpret 
or apply Title IV, Pub. Law 774, 8ist Cong., 
B.O. 10161, Sept. 9, 1950, 15 F.R. 6105. 

Section 1. Adjustmen: 


ing prices. 
You may use this supplementary regula- 
tion to adjust your ceiling prices only if 
you are a manufacturer of manufactured 
feeds as these terms are defined in Section 4, 
below. You may increase your ceiling price 

per ton, as otherwise determined in t 
General Ceiling Price Regulation, for a 
manufactured feed being priced by you for 
current sale, by the dollars and ts 
amount that the total value per ton of 
the ingredients in that manufactured feed, 
determined as specified in paragraph (a) 
below, exceeds the total value per ton of 


in your calculation which determined your 
ceiling price for that manufactured feed 
im the base period under the General Ceil- 
ing Price Regulation. You may round out 
your ceiling price on the manufactured 
to the nearest 20¢ per ton. 

(a) You determine the total value per 
ton of the ingredients for current sale as 
ollows 


fi 

(1) For an ingredient which has a ceil- 
ing price established by the General Cell- 
ing Price Regulation, you use such ceiling 
price, unless the current reasonable mar- 
ket value (as this term is defined in Sec. 4, 
below) is lower, in which case you s 
use such reasonable market value, and 


(2) For an ingredient which has a ceil- 
ing price established by any supplementary 
regulation to the General Ceiling Price 
Regulation, or by @ separate ceiling price 
regulation, you use such ceiling price un- 
less the current reasonable market value 
(as this term is defined in Sec. 4, below) 
is lower, in which case you shall use such 
reasonable market value, and 

(3) For an ingredient being priced which 
has no ceiling price you use the current 
reasonable market value (as this term is 
defined in Sec. 4, below). 

Section 2. Ceiling prices of wholesalers 

retailers. 


If you are a seller of manufactured 
feeds, other than a manufacturer, and your 
supplier increases his ceiling price in ac- 
cordance with the provisions of this regu- 
lation, you may increase your ceiling price 
by the same amount in dollars and cents 
as the increase in the ceiling price of your 


supplier. 

Section 3. Filing of ceiling and ingredient 
prices and keeping of records. 

(a) Filing base period prices. 

If you are a manufacturer as defined in 
Section 4 (1), below, you are not required 
to comply with the filing provisions of 
Section 11 (f) of the General Ceiling Price 
Regulation, but you must notify the Di- 
rector of Price Stabilization, Washington 
25, D.C., by registered mail, within 30 
days of the effective date of this supple- 
mentary regulation, by giving the follow- 
ing information: 

(1) A lst of the manufactured feeds 
manufactured by you giving the base period 
ceiling price for each as established by 
the General Ceiling Price Regulation, and 

(2) A Met of the ingredients used by 
you showing the price you used in arriving 
at your base period ceiling price for each 
manufactured feed as determined under the 
General Ceiling Price Regulation. 

(b) Keeping of 

You must comply with the record provi- 
sions of Section 16 of the General Ceiling 
Price Regulation. 

Section 4. Defini 


When used in this regulation, the fol- 
lowing terms have the following meanings: 

avufactuarer, “Manufacturer” 
means, with respect to any lot of manu- 
factured feed, a person who manufactures 
such feed except when he manufactures it 
as a service rather than as a sale of a 
commodity. 

(2) Manefactured feed. “Manufactured 
feed” is a mixture or blend of more than 
one ingredient for the purpose of feeding 
te animals or poultry, either in the same 
form or tn combinations with other in- 
gredients (including scratch-chick or grow- 
ing grains consisting entirely of recleaned 
grains, seeds, grit and shel! containing no 
more than 10% of grain flour or screenings 
that will pass through a No. 20 standard 
tinned mill wire), except that the follow- 
ing commodities shall not be considered 


WITH RICHMOND FEED DRESSERS & SEPARATORS 


RICHMOND FEED DRESSERS 21, nom 


such impurities as strings, tags, sticks, lumps, pieces of paper, and other impurities. 


Efficient results are obtained because these rugged machines are designed for maximum perform- 
ance in minimum space. They require only 9 square feet of floor space and handle up to 24 tons per 
hour of mash, dairy or poultry feed. Ideally suited for replacing bulky reels, these feed dressers can 
be installed either before or after mixers. Regardless of location, however, you get practical, eco- 
nomical help in improving the quality and texture of your feeds and obtain a product completely 
free of all contaminating foreign matter. 


Richmond Cracked Corn Graders and Separators, 


which grade, clean, mildly scour, polish and aspirate 
cracked corn, are especially designed to retain all the 
many advantages of the Gyro-Whip Design — 


LOW POWER ..... less than | hp in the aver- 
age case. 


COMPACT ........ you need floor space meas- 
uring only seven by three 


Richmond Perma-flux Magnets 
to eliminate tramp iron. Available 
in widths from 4” to 90” for use in 
chute, conveyor, feed table and other 
installations. 


feet. 
W&T Merchen Feeders HIGH CAPACITY ...up to 16,000 pounds per 
to automatically blend your -_ hour. 


formulae by 

economically Write today for details on how this equipment can help 
solve your particular feed handling problems. 

Richmonn Manuracturinc Company 


R-13 


LIQUID BLACKSTRAP MOLASSES 
Irradiated Yeast 
| | 
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the base period. The feed manufacturer is mal industry advisory committees, including 
trade association representatives, the prov! 
sions of this supplementary regulation have 


value is lower. In which case he shall use 
such value. This conforms with the cus- of course required to comply with the 


tomary practice of the industry of using record keeping provisions of Section 16 of 


manufactured feeds under this supplemen- 
regulation. 
(I) A mixture resulting from the blend- 


ing or mixing of offais or by-products from market or replacement values for ingredi- General Ceiling Price Regulation. been presented to, and generally approved 
a single vegetable, plant or other agri- ents in determining selling prices for its 4. Definitions. It is necessary to define by, persons representing substantial se«- 
cultural product manufactured products. “manufacturer” and “manufactured feed.” | ments of the various industries affected 


It is the long established and customary In doing so, and in listing the exceptions, a 


consisting of a mixture 
—— or ——_ run materials or a o: practice of the industry to determine its the general terms used in the last regula- 
ion of varying amounts of ground or selling prices on the basis of market or tion for the industry under OPA have 
unground materials obtained in the process | replacement values rather than “cost.” For | been followed. NEW GRAIN ELEVATOR 
of cleaning grain or seed, either or both, | this there are many reasons. It is an in- The definition of “reasonable market NICKERSON, KANSAS — The 


industry of very rapid turnover. Ingredients value” of necessity refers to quotations of 

are constantly being purchased, processed | commodity exchanges and of suppliers. Both Farmers Cooperative Elevator Co. 
and rapidly disposed of. Selling prices of | these sources of information are regularly here has started work on the con- 
manufactured feeds are quickly adjusted used by feed manufacturers in determining : 
to market changes of the ingredients, | reasonable market values. In the definition struction of a new 150,000-bu. grain 
whether up or down. It wee be — consistency in the use of quotations is re elevator. The concrete structure will 
difficult, if not impossible, to determine the quired. The manufacturer must keep his ; " 

“cost” on which to base selling prices. On | records showing that the market value used | D€ located approximately midway be- 
the other hand, market values, at any given by him can be substantiated by quotations tween the firm's two smal! elevators 


such as inferior, light or broken grain or 
seed, weed seeds, hulis, chaff, nga straw, 
elevator dust and floor sweeping 

(III) Foods prepared fer house- 


o! 
(TV) Minera) mixtures. 
(V) Manufactured feeds containing 50% 


(VI) Animal and poultry tonics, condi- 

ments and medicants, in which the nutri- time, although not exact, can readily be In the judgment of the Director of Price " 

tive value is not substantial determined within narrow ranges. Market | stabilization the ceiling prices establishea | Which have a total capacity of 25,000 
(VII) Vitamin products which are sold values may vary slightly for different mar- by this supplementary regulation are gen- bu. Chalmers & Borton of Hutchin- 


and used for further mixing primarily for kets and sellers, and each manufacturer, erally fair and equitable and are neces- son has the contract. Elmer McGon- 


their vitamin content and which are re- through the exercise of administrative judg- sary to effectuate the purposes of Title IV 
quired to be labeled with « guaranteed ment, arrives at his own determination of of the Defense Production Act of 1950 igle is manager of the elevator. 
vitamin content in accordance with any market or replacement values to him and So far as practicable the Director of 
federal or state law or regulation. sets his prices on the basis of such deter- Price Stabilization gave due consideration 

(3) Reasonable market value. “Reason- minations, This supplementary regulation | to the national effort to achieve maxi- ‘ 
able market value” means the price to you, preserves the customary practice of the mum production in furtherance of the ob 
as customarily determined by you, of the industry. jJectives of the Defense Production Act of ED GR D E 
ingredient in the appropriate quantity, 2. Ceiling prices of wholesalers and re- | 1950; to parity prices and the other mini 
grade and quality, on the basis of quota- tailers. Since the manufacturer is permitted mum requirements of the law including BILL MERRITHEW 
to increase his prices as specified in Sec- | prices prevailing during the period from 

m arriving & e sonng re tion 1, the distributor will be allowed to | May 24, 1960, to June 24, 1950, inclusive; 

of your manufactured feeds. The computa- | increase his ceiling prices accordingly, as | and to relevant factors of general ap- 934 PLYMOUTH BUILDING 
tion by which reasonable market value is | provided for in this section. plicability MINNEAPOLIS aay 
determined must be consistent in all re- 3. Filing of and ingredient prices h special circumstances have ren- Li. 5896 ws. 
spects, including quantity, grade and qual- | o24 Keeping of . Compliance with the | @¢ impracticable consultation with for- 
ity, with the computation used in the cal- “notice” requirements of Section 11 (f) of 


culation which determined the ceiling price 
for the manufactured feed during the base 
period. For example, if you determine rea- 
sonable market value for one computation 
on the basis of the closing quotation on a 
certain commodity exchange, you should use 
the closing quotation on the same ex- 
change as the basis of the other computa- 
tion. As another example, if you used a 
carload quantity quotation during the base 
period, you should use a carload quantity 
quotation for the computation for the cur- 
rent sale. You must keep a record of these 
Prices determined by you, and they must 
be substantiated by quotations of com- 
modity aenenase or ingredient suppliers. 
Reasonable value must not exceed 
the ceiling price of the ingredient if one 
is applicable. 
Effective date: This supplementary regu- 
lation is effective Feb. 27, 1961. 
EDWARD F. PHELPS, JR., 
Assistant Director of Price 
Stabilization 


General Ceiling Price Regulation is most 

difficult for the feed manufacturing indus- 

try. Bach of the 60 or more distinct ra- 

tions produced by a typical feed manufac- e 

turer includes many different ingredients. © 

It is apparent that the number of mathe- e ! top arm 

matical computations involved in yo 

this “notice” requirement is working grea 

hardship on the industry. Section 3 of this FEED COMPANY 

supplementary regulation provides for one 

filing of ceiling prices of the manufactured Minneapolis 1, Minn. ~ 

feeds and of the ingredient prices used : Chicago Ridge, Ill + ——=— 


in arriving at such ceiling prices during 


A COMPLETE LINE OF 
FORMULA FEEDS FOR 
LIVESTOCK and POULTRY 


Statement of Considerations 


This supplementary regulation is applica- 
ble only to the feed manufacturing indus- 
and to wholesalers and retailers of 
manufactured feeds. 
of ceiling prices. Section 1 
of ‘this supplementary regalation provides 
for adjustments in ceiling prices for manu- 
factured feeds and those provisions are nec- 
essary to resolve certain problems created 
by Supplement 3 of the General Ceiling 
Price ation, covering soybean meal, 
and which will arise when regulations are 
issued establishing specific price ceilings 
- other ingredients used in manufactured 


A major problem is illustrated by the ef- 
fect om the industry of the establishment, 
in Supplement 3 of a ceiling price for soy- 
bean meal. When soybeans were on the list 
of “listed commodities’ under Section 11 of 
the General Ceiling Price Regulation, the 
ty” adjustment allowed for increases 
in the price of soybean meal to be reflected 
in the prices of manufactured feeds. When 
soybeans were removed from the parity 
het and placed under Supplementary Regu- 
lation No, 3, the prices provided for soy- 
bean meal were from $8 to $10 a ton above 
the prices paid by feed manufacturers and 
used by them in determining their ceiling 
prices under Section 11. Section 11 requires 
that the ceiling prices determined under it 
for commodities processed in substantial 
Part from a listed commodity, and in effect 
at the time a commodity is removed from 
the list, shall remain as the ceiling price. 
Feed manufacturers, therefore, were forced 
to absorb the difference between the ceil- 
ing price at the time soybeans were re- 
moved from the parity and the 
ceiling price 
Regulation No. 3. 
feed manufacturing industry uses 
mM 80% of all the soybean meal 
produced, some 600,000 tons per month. 
The industry operates on a large volume 
basis and the absorption of the possible 
losses involved would wipe out a large part 
¢ the net operating margin of the in- 


IN ANY LANGUAGE 


MENTE BAGS 
Mean 


QUALITY — DEPENDABILITY — VALUE 
Burlap and Cotton — New and Used — Printed and Plein 


MENTE DAINTY PRINTS MAKE EVERY BAG A PREMIUM 


Section 1 (a) specifies that a feed manu- 
facturer may use the ceiling price for any 
pm ae which has a definite ceiling price 

unless the reasonable market 


SAVE MONEY 


Write, wire or phone our nearest office for quotations today! 


MENTE CO., INC. 


ISAAC T. RHEA, Pres. Dept. J 


Savannah New Orleans Houston 


oe e 

soot Men, | 

: 

¥ 

Tae Lasonatonies Co. Inc. 
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SOME 


co west coast condensed 


SOLUBLES 


APF...and lots more, too! 


Chicks are off to a fast start when fed Paproco-enriched feeds. Actual feeding records show that it takes less 
time between hatching and finished broilers or mature pullets. Paproco condensed fish solubles is the rich, 
natural source of the complex (formerly called APF) which includes Vitamin B-12 and other growth factors 
still unidentified. Paproco provides the potent “‘punch” that means faster-starting, faster-feathering, healthier 

; poults and chicks. Paproco is not fortified and is guaranteed to contain 0.25 mgs. of B-12 per pound. 3% 
Paproco condensed fish solubles in a ton of feed (60 Ibs.) will furnish 15 mgs. of B-12.* This is ample for 
all B-12 nutritional requirements of both poultry and swine in any practical ration. Remember also that 
Paproco condensed fish solubles is an important source of all the known B-complex vitamins, trace minerals, 
and amino acids from fish protein. 


* Microbiological Assay with L. Leichmannii. 


Data on the amino acid analysis of protein and B-complex vitamins furnished on 
request. Made by the Lassen Process, Paproco is a product of Pacific Processing 
Corp., world’s largest producer of fish solubles. Write for descriptive booklet. 


JAMES H. SELEY& co. 


704 S. SPRING ST. * LOS ANGELES 14 © CALIF 


¥ 
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VISIT YOUR FARM CUSTOMERS 


That 


IME was when the feed dealer 
who made periodic trips to vis- 
it his farm customers was the 
only fellow to visit and sell to them 
on the home premises, in addition to 
a few coffee and tea salesmen. But 
times have changed. There are a lot 
of salesmen who are visiting farmers 
these days, and they are selling a 
great deal of merchandise. 

Aggressive selling, which means 
contacting the prospects often and 
with good selling facts, always se- 
cures a Satisfactory proportion of 
extra sales in a good trade area. I 
believe that in the face of rising com- 
petition for the farmer's dollar the 
feed dealer should adopt as a mar- 
keting slogan wherever possible: Feed 
Comes First. 

It is true that the products which 
the other fellow sells to the farmer 
may make his life easier and more 
comfortable, may give his family 
more enjoyment and leisure. It is also 
true that some of those other things, 
such as appliances and machinery, 
will enable the farmer to save time, 
labor and increase his production. 

Feed Equals Income 

However, without the quality feed 
to produce, the farmer who depends 
somewhat on dairy and poultry prod- 
ucts for sizable monthly checks, will 
not have the income with which to 
buy all the other things which the 
other salesmen are now selling to 
him. 


It’s Good for Sales and 
Good Will; Stress Theme 


“Feeds Come First” 


By Edward Ritter 


FEEDSTUFFS, March 3, 1951——17 


FISH SOLUBLES 


With many dairy and poultry farm- 
ers Feed Comes First, and this is 
an angle which the wise feed dealer 
will publicize whenever he has the 
opportunity. Don’t knock the other 
fellow’s products, as that will only 
make the farmer suspicious of your 
motive. However, point out to him 
your strongest selling point, namely, 
Feed Comes First. 

Just as the farmer knows that when 
he puts good seed into good soil, he 
will, barring accidents, get a good 
crop, so also can he be made aware 
that quality feed is just as important 
as good seed. 

Deny the farmer the other fine 
products which the other fellow sells? 
No—but let the right amount of qual- 
ity feed produce more profit for the 
farmer, so that he can buy other 
things which he wants. 

Point out, too, that any stinting 
on quality formula feeds and proper 
dairy and poultry management lowers 
production and profit, so that there 
is less money with which to buy other 
things. Call this “barnyard econom- 
ics” if you wish, but it is simple logic 
which the farmer grasps when it is 
presented to him. 

One Salesman’s Method 

If you do not believe that other 
retail firms are siphoning off many 
farm dollars from various trade areas, 
let me cite what one active rural 
salesman is doing in a territory oc- 


cupied by 1,000 farmers, and then 


OF COURSE! 


struction—and not only that, but— 


WHAT'S THE BEST BAG CONVEYOR TO BUY? 


ELTON 


over 800 are in use, and they are tested and proved by 
many firms who have bought from 2 to 25 units. 
They are available in lengths from 10 to 35 ft. in portables, and many 
special types. They Are Fully Guaranteed 


They are the result of many years of experience in this field, and the 
“talking points” are practical ones which pay off in actual use. 


Many ideas, such as cleats on the belts, long overhang, caster floor 
lock, and hydraulic lifts were designed and proven on Elton Equipment. 


The best quality bearings, motors and belting are used in their con- 


They'll save time, save labor, save space, and that 
ail adds up to more efficiency, and higher profits! 


BECAUSE— 


B.14, 14-FT. BELT TYPE UNIT 


So if you’re os about ways to cut costs and 


CHANTLAND MFG. CO. 
BADGER, IOWA, U. S. A. 


save labor, check 
into these convey- 
ors NOW 
because ELTON 
Equipment will 
save many times 
the cost of time 
taken too — 
LET US SEND 
COMPLETE 
INFORMATION 


4 


SEA-MAID is an economical and convenient pre-mix of 40 cent 
highest-quality Paproco west coast condensed solubles and 60 per 
cent top-quality alfalfa leaf meal and dehydrated alfalfa meal blended by 
a special process which eliminates the need of further drying. Feeders 
have discovered that the fish solubles in SEA-MAID is the rich natural 
source of Vitamin B,, (APF), amino acids and trace minerals. Com- + 
bined with alfalfa it is the ideal combination for a potent diet supple- 
ment. SEA-MAID is easily incorporated in any formula by large or ; 
small mixers. Packed in 100-pound bags, it stores indefinitely, requires 
no special equipment, mixes uniformly without waste, and leaves no 
sticky mixers. 


60-40 MIX 
A RICH NATURAL SOURCE 


o APF 


JAMES H. SELEY & CO. 


oocklet 


Importers and Wholesalers 
of .. Canadian Screenings 


SUPERIOR FEED COMPANY 
Board of Trade Duluth 2, Minn. 
Phone: 2-0777 a DU 16 


Members: American Feed Manufacturers Associa 


tore 
eas open for live “qustribu 


Choice 
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decide if any feed dealer or group 
of dealers is doing as effective a sales 
job there as he is doing. 

He is a rural salesman for a fur- 
niture, hardware, appliance and paint 
firm in the Middle West. His em- 
ployer pays him a drawing account 
and a commission over a certain sales 
quota. His employer furnishes him 
with a truck, pays its operating costs, 
insures the truck and the driver. 


The rural salesman takes his own 
good-natured time in visiting farm- 
ers, doing a thorough job. He also 
services and sells milking machines, 
and he likes to spend much time with 
each prospect. He travels about 2,000 
miles a month, and when he finds 
a milking machine prospect, he will 
set up a couple of sample machines 
and help the farmer with his eve- 
ning’s milking job. This usually makes 
a hit with the farmer, who is hard 
pressed for time and help. 

The salesman then offers to leave 
one of the milking machines as a 
demonstration unit with the farmer 
for a week at no charge, with no ob- 
ligation. He comes back the next 
week to get the machine, and usually 


Cc. H. KENSER 


Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


440 Omaha Grain Exchange 
OMAHA, NEBRASKA 


the farmer is so sold on the milker 
that he buys not only one, but two 
for his sizable herd. 

Big Sale in Short Visit 

The salesman has spent a total of 
perhaps three hours with that pros- 
pect, he tells me, and sold two milk- 
ing machines. Not bad, is it? Some 
other enterprising salesman, perhaps, 
employed by a feed dealer, with a 
milking machine and appliance de- 
partment could do the same thing. 
But it involves getting out in the 
territory and visiting with farmers 
and making demonstrations. 

This salesman also sells barn equip- 
ment, poultry equipment, ventilating 
equipment and even sectional silos. 
The silo jobs run as much as $1,000- 
$1,400 assembled, and the salesman 
will sell them in sections, so farmers 
can erect them with their own hired 
men, or he will sell them erected by 
the dealer’s crew. 

“The thing that surprised me,” the 
salesman told me, “is how friendly 
the farmers are when you come to 


Not Auailalle! 


But we do have available everything you 
want and need in the way of approved 


GRAIN, SEED AND FEED TESTING 
AND HANDLING EQUIPMENT 


Yes, everything from minor items to heavy duty units and 
equipment specially designed to fully meet your indi- 
vidual requirements. Modernized equipment that speeds 
up operation, reduces expense spending and puts more 
profit dollars into your pocket. : 

Be sure to fill in and mail coupon for today’s best offer- 
ings in items listed below. 


Grain Augers 
Car Loaders 

Cob Crushers 
[10] Elevator Cups 


12] Bag Trucks 
13] Chain Drags 


Moisture Testers 14 
Bagging Scales 15 


Screw Conveyors 17 


Grain Elevators 18 
Portable Conveyors 19. 


11| Fire Extinguishers — 


| 
Burrows Equipment Co., 
1316-C Sh Ave., E ton, Tl. 


Tell us what you have te offer in the 
following items of equipment: 


Ne.... Ne... Ne... Ne... Ne.. Me... 


Corn Shellers 
Sewing Machines 

16| Flexible Spouts 
Respirators 
communication EQuipment 
Grain Dividers 

20] Grain Scales 

21| Wt. Per Bu. Testers 
22| Hammermills 
23| Truck Hoists 
Belting 

25| Head Drives 

26| Electric Motors 

27| Seed Treaters 


28| Spout Liners 


EQUIPMENT COMPANY 


1316-C Sherman Ave. 


Evanston, 


visit them. They are glad to have 
callers, especially in fall, winter and 
early spring, when there isn’t too 
much field work. And if you help 
them with the milking, they want you 
to come to see them any time you 
wish. 

“Often I get invitations to lunch 
and dinner and always accept. Farm- 
ers like to eat and talk farming, 
equipment and things like that. I 
have made many a sale over a farm- 
er’s coffee or lunch table, and I have 
never yet asked any of them for a 
free meal. But I get plenty of them.” 

The salesman tells me that he 
often does not get home until 9 p.m. 
because he stays at some farms for 
supper, talks and visits with farm- 
ers and sometimes plays cards with 
them at their invitation. 

Long hours, true, but the sales- 
man’s pockets usually are filled with 
orders for the many products which 
he sells. If the farmer mentions that 
he wants furniture or appliances, the 
salesman invites him to come to the 
store to inspect the stock, also makes 
a note of the needs and turns these 
over to a special appliance man at 
the store for a follow-up, in case the 
prospect doesn’t come in soon. 

“Aside from the actual sales which 
he makes for us on the farm lines,” 
the store owner told me, “this rural 
salesman is daily inviting people in 
the trade area to come to our store 
where they are always welcome, look 
over the stock, meet the staff and talk 
over their merchandise requirements. 
This personal invitation feature is 
very important to us. It is channeling 
many new customers our way.” 

If you sell barn equipment, milkers, 
silos and similar equipment you can 
contact the trade in the same man- 
ner, with similar results, if you wish. 
If you do not handle these items, you 
will still be assured of a fine recep- 
tion when you visit farmers, stress- 
ing the angle that from the stand- 
point of purchases Feed Comes First. 

There is a real story to tell either 
way. And it can be a profitable one, 


too. 
| FEED BRANDS | 


The following trade-marks have 
been published in the Official Gazette 
of the United States Patent Office 
preliminary to registration. Manufac- 
turers and distributors who feel that 
they would be damaged by the regis- 
tration of any of these marks are 
permitted by law to file a formal no- 
tice of opposition, within 30 days 
after official publication of the marks. 
Official publication dates are included 
below. 


MIN-O-PHENE—Moorman Manufacturing 
Co., Quincy, Ill; livestock mineral feed. 
Use claimed since June 56, 1946. Published 

1 


ANCHOR — Bewley Mills, Ft. Worth, 
Texas; stock feeds, of which principal in- 
gredients are ground cereal grains, mill 
feeds and miscellaneous meals; poultry 
feeds, of which principal ingredients are 
millfeeds, ground cereal grains and miscel- 
laneous meals. Use claimed since April 1, 
1882. Published Feb. 6, 1951. 


FINEST MILE 
M‘LAUGHLIN. WARD &cO. 


MICHIGAN 


EQUIPMENT 


JACKSON 


VAL-A COMPANY 
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The Customer Forgets, 
But Small Inexpensive 


Signs Will Remind Him 


By James L. Moore 


URING the Christmas season 

the past year I noticed in one 

store that the owner employed 
some very fine small stand-up signs 
made of cardboard which urged the 
public to “Ask About Our Lay-away 
Plan.” 

The signs were about a foot high 
and 8 in. wide. They were colorful 
and had an arrangement whereby 
they could use their own cardboard 
wings to stand on any level surface 
and be seen. 

They had a red and green trim, and 
the copy stood out plainly. The own- 
er of the store told me the signs 
were boosting lay-away business con- 
siderably and that he had a local 
sign company make the signs. He 
expected to use them next year and 
perhaps the next, thus getting three 
years’ wear out of them. 

As I talked to this merchant I 
thought that many feed dealers also 
could use this small, individual sign 
idea for related or special selling. 


Cost Is Low 

Let us suppose, for example, that 
you ordered 100 of these signs made, 
all of a uniform shape, and they cost 
50¢ a sign. You would have $50 in- 
vested in them, but if they would be 
in use for various periods during 
three years, the cost would be about 
$17 a year. Not very costly, do you 
think, when regarded from this view- 
point? 

These signs could be divided as fol- 
lows: 15 could advertise early chick 
buying, 15 could advertise poultry 
and livestock remedies, 15 could ad- 
vertise poultry and barn equipment, 
15 could advertise quality egg laying 
mash, 15 could advertise growing 
mash, 15 could advertise dairy ra- 
tion and 10 could advertise the fact 
that you invite farmers to ask you 
for free consultations on feeding 
problems. 

Would you use all these signs at 
one time? No, you wouldn't. Along 
in January and possibly early Feb- 
ruary you would use the 15 early 
chick buying signs. Being of uniform 
color, size and with the same mes- 
sage, they could be placed here and 
there throughout the store and even 


DEPENDABILITY 
oO 
of am- 


ersary 
50th anniv 
ein fee conce ecogmze 


— ce {or feeding 
permost im 


results is © 


tance. 


We appreciate your 
continuing use of our 
Ay W BRAND 


Protern Concentrates 
of our 
efforts to preserve 
the unusual attri- 
butes of this im- 


ANIMAL PROTEIN 
CONCENTRATES 


portant by-product 

of the Anima! Indus- 

try for the betterment 50% Meat & Bone 
of feeding. The con- Scraps 
tinuous services of 70% (8. P. 1.) 
our packing plants Special Prepared 


are at your command Steam Bone Meal 


MEAT PACKERS AND PROVISIONERS 
Chicoge Kenses City Los Angeles 
Okiehome City Albert Lea Omaha Denver 
Coder Rapids Dothan Memphis 


one or two in the mixing room— 
wherever the farm trade goes. They 
might fit nicely on a center table or 
two, one on the wrap counter, one on 
a farm freezer, one on poultry equip- 
ment, etc. 

With 15 scattered throughout the 
store, you would have 15 uniform 
sales messages reminding farmers to 
buy chicks early. These signs would 


| get extra chick business for you, be- 


cause farmers, like other people, for- 
get things and need to be reminded. 

After the chick buying season is 
over and you have sold chick start- 
er, you can post the 15 signs which 
advertise growing mash. You will, of 
course, have carefully taken down 
the 15 chick buying signs, folded the 
backs neatly, wiped off the dust and 
put the signs away carefully, so that 
you can use them again next year. 

Farmers coming into your store 
will see those growing mash signs 
and be reminded of the fact that now 
is the time to be thinking of putting 
the chicks they bought from you on 
growing mash, following the chick 
starter period. 

The growing mash signs can be 
used periodically throughout the 
growing chick period. Throughout the 
period, too, you can take down those 
signs and substitute some which si- 
lently urge farmers to buy poultry 


and livestock remedies. 


Always remember that these 15 
signs all with identical copy sugges- 
tions, will be seen by most of your 
store traffic during the week or two 
weeks that you have them displayed, 
and they add up to a powerful sales 
impression. A customer may miss one 
or two of them as he enters your 
store and buys, but he will not miss 
all 15. That's where there is value 
and power in numbers and repetition. 


The signs which refer to poultry 
and barn equipment, quality egg lay- 
ing mash, dairy ration, etc., can be 
used by the alert dealer throughout 
the year with excellent effect. Sea- 
sonally, they will be gaining the at- 
tention of all customers, without the 
dealer or staff saying a word about 
related sales. They'll get a certain 
number of customers to ask ques- 
tions about those items, some of 
which will turn into extra sales. 
This is not to say that the dealer 
and his staff should not suggest re- 
lated items, but the signs make such 
suggestions more fruitful. 

The 10 signs which advertise the 
fact that the dealer invites inquiries 
about individual feeding problems can 
be used many different weeks of the 
year. And they'll be important, too, 
for it will enable the dealer to sched- 
ule those visiting trips through ap- 
pointments. The signs will create 
good-will, too, for they will indi- 
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cate to the customer through the 
copy that here is a dealer and staff 
willing and ready to help with the 
small and large feeding problems of 
the trade. 

It may be that individual sign men 
may charge more or less than the 
50¢ a sign I quoted earlier. I under- 
stand that sign men buy such self 
supported signs unpainted and make 
them for individual requirements. 

A sign painter may be able to 
draw a bag of feed as an outline for 
some of those signs. On others he 
may be able to draw a yellow baby 
chick, etc. In other words he may 
be able to give each set of signs 
individual appeal which ties in with 
the copy placed on the cards. This, 
of course, is desirable, provided the 
charges are not too high. 

The point is, however, that signs 
like these have high customer appeal 
when kept colorful and neat and 
when placed advantageously. They 
will sell more merchandise and can 
be used for several years. They def- 
initely can help a dealer with his 
selling job. 


MICHIGAN GRAIN MAN DIES 

BAD AXE, MICH.—Fred M. Cross, 
69, president of the Bad Axe Grain 
Co, since 1942, died Feb. 6. He is sur- 


| vived by the widow, Christine, a sis- 


ter and two brothers. 


Blue Special, 


FORTIFIED CONDENSED 


finish for market. 


this proof of performance 


for turkey, duck, pig 
and poultry breeders 


ON ALL 5 BROWNING TURKEY FARMS in Win- 
chester, Ky., Broad Breasted Bronze Turkeys are 
fed a planned diet of Blue Ribbon Special. Feed- 
ing of Blue Ribbon starts in the brooder stage and 
continues for § months. Fall finds the thoroughbred 
back on Blue Ribbon getting a quick and profitable 


thier, heavier 
ble turkeys 


GREATER GRAIN INTAKE! 
petites, thus producing turkeys above average 

health, weight and amount of white meat. This is 
the main reason for Blue Ribbon’s use on the 
Browning farm. Other important reasons are in- 
creased egg hatchability, and disease protection. 
Normal diet is 1 part Blue Ribbon and 9 parts 
grain, machine mixed. Turkeys with Coccidiosis and 


BUTTERMILK. 


RANGE VIEW ON THE 
BROWNING TURKEY FARM 


Blue Ribbon builds > 


other diseases are fed a special Blue Ribbon diet. 


TO INCREASE profitable poundage, egg hatchability and to lower 
mortality order Blue Ribbon Special. It’s carefully compounded 


to give your stock the vitamins and minerals necessary for 
healthy, profitable growth. 3 types available. FORTIFIED PIG 


BUTTERMILK with vitamins 
BUTTERMILK with vitamins D&G and BLUE RIBBON SPE- 


CIAL for general feeding. 


_for pigs, poultry, turkeys, ducks 


THE MERCHANTS CREAMERY CO. 
536 Livingston St. Cincinnati 14, Ohioe 


D&G, FORTIFIED CHICK 


| 
the world’s largest | 
breeding farm uses 
VOTE OF CONFIDENCE more ak 
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you ches 
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Plenty of Parking Space and Modern Design 
Help Pull Customers to Alabama Feed Store 


MONTGOMERY, ALA.—An exam- 
ple of modern feed store design is the 
new drive-in store of Economy Feed 
& Supply Co., Montgomery, Ala., 


Walsh, partners, designed to “do 
away with every objectionable draw- 
back of feed store merchandising.” 
Located only two blocks out of 
the downtown Montgomery shopping 


district, and within a stone's throw 
of banks, apparel stores, jewelry 
stores, etc., Economy Feed & Supply 
Co. moved from a “typical location” 
in suburban Montgomery to the 
downtown area in 1950. Choosing a 
location on a long, sloping hill, lead- 
ing down from the Montgomery resi- 
dential district into the “Hollow” 
shopping section, Mr. Mullins and Mr. 


which Ross C. Mullins, Jr., and W. L. 


Walsh solved the parking problem by 


ALFALFA MEAL 


LAMAR, COLORADO 


Dehydrated and Sun Cured 


NATIONAL ALFALFA DEHYDRATING & MILLING CO. 


ST. LOUIS, MO. 


dropping the store back a full 75 ft. 
from the curb. They surfaced the re- 
sultant 70x40 ft. with concrete, of- 
fering ample space for parking 25 
automobiles. 

On all but the most crowded days, 
farmers, stockmen and homeowner 
customers can drive directly to the 
door of the feed store, with no wor- 
ries about parking tickets or inabili- 
ty to find a parking space. For large- 
scale users who order truckloads 
of feeds, seeds and general farm 
supplies at a time, the building was 
built on a two-level basis, with a 
full size basement matching the first 


HOW KEYSTONE BUILDS 


Dealers who count on the farm trade for the major part of their business 
recognize Keystone Steel & Wire products as dependable, year in 
and year out, profit builders. Among the many reasons why 
Keystone products have become leaders in their fields, are these: 


1 Quality-Controlled Materials. From Keystone’s 
own open hearth furnace, through its own wire- 
drawing mills to the final product, Keystone keeps 
rigid control of quality. For example: the amount of 
copper used to increase rust resistance, the exact de- 
gree of hardness, the precise protective zinc coating 
are under the supervision of metallurgists who can 
base decisions on Keystone’s over sixty years of ex- 
perience in making quality fence and wire products. 


2 Time-tested Construction Features. The fence is 
woven on machines of Keystone’s own design. Knots 
give both strength and durability. For example: 
Stiff stay SQUARE DEAL knots, hold like a vise, yet 
ermit the complete flexibility of the line wires. 
icket-like one piece stay wires keep the fence erect. 
The knot is corrode-resisting because it will not 
hold water. There are no projecting ends to snag 
clothing or injure livestock. 
Hinge-joint MONARCH knots work like a hinge and 
give under pressure, yet cannot slip. There is ample 
wrap around the line wires — no projecting ends. 


3 Merchandising Support. Keystone provides mer- 
chandising support for dealers that not only promotes 
Keystone products but helps make the dealers entire 
operation more profitable—more significant in his 
community. Ask the Keystone representative, or 
write for facts about the Red Brand Practical Land 
Use merchandising program. 


SQUARE DEAL type « MQMARCH 


@ Satisfied Users. Farmers in all parts of the coun- 
try recognize the extra values built into Keystone 
products ... Thousands of farmers have standardized 
on Red Brand fence and easy-to-set Red Top steel 
posts, for years and years . . . their satisfaction 
assures repeat business for dealers. 


Y Peoria 7, ill. 


& 


floor level in square footage and 
easily accessible by an electrically- 
operated overhead door at the alley- 
rear. 

Thus, during inclement weather, 
customers may drive into the base- 
ment feed storage area load their 
trucks conveniently from a broad 
staircase and storage bins in the base- 
ment, with no danger of rain, sleet 
or snow damaging loads. 

The broad store front features an 
“all-glass facade’ which makes the 
entire store interior readily visible 
from the sidewalk. During the sum- 
mer months, a bright green and 
white striped aluminum awning pro- 
tects the interior from sunrays and 
adds much to the appearance of the 
building. 

The building itself is constructed 
of concrete blocks, with face brick 
at the front, with particular emphasis 
on gently rounded corners. Two all- 
glass swinging doors provide access 
into the sales area, without cutting 
out in any way the extreme visibil- 
ity which was pointed up in the de- 


sign. 

Mr. Mullins is particularly proud 
of the wide, spacious aisles down 
both sides of the store, which permit 
a ready flow of traffic, without crowd- 
ing even during Friday evening and 
Saturday morning rushes. The store 
interior includes hardwood oak floors, 
finely waxed and polished, walls of 
soft pastel over concrete blocks and 
an acoustical ceiling, which does 
away with much of the din and clatter 
too often found in feed merchandis- 
ing. The fluorescent lighting system, 
which runs in four rows down the 
ceiling on 81 ft. centers, is bright 
enough to provide 50 ft. candles of 
illumination on every square inch of 
display space in the 35x110 ft. first 
floor level. 

Fixtures throughout the store are 
in blond hardwood. including a large 
seed display cabinet. Designed by 
Mr. Mullins, the big cabinet is out- 
lined in white strip glass, behind 
which fluorescent lamps throw illum- 
ination on 360 packets of seed dis- 
played in eight tiers. Four sliding 
compartments below maintain all 
reserve stock for the seed depart- 
ment, which deals exclusively with 
pre-packaged merchandise, to do a- 
way with dustiness and the usual 
soil from hauling bulk seed in large 
quantities. 

Departments on the first floor in- 
clude a complete hardware depart- 
ment, a separate garden supply de- 
partment, an important traffic-build- 
ing paint department, pet shop, fer- 
tilizer department, large garden tool 
section and an “impulse section,” 
devoted to everyday items needed by 
most farm customers, including elec- 
trical supplies, cardboard items, la- 
bels, twine, etc. 

The convenience of the store to the 
downtown district has encouraged 
many farm families to “kill two birds 
with one stone.” They park the car 
at the feed store, where it is loaded 
up with feed, garden supplies and 
other merchandise, while the farm- 
er’s wife and the children walk two 


SCHULTZ, BAUJAN & CO. 
BEARDSTOWN, ILLINOIS 
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LIVE YEAST CULTURE 
‘STHE SPARK PLUG of the RATION” 
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Write DIAMOND V MILLS, Inc. 
CEDAR RAPIDS, 1OWA 
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- ‘Gill! The RICHEST NATURAL SOURCE of Vitamin B12, B13, B Complex 
a and Methylating Compounds, featuring Monterey Condensed 
e:. Sardine Fish Solubles—and in addition .. . 
© for 1951 812 GUARANTEE! — 15 Milligrams per 50 Ib. bag! 

3 The 812 guarantee in Supertrate provides the TOP known 
requirements of Vitamin B12 in Poultry, Turkey and Swine 
rations, when a 50 Ib. bag is added to a ton... AT NO 

4 EXTRA COST! 

> 1951 ANTIBIOTIC ACTIVITY GUARANTEE! — 1 Gram per 50 Ib. bag! 

p for To promote intestinal microflora well-being, AT NO EXTRA 
cost Tro You! 

*Note—If more than 1 Gram of Antibiotics are required by 
the Feed Mfgr., Amburgo will either add the addi- 
tional Antibiotics on a prescription basis to Super- 

trate, or you may obtain the antibiotic from your 

Amburgo field representative. 
Shill: Coming to you in— 

; the RICHEST NATURAL SOURCE: Monterey Condensed Sardine 

Fish Solubles, (Moisture Removed at a Low Temperature, 


pat. pen.) 4 
Each 50 Ib. bag, when added to a ton of feed is STILL guaran- -. 
teed to contain: 40 Ibs. of MONTEREY CONDENSED SARDINE 
FISH SOLUBLES with— } 
—Fresh Cod Livers in Soluble Form (added to Supertrate— 4 
moisture removed) ; 
—Fish Livers and Glandular Meal 
PLUS! Sardine Fish Meal 
PLUS! High Content of Essential Amino’s ; 
PLUS! High Content of Choline—Guaranteed: 4500 Milli 
grams per pound 
PLUS! High Content of Riboflavin—Guaranteed: 22 Milli- 4 
grams per pound oes 
PLUS! High Content of Methyl Groups—So active in 
Interrelationships . . . Sparing Effects. 
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and NOW 


HEDGING FACILITIES FOR 


GRAIN SORGHUMS 
KANSAS CITY BOARD OF TRADE 


If you distribute or process GRAIN 
SORGHUMS, here is a perfect hedge 
to insure future supplies. 


If you store GRAIN SORGHUMS 
here is a perfect hedge, and RIGHT: 
NOW onagood carrying charge basis. 


CONSIDER THESE FACTS: 


The 1950 crop is 237,456,000 bush- 
els, raised mostly in Nebraska, Kansas, 
Oklahoma and Texas—all tributary 
to Kansas City. 


@ The Quality is good. 
@ The Feed Value close to corn. 


All GRAIN SORGHUMS FUTURES 
TRANSACTIONS are made on the 
KANSAS eset BOARD OF TRADE 
and are subject to the rules and regu- 
lations of that Exchange. 


The unit of trade is 280,000 Ibs. 
(5,000 bus.) and the Commission is 
$12.50 per unit. Quotations are basis 
per 100 Ibs. 


For further particulars, contact any member of the 


KANSAS CITY BOARD OF TRADE 
KANSAS CITY, MO. 


ATTENTION Feed Manufacturers... 


HALLET and CAREY CO. 


265 Grain Exchange Bldg. 
Minneapolis 15, Minnesota 
Members: 


American Feed Association 
The Grain and | Associati 


CANADIAN REFUSE SCREENINGS 


INSIDE AND OUT—Ross C. Mullins, Jr., and W. L. Walsh, partners, Exonomy 
Feed & Supply Co., Montgomery, Ala., put customer-attracting features 
inside and outside of their store when they moved to a downtown location. 
Top picture shows the large parking space, as well as the up-to-the-minute 
glass store front. The large seed display cabinet is shown below. 


blocks to the shopping district for 
purchasing other items. Mr. Mullins 
and Mr. Walsh extend this parking 
privilege to their regular customers, 
few of whom have shown any ten- 
dency to abuse it. Thus, the store is 
showing approximately 2% times as 
much traffic volume than was pos- 
sible at the previous location. 
Promotion for Economy Feed & 
Supply Co. has taken many forms. 
One which has been most important, 
from the standpoint of creating new 
customers is a financing program for 
broiler growers. Any farmer or 
housewife interested in small scale 
chicken raising may order the brood- 
er and enough feed to last 90 days, 
plus the necessary chicks from Econ- 
omy Feed & Supply Co. The firm will 


continue to supply feed, taking the 


pay in the form of chicks, until all of 
the credit extended is repaid. This 
service is selling many additional 
customers per week, according to Mr. 
Mullins. In addition, the store is a 
consistent user of newspaper adver- 
tising, direct mail supplied by na- 
tional feed manufacturers and sea- 
sonal spot announcements such as 
news of planting time and harvesting 
time. 


CHICAGO BOARD ELECTS 


CHICAGO — Elected to member- 
ship of the Chicago Board of Trade 
at a recent meeting of the board of 
directors were Benjamin Adler, New 
York; Arthur J. Feicht, Chicago; 
James G. Theodosakis, River Forest, 
Ill., and Harold G. Gifford, Highland 
Park, Tl. 


FOR ALL FEED INGREDIENTS & OILS * 
— PACKING HOUSE & RENDERING BY-PRODUCTS 
<> “The Northwest’s Most Complete Brokerage Service” 


E. A. “Woody” Woodard 


Phone ~~ 512 Corn Exch 


DBACH BROKERS 


lis 15, Mi 


Lincoln 8858 tt: 
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STEP FEED SA 


SIMMONDS & SIMMONDS, INC. 


Steg 


SELLING TOOLS 


FOLDERS 
POSTERS 
"DISPLAYS 
MAILINGS 


SIGNS 
RADIO 


TRAINING 
MATERIAL 


201 N. _weLls STREET, CHICAGO 6, 


4 


e@ You can’t sell feed merely by delivering it 
to your dealers. Selling feed in large volumes is 
done through the coordinated efforts of salesmen 
and dealers, PLUS the use of the proper 
“SELLING TOOLS.” These “tools” should in- 
clude the proper training, plus handout literature, 
direct mail, dealer displays and posters, outdoor 
advertising material, newspaper and radio adver- 
tising. A good job can be done without all of 
them, of course, but it IS important that the 
material you DO supply be of the best, at 
lowest cost to you. That’s why SIMMONDS & 
SHEMMONDS, INC. belongs in your advertising 
and sales plans. Write today for full details of 
how S. & S. specialized feed services can help you. 
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Use Figures in 
Ads to Capture 
More Attention 


By Mark Baker 


HERE are many persons who 

do not like figures, especially 

the kind found in complicat- 
ed balance sheets, bank statements 
and government reports. Vital as 
many of these reports are, their story 
is often too complicated for the av- 
erage customer. 

But this does not mean that the 
average farmer is not interested in 
figures. He is, if you give him the 
kind he can understand immediate- 
ly. He knows what 60¢ doz. for eggs 
means, just as he does a $4.25 cwt. 
for milk. And he will watch figures 
like that, too. 

Thus, the feed dealer who plans to 
use advertising extensively, is assured 
of high farmer interest when he 
uses they can understand. 
What sort of figures do farmers like 
to see and read? 

Suppose, your copy can say a farm- 
er replaces 10 laying hens that pro- 
duce 200 eggs each annually, with 
10 hens that lay 250 eggs a year. 
That’s 50 eggs more a hen, or 500 
eggs for 10 hens. If eggs are 5¢ each 
that means $25 extra income for the 
10 hens. 

If the farmer has 50 such hens 
that lay 50 eggs more a year, he's 
got an increase of 2,500 eggs, which 
at 5¢ an egg makes a total of $125 
extra income. It now gets into size- 
able figures as any farmer can see. 


Extra Income 


What can give the farmer the ex- 
tra $125 income? Better laying stock 


~ 
Sry Format 


time mone 


uprantend 
jes. Eoonc 
Dependab (18) 
"THOMPSON. HAYWARD CHEMICAL CO. 
KANSAS CITY 8, MO. 


THORO- SPEED 
VERTICAL CONVEYOR 
Cuts Handling Costs 


For use where materials are to 
be moved a height of 30 feet 
or less. It's bound to give you 
extra long service suse 
there’s but one moving part. 
Designed and built to stay on 
the job. Write for Bulletin 
No. 101. 


THORO-SPEED 
EQUIPMENT 


Yellow Springs, Ohio 
Builders of Mill and Elevator Machinery 


and a better feeding program. He can 
get the better stock in one year by 
purchasing quality, high laying strain 
chicks. The better feed program can 
start immediately, thus he can get 
more eggs per month from the 200 
egg producers until such a time as 
they are replaced by the 250 egg 
layers. 

Also, the feed dealer can point out 
that the per egg feed requirement of 
the 250 egg hen is usually much 
lower than the same requirement for 
the 200 egg hen. The farmer can 
understand figures like these. 

Does it pay to produce clean eggs? 
Successful Farming recently pub- 
lished an ad showing that one egg 
handler got 6¢ a dozen more for 
polished, clean eggs. The farmer who 
brings consistently fresh and clean 
eggs to the market should get more 
for them. He can get them from the 
right markets, and the alert feed 
dealer will help him to find such mar- 
kets. 

How many dozen eggs does it re- 
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ALFALFA MEAL 


DEHYDRATED 


Also All Grades and Grinds Sun-Cured 


THE A. B. CAPLE CO. 


Toledo 5, 


ON A SILVER PLATTER 


VITAND 
Vitamin A & D Feeding Oils 


VITAND EMULSIONS 
Vitamin Oil Emulsions 


VITANDRY D, 
Vitamin D; in powder form 


VITANDRY D, 
Irradiated Yeast Sterols in pow- 
der form for four footed animals 


VITANDRY A 
Vitamin A in powder form 


Also CO-RA-ZONE 
Nitrofurazone compound stops 
losses from coccidiosis and 


CALL OR WRITE 


Feed D 
EW & CO., Inc. 
New York 1 0, N.Y. 


Our dish is vitamins... high and low potency vitamin con- 
centrates in any form—in dry carriers, in feeding oils, in water 
miscible solutions or in emulsions. This wide diversification 
will enable you to make better feeds . . . at lower cost! 


DREW VITAMINS are the product of years of exhaustive 
research. Rigid laboratory and biological controls protect and 
preserve the potency of DREW VITAMINS through your 
processing and storage period. 


With DREW VITAMINS, quality is a scientific fact, backed 
by the resources of E. F. DREW & CO., INC. —a leading 
refiner of Edible Oil Products. Drew Research in the fields of 
vitamins, hormones, amino acids, synthetics are constantly 
making new contributions to the science of nutrition. 


Yes, our dish is vitamins! Uniform—Stable—Superior Vitamins 
to meet your most exacting requirements. They’re stocked in 
warehouses near you for quick delivery. And your DREW 
representative is trained to help you reduce costs with better 
vitamins. 


For further information, write 
Vitamin Diision 


E. F. DREW & CO., INC. 


BOONTON, NEW JERSEY 


How York Office: 15 East 20h St. + Chlcage + 
Philadelphia + Greeeville, $C. + Montreal, 


| 
— | 

a Packlem? 
Check Our Services FOR PROTEIN MEALS ° 
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quire to buy a bag of poultry mash, a 
water fountain, a feeding trough and 
other equipment which the poultry- 
man uses? The farmer wants to 
know, and the feed dealer can tell 
him. Point out that one hen laying 
250 or 300 eggs annually can pay for 
this or that feed or equipment item. 
Figures like this will impress the 
farmer. 

Point out in the case of purchase 
of poultry equipment, housing or in- 


sulation that while it may take so 
many dozen eggs to pay for it, these 
materials will last three, five or 10 
years, thus their cost per egg pro- 
duced in the future will be a very 
small fraction of a cent. 

Let us suppose that a farmer 
through better feeding can save 50¢ 
a year a hen in cost of operations. If 
he has 500 hens that means $250 
annually. When you put savings in 
terms like this, the farmer can grasp 


FEED INGREDIENTS 


SOYBEAN MEAL TANKAGE 
*COTTONSEED MEAL MEAT SCRAPS 
UNSEED MEAL MOLASSES 
ALFALFA MEAL CRIMPED OATS 
© BREWERS GRAIN «© CRIMPED BARLEY 
MILL FEED CORN CHOP 
MILL FEEDS GROUND GRAINS 
DANNEN MILLS, Inc. 


GRAIN and JOBBING DIVISION 
ST. JOSEPH, MO. 


FERNANDO ALFALFA 
MILLING CO. 
VAN NUYS, CALIFORNIA 


Fernando 


Almost all improvements in 
alfalfa product manufactur- 
ing processes have been spear- 
headed by Fernando for the 
past twenty years. Always 
using top grade Antelope Val- 
ley hay, Fernando has stayed 
ahead in high vitamins, fresh, 
green, clean alfalfa meals. 
Best by test year after year, 
Fernando products are justly 
titled “the world’s finest ”. 


CLEAN 


the significance of small daily savings. 

Almost any feed dealer with a lik- 
ing for figures and the will to do the 
job can work out a number of specific 
case examples of good feeding opera- 
tions and savings. He can publish 
these one at a time, so as not to 
confuse the customer with too com- 
plex a situation. But if the illustra- 
tions are simple and to the point, 
the customer will quickly grasp the 
message and it may be an important 
factor in making him buy. 

When the farmer and his family 
make a trip to town to buy, the ques- 
tion uppermost in the minds of hus- 
band and wife, in most instances is 
“How much will it cost?” This shows 
that figures relating to costs are ap- 
preciated by farmers and are vital 
factors in their buying. 


Dealer’s Job 
The feed dealer’s job is to show 
the farmer that he can more profit- 
ably spend $5 for feed and other 
farm supplies, than he can spend $5 
for other types of merchandise. This 
can often be done with examples, 


WORLD S FINES] 


which stress figures. Many retailers 
selling other kinds of merchandise do 
not have this advantage. The feed 
dealer, however, can usually show 
where investment of money in better 
feed, stock and equipment will earn 
more profit for the farmer. This is an 
advantage which should be exploited 
constantly. 

Despite the fact that experts tell 
us we have relatively prosperous 
times in the U.S. at the moment, 
despite inflation, we should not for- 
get that the farmer will spend only 
so much for feed and -farm sup- 
plies. There is competition for this 
amount of feed trade. 

The feed dealer has a powerful 
sales tool in the facts about good 
feeding, which he can make more 
powerful through simple figures and 
illustrations. Why not use more of 
these figure examples to increase 
your sales in the months ahead? 


MINNESOTA ELEVATORMEN 
TO HEAR ALLAN B. KLINE 


MINNEAPOLIS—Allan B. Kline, 
president of the American Farm Bu- 
reau, will speak at the annual meet- 
ing of the Farmers Elevator Asso- 
ciation of Minnesota, to be held at 
Hotel Nicollet here March 5-7. His 
topic at the afternoon session March 
6 will be “We Are All in This To- 
gether.” 

According to Lloyd A. Nelson, ex- 
ecutive secretary of the association, 
the March 5 program will include 
talks on fertilizer needs and tests by 
Paul M. Burson, University of Minne- 
sota; crop varieties by Ralph Crimm, 
University of Minnesota, and credit 
by M. D. Zeddies, Midland Coopera- 
tive Wholesale. 

Ralph Illsley, Farmers Elevator 
Co., Northfield, and an association 
director, will preside at a breakfast 
March 6 for officers, and Ivar Olson, 
Farmers Grain Co., Storden, will pre- 
side at a managers’ breakfast. 

“The Man Who Pays the Freight” 
will be subject of a talk March 6 by 
C. H. Conoway, secretary, Farmers 
Grain Dealers Association of North 
Dakota. The business sessions will 
be held March 7. 

Oscar A. Olson, Truman Farmer 
Elevator Co., is president of the asso- 
ciation. 


ROBERT L. VOHS JOINS 
AMES RELIABLE STAFF 


AMES, IOWA—Robert L. Vohs, 
graduate of Iowa State College, has 
joined the staff of the Ames Reli- 
able Products Co. here, as a salesman 
in Northwest Iowa, according to an 
announcement by Charles Barr, firm 
manager. He will reside at Storm 
Lake. 

Mr. Vohs was born on an Iowa 
farm and he entered Iowa State 
College after service during World 
War II in the Marine Corps. His 
major curriculum was animal hus- 
bandry. 


[WE GRIND AND MIX FEED 
ACCORDING TO YOUR OWN 
» FORMULA 
Write for full particulars today! 
MANEY BROTHERS 


MINNEAPOLIS MINK Member Minseapelis Grain 


FOOD RESEARCH 
LABORATORIES, INC. 


Founded 1922 
Philip B. Hawk, Ph.D., President 
Bernard L. Oser, Ph.D., Director 
Research * Analyses * Consultation 


Write us about 
POULTRY FEED 
Evaluation 


Biological, Nutritional, Toxicological Studies 
for the Food, Drug and Allied industries 


48-14 33rd Street, Long Island City 1, N.Y. 
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A complete program for 
LOCAL FEED MANUFACTURER 


The rapid growth of acceptance for the Whitmoyer 
line of feed supplements, and the high regard 
accorded to the name Whitmoyer is more than the 
result of 20 years of service to the feed industry. 
It is also the result of the continued excellence of 
the products themselves. 


The name Whitmoyer is your assurance of uni- 
form “top-quality” time after time. It's a name to 
be remembered for “products of scientific merit” 
—a standard of quality backed by two decades of 
outstanding service and extensive experience. 


That's why more and more feed manufacturers are 
relying on Whitmoyer feed supplements — cod 
liver oils, vitamin concentrates, trace minerals 
and minerals—in the manufacture of feeds which 
are nutritionally sound, yeteconomically produced. 


B con 
AL A compler® iver meal, dried 


To help local feed manufacturers, the Whitmoyer 
| vin supplement, 


Nutritional Department offers a complete pro- 


gram for setting up feed formulas which will 1,0 % 

utilize to the best advantage the ingredients ¢ 

readily available to the local feed manufacturer. arr 

Be sure of your feed quality by following the per pounds 700 mil 


Whitmoyer program which will enable you to uti- choline, 
lize the latest nutritional developments in the 
manufacture of your feeds. Remember, more satis- 
fied customers mean increased sales for you. It 
will pay you to investigate the Whitmoyer Pro- 
gram today. 


Products of Scientific Merit 


MYERSTOWN, PENNA. 


MANUFACTURING CHEMISTS 


DISTRIBUTORS 


HAVANA, CUBA 
Grendone, Inc. Ave. S.A. Honnsz Supply 
Infante, 1201 Lubbock, Ti 


CANADA 
Loh 


Whis. 


y ies, Lid. 
Yarmouth, Nova Scotio 
WAREHOUSE STOCKS ALSO LOCATED AT CONVENIENT POINTS 


wHitcoD available either pure cod 
liver oll OF as fortified cod liver oll concentrate. 
wuHitcod is the highest quality tested 
and standardized: Feeding Oil is also ovoilable. 
FLAV-A-DEE a complete vitamin supple 
ment containing blend of vacuum dried cod liver 
meal, dried brewers’ yeast, © natural riboflavin sup- 
plement, p-activated animal sterol, liver oll, 
niacin, choline chloride. vitamin and antibiotic 
teed supplement: guaranteed vitamin onalysis per 
pound: 54480 international chick ynits vitamin Ds, ; 
40 milligrams riboflavin. g000 milligrams choline and 
700 milligrams niacin. 
e cnior™ Ati- 
t. Guarantee? vitamin or sis 
ams riboflavin, 7000 milligrams 
ligrams niacin. 4 
IN balanced trace mineral concen 
e f trate important to proper livestock and poultry nutri- 
La tion—helps them utilize feed nutrients properly: Con- 
tains jodine stabilized), 
, iron inc. 
manganes®: cobalt, copper and zine 
OTHER Wfhulmoyer provucts 
— Phosphor and trace mineral supple 
ment .- "GRO-TEIN Marine protein supplement 
FISH liquid oF in Ory carriet.-- 
FISH MEAL—Vocuum dried _pri-cot—Ory a and D, 
Co. or straight Da-- "WHIT-DEE—4 or 16 million ynits De 
per pound -- complete concentrate 
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MANAGEMENT FOR PROFIT 


; By Harley Reese 


N these days of increasing costs all commercial enterprises including fully with the complexities of doing 
and rising taxes it is imperative grain elevators and feed mills will be business under present conditions. 
that every management examine | affected, and only by utilizing every The principles and practices of 

carefully the costs of doing business. technique of modern business man- | modern management fortunately are 
All indications point to a long period | agement and by keeping a constant | available to every elevator and feed 
of high prices and costs and in- vigilance over every phase of our | mill operator, and he must avail him- 
creased government control. The changing economy can the average | self of these aids as much as the mili- 
profits and methods of operation.of | businessman hope to deal success- | tary man must acquaint himself with 
new weapons if he is to win a war. 


The skills andtechniques of modern 
business management are certainly as 
: offers applicable to the grain and feed in- 
‘ dustry as they are to the manufac- 
a 
“4 
YUH: 


, pr complete line of ture and distribution of automobiles, 
refrigerators and radios. 

FEED GRAINS Business and the ways of doing 

business are never static. Profit- 

Y and G R oO U N D Cc Oo R N minded managements are constantly 

UhImann Grain Co. Kansas City, Mo. searching for new and better ways to 


YA do things, for they know that only 


/ 


| AS VITAMIN OILS 
GO UP..... 


TURN TO SILMO 
DRY PRODUCTS 


* for lowest initial cost. 


* for lowest cost in handling 
and mixing. 


VIT-AD-750 — 300 International Chick units Vitamin D; 750 
U.S.P. units Vitamin A per gram; in edible soybean meal. 


VIT-AD-1500—300 International Chick units Vitamin D; 1500 
U.S.P. units Vitamin A per gram; in edible soybean meal. 


VIT-AD-2250—300 International Chick units Vitamin D; 2250 
U.S.P. units Vitamin A per gram; in edible soybean meal. 


VIT-AY-3000 U.S.P. units Vitamin A per gram; in edible 
soybean meal. 


VIT-D-300—Stabilized Vitamin D in soybean oil meal; guar- 
anteed 300 International Chick units of Vitamin D per gram. 


VIT-D-1500—Stabilized Vitamin D in corn meal; guaranteed 
1500 International Chick units of Vitamin D per gram. 


SILMO CHEMICAL CORPORATION 
Vitamin Oils and Dry Products — Processors since 1921 


MAIN OFFICE AND LABORATORY VINELAND, N. J. 


in this way can they safeguard 
profits, and profits in the final analy- 
sis, are the ultimate objective of ev- 
ery business. 

There is a great similarity in the 
problems involved in the manage- 
ment of present day business enter- 
prises, both large and small. All com- 
mercial endeavors, whether they be 
in the manufacturing, wholesaling or 
retailing fields, are confronted with 
the following common problems: Or- 
ganization, financing, establishing 
sources of supply and purchasing, 
storing and processing commodities 
and merchandise, pricing for profit, 
promotion and selling, controlling 
credit, controlling costs, controlling 


EDITOR'S NOTE: The accompany- 
ing article is basic from the stand- 
point of company management, and 
it has particular value to grain and 
feed operators at this time. The au- 
thor recently organized the Mid-West 
Management Co., Plymouth, Ind., to 
offer management consultation serv- 
ice to the grain and feed industries 
of Indiana, after many years of ex- 
perience in auditing, accounting and 
management consulting. 


inventories, employee training, taxa- 
tion, accounting and record keeping, 
planning and budgeting and main- 
tenance of equipment and buildings. 

Some of these problems are solved 
readily and easily; there are others, 
however, for which solutions are not 
so simple. The hazardous part of 
problems is perhaps not so much in 
having them as in not being able to 
recognize them. A problem recog- 
nized is half solved and certainly very 
close to solution when something is 
done about it. 


Records Necessary 


Adequate and intelligent financial 
records are a must whether the en- 
terprise be large or small. Financial 
records are balance sheets, profit and 
loss statements and cost reports. Re- 
sults cannot be interpreted nor can 
comparisons be made if there is 
nothing in the way of reports to in- 
terpret and compare. Your monthly 
profit and loss statements and bal- 
ance sheets should be designed in 
such a manner as to keep you cur- 
rently informed as to the profits and 
losses and the resultant financial po- 
sition of your company. These state- 
ments, if properly presented, will 
point out the weaknesses as well as 
the strength of your management, es- 
pecially if the accounting system is 
synchronized with a budget and all 
variances from the planned opera- 
tions are analyzed and corrective 


For Betier Bags — Better Buy Chase} 


CHASE BAG COMPANY 
Genera! Sales Offioes 209 W Jecksen Bird. 


Chicago 6, Illinois 
Coast-to-Coast Bag Service 


JOIN SUCCESSFUL DEALERS! 


SELL 


FEEDS 


forms for convenient 
ition to your 
formulas 

BASIC PRODUCERS — 


CHARLES BOWMAN 
Bown & COMPANY 


PRODUCTS 295 East 4nd St, New Vork 17, & ¥. 
110 Merth Frankiie $t., Chieage 6, 
REPRESENTATIVES — 


Mer 
Midland Western, tec, Teasey Medison, Wis. 
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Don’t Cut Down On Fortification To 


Pay For Added Antibiotics 


WHOA! 


Woe is in store for the feedman who saves pennies on 
vital fortification to pay for antibiotic activity in his feeds. 


It just won’t work. 


Antibiotics have the effect of increasing the bird’s or 
pig’s ability to grow faster on a given amount of properly 
balanced feed. But antibietics can’t overcome nutritional 
deficiencies. While apparently antibiotics have interrela- 
tionships with methionine, the ‘“‘whey factor,” B,»., ribo- 
flavin and other factors, they can’t replace them. 


So it’s up to you. Use antibiotics wisely and they work 
as they should. Use them as they are supplied in Borden 


The Borden 
Company 


Feed Supplements Department 
350 Madison Avenue, New York 17, N. Y. 


(@The Borden Company 


Fortifying Blends and you get the dramatic results you 
rightfully should expect. 


You see, Borden leaves nothing to chance. Borden 
Blends carrying antibiotic activity also supply superior 
sources of the ‘‘whey factor,” B,., riboflavin, choline, 
other essential vitamins plus added methionine, lactal- 
bumin and betaine. 


In fact, everything it takes to make antibiotics and 
the rest of your feeds work at top efficiency. 


We'd like to prove all this to you. That’s why we put 


350 Madison Ave., New York 17, N.Y. 
I'd like to see my Borden man as soon as possible. 


Name 


’ 
| 
Po a coupon below. 
Feed Supplements Dept. | 
| 
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measures put into effect where nec- 


essary. 

Properly kept records are neces- 
sary to supply the information re- 
quired by bankers and suppliers for 
credit purposes. They facilitate the 
preparation of income tax returns, 
social security contributions and oth- 
er reports required by governmental 
regulations. Future plans can be 
made more intelligently when pre- 
vious operations have been proper- 
ly recorded; in fact, it is the only 
way they can be made. Improve- 
ments can be introduced with a great- 
er degree of success where weakness- 
es show up, as for example in high 
costs, low sales, discrepancies in in- 
ventories, management difficulties, 
ete. 

With respect to safeguarding the 
assets of the business, precautions 
should be taken to insure that the 
records are being maintained ac- 
curately and honestly. For example, 
you should make certain that ac- 
counts receivable and accounts pay- 
able are balanced and bank accounts 
reconciled each month. Many dang- 
ers are inherent where receivables 
and cash are out of balance. 


Knowledge of Costs Basic 


Every article you have for sale, 
each service you render, all the 
equipment you use, the buildings you 
occupy, the taxes that accrue, the 
salaries you pay—all of these are 
costs of doing business and they must 
be paid for. They affect your profits 
and should be classified in a manner 
whereby they lend themselves to 
proper analysis, interpretation and 
control. A knowledge of these costs 
is absolutely fundamental if you are 
to set your selling prices intelligently 
and ultimately show a satisfactory 
profit. 

You must know and understand 
the fixed and variable elements of 
cost because this information is nec- 
essary if you are to determine ac- 
curately the break-even point of your 
business. Furthermore, the fixed 
costs of your business must be held 
to an absolute minimum and variable 
costs must be kept in line if satisfac- 
tory profits are to be earned and a 


THEO. STIVERS 


Broker 


Raw Materials to the Feed Industry 


1527 Candler Bidg. 
Adanta 3, Georgia 


PRODUCTS 


Distributed in Washington, 


Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK CO. 


1202 American Bldg. 
SEATTLE 4, WASH, 
510 Lewis Bldg. 
PORTLAND 4, ORE. 


QUALITY GOES IN BEFORE THE NAME GOES ON 


KELP 


Now Available the 
Year Around from 


PACIFIC COAST 
“A Tonic from the Sea”’ 


Dehydrated Free Flowing Pacifie 
Coast KELP. Now avaliable. 
Packed in 100-lb. paper bags. 


Write, wire or phone for com- 
plete analysis and prices. 


Fishel Products Co. 
Kingsburg, Calif. «[Hope, Ind. 


satisfactory return on invested capi- 
tal maintained. 

There is a definite and specific cost 
per hour for the use of labor, power 
and elevator facilities in performing 
such services as shelling corn, grind- 
ing, cleaning grain, mixing, storing, 
etc., yet the exact cost of such 
work is not known at most elevators. 
Likewise there are substantial differ- 
ences in the number of bushels of 
grain and ingredients processed per 
hour as between different elevators 
and feed mills. 

From the information we have 
been able to gather prices ranging 
from 5@15¢ cwt. for grinding, shell- 
ing, mixing, etc., have been in effect 
at most elevators for more years 
than the managers can remember. 
These rates are neither related to 
costs nor current price levels or 
other commodities and services. At 
the same time, it is common knowl- 
edge that operators of portable ham- 
mer mills are demanding and receiv- 
ing 15@20¢ cwt. for services ren- 
dered at the farmer’s premises. 


Maintenance, or lack of it, is a 
large factor which decides whether 
or not your plant, equipment, trucks, 
etc., will operate continuously and 
avoid costly interruptions due to 
breakdowns. Proper and systematic 
lubrication is excellent insurance 
against excessive maintenance costs. 
The principles of anticipative main- 
tenance should be applied wherever 
possible for the reason that it is 
much cheaper to replace worn parts 
before breakdowns and their result- 
ant damage occurs. Your customers 
never appreciate long delays in re- 
ceiving the service they desire due 
to breakdowns of your equipment 
which could obviously have been 


tial portion of working capital, and 

in many cases it was obvious that 

the quantities and varieties of mer- 

a carried in stock were exces- 
ve. 

The operating programs for grain 
elevators and feed mills should pro- 
vide for close controls on purchases 
and deliveries of merchandise and 
materials to insure fresh and bal- 
anced inventories properly coordinat- 
ed with storage facilities and custo- 
mer demand. 


Your Feed Requirements 
C. J. MARTENIS GRAIN CO. 


IMPORTED BRAN AND 
MIDDLINGS 
DRIED BREWERS’ GRAINS 


NEW YORK 
MALT SPROUTS 


MERCK 


Single-comb 
white leghorn 
chick, 5 weeks 
old, riboflavin 
deficient, show- 
ing leg paralysis 
and curled toes. 


Same bird 1 week 
later, after feed 
administration 
of No. 54—Ribo- 
flavin Mixture 
Merck. 


No. 54- 


SPECIALIZED SERVICE TO 


ACCURATE, UNIFORM RIBOFLAVIN LEVELS 


FOR MAXIMUM 
PROTECTION 


@ You assure customers’ satisfaction when you 
choose No. 54—Riboflavin Mixture Merck in 
your feeds. This Merck product provides accu- 
rate, uniform content, gives your feeds that 
extra “kick” . . . No. 54—Riboflavin Mixture 
Merck safeguards your customers’ interests— 
and saves you money—in freight, handling, 


and storage. 


This preferred Riboflavin product comes to 
you from the same manufacturer who first de- 
veloped and produced many of the important 
feed nutrients on a commercial scale. 


No. 54—Riboflavin Mixture Merck. One ounce 


contains one gram of riboflavin. 


RIBOFLAVIN 


MIXTURE MERCK 


| cvolded only reasonable precau- | 
tions had been taken. 
In many of the elevators and feed 
mills we have visited the investment 
in inventories represented a substan- 
| 
Produce Exchange 
Old Process Oil Meal 
q 
ra 
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Photos Courtesy of Department of Agricultural and 2 
Biological Chemistry, Pennsylvania State College. ts 


Proper location, adequate protec- 
tion and appropriate records are nec- 
essary. The proper valuation of in- 
ventories is extremely important 
from the standpoint of carrying out 
sound pricing policies and to avoid 
an erroneous overstatement of profits 
and the payment of an excessive 
amount of taxes based thereon. 

Today most country elevators and 
feed mills carry a wide variety of 
commodities, including feed, seed, 
fertilizer, paint, roofing, cement, 
lumber, coal, fence, livestock equip- 
ment, sanitation products, chemicals, 
etc. Some establishments carry as 
many as several hundred different 
items. The major problem in handling 
these lines, as in almost all merchan- 


ally referred to by retailers as “unit 
control.” Unit control facilitates the 
planning of sales, stocks, and pur- 
chases in terms of units of merchan- 
dise. 

The advantages of this form of 
merchandise control are: 

1. It shows what classifications of 


MILWAUKEE, WIS. 


LA BUDDE 


MALT SPROUTS 
BREWERS GRAINS 
GRAINS 
PULP 


merchandise are selling so that more 
can be purchased and customer good- 
will maintained. 

2. It shows what merchandise is 
not selling. 

3. It shows what and when to buy. 

4. It shows the quantity of stock 
on hand by items at any time with- 
out the necessity of taking a physical 
inventory. 

5. It assists in the control of inven- 
tory shortages, reducing losses from 
theft, etc. 

6. It points out old stock so that 
appropriate mark downs and sales 
promotion can be applied to move 
such merchandise. 

7. It facilitates the preparation of 
accurate monthly financial and oper- 
ating statements by keeping book in- 
ventories and provides an accurate 
means of costing sales. 

8. It furnishes quickly and accur- 
ately the value of materials used in 
feed grinding and mixing operations. 

9. It will provide an accurate value 
of inventories by locations for in- 


THE FEED INDUSTRY 


VITAMIN ano ANTIBIOTIC 
FEED SUPPLEMENT MERCK 


Preferred because of the remarkable growth response 
obtained with this product in wide commercial use and 
in extensive experimental studies. Each pound contains 
2 grams of Procaine Penicillin—an outstandingly ac- 
tive antibiotic for promoting growth, in stable form; 
supplies 12.5 milligrams Vitamin B12 activity (L.L.D. 
cup assay method). Rigidly controlled. 


MERCK POTASSIUM 
IODIDE MIXTURES 


. Extremely fine (3 billion particles to one ounce), free- 


flowing, these mixtures distribute uniformly and quick- 
ly through every portion of the feed. They represent 
your ideal means of iodizing and help you maintain a 
high level of feed performance. 


CALCIUM PANTOTHENATE 
DEXTROROTATORY MERCK 


Increasingly, feed manufacturers recognize the need 
for supplementary amounts of pantothenic acid to 
produce nutritionally adequate rations. Calcium Pan- 
tothenate Dextrorotatory Merck is supplied in the 
form of an easy-mixing powder. 
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10. It will effect a reduction in in- 
vestment in inventories and storage 
facilities by establishing maximum 
quantities to be carried in stock. 


Business Coordinated 

Most managements struggle, 
through the year, doing the best they 
can, hoping for a profit when the 
events of the past year have been 
recorded. They operate on the theory 
that income minus expense equals 
profit or loss and let it go at that. The 
profit-minded management, however, 
recognizes that you can’t stay in 
business long, especially if the results 
are losses, and they operate on the 
principle that income minus planned 
profit equals allowable expense and 
conduct their businesses accordingly. 

Profit is as much a cost of doing 
business as is labor; it is the reward 
for rendering service and must be 
planned for. It is the first deduction 
that must be made from every dol- 
lar of income, and the balance must 
be set up in a budget for the remain- 
ing expenses. 

A budget is another name for a 
business program and should em- 
brace the necessary controls through 
which to carry out that program. It 
is a coordinated plan of operations 
for a business for a stated time. It 
may also be called a blueprint of the 
operations of the business for the 
next period. 

A budget is as necessary to the 
future plans of a small company as 
large one because it sets up a ta 
get to shoot at. I have heard own 
and managers of businesses stat 
that they would still be in favor o 
budgeting if it involved nothing mo: 
than careful preparation of forecas 
and plans. 

The budget aims to take the busi< 
ness through and to the most profit 
able channels. It is a guide for th 


bination of products is manufactu 
or sold, if more or fewer lines a 
carried or if different credit t 


VER 


H. E. CLARK CO. 


WINFIEL 
KANS 


CHOLINE CHLORIDE MERCK 


Choline Chloride Merck, for high energy rations, is 
supplied as Choline Chloride (25%) Dry Mixture, 
produced specifically for the feed industry. 


NIACIN MERCK 
(Nicotinic Acid) 


From Merck, where many of the important vitamins 
were first synthesized, comes Niacin Merck, in powder 
form, fine for feed mixing. 


SULFAQUINOXALINE 
MERCK 


MERCE A CO. Ing 
ny 


MAY, Ncw EY 


Another outstanding contribution of Merck research, 
for the prevention and control of outbreaks of cecal 
and intestinal coccidiosis of chickens, turkey coccidio- 
sis, and for the reduction of mortality in acute fowl 
cholera. Sulfaquinoxaline Merck, in powder form, is 
extremely well suited to feed mixing. Write us for full 
information on this highly effective product. 


Philedslphis, Pa. 


New York. N. ¥. 


Mo. Eikton, Va. - Deaeville, Ps. 
TD Los Angeles, Calif 

MERCK & OO. 

Moutres.! Torcato 


Valleytiei 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, 


BOB WHITE & CO. 


OFFERS QUICK, CONFIDENTIAL 
BROKERAGE SERVICE TO 
FEED INGREDIENT BUYERS 


Call or Wire Us Today 
2001 Board of Trade Webster 9-7730 
Chicago 4, Til. TWX 1151 


For a Good Source of Phosphate 
USE 
LONFOSCO COLLOIDAL 
PHOSPHATE 
LONCALA PHOSPHATE CO, 
HIGH SPRINGS, FLORIDA 
Distributed by 


BOB WHITE & CO. 
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are offered. It compels the manage- 
ment to study its markets, products, 
methods and services, and to plan for 
the most economical use of labor, ma- 
terials and e , as well as to 
fortify itself with adequate account- 
ing, cost accounting, inventory con- 
trol and financial records. 

The advantages of a budget are 
that bankers are more inclined to 
grant loans to those managements 
which have a well-ordered budget 
plan and who are operating accord- 
ing to the budget, and that plans 
must be made for whatever money 


program are apparent. 
One might be justified in asking, 
“How do you make the budget work? 
Admittedly they are fine things to 
have but what good are they if they 
are not enforced?” In answer to this 
it might be stated that the best way 
to interest a worker, supervisor or 
manager in what he is doing is 
through his pocketbook. In other 
werds plans should be made to re- 


SOYBEAN 
1122 Flour Exchange 


CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


MINNEAPOLIS, MINN. 


OIL MEAL 


Phone: BR 6781 


ward those individuals who meet or 
better their budgets by means of a 
cash bonus or a percent of the profits. 

I want to emphasize again that not 
enough importance can be attached 
to correct and adequate records to 
insure maximum allowable deduc- 
tions for tax purposes. With taxes 
rising and likely to stay high for 
some time in the future, it is abso- 
lutely imperative that all transac- 
tions be properly recorded to insure 
that legitimate profits remain with 
the business. 


MEMBERSHIPS TRANSFERRED 

MINNEAPOLIS—The Minneapolis 
Grain Exchange last week approved 
transfer of the membership of Ira L. 
Smith to Harry Shere, States Grain 
Corp., and that of Norman B. Fitz- 
Gerald to Vernon C. Geiger, Burdick 
Grain Co. Also, the privilege of cor- 
porate membership, without trading 
privileges, was granted to the States 
Grain Corp. on the membership of 
Mr. Shere, president of that company. 


Blatchford’s 
SWINEX 
has solved my 


feed manufacturing problems 


because —Blatchford’s Swinex is the reliable, convenient 
way to provide the new growth factor Vitamin Bi: and antibiotic 
feed supplement —plus the important, necessary vitamins 
and rare minerals—to fortify your sow, pig and hog supplements, 
Keep abreast with latest developments in swine 
nutrition—assure maximum customer satisfaction—increase your 
profits—by using Blatchford’s SWINEX. 
See your Blatchford distributor or write today for 


complete information. 


Blatchford’s VITADINE is the time 
saving—labor saving concentrate 


for making better feeds and mashes. 


FISH BY-PRODUCTS GROUP 
DISCUSSES PRICE CURBS 


WASHINGTON — The by-products 
emergency committee of the National 
Fisheries Institute met here recently 
to consider the effect of price regu- 
lations on the industry and to discuss 
recommendations to members regard- 
ing how best to maintain service to 
customers during the current period 
of uncertainty. 

The committee studied industry op- 
erations under World War II controls 
and considered how improvements 
might be made to keep fishery by- 
products in their normal channels of 
trade. Noting the importance of fish 
meal and condensed fish solubles in 
feeds, members pointed out that it 
is essential that these nutrients con- 
tinue to be produced and made avail- 
able to feed manufacturers. 

Committee members participating 
were Sidney Feener, Aberjona Divi- 
sion, General Foods, Woburn, Mass.; 
Thomas Barber, J. Howard Smith Co., 
Port Monmouth, N.J.; Stanley W. 
Letson, Maine Fish Meal Co., Port- 
land, and George Wallace, Wallace 
Fisheries Co., Morehead City, N.C. 
Ammon Dunton of the Virginia Fish- 
ermen’s Assn., White Stone, and 
Charles Hester, James H. Seley Co., 
Los Angeles, were unable to attend. 
Other institute members present were 
Raymond L. Haynie, Jr., Reedville 
(Va.) Oil & Guano Co.; A. McNeal 
and W. L. Covington of the McNeal 
Edwards Co., Reedville; Charles E. 
Jackson, general manager of the in- 
stitute; Raymond E. Steele, general 
counsel; Murray Wheeler, public re- 
lations director, and Wayne M. Wal- 
ler, director of the by-products divi- 
sion. 

Meeting informally with the group 
were Lloyd C. Riford, acting chief of 
the feed section of Office of Price Sta- 
bilization; Walter C. Berger, presi- 
dent of the American Feed Manufac- 
turers Assn., Chicago; Leroy Chris- 
tey, assistant director of the defense 
fisheries program, and Edward Power, 
chief of the defense fisheries materials 
and facilities branch. 


Perfection DOG FOODS 


The Perfection Balanced Diet 
VITAMINS Tige-tested for more than 


MINERALS years. Dealer Franciice 
PROTEINS available in rome localities 


FATs Write Bex 12 
PERFECTION FOODS CO. Battle Crock, Mich 


PRODUCTS 


Distributed in Nebraska, 


Kansas, No. Missouri, 
and Eastern Colorado by 
WRIGHT W. COCHRAN 
1211 Randolph Ave. 
Phone 7466 
TOPEKA, KANSAS 


READER INTEREST 
IS WHAT PAYS 
DIVIDENDS 
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CONVENTION CALENDAR 


March 5-16—Elevator Management 
Short Course, sponsored by Ohio 
State University and Ohio Grain, Mill 
& Feed Dealers Assn.; Ohio State 
University, Columbus. 

March 8-9 — Tri-State Soybean 
University - Processor Conference, 
Minnesota, Iowa and Missouri, joint- 
ly sponsored by the National Soy- 
bean Processors Assn., and the 
Minnesota, Iowa and Missouri Agri- 
cultural Experiment Stations; Audi- 
torium, Peters Hail, University Farm 
Campus, St. Paul, Minn. 

March 15—Distillers Feed Confer- 
ence; Hotel Sinton, Cincinnati, Ohio; 
exec. director, Philip J. Schaible, 
1232 Enquirer Bidg., Cincinnati 2. 

March 21-22 — Tri-State Soybean 
Conference of Processors and Agrono- 
mists, Illinois, Indiana and Ohio; 
Room 314, Illini Union, Urbana, Il. 

March 22-23—Montana Nutrition 
Conference, Montana State College, 
Bozeman. 

April 2-3—Washington State Col- 
lege Nutrition Conference for Feed 
Dealers; Adult Education Center, 
University of Washington, Pullman. 

April 8-11—National Fisheries In- 
stitute; Statler Hotel, Boston, Mass. 


April 9 — Fisheries By-Products 
Council, sponsored by the By-Prod- 
ucts Division of the National Fish- 
eries Institute; Statler Hotel, Boston, 
Mass. 

April 16-17 — Nebraska Grain & 
Feed Dealers Assn.; Hotel Paxton, 
Omaha; sec.-treas., Howard W. Elm, 
917 Trust Bldg., Lincoln 8. 

April 17-18—National Alfalfa Con- 
ference; Western Regional Research 
Laboratory, Albany, Cal. 

April 18-21—Society of Grain Ele- 
vator Superintendents, Hotel Statler, 
Buffalo; sec., Dean M. Clark, 327 8S. 
LaSalle St., Chicago. 

April 19-21—California Hay, Grain 
& Feed Dealers Assn.; Fairmont Ho- 
tel, San Francisco; sec., L. J. Strom- 
nes, Blue Anchor Bldg., 1400 10th St., 
Sacramento 14. 

April 20-21—Oklahoma Grain & 
Feed Dealers Assn.; Hotel Young- 
blood, Enid; sec., E. R. Humphrey, 
614 First National Bank Bldg., Enid. 

April 24-25 — Panhandle Grain 
Dealers Assn.; Herring Hotel, Amar- 
illo, Texas; sec., Joe S. Morris, Merit 
Mills, Inc., Amarillo. 

April 26—Texas Feed Manufactur- 
ers Assn.; Plaza Hotel, San Antonio; 
sec., W. Floyd Deacon, Grapevine, 
Texas. 

April 27-28—Texas Grain & Feed 
Dealers Assn.; Plaza Hotel, San An- 
tonio; sec.-treas., Ben M. Ferguson, 
Brackett Grain Co., Fort Worth. 

May 10-11—American Feed Manu- 
facturers Assn., Inc.; Stevens Hotel, 
Chicago; sec., W. E. Glennon, 53 W. 
Jackson Bivd., Chicago 4. 

May 11-12—Kansas Grain, Feed & 
Seed Dealers Assn., Hotel Br adview, 


if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 


FORSTER MANUFACTURING CO. 
Machines for Modern Milling 
1411 8S. McLean, Wichita, Kansas 


Staleys 
PROTEIN FEEDS 


A.€. Staley Manufacturing Co. 
Decotur, Ill. - Painesville, Ohio 


Wichita, Kansas; sec.-treas., O. E. 
Case, 823 Wiley Bidg., Hutchinson. 

May 20-21—Missouri Grain, Feed 
& Millers Assn.; Hotel Robidoux, St. 
Joseph; sec., D. A. Meinershagen, 
Higginsville, Mo. 

May 21—Des Moines Feed and 
Grain Club, field day, Des Moines 
Golf and Country Club; chairman, 
W. L. Yearsley, Chase Bag Co., Des 
Moines. 

May 28-29—Ohio Grain, Mill & 
Feed Dealers Assn.; Commodore Per- 
ry Hotel, Toledo; acting sec., H. E. 
Frederick, P.O. Box 267, Marysville, 
Ohio. 

June 7-8 — Georgia Feed Assn., 
Georgia Baby Chick Assn., and Geor- 
gia Turkey Growers Assn.; Atlanta 
Biltmore Hotel, Atlanta; sec., Will 
L. Kinard, Georgia Feed Association, 
Inc., 601 Trust Co. of Georgia Bldg., 
Atlanta 3. 


_ Top German Quality 

In Horticultural and Poultry Grades 
Bales in 5 Popular Sizes 

BRUCO stands for— 

© QUALITY that is unsurpassed 

©@ PRICES that permit 2 dealer profit 

© PROMPT SHIPMENT anywhere in U.S.A. 

Alse Available — 

Other European and Canadian Peat Moss 


Write or wire for particulars 


BRUCO PEAT MOSS CORPORATION 
11 West 42nd St. New York 18, N.Y. 


FEED 


feed give top performance— 


METHIONINE 


Here are three feed 
products designed to fit 
your formula needs . . . to 
help your manufactured 


BEE 60 East 42nd Street, New York 17, N.Y. 


= 
- 


RIBOFLAVIN 
> SUPPLEMENT #4 


RIBOFLAVIN 
_ SUPPLEMENT #1 


GRADE 


U.S.1. Riboflavin Supplement #4 — Designed for use in 
your poultry and livestock feeds. Guaranteed to contain not 
less than 4 grams of riboflavin per pound along with sub- 
stantial amounts of other members of the vitamin B 
complex. This potency simplifies your formula calculations 
and saves on inventory accounting in your office and plant. 
U.S.1. Riboflavin Supplement #1 — For those feed manu- 
facturers desiring a more concentrated source of riboflavin. 
1 ounce contains 1 gram of riboflavin. Economical and 
convenient. 

U.S.1. Feed Grade Methionine—97% grade pi-Methionine 
for use in feed rations containing a high percentage of 
vegetable proteins. 

FREE BOOKLET — Feed manufacturers may obtain free copies of the new 


| 

a BRUCS | 
* SUPERIOR 
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| 

50% Protein SS Bee. tien on amine acids and their role in animal nutrition. 
“HI-PRO-CON” 
Corn Oil Meal 4 : Branches in all principal cities 
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Livestock Advisory Group Gives 
Production Research Top Priority 


WASHINGTON—The need for re- 
search that will help assure the na- 
tion of a good supply of livestock and 
livestock products was given high 
priority by the Livestock Advisory 
Committee which met here Feb. 14-16 
with representatives of the U.S. De- 
partment of Agriculture. In all of its 
deliberations the committee was 
mindful of the need for gearing live- 
stock research and service work to 
the national defense program. 

The advisory group specifically 
recommended that an intensified ef- 


fort be made to lessen the annual toll 
taken by such diseases as “X”-dis- 
ease, Brucellosis, pink-eye, and ship- 
ping fever. Continued or expanded 
research is also needed, the commit- 
tee stated, for better control over 
insects and parasites that affect live- 


stock. 
Other problems in need 
of additional attention are: (1) 


range improvement in general with 
the specific suggestion that this work 
be tied in more closely with the 
over-all grasslands program; (2) the 


NEW YORK 


UNIVERSAL GRAIN CORPORATION 


Receivers — Shippers — Forwarders 


BUFFALO 


YOU AREA 


You of course went to know about 
post nvtrifiencl research. You ore 
specially interested in having this vast 
mass of technical mermation screened 
and interpreted in terms of prac- 


{ tical feed building. Yeu elso would 


like to knew ebuut probeble fuiure 
developreears—bow yeu can antici- 
pote, end prefit, from them . . . Bach 
of these subjects is covered in con- 


| WORLO'S OCLOEST AND LARGEST SPECIALISTS 


1h VITAMIN PRODUCTS FOR FEEDS 


FEED MANUFACTURER: 


Chicago 32, Illinois 


DAWE'S MANUFACTURING COMPANY 
4800 South Richmond St., Dept. F.S. 297 


| would like to reed your 104-poge book, “FRONTIERS IN NUTRITION.” 


mental conditions in different areas 
of the country; and (4) increased 


sheep production. 
Utilization research, the committee 


believes, should be along 
several lines, including: (1) studies 
intended to show what chemical 
change takes place in meat from 
the farm until it reaches the family 
table; (2) a detailed analysis of meat 
composition with a view to revealing 
to consumers the nutritional value 
of meat; and (3) further studies re- 
garding the economic aspects of con- 
verting crop lands to pasture. 


Marketing Projects 

In the field of marketing, the com- 
mittee recommended that additional 
attention be given to the following 
lines of work: (1) as an aid in ad- 
ministering slaughter quotas or price 
controls on livestock or livestock 
products, obtain more complete sta- 
tistical information about the supply 


ing livestock, particularly in the 
Northeastern and Southeastern re- 
gions where livestock production is 
expanding; and (3) improve stand- 
ards for grading livestock products 
with a view to more accurate meas- 
urement of quality, closer corres- 
pondence between live animal and 
meat carcass grades, and closer cor- 
relation with consumer preferences 
for various qualities of meat. 

The committee spent one day at 
the Agricultural Research Center at 
Beltsville, Md., where members had 
an opportunity to see and discuss 
with the men who are doing the 
work, some of the research on animal 
nutrition and diseases; meat studies, 
including the use of controlled tem- 
perature rooms for the processing of 
meat; evaluation of individual sheep 
fleeces; and the use of identical 
twin calves to study effects of con- 
tinuous growth on the feeding effi- 
ciency and carcass quality. of the 
final slaughter animal. 


Those Attending 

Frank S. Boice, Chiricahua Ranch- 
es at Sonoita, Ariz., served as chair- 
man of the meeting. Other members 
attending were: Charles Bauer, presi- 
dent of the National Association of 
Retail Meat and Food Dealers, Inc., 
Cincinnati; Harry B. Coffee, president 
of the Union Stock Yards Company 
of Omaha, Omaha; Joe B. Finley, 
Callaghan Ranch, Encinal, Texas: 
Wesley Hardenbergh, president of 
American Meat Institute, Chicago: 
George H. Hart, head, Division of 
Veterinary Medicine, College of Agri- 
culture, University of California, Da- 
vis, Cal., and G. N. Winder of the 
National Wool Growers Assn., Craig, 
Colo. 

Harry J. Reed, dean and director 
of the School of Agriculture, Purdue 
University, La Fayette, Ind., attended 
as a representative of the Agricul- 
tural Research Policy Committee. 
Henry Marston, research coordinator 
in the Agricultural Research Admin- 
istration, is executive secretary of the 
Livestock Advisory Committee. 

P. E. Williams of Crescent Valley 
Ranch, Davenport, Fla., was elected 
chairman and Frank Boice, vice 
chairman, of the Livestock Advisory 
Committee. 


MINNEAPOLIS |. MINNESOTA 


EARL A. HOGAN CO. 


Strictly 


MILLFEED 


Specialists 


MEMBERS: 
Kansas City Board of Trade 
Grain & Feed Dealers Natl. Assn. 


Board of Trade Bidg. 
KANSAS CITY, MO. 
Victor 7729 
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Chickens 


FASTER GROWTH 


Even With Vitamin Biz And Aureomycin In The Feed 


Prevents COCCIDIOSIS 


DR. SALSBURY’S 


NITROSAL 


Growth Stimulant and Coccidiosis 


Contains Widely Publicized 


ARSONIC ACID DERIVATIVE 
3-Nitro 4-Hydroxy Phenylarsonic Acid 


Exclusively Dr. Salsbury's 
In Powder Form For Mixing With Feed 


Nitrosal is a multi-purpose poultry medi- 
cine that gives your customers more profit- 
able, faster growing birds. Extensive tests at 
Dr. Salsbury’s Research Farm show that its 
G. S. factor (Growth Stimulation) increases 
chick and poult growth by 15%. The G. S. 


factor is provided by 3-Nitro: 4-Hydroxy 
Phenylarsonic acid. 


Our tests also show that chickens given 
3-Nitro 4-Hydroxy Phenylarsonic acid ma- 
ture quicker ... start laying up to 15 days 
earlier. Turkeys show improved feed con- 
version. 


Experiments by Drs. H. R. Bird and R. G. 
Lille, of the U.S. Dept. of Agriculture, show 
that the 3-Nitro 4-Hydroxy Phenylarsonic 
acid in Nitrosal produces extra gain with 
chickens even when more than adequate 
vitamin B,, and aureomycin are in the feed. 


Prevents Coccidiosis 


Nitrosal effectively prevents both cecal and 
intestinal coccidiosis. Reduces mortality. 
Helps prevent loss of weight and stunting 
due to coccidiosis, 
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“These Broilers 


Had Feed Conversion 
of 2.99... 
Thanks To NITROSAL” 


says Mr. C. C. Buckwalter, Broiler 
Raiserin Royersford, Pennsylvania 


CASE HISTORY NO. 38 
Mr. Buckwalter reports, ‘This 
flock showed excellent feathering 
and good comb color. Pigmenta- 
tion was tops. Here's what Nitro- 
sal did for my broilers”: 


Breed of Broilers 
. «New Hampshire Reds and Cross Breeds 
No. of broilers started 
No. of broilers marketed 
Feed Conversion 
Age when marketed 
Average weight per bird 

Coccidiosis was kept under control 

by use of Nitrosal. 


Take Advantage of This 

Big Profit Opportunity 
Give your customers these exclusive benefits 
of Dr. Salsbury’s Nitrosal—faster growth, 
earlier egg production, improved feed con- 
version, plus effective coccidiosis preven- 
tion. Intensive advertising helps make your 
sales job easier... profits larger. Write us 
for explanatory Nitrosal bulletin, today. 


Feed Manufacturers! 
Nitrosal Powder Now Available 
For Mixing In Feed 


Nitrosal is available to feed manufacturers, 
in selected areas, for mixing in their feeds. 
Write Dr. Salsbury’s Laboratories, Charles 
City, lowa, for complete information. 


complete line 
of poultry medicines 
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Recent Developments 
in Swine Nutrition 


By Dr. W. M. Beeson 
Purdue University 


N the past 10 years there have 
been many new discoveries in the 
field of swine nutrition which I be- 
lieve will eventually become an ac- 
tual part of practical swine produc- 
tion on farms. I cannot review here 


all of the discoveries that have been 
made in the field of swine nutrition, 
but I have picked a few which I 
think may be of most interest and 
probably will be of the most prac- 
tical value in the future. 
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Most of the information that I will 
give you will be based primarily on 
research conducted at Purdue Uni- 
versity. I should like to discuss brief- 
ly the following subjects as related 
to swine nutrition: amino acids, the 
animal protein factor, antibiotics, nu- 
trition of the unborn pig and trace 
minerals. 

Amino Acids 

Most swine feeders appreciate that 
a mixture of animal and plant pro- 
teins gives a greater growth response 
in hogs than when a single protein 
feed is used for supplementing a 
grain ration. One of the fundamental 
reasons for the difference is due to 
the fact that a complex mixture of 
proteins brings about a more com- 
plete balance of the amino acids that 
are essential for optimum growth. 
Recently we have conducted at Pur- 
due University a series of experiments 
to study the amino acids that are 
essential for swine growth. To date 
our research has shown that trypto- 
phan, lysine, methionine and threo- 
nine are indispensable amino acids. 
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Also, work at the Cornell station 
has indicated that isoleucine is essen- 
tial for the pig. 

It appears from these studies 
that the quality of protein or balance 
of amino acids is just as important a 
consideration in practical swine ra- 
tions as the percentage of crude pro- 
tein. In order to illustrate this fact, 
a few examples of the effect of amino 
acid deficiences on pigs will be cited. 

Studies Outlined 

In a study of tryptophan, pigs fed 
on a purified diet complete in all 
known factors and some unknown 
factors, except tryptophan, lost 8 Ib. 
in weight in a 21-day period while 


EDITOR’S NOTE: Various impor- 
tant developments in the field of 
swine nutrition are outlined in the 
accompanying article. Included is re- 
search information on vitamin B.,, 
antibiotics, amino acids, trace min- 
erals and nutrition of the unborn pig. 
Dr. Beeson is a member of the ani- 
mal husbandry department staff at 
Purdue University, La Fayette, Ind. 
The article is the text of a report 
given by Dr. Beeson at the Ohio Ani- 
mal Nutrition Conference last No- 
vember at the Ohio State University, 
Columbus. 


litter mate pigs receiving the same 
diet plus 04% of DL-tryptophan 
gained 25 lb. in the same time interval. 
Similar results were obtained with 
lysine. Pigs fed on purified diets de- 
ficient in lysine lost 2 lb. over a 28- 
day period while litter mate pigs re- 
ceiving 2% of DL-lysine in the diet 
gained 25 Ib. In both experiments 
adequate amounts of total protein 
were available, but the pigs failed to 
grow when either tryptophan or ly- 
sine was lacking. The addition of the 
missing amino acids to the pig diet 
causes immediate response in growth, 
indicating that proteins are not stored 
and that the daily requirement for 
protein must be met. Not only is the 
daily requirement of crude protein 
necessary, but also the daily balance 
of amino acids must be met for the 
greatest efficiency and use of pro- 
teins. 

In order to quickly identify the 
amino acids essential for swine 
growth, weanling pigs were fed a 
purified diet containing as the only 
source of nitrogen the 10 amino acids 
essential for the young white rat and 
diammonium citrate. A purified basal 
ration was used containing arginine, 
histidine, isoleucine, leucine, lysine, 
methionine, phenylalanine, threonine, 
tryptophan and valine. The pigs re- 
ceiving the 10 essential amino acids 
as the only source of amino acid nitro- 
gen grew at a normal rate, which im- 
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mediately indicates that the amino 
acids which are dispensable for the 
young white rat are also dispensable 
for the weanling pig. 
In the Future 

Eventually when the quantitative 
amounts of all the amino acids that 
are essential for the pig are deter- 
mined, it will be possible to calculate 
a perfect balance of proteins for swine 
growth. It has been shown with other 
species as well as with our work on 
pigs that if a perfect balance of 
amino acids is present, the total 
amount of protein required is reduced 
considerably. At present I realize that 
amino acids are so high in price that 
it is certainly not practical to consid- 
er using them to balance practical 
swine rations. However, the same 
statement could have been made about 
certain vitamins 10 years ago, and 
it appears then that if we can show 
a need for the supplementation of 
swine rations with pure amino acids, 
eventually they will become cheap 
enough to where it will be economical. 

Corn is deficient in tryptophan and 
lysine and probably other amino acids 
would be limiting after the trypto- 
phan and lysine requirement is met. 
However, it may be possible some day 
to take corn protein and supply the 
missing amino acids and thus reduce 
the total amount of protein supple- 
ment needed for swine nutrition. 

Soybean oil meal is low in methio- 
nine; otherwise it has an excellent 
balance of amino acids and, therefore, 
it may be possible eventually to use 
pure methionine to supplement soy- 
bean oil meal so as to make it a 
more nearly perfect source of protein 
for swine production. Amino acid sup- 
plementation may sound rather aca- 
demic now, but in a few years it may 
become a practical and common prac- 
tice. 

Animal Protein Factor 

Many experiments have been con- 

ducted in recent years showing that 


ithe animal protein factor is needed 
or maximum growth and feed effi- 
iency in hog production. The term 
nimal protein factor is somewhat 
iisleading because it suggests a prod- 
ct which is protein in nature; how- 
ver, actually the animal protein fac- 
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tor is essentially made up of vitamin 
Ba. and other factors probably of 
vitamin-like nature which have not 
been identified as yet. Many of the 
animal protein factor concentrates 
on the market contain varying 
amounts of antibiotics which have 
been shown to have favorable effect 
on the uniformity and rate of growth 
of hogs. 

The animal protein factor is not 
new to hogs. For years we have been 
supplementing hog diets with animal 
proteins which have been supplying 
varying amounts of APF. Probably 
one of the reasons that much better 
results have been received by feed- 
ing protein supplements that contain 
fish products, milk products and meat 
products is because all of these con- 
centrates contain some of the APF 
factor. 

In our early studies with APF we 
definitely showed that the addition of 
an animal protein factor supplement 
(Merck's) at a level ranging from 
1 to 2 mg. of Bx activity per 100 Ib. 
feed resulted in an increased growth 


rate. When weanling pigs were con- 


fined to dry lot on a basal ration com- 
posed of corn, soybean oil meal, al- 
falfa meal, minerals and vitamins A 
and D, the litter mate pigs receiving 
the APF concentrate were on an av- 
erage 44 Ib. heavier at the same age 
than the control (no APF) pigs. In 
the second experiment we fed essen- 
tially the same basal ration, but the 
pigs were fed on a group basis. The 
pigs receiving APF supplement were 
on an average 62 lb. heavier at the 
same age than the control pigs with- 
out APF. Outward signs of APF de- 
ficiency were characterized in certain 
pigs by rapid breathing, lack of pep 
and a general anemic condition. The 
blood picture showed severe reduc- 
tion in hemoglobin and red blood cell 
count. 
Feeding APF on Pasture 

One of the principal questions that 
has been asked by farmers and feed 
manufacturers is what effect will 
APF supplementation have on hogs 
that are fed on pasture. Two groups 
of spring pigs were placed on alfalfa 


pasture and fed out to market weight 
to study the effect of APF supple- 
mentation when hogs had access to 
pasture and soil. The pigs were fed 
free choice on shelled corn, a soy- 
bean oil meal supplement and a min- 
eral mixture. Then per cent of min- 
eral was added to the soybean oil 
mea! to prevent the overconsumption 
of the protein concentrate. The group 
of hogs that received the protein sup- 
plement without any APF gained at 
the rate of 1.70 lb. per day and re- 
quired 354 Ib. feed per 100 Ib. of gain. 
The addition of 3% APF (Lederle’s) 
to the protein supplement increased 
the daily gain of the hogs to 2 lb. per 
day and reduced the amount of feed 
required per 100 Ib. of gain to 338 Ib. 
It should be especially noted that 3% 
of APF was added to the protein con- 
centrate which was fed free choice 
and if the consumption of APF is 
calculated on a total ration basis, it 
amounts to approximately 0.4%. From 
these data it appears that the growth 
of hogs can be increased by feeding 
an APF supplement to hogs on pas- 
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ture. The APF used was a by-product 
of the manufacture of the drug, 
aureomycin, and it contained approxi- 
mately 2 mg. of vitamin Bs and 1.7 
gm. of aureomycin per pound. 


Adding APF 

Another question which is often 
raised is what benefit would APF sup- 
plementation have when hogs received 
a protein supplement containing 
large percentages of meat products 
and fish products. This experiment 
was conducted in dry lot starting with 
pigs weighing approximately 45 Ib. 
The hogs were fed free choice on 
shelled corn, a protein concentrate 
and minerals. One group of hogs had 
free access to a supplement composed 
of soybean oil meal 50%, meat and 
bone scraps 40% and alfalfa meal 10%. 
Another group of hogs received the 
same supplement with the addition 
of 3% of APF to the protein concen- 
trate. The pigs fed on the supple- 
ment without APF even in the pres- 
ence of 40% meat and bone scraps 
gained only 1.53 lb. a day and re- 


quired 351 Ib. feed per 100 Ib. of gain 
while the group receiving 3% APF 
in the supplement gained at the rate 
of 1.89 ib. per day and required 335 
lb. feed per 100 Ib. of gain. It ap- 
pears then from this comparison that 
even a ration containing a large per- 
centage of meat and bone scraps is 
deficient in the factors of the APF 
complex which are essential for rapid 
growth and a low feed requirement. 
In order to make a further test on 
the need of APF in mixed protein sup- 
plements we selected the best protein 
supplement that has ever been de- 
veloped at Purdue University for hogs 
in dry lot, which has been referred 
to many times as Purdue Supplement 
5. This supplement is composed of 
soybean oil meal 40%, meat and bone 
scraps 20%, menhaden fish meal 20%, 
cottonseed oil meal 10% and alfalfa 
meal 10%. The group of hogs that 
had free access to this supplement 
gained at the rate of 1.65 Ib. daily 
and required 345 Ib. feed per 100 Ib. 
of gain, while the group receiving the 
same Supplement 5 plus 3% of APF 


added gained at the rate of 1.92 Ib. 
per day and required only 330 Ib. feed 
per 100 Ib. gain. These data indicate 
that even when hogs are given free 
access to the best combination of 
protein supplements that we know, 
the addition of an animal protein fac- 
tor supplement will have a favorable 
effect on growth and feed efficiency. 
These pigs consumed approximately 
0.38% of APF in the total diet. 


Antibiotics 

One of the recent discoveries in the 
field of swine nutrition has been the 
effect of certain antibiotics such as 
aureomycin and streptomycin on the 
growth of the pig. Workers at the 
University of Florida and Lederle 
Laboratories originally showed that 
the addition of aureomycin to a diet 
of the pig will increase growth rate. 
In their studies pigs on a diet consist- 
ing principally of yellow corn and 
peanut meal were found to grow 
slowly and show no growth response 
to a supplement containing Bs, while 
in contrast an APF supplement con- 


for RESULTS 


Bi-Con supplements bring you a flexibility which no single fixed-ratio 


supplement can match. Bi-Con gives you: 


1. A separate Terramycin supplement=-Bj-Cog 7M5 


2. A separate Vitamin B,, supplement 3 
3. A combination Terramycin and Vitamin B,, 


supplement B/-Con 3 Plus 7 
Use these three supplements and avoid waste by adjusting the pro- 
portions to fit your protein source, adding antibiotic and Vitamin B,, 
in the exact amounts required. 


And Bi-Con antibiotic supplements contain Terramycin—the broad 

, spectrum antibiotic which is effective with hogs, chickens and turkeys. 
By any measurement — economy, health, feed efficiency or stability 

—Terramycin produces top results. Backed by market-weight tests that 

are becoming the standards by which other supplements are judged. 

Write for complete information. 


Bi-Con suppiements 


FOR THE FEED INDUSTRY 


FEEDSTUFFS, March 3, 1951-37 


Lend a 


Crippled Children 
need YOUR help 


So mony hendicopped children need 
Proper medica! core and special troin- 
ing! Every penny you give will help! 
All these youngsters wont is @ chence 
to grow up straight ond strong . . . 
to become useful happy citizens. Give 
fow, won't you? Help crippled children. 


18th ANNUAL 


taining aureomycin produced a 
marked increase in growth. Pigs that 
were fed a vitamin B.» concentrate 
grew at the rate of 0.84 Ib. per 
while similar pigs supplemented wi 
Bs plus 50 mg. of aureomycin H 
per kg. of diet grew at the rate 
1.22 Ib. per day. Increasing the au 
mycin to 200 mg. per kg. of diet alo 
with vitamin B» improved the 
rate to 1.51 Ib. daily. 
About the same 
workers at Michigan State Colle 
showed that the addition of strept 
mycin to a pig diet would impro 
growth. They used a basal ration co: 
posed of corn, soybean oil meal, mi 
erals, vitamins A and D and the th 

B vitamins, nicotinic acid, calciu 
pantothenate and riboflavin. The co 
trol pigs gained at a rate of 0.88 | 
daily. Those receiving 12.5 ug. of 

per lb. of feed gained 0.98 Ib. dai 
while the pigs receiving the By pl 
0.05% of streptomycin made an a 
erage daily gain of 1.48 lb. Simil 
gains (1.43 Ib. daily) were obtain 
by pigs receiving 0.5% of an A 


WALLEY 


ALFALFA MEAL \ 


Ae 
DEP 

ARE 
'ARK VALLEY ALFALFA MILLS, HUTCHINSON, KS 


N. K. Parrish 


BROKER JOBBER 
+ FEEDSTUFFS - 
MILO-KAFIR-WHEAT-FIELD SEED 
LUBBOCK, TEXAS 
2-8787 


FT. WORTH, TEXAS 
FOrtune 4031 
OKLAHOMA CITY, OKLA. 
Phone 7-3678 


PRODUCTS 


Representatives for Min- 
nesota, North and South 
Dakota, Iowa, and west- 
ern Wisconsin 
Blomfield-Swanson Brokerage 
734 Midland Bank Bidg. 
Minneapolis 1, Minn 


ON 


QUALITY GOES IN BEFORE THE NAME 


| 
EASTER ; 
FEB. 25 at | 
to af! 
MAR. 25 
end Advis, inc., Chicago 3, Iilinols 
: 
AA | 
‘ 
| — 
: : 


38——-FEEDSTUFTFS, March 3, 1951 


supplement which contains both Bu 
and aureomycin. 

It appears then from these original 
studies that either aureomycin or 
streptomycin has a favorable effect 
on stimulating growth of swine. How- 
ever, there are many questions which 
are unanswered. As yet we do not 
know what effect these antibiotics 
would have when fed over long pe- 
riods, and particularly we do not 
know the effect of these substances 
on reproduction and livability of 
young. At the present time we are 
conducting studies on this problem at 
Purdue University. 

At Purdue University, we are test- 
ing the effect of aureomycin and 
streptomycin on a large group of 


hogs. We are using a basal ration com- 
posed of corn, soybean oil meal, al- 
falfa meal, vitamin A and D plus nico- 
tinic acid, calcium pantothenate and 
riboflavin. At present the pigs on the 
control ration are gaining at the rate 
of 1.57 lb. daily with a feed require- 
ment of 324 Ib. per 100 Ib. of gain. 
The addition of 30 grams of strepto- 
mycin per ton of basal ration has in- 
creased the average daily gain to 1.75 
lb. and reduced the feed requirement 
to 275 Ib. per 100 Ib. of gain. The ad- 
dition of 20 grams of aureomycin 
HC! per ton of basal ration has in- 
creased the rate of gain to 1.82 lb. 
daily and reduced the feed require- 
ment to 267 lb. per 100 Ib. of gain. 
The addition of vitamin Bs to the 
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diets containing streptomycin and 
aureomycin has improved the rate of 
growth some, but not significantly. 

Several theories have been ad- 
vanced as to the possible explanation 
for the favorable effect of antibiotics. 
Some people believe that the feeding 
of antibiotics reduces the number of 
harmful bacteria in the intestinal 
flora. Others have proposed the theory 
that it sets up a more favorable re- 
action in the intestines so there is less 
competition from microorganisms for 
nutrients that are essential for pig 
growth, and a third theory that might 
be suggested is that antibiotics have 
a synergistic effect by improving the 
growth of certain vitamins or un- 
known factors which are necessary 
for pig development. Recently reports 
have been given in poultry that the 
feeding of antibiotics reduces the 
number of Clostridium welchii in the 
intestinal tract. 

The studies I have reviewed on 
aureomycin and streptomycin by no 
means cover all of the antibiotics 
that are being tested for farm ani- 
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mals. There are many other antibi- 
otics such as terramycin bacterain and 
penicillin which have shown favor- 
able effects in certain species. 

Recent studies at Purdue Univer- 
sity in which we added 2.5 to 10 mg. 
of penicillin per pound of ration have 
had no favorable effect on growth or 
feed efficiency. The basal ration for 
this study was composed of ground 
yellow corn, soybean oil meal, alfalfa 
meal, minerals, vitamins A and D, 
nicotinic acid, calcium pantothenate, 
riboflavin and APF (B,). Further re- 
search must be conducted on penicil- 
lin before we have adequate proof 
that it has no beneficial effect. We 
may not have fed the proper level in 
this experiment, and furthermore the 
type of basal ration used may have 
some influence on the response to 
penicillin supplementation. 


Nutrition of the Unborn Pig 

A large number of experiments 
has been conducted throughout the 
U.S. to determine the factors respon- 
sible for the high losses in newborn 
pigs. It appears now from studies at 
Purdue University for the past five 
years in which we have examined 
more than 1,000 pigs that have died 
at or shortly after birth that the fun- 
damental cause for their death has 
been due to some nutritional defi- 
ciency during their fetal life. In the 
past many swine producers have 
considered that the most critical pe- 
riod in the life of a pig is at the time 
it is born and for the first few days 
thereafter. However, it appears with 
the new information at hand that the 
most critical period in the life cycle 
of a pig is during the fetal develop- 
ment in the mother. Life begins at 
the time of fertilization of the egg by 
the male sperm, and actually this is 
when a nutritional demand for a bal- 
anced diet starts if not before this 
period. 

Alfalfa Meal, Green Pasture 

For the past five years we have 
been testing various types of practi- 
cal swine rations to try to determine 
some of the factors which might con- 
tribute to healthy and vigorous pigs. 
Gilts fed om corn-soybean oil meal 
diets fortified with minerals and vita- 
min A and D oil during the entire 
gestation period have in most cases 
raised only 40 to 50% of their pigs. 
Similar groups of gilts on rations that 
have been fortified with 15% of al- 
falfa meal have in several experi- 
ments raised from 80 to 85% of their 
pigs. However, even high percentages 
of alfalfa meal have not always sup- 
plied all of the necessary factors for 
the proper nutrition of the unborn 


pig. 

In another experiment (1949) the 
gilts receiving 15% of alfalfa meal 
weaned only 49% of their pigs. Ap- 
parently alfalfa meal is on the bor- 
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At the first sign of an outbreak of blackhead, birds should be placed on 
an all-mash ration containing a 0.1% level of ENHEPTIN-20% (10 
pounds per ton of feed or, on a drug basis, 2 pounds per ton). Death 
losses usually are checked within 4 days after treatment begins. 

Use of ENHEPTIN-20% in the turkey ration for control or preven- 
tion of blackhead results in saving a high proportion of birds that for- 
merly would be lost or stunted. 

This book gives full aypemation on ENHEPTIN-20% — write for 
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der line in many cases of containing 
adequate amounts of these nutrients 
for the proper balancing of practical 
swine rations. Apparently curing, 
processing and storage of alfalfa 
causes loss of some of these nutrition- 
al factors because in all cases gilts 
that have been allowed free access to 
alfalfa pasture during the winter have 
weaned a high percentage of their 
pigs. Green pastures contain nutrients 


that are not contained in dry lot ra- 
tions and, therefore, I believe that 
green pasture should be a part of the 
feeding program for pregnant gilts 
and sows as many months out of the 
year as possible. 


APF for Pregnant Sows 


A great deal has been written and 
said about the possibility that the an- 
imal protein factor may be one of 


those nutritional items that may be 
beneficial to gilts and sows during 
pregnancy. Recently we completed a 
study in which we used an APF sup- 
plement which was essentially vita- 
min Ba. as part of the ration for 
pregnant gilts. 

In this study gilts were fed a basal 
ration composed of corn, soybean oil 
meal, 15% of alfalfa meal, minerals 
and vitamins A and D. As already 


pointed out, this ration has given good 
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Memphis, Tennessee 
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On request, we will mail you our frequent market bulletins ° 


results in some years and poor re- 
sults in others. To this ration was 
added an APF supplement at the rate 
of 2 mg. of vitamin Bw activity per 
100 Ib. of ration. In a third group a 
combination of APF and vitamin E 
was included, and in the fourth group 
2% of condensed fish solubles. Twen- 
ty-five per cent of the pigs born from 
the gilts on the basal ration died with- 
in the first three days while pigs from 
similar gilts receiving the APF sup- 
plement lost only 10% of their pigs 
in the first three days. Combining 
vitamin E with APF resulted in 
slightly heavier pigs at birth, but 


SOYBEAN OIL MEAL 
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“Just Right” is how Pratts Poultry-Trate or 
Hog-Trate balances feed formulas every time 


Here are combined all modern research, 
all vital trace minerals and vitamins, in- 
cluding Vitamin Bj, and antibioties, into 
carefully blended and stabilized premixes 
for use in simplified formulas. 

Here are cleverly thought out con- 
centrates which take into account the 
nutrients which are already in your bulk 
feedstuffs . . . supplying only those which 
are lacking; building up those which are 
deficient ...so that you may produce 
perfectly balanced feeds, without waste 
or deficiency of a single nutrient. 


Yes, Pouttry-Trate and Hoc-Trate 


GET THE FACTS FROM PRATT FOOD CO., 130 WALNUT ST., PHILADELPHIA 6, PA. 


| BROILER GROWERS! Get faster growth... 
quicker profits ....with BROILER -TRATE 


Broiler-Trate is a similar vitamin-trace 
mineral concentrate, especially prepared 
to enable you to mix specialized high 
energy broiler feeds. Every tested factor 
known to stimulate growth has been built 
into Pratts Broiler-Trate. 


dovetail so perfectly with bulk feedstuffs, 
which you continue to buy from eco- 
nomical sources, that you can make 
better feeds, often at less cost than 
present formulas. You eliminate un- 
economical buying, storage and control 
of many small-quantity ingredients. 


USE PRATTS RESEARCH FACILITIES 
Pratts Laboratory will check your formu- 
las without charge, so that your feeds 
made with Pouctry-Trate or Hoc-Trate 
will be nutritionally better at lower cost. 
You will receive invaluable advertising 
and sales helps, too. 


POULTRY-TRATE 
_HOG-TRATE- 
Vitamin-Mineral Concentrates 


there was no appreciable difference 
in the number of pigs lost during the 
first three days after birth as com- 
pared to the group receiving only 
APF. The gilts receiving 2% of con- 
densed fish solubles farrowed smaller 
pigs but they possessed good livability 
because the death loss in this group 
was only 10%, which is essentially 
the same as the losses in the groups 
receiving APF. 

Weaning records of this experiment 
show that on the basal diet the gilts 
weaned on an average 4.8 pigs while 
the groups fortified with either an 
APF supplement or condensed fish 
solubles weaned 7 to 7.5 pigs per 
gilt. It appears then from this re- 
port that vitamin B. and probably 
some other component of the animal 
protein factor is essential for im- 
proving the livability of newborn pigs. 


Trace Minerals 

Although it seems that the APF 
factors and antibiotics have attracted 
most of the attention in the past few 
years, I do not think it would be 
advisable to close this paper without 
reporting some of the newer work 
that has been published recently on 
trace minerals. 

In 1949 Cornell workers conducted 
a series of experiments with wean- 
ling pigs fed in dry lot to show the 
effect of the addition of cobalt, cop- 
per, iron and manganese to a corn- 
soybean oi] meal ration. In five ex- 
periments the average daily gain of 
the pigs fed the basal ration was 1.03 
lb. while the gain for those fed this 
ration with the four trace minerals 
added was 1.23 Ib. In general the pigs 
fed the trace minerals made from 
0.19 to 0.21 Ib. greater average daily 
gain per lot than those fed the basal 
ration. Pigs receiving the trace min- 
eralized supplement also required 
about 20 Ib. less feed per 100 Ib. of 
gain. 

The trace mineralized salt was 
made by mixing 16 grams of copper 
sulfate, 199 grams of ferrous sulfate, 
20 grams of cobaltous nitrate and 
1,624 grams of manganese sulfate in 
50 Ib. salt. One half pound of this 
mineralized salt was mixed with 100 
Ib. of ration. 

Cobalt Research 

Research workers at the North Da- 
kota Agricultural College recently 
made a report showing that the addi- 
tion of cobalt to swine rations had a 
stimulating effect on growth and 


made an improvement in feed effi- 
ciency. In their initial study the pigs 
were fed on a ration composed of 
ground yellow corn, ground barley, 
linseed oil meal, tankage, ground al- 
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could you do with “room” for 
300 or 400 pounds of extra ingre- 
dients in every ton of your cattle feed? 


Could you make a better feed? Sure you 
could! Could you do it without increas- 
ing your costs? Yes, in fact, you might 
even save money. 

That’s formula flexibility indeed! And 
it’s possible with Du Pont “Two-Sixty- 
Two” Feed Compound ...a source of 
protein so concentrated that every pound 
of it properly proportioned and blended 
in a mixed feed for cattle and sheep pro- 
vides them with 2.62 pounds of protein. 

Take a 20% dairy formula, for exam- 
ple. Fifty pounds of “Two-Sixty-Two” 
per ton leaves you “room” for nearly 
300 extra pounds of high-quality carbo- 
hydrates, essential minerals and vitamins. 


* “Two-Sixty-Two" is the registered trade mork for o feed 
compound containing 42% nitrogen from synthetic urea. It is 
formulated by Du Pont expressly for use in manufacture of 
mixed feeds for cattle and sheep, to supply up to one-third 
of the protein requirements. Each pound of it provides those 
animols with 2.62 pounds of protein. “Two-Sixty-Two” is sold 
only to feed manufacturers. 
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In a 40% beef-cattle concentrate, you 
usually need about 1900 pounds of good 
protein meal per ton. But with recom- 
mended quantities of ““Two-Sixty-Two,” 
you make room for over 600 pounds of 
other ingredients. 

Years of research and extensive use by 
feed manufacturers have proved the value 
of “Two-Sixty-Two” as a source of pro- 
tein for ruminants, the four-stomached 
animals. The greatest value of this new 
ingredient, however, lies in the opportu- 
nity it gives feed manufacturers to make 
mixed feeds that are better in many ways 
without being more costly. 


PLUS VALUES 


To the Manufacturer 
Who Uses “Two-Sixty-Two” 


@ Makes feed formulating much more flex- 
ible. 

@ Enables you to use more high-carbohy- 
drate ingredients. 
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@ Provides “room” for added values in your 
feed. 


@ Gives you a new approach to better ou- 


trition. 


@ Provides your salesman the leverage of 


new sales points for your feeds. . 


And “Two-Sixty-Two” is stable and uni- 
form, free-flowing, easy to mix; saves storage 
space and handling costs; and is always 
available. 


* * 


“fects for Feed — 
Directions and suggestions for 
formulating feeds with “Two- 
Sixty-Two.” Shows advantages 
offered the manufacturer and the 
economies possible. (Ask for 
A-637.) 


"The Story of Two-Sixty-Two' Feed 
Compound"—This 18-page illus- 
trated booklet describes how Du 
Pont makes this new feedstuff, 
and how cattle and sheep use it 
to make protein in their stomachs. 
(Ask for A-7901.) 


Address requests to Du Pont, Polychemicals 
Department, Wilmington 98, Delaware. 
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falfa, steamed bone meal and salt. 
Pigs receiving the basal ration gained 
at the rate of 1.13 Ib. per day with 
a feed requirement of 431 Ib. per 100 
Ib. of gain. The addition of cobalt 
chloride to supply 0.026% of cobalt 
increased the rate of gain to 1.34 Ib. 
daily and reduced the feed require- 
ment to 389 Ib. The group receiving 
trace mineralized salt containing man- 
ganese, iodine, cobalt, iron, copper 


and salt gained 1.44 lb. per day and 


Call: 


required 395 Ib. of feed per 100 Ib. 
of gain. 

In the second experiment the same 
research workers found that the ad- 
dition of cobalt to a swine ration gave 
approximately the same growth ef- 
fect as the addition of an APF supple- 
ment which contained essentially vi- 
tamin B,. No definite data is present- 
ed to show the possible effect of co- 
balt on swine. However, it is sug- 
gested that possibly cobalt may be 


Van Dusen Harrington Co. 


for Barley, Oats, Corn 


used by microorganisms for intes- 
tinal synthesis of certain essential 
factors for the pig such as vitamin Bu. 
In other experiments the response 
from adding cobalt to swine rations 
has given variable results. Recently 
Robison of the Ohio Experiment Sta- 
tion made a report on two trials with 
swine in which he added cobalt as a 
supplement. In one experiment the 
addition of cobalt to the mineral sup- 
plement increased the gain of the 
hogs from 1.21 to 1.53 Ib. daily and 
reduced the feed required per 100 Ib. 
of gain from 383 Ib. for the controls 
to 347 Ib. for the cobalt fed group. 
However, in the second experiment 
the addition of cobalt did not improve 
the rate of gain nor change the 
amount of feed required to produce 
100 Ib. of pork. These results tend to 
indicate that the use of cobalt in sup- 
plementing swine rations will not al- 
ways give an added growth response. 
This may be due to the fact that there 
is wide variation in the amount of 
cobalt in natural feeds, such as corn, 
protein supplements and the like, and 
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TRADE MARK 4 


the response of cobalt will depend on 
the amount present in the basal ra- 
tion. 

Even though there is evidence that 
the use of trace minerals in swine 
rations has some beneficial effect un- 


| der certain specialized feeding condi- 


tions, it should not be assumed that / 
all swine rations are deficient in these / 
mineral elements. The trace minerals 
content of feeds varies tremendously 

from area to area and from farm tot 
farm and the response will depend on * 
the amount present in natural feeds. 


CALIFORNIA CONVENTION 
COMMITTEES APPOINTED 


SAN FRANCISCO — Members of 
committees for the 27th annual con- 
vention of the California Hay, Grain 
& Feed Dealers Assn., to be held at 
Fairmont Hotel here April 19-21, have 
been announced. Vincent P. Finigan, 
Warren Grain Co., San Francisco, is 
general chairman. 

Committee members include: 

Finance—William F. Drum, chair- 
man, Cargill, Inc.; Winslow Hall, Cali- 
fornia Mig. Corp.; Ivan Brown, Wil- 
kinson Grain Co.; Arthur Wilen, M. 
Vonsen Co. 

Housing—Conrad Schilthuis, chair- 
man, Continental Grain Co.; Tobe 
Nyrhila, Murphy & Harvey Grain Co.; 
Val Olson, Phil O’Connell Grain Co. 

Program—Gary Alford, chairman, 
Globe Mills. 

Entertainment—Edwin L. Iverson, 
chairman, Riverside Elevators; Blair 
Erigero, Globe Mills. 

Golf—Richard J. Smith, chairman, 
Andersen-Smith Mig. Co.; J. B. Out- 
sen, Outsen Bros. Milling Co. ‘ 

Bowling—T. C. McNally, chairman, 
Allen Harnett Co.; Joseph Gervasi, 
Globe Mills; Allan Gould, Wilbur- 
Ellis Co. 


KANSAS FEED STORE SOLD 

HUMBOLDT, KANSAS—Roy Jen- 
kins has purchased the Farmers 
Produce from Earl Siefken and has 
moved the stock and fixtures to new 
quarters. He is continuing to handle 
Sun Gold Feeds. Grand opening of 
the new store was held Feb. 17. Mr. 
Jenkins was discharged from the 
service Feb. 5 after serving four 
months. He served two years in the 
Marines during World War II. 
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An egotist is a guy who blows his 
horn when approaching a railroad 


crossing. 

“My boy,” said the successful man 
lecturing his son on the importance of 
thrift, “when I was your age I carried 
water for a gang of bricklayers.” 

“I'm proud of you, father,” an- 
swered the boy. “If it hadn't been 
for your pluck and perseverance, I 
might have had to do something of 
that sort myself.” 


A government crop inspector vis- 
ited a southern farm and began asking 
questions. “Do you people around 
here ever have trouble with insects 
getting in your corn?” he inquired. 

“Balls o’fire, we sure do!” said the 
farmer. “But we jes fishes ‘em out 
an’ drinks it anyhow.” 

Teacher: “This essay on ‘Our Dog’ 
is word for word the same as your 
sorority sister's.” 

Girl: “Yes, sir, it's the same dog.” 

Two fishermen sitting on a bridge, 
their lines in the water, made a bet 
as to who would catch the first fish. 
One got a bite and became so excited 
that he fell off the bridge. 

“Oh, well,” said the other, “if 
you're going to dive for them, the 


bet’s off!” 


“I guess the favorite will have to 
be scratched,” said the sultan, as his 
best wife came down with the seven- 


year itch. 


In the early days of Phoenix, Ariz., 
an old-timer was elected justice of 
the peace. As was usual he knew no 
law. When cases were brought be- 
fore him he would take out, with a 
flourish, a fine looking book, inside 
of which he had fastened a Sears- 
Roebuck catalog. One day he thumbed 
the pages, put his finger on a point 
and said, “You are fined $4.98.” 

The defendant got up to protest. 
“Sit down!” his lawyer cautioned, pull- 
ing at his coat-tail. “You're just plain 
lucky he turned to Pants instead of 


Pianos.” 

“Oh, what a funny looking cow,” 
the young thing told the farmer, “but 
why hasn't it any horns?” “There are 
many reasons,” the farmer replied, 
“why a cow does not have horns. 
Some do not have them until late 
years in life. Others are dehorned, 
while still other breeds are not sup- 
posed to have horns. The reason that 
this cow does not have horns is that 
it is a horse.” 

Easing the engine to a stop at a 
water tank, the old engineer briefed 
his green young fireman. The fire- 
man climbed to the tender, as per 
instructions, and managed to bring 
the spout down all right. But some- 
how his foot tangled in the chain 
and he floundered right into the tank. 
The engineer regarded him and his 
plight with a jaundiced eye. 

“Just fill the tank with water, Son- 
ny,” he drawled. “No need to tramp 


it down.” 
“What was the hardest thing you 
learned at the university?” asked the 
proud papa. 
“How to open bottles with a quar- 
ter,” answered the son. 
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manganese sulfate * 
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% A minimum intake of this trace element 
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during the growing period and promotes 
better hatchability of eggs, better egg e 
bryos and stronger egg shells, during 
laying season. 
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HE little varnished box that 

Milt carried to work that morn- 

ing was about 5 in. wide and 

10 in. long, and it looked very new 
and very official. 

“What in the world is that?” 

Smiley Johnson asked. “Don't tell me, 


Time to Wear the Green 


merchandising bets because we don’t 
devote enough time individually to 
thinking about them. For instance, 
when we are cleaning up the store 
and mill, arranging stock or unload- 
ing cars of feed, what are we think- 
ing of?” 


“I know what you think of most of 
the time,” growled Pop Henley. “And 
it ain't business ideas.” 

“Now, Pop, I wouldn't talk too 
much if I were you,” reprimanded 
Milt. “A friend of mine heard some- 
one give a wolf whistle at 3rd and 


Hale streets the other night when a 
good-looking widow walked by. Then 
ps.” 
Pop snorted. “Why, you scandal- 
monger!” he cried, his face turning 
purple. 


File the Idea 


“As I was saying,” Milt continued 
blandly, “we have plenty of time to 
think of merchandising ideas, so I 
suggested this card index file for us. 
Joe liked it and told me to buy it. 
Whenever one of us gets an idea he 
thinks will work, he should fill out 
one of these cards, initial it, describe 
the idea as much as possible and file 
the card alphabetically. If Joe uses 
the idea, he'll make a note to give 
the contributor a day off with pay, 
when possible.” 

“I suppose you've already got an 
idea worked out,” Smiley said. 

Milt nodded. “I have, but before I 
tell you about it, I want to say that 
the fellow who turns in the most ac- 
ceptable ideas by the end of a year 


Milt, that your little black date book 
won't hold all the phone numbers any 
more, so you have to use a box.” 
“No, Smiley. I wish that were the 
case,” Milt sighed. “This happens to 
be a card index file—a special one. 
Joe said I could buy it. This box will 
remain in the salesroom on a shelf. 
It will be only for the use of em- 
ployees.” 
“Now, what in the world will it be 
used for?” Pop Henley asked. “Seems 
| to me we have just about all the sys- 
| 
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tem around here that we need.” 
Milt was tolerant, as he stepped 
into the mill after Smiley had un- 


locked the door. “Pop, you're getting | 
set in your ways. When you have a . F 
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"@ “It's like this,” Milt said. “I told 
4 Joe I thought we were missing many 
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This is another example of S-W Engineering experience . . . 
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operating space, too. Yet, it is readily accessible for 
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gets a special award in addition to a 
day off with pay for each single idea.” 

“Huh,” put in Butterball, “this plan 
is working up in suspense, isn't it? It 
doesn’t cost Joe any cash, I can see.” 

Milt shook his head. “No, it won't. 
That's the beauty of it. You reward 
the man who has an idea, and you 
don’t hire anybody else in his place 
when he’s taking the day off.” 

Pop Henley grunted. “It means that 


Milt nodded. “What's wrong with 
that? We've got periods of idle time 
now and then to use up. This way we 
use it up through ideas and each of 
us gets occasional days off—and still 
have the same pay.” 
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“Yeah,” said Butterball, “and the 
guy that doesn’t turn in many ideas 
gets rooked. He has to work harder, 
and he doesn't have any days off.” 

Milt grinned. “Well, you just have 
to see that you are not that guy, 
that’s all.” 

“As I see it,” Smiley said, “we'll all 
work harder and have more vacations. 
That's supposed to be progress, eh?” 

Milt nodded. “Sure, psychologists 
say none of us really makes full use 
of all our abilities. Here’s our chance 
to do our bit for dear old Joe and 
for ourselves, too.” 

“Enough of that,” Pop said. “What's 
this hot idea you've got on the file 
card already?” 

Irish Idea 

“Oh, it’s an Irish idea,” Milt smiled. 
“St. Patrick's Day is coming up. I 
want Joe to decorate the windows and 
store in green. I want him to put a 
lot of Irish music on his tape record- 
er, and I want him to get all Irish 
farmers who come to the sale to regis- 
ter. I want them to have coffee and 


PUBLISHED IN THE INTEREST OF MORE PROFITABLE FEED MANUFACTURING 


conveyor. 


The capacity of a continuous batch mixing system such as 


valve box . . . and a dial 
This carefully engineere 
tons of balanced ration mash feeds 


of man-power. 


BATCH MIXER ...SURGE HOPPER 


. @ perfect combination 


Many successful feed manufacturers agree that a horizontal 
mixer installation is ideal for thoroughly blending all feed 
components . . . economically and continuously. When used in 
conjunction with the valve box arrangement (above), you 
combine the advantages of both batch and continuous mixing. 

Balanced ration feed formula is mixed through a predeter- 
mined time cycle. Then, the feed is discharged into a 600 cu. ft. 
surge bin located directly beneath the mixer. Final discharge 
into bucket elevator is made through a variable speed 12” 


Installed in the feed spout to a S-W Corn 


Permanent Magnet has paid for itself many times over. 
MATERIAL SHORTAGES emphasize the importance 


of planning early for your milling equipment needs. 
Write Sprout, Waldron & Co., Inc., 24 Waldron Street, Muncy, Pa. 


MUNCY 


ROLLER MILES 


BALANCED RATION FEEDS 


... and their continuous, 
low cost production 


Feed formulas bailt to absolute accuracy on a uae 
that's what is being done here. One man.. . 


this compares favorably 
with the completely continuous operation 
of the largest feed mixing plants. 


. dangerous tramp iron 


Nuts, bolts, and bailing wire can break up 
expensive shutdowns . . . and even set off the sparks of a ruinous fire. 

Sprout-Waldron installations are always specified with full magnetic 
protection. Here, you see the results! 


basis— 
a multiple-bin 
hopper-scale do the job. 
system will handle from 80-100 
r 8-hour day. Once started, 
it is so designed that operation will continue with a minimum 


your machinery . . . Cause 


Cutter, this Lifetime Alnico 


ATTRITION MILLS 
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birthday cake. The cake will be baked 
by Mary and decorated with green 
stuff.” 

Pop grinned. “How about the other 
farmers—those who aren't Irish?” 

“They'll get only coffee and dough- 
nuts—no cake.” 

“I'll bet that all of a sudden more 
people will show up here claiming to 
be Irish than Joe ever dreamed of,” 
Smiley laughed. 

“Huh,” said Milt, “how can a Muel- 
ler or a Nelson claim he's Irish?” 

“Easy,” returned Smiley, “they can 
claim part Irish blood.” 

“Well, so what?” Milt said. “Who's 
going to argue the point with them? 
Anyway, it all builds up to a lot of 
publicity for Joe's Irish sale with 
Irish bargains. The tape recorder will 
be playing Irish music all during the 
affair, and the Irishmen will like 
that.” 

“Begorra, I think Milt has some- 
thing with that file card system,” Pop 
remarked. “Guess I'll wear a green 
tie myself that day. Seems to me my 
grandmither told me I had some Irish 
blood in me, she did.” 

(To Be Continued) 


MILL EXECUTIVES TAKE 
MAJOR ROLES IN FORUM 


MINNEAPOLIS — Mill executives 
are taking major roles in the fifth 
annual Farm Forum, being sponsored 
at the Radisson Hotel here March 
19-20 by the agriculture committee 
of the Minneapolis Chamber of Com- 
merce. Theme of the forum is “Team- 
work in World Crisis—Agriculture, 
Business, Labor.” 

F. Peavey Heffelfinger, executive 
vice president, F. H. Peavey Co. and 
general chairman of the 1948 forum, 
will preside at the morning session , 
March 20, which has as its theme, 
“Meeting Our Commitments.” 

P. W. Pillsbury, president, Pills- 
bury Mills, Inc., and 1950 forum gen- 
eral chairman, will preside at the 
noon luncheon March 20. 

Speakers on the March 19 program 
will discuss “Our Present Capacity to 
Produce.” E. J. Grimes, Cargill, Inc., 
Chamber of Commerce president and 
general chairman of the 1947 forum,] 
will preside at the March 19 noon 
luncheon, at which E. Averill Harri- ! 
of 


man, assistant to the president 
the U.S., will speak. 


GRAINS ® FEED 
INGREDIENTS 


H.V. NOOTBAAR & CO. 


YOU GAIN 

mew friends for your Feeds 

when using these tested A & D 
sources of quality: 


1. DEVOLD VITAMIN A & D 
FEEDING OILS 
2. DEVOLKOD VITAMIN OILS 


(Cod Liver Ol with added 
Vitamins A & DBD) 


8. DEVOLKOD COD LIVER 
OIL USP. 
Non-destearinated 
4. DEVOLD VITAMIN A OILS 
5. DEVOLD DRY D, 
1,500 and 3,000 L.0.D./gm. 


Please send your inquiries to 
145-P Varick Street 
New Verk 15, N. ¥ 


DiviSION OF CHAS | HUSKING mC, 


on the day when a man has a day off 
; with pay, the rest of us have to hus- 
tle just that much more to handle 
the trade.” 
a Spare Time to Use 
| 
~~ pam 
Ny 
NEU VAC SYSTEM HAMMER MILLS 1 1 MITERS Crethers, feeds 
MILLING EQUIPMENT 
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THE MARION MIXER 


A Mixer should do a lot of jobs for you, and the 
MARION MIXER will. 
Last year more MARION MIXERS were sold because 
they will mix: 

MINERALS, DRY OR WITH MOLASSES 

BULK FEEDS 

ANY MOLASSES FEEDS TO 50% 

TRACE MATERIALS 


Write for literature and prices today 
MIXERS — SACK CLEANERS —FINISHERS 


RAPIDS MACHINERY COMPANY 


Box 88, MARION, 


FRANKFORT FEED & GRAIN PLANT—Incorporation of the Frankfort 
(Ind.) Feed & Grain Co. and the election of two new investors as officers 
was recently announced. William LeBlanc has joined the organization and 


will serve as vice president. Chester Southard also has become a stockholder 
and has been named secretary. L. L. Augenstein is president. Mr. LeBlanc 
formerly was with Spencer Kellogg & Sons, Inc., and later he became 
affiliated in the operation of the Chicago Feed Ingredient Co., of which he is 
still a director. The new corporation will continue the retail feed, grain, seed 


| 


and fertilizer business. 


COMMITTEE MEN NAMED 
FOR DES MOINES EVENT 


DES MOINES—W. L. Yearsley of 
the Chase Bag Co., general chairman 
of the Des Moines Feed and Grain 
Club’s annual field day, has named 
the committee men who will assist 
him in staging the big get-together 
event May 21, at the Des Moines Golf 
and Country Club. They are: 

Arrangements— Walter Glynn, Tan- 
vilac Co., chairman. 

Hospitality—-A. A. Cavey, Inland | 
Mills, Inc., chairnian; Jack Swanson, , 
Carroll Swanson Sales /.gency; Harry 
Lester, Swift & Co., and W. H. Town- 
er, Viking Laboratories, assistants. 


| 


Entertainment—-Tom Dyer, Life 
Guard Feed Products Co., chairman, 
assisted by Gene Gourley, Spencer 
Kellogg & Sons. 

Publicity Marvin 
Feed Institute, Inc. 

Ticket Sales—Lester Bright, Sar- 
gent & Co., chairman; Jeff Johnston, 
Bemis Bro. Bag Co., and Phil Renard, 
Foxbilt Feeds, assistants. 

Golf—Ed Davis, Morton .Salt Co., 
chairman; Arthur Johnson, Burling- 
ton Railroad, and Dean Foster, Vy 
Lactos Laboratories, Inc., assistants. 

Prizes—Don Jorgensen, Sargent & 
Co., chairman; Phil Sandquist, Rus- 
sell-Miller Milling Co., and Peter Pe- 
terson, Farmers Elevator Service Co., 
assistants. 


Narramore, 


| OYSTER SHELL 


FOR POULTRY 


DEPENDABLE 


Our policy for thirty years has been to make 
Pilot Brand the purest and most economical 
crushed oyster shell that experience, superior 
raw material, loyal employees and management 
can jointly achieve, and then to sell it 

to consumers through national consumer 
advertising in the leading farm papers 


and over the radio. 


This unfailing support has constantly 
stimulated sales in the feed store and 
profitable repeat business for them—each 
year increasing over the previous year. 


OYSTER SHELL PRODUCTS CORP. 


New Rochelle, N. Y. 


St. Louis, Mo. 


| 
| 
| | 
| 
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OPS OFFICIAL ADDRESSES 
DES MOINES FEED CLUB 


DES MOINES—Albert J. Loveland, 
director of price stabilization for 
Towa, told the Des Moines Feed & 
Grain Club that when it becomes 
necessary to allocate proteins, lead- 
ers of the feed industry will be asked 
to advise his office as to the most 
equitable distribution policy. 

Mr. Loveland, addressing the Feb- 
ruary meeting of the club, assured 
the more than 100 members and 
guests that “there will be no regi- 
mentation, and our field men will not 
be snoopers but helpers.” 

“I am a farmer myself,” Mr. Love- 
land continued, “and the feed deal- 
ers have helped me a lot. I know that 
feeding a balanced ration pays.” 

Another public official who prom- 
ised the feed and grain men his full 
cooperation was Clyde Spry, Iowa 
secretary of agriculture. Mr. Spry in- 
troduced three of his staff members 
Dr. R. Borgeson, new state chemist; 
G. F. Kersey, dean of inspectors, and 
L. B. Liddy, chief of the dairy and 
food division. 

Following short talks by these offi- 
cials, Mr. Loveland and his adminis- 
trative officer, Maurice O'Reilly, an- 
swered questions from the floor. 


GEORGE Q. MOON CO. 
OBSERVES 97TH YEAR 


ALBANY, N.Y.—A sales planning 
conference here recently of George 
Q. Moon & Co., Inc., Binghamton, 
N.Y., marked the 97th year of the 
firm’s operation. Jerry Bartrem, 
sales manager, presented the com- 
pany’s new trademark insignia. 

Clarke C. Davis, president, an- 
nounced new divisions of resporisi- 
bility. Joseph S. Halter, vice presi- 
dent, is in charge of products con- 
trol and traffic; E. Francis Burtis, 
secretary, is controller of credit in 
the manufacturing and retail store 
divisions, and Jerry Bartrem is re- 


EDWARD E. SMITH AND CO. 
47 Years of Dependable 
erage Service 


402 Glenn Bldg. Atlanta, Ga. 
LD-132 Walnut 8417-8 TWX AT-30 


SOFT PHOSPHATE 
U. S. Dept. of Agriculture tests* 
indicate this phosphate is 69% as 
available as bone meal . . . yet it 
costs (per percent of phosphorus) con- 
siderably less than one-half as much, 
"Journ. of A.O.AC., Feb. 1945. 

Write for information and 
COLUMBIA 
PHOSPHATE CO. 
1007 Washington Ave. 

St. Lovis 1, Mo. 


MOVING? 


If you are moving, tell us about 
it, won't you? Your weekly 
copy of Feedstuffs will not fol- 
low you unless we have your 
new address right away. Make 
sure you don't miss a single im- 
portant issue . . . and help us 
make the correction as quickly 
as possible by giving us your 
old address too. 


FEEDSTUFFS 


118 S, 6th St., Minneapolis 2, Minn. 


sponsible for sales, advertising and 
public relations of both divisions. 

Guest speaker was Dr. Karl J. 
Seulke, Cooperative Feed Dealers, 
Inc., Binghamton, who talked on Bu 
and antibiotics. 


QUARTET TO ENTERTAIN 
CHICAGO CLUB MARCH 16 


CHICAGO—Entertainment at the 
next meeting of the Chicago Feed 
Club March 16 will be provided by 
the Midstates Four unit of the Na- 
tional Association for the Preserva- 
tion of Barbershop Quartet Har- 
mony, according to William A. Roth- 
ermel, Merck & Co., program chair- 
man. 

About 50 feed men attended the 
Feb. 16 meeting of the club in the 
Terrace Casino, Morrison Hotel. Fol- 
lowing the customary social hour and 
dinner, 40 minutes of moving pictures 
of football highlights and other sports 
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BETTER QUALITY « BETTER SERVICE 
BETTER SALES HELPS © BETTER PACKAGING ¢ 
‘Ask about our “Pack In the Profits” Plan 
Premier Peat Moss Corp., 535 Fifth Ave., New York 17 


Yo 


FASTER 


MIKING 


Ruggedly built for high speed operation, KELLY- 


DUPLEX Mixers are absolutely quiet . . 
less power . . 


require 
. cost less to operate. A complete 


batch can be loaded, mixed and sacked easily 
in 15 minutes. And the resulting mixture of thor- 


oughly blended ingredients will stand up under 


the most minute inspection. 


VERTICAL 


KELLY-DUPLEX Mixers are available in ¥% ton 
to 5 ton capacities and are fitted with the proper 
drive to best fit your mill—either positive V-belt 
or electric motor. All welded steel construction 
and high quality bearings and parts assure long 


life and trouble-free performance. 


It will pay you to investigate KELLY-DUPLEX 
today. Use the coupon for information on Mixers 
and other profit-producing milling equipment. 


Send for FREE Cotolog! 
Shows complete fine of KELLY- 
DUPLEX Milling Equipment 


for extra profits! Moke Povitry 
litter from corn cobs with this 
@ew KELLY-DUPLEX Crusher. 


KELLY-DUPLEX Hommermills ore 


constructed of 


heovy welded stee!. 


Screens of any perforation with 50 


mMIxe 


eee eee 


Verticel Feed Mixer 
with Secking Seale 
steps up capecity, 
soves time end lebor. 


ADDRESS 


| | 
| 
€ FOR RE-PACKING 
| were shown. | 
= 
eee 
eee 
4 
Werticat Feed ttiner Corn Shelter” 
THE DUPLEX MILL AND MFG. CO., SPRINGFIELD, OM 
Gentiemen, | went te know more obout KELLY DUPLEX -y Equipment 
d Crusher - Magnetic Separator 
Cor Seetper Mit WAM 
Brag (Beg Cleaner 
Com Cotter end Grader Electric Motors 
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items discussed in this department 
may be obtained by writing the 
Reeder Service Department of: 


No. 21838—Molasses 


Heater 

An electric heater that enables feed 
manufacturers or custom mixers to 
mix molasses in their own equipment 
has been announced by the Burrows 
Equipment Co. The heater starts with 


the turn of a switch, has no moving 
parts and uses 2,000 watts, thermo- 
statically controlled, the firm states, 
adding that it measures accurately, 
does not gum up the mixer and is 
simple to operate. Literature describ- 
ing the product is available. 


No. 2186—Feed 
Brochure 


“Better Feeds at Lower Cost” is 
the title of a brochure recently re- 
leased by the Peter Hand Foundation. 
The booklet outlines the importance 
of better feeding as the key to keep- 
ing pace with the greater demand for 


FEEDSTUFFS 


No. 2186—Feed Brochure 
No. 2187—-Molasses Mixers 
No. 2188—Molasses Heater 


NAME ....... 
COMPANY ....... 
ADDRESS . 


A reader service feature announcing the development of new and improved products, 
new services and new literature offered by manufacturers and suppliers. Claims made 
in this department are those of the firm concerned. Further information on any of the 


FEEDSTUFFS 
118 So. 6th St. | Minneapolis, Minn. 


118 South Sixth St., Minneapolis 2, Minn. 


Please send me information on the following items (circle numbers) 


No. 2189—-Feed Ration Booklet 
No. 3104—Reefer Pallet Roller 


eggs, poultry, milk and meat which 
is resulting from the rapid growth 
of population and the high level of 
consumer purchasing power. 

The Peter Hand Foundation experi- 
mental farm and its laboratory test- 
ing facilities are fully described and 
illustrated. Complimentary copies of 
the booklet are available upon re- 
quest. 


No. 3104—Reefer 
Pallet Roller 


The Frank L. Robinson Co. has an- 
nounced a newly designed Ace “reef- 
er” pallet roller, which, the firm says, 
solves the problem of pallet loading 
and unloading of refrigerator cars. 

The various types of Robinson pal- 
let rollers simplify the moving of 
loaded pallets without a lift truck. 
Pallets may be moved from a truck 
or trailer to loading docks without 
dangers to the beds or flooring, and 
may speed movement over short dis- 


tances or to and from production 
lines. Capacity of the rollers is 
4,000 Ib. 

The product has a heavy duty, 
light weight, steel alloy frame; 10 
double ball bearing rolls; full length 
hexagon axles, cotter keyed to pre- 
vent turning in the frame; full 360° 
movement, and maneuverability. En- 
gineering bulletins are available. 


No. 2189—Feed 
Ration Booklet 


A 64-page booklet emphasizing for 
dealers when and how to use bal- 
anced feed rations has been published 
by the Feed Mill Division of the 
Glidden Co. It lists the importance of 
feed nutrients and feed ingredients 
and what they do in terms of improv- 
ing growth and development. Feeds 


manufactured by Glidden are dis- 
cussed. 


The text deals with subjects rang- 
ing from basic ingredients such as 
proteins, minerals and vitamins, to 
the various uses of manufactured 
feeds and concentrates. The book has 
a loose leaf binding to permit inser- 
tion of supplemental pages. 

The publication was developed un- 
der the direction of C. Kenneth Shu- 
man, director of research and nutri- 
tion for the Glidden Feed Division. 
One of its aims, says the firm, is to 
provide technical information in sim- 
ple language. 


Ne. 2187—Molasses 
Mixers 


A change in design of its series of 
molasses mixers has been announced 
by the Wenger Mixer Co. On the 600 
and 700 series the controls are moved 
forward and the motor is mounted 
on top of the 
mixer tank. The 
800 series has 
been redesigned 
and mounted 
on a tank with 
the motors also 
mounted on the 
tank. 

The firm also 
announced that 
it has designed 
a mixer similar 
to the 700 series 
for blending vegetable oil into de- 
hydrated alfalfa meal for bulk ship- 
ping. By adding 1% oil, it seems to 
settle the dust in alfalfa meal to the 
point where large mills can handle 
it in bulk from the dehydrator, the 
firm said. The company also manu- 
factures a combination pellet mill 
and molasses feed mixer. 

According to the firm, its 600 series 
mixer turns out on heavy type ground 
feeds a capacity of 12,000-16,000 Ib. 
an hour based on 15-30% molasses, 
and 8,000-12,000 Ib. an hour, based 
on 25-50% molasses. The 800 series 
is capable of producing from 30,000- 
40,000 Ib. feed an hour, depending 
on how heavy the feed is and how 
much molasses is used. 

The pellet mill will turn out 40-75 
bags of pellets an hour, and when 
used only for blending molasses into 
feed the capacity is 60-140 bags an 
hour. 


TWO SOYBEAN PROCESSOR 
CONFERENCES SCHEDULED 


CHICAGO—Details of two tri-state 
university-processor conferences have 
been announced by the National Soy- 
bean Processors Assn., R. G. Hought- 
lin, president. The third annual con- 
ference for Minnesota, Iowa and Mis- 
souri will be held at Radisson Hotel 
in Minneapolis and the University of 
Minnesota Farm Campus in St. Paul 
March 8-9. 

The third annual Illinois, Indiana 
and Ohio conference will be held 
March 21-22 at the University of Illi- 
nois, Urbana, Ill. Mr. Houghtlin will 
be at both conferences. 

Speakers at the Minneapolis ses- 
sions will include Theodore Fenske 
and C. H. Bailey, University of Minne- 
sota; R. K. Davies, Archer-Daniels- 
Midland Co., Minneapolis; C. R. Web- 
er, U.S. Department of Agriculture 
and Iowa State Agricultural Experi- 
ment Station; Harold Macy, Minne- 
sota Agricultural Experiment Station, 
and J. W. Evans, Montevideo, Minn., 
president, American Soybean Assn. 

J. W. Hayward, Archer-Daniels- 
Midland Co., will be moderator for 
a panel discussion on the nutritional 
value of soybean proteins. Appearing 
on the panel will be F. H. Hafner, 
General Mills, Inc., and L. E. Han- 
son, G. M. Briggs and W. F. Geddes, 
University of Minnesota. H. K. Hayes, 
J. W. Calland and Mr. Houghtlin will 
preside at sessions. 

Mr. Houghtlin, W. L. Burlison and 
Ward Calland will be chairmen of 
sessions at the Urbana conference. 
Speakers’ subjects will include soy- 
bean prices, world’s fats and oils situ- 
ation, research, nutrition and soybean 
inoculation. Speakers will be G. L. 
Jordan, W. E. Carroll, G. L. Prich- 
ard, J. L. Cartter, A. H. Probst, W. 
M. Myers, O. H. Sears, R. F. Fuelle- 
man, C. D. Hoover, H. J. Mederski, 
C. F. Monroe and H. M. Scott. 


you need... 


OLASSE 


telegraph, telephone or write 
our nearest office for prices. 


PACIFIC MOLASSES 
COMPANY, LTD. 


NEW YORK 
120 Wall St. (Zone 5) 


SAN FRANCISCO 
215 Market St. (Zone 5) 


NEW ORLEANS 


309 Delta Building (Zone 12) 


NORTHWEST SALES AGENTS— 


MANEY BROS. MILL & ELEV. CO., Minneapolis, Minn. 


In tank cars and in drums 


» Worrn loonme ture... 
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SRDS combines All Three 


To Give You GREATER PROFIT! @ 


FORDS No. 24 Industrial Hammermill (as illustrated) is only yes Yo 

one of a complete line of big capacity industrial hammermills. 

Mill illustration also shows FORDS time-saving mill brake. vine For 

FORDS mills are the only mills that have mill brakes for 

emergency stopping and quick screen change. » bn iggy 
YOUR EQUIPMENT 


FROM THE COMPLETE Rene 


More grinding per horse power ae 


FORDS Lime of anything grindable! 


Adjustable 
the oaly coms 
E 
lectrically welded steel boiler ten 
plate construction; six times 
stronger than same ber. 


weigh ! went 
ght of cast iron ee 


bebe, 
Pen 


Lower first cost! 
Lower operating cost! 


Molasses Blender— FORDS industrial 
Hommermilis — Six 


rested in th 
FORDS Complete Line ey, ang 
Big, fully illustrated, sh ar 
in detail how you ca 
FORDS Pneumatic The Big Three (Cap 
— Stend- Durability, Econo 
ard portable and work for you! ; 
stationery models 
evailable. Special Mixer—Above ond 
te fit your below floor models; 
five capacity sizes. 


| | 
9 
| 
by 
angle and from hop- models, full range of Ne 
capacity from two to to ony type of power, s *Sescu 
six tons per hour. 20 to 200 H. P. § MYER 
. 
‘ 
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A Practical Approach to the Mineral Problem 


Te problem of supplying the 
mineral or inorganic elements 
required by animals for normal 
growth and productive performance 
is a complex one. All life functions, 
both of plants and animals, require 
suitable concentrations of water and 
electrolytes. The mineral elements 
as a group are usually determined 
in feeds or animal tissues by burning 
and weighing the residue, which is 
called ash. 


For successful growth and the 


* 


By Dr. T. S. Sutton 
Ohio State University 


maintenance of health, the feed of an 
animal must contain a suitable assort- 
ment of minerals in a total concen- 
tration of approximately 4% of the 
dry weight of the feed. In general 
growth is inhibited at intake levels 
below this amount or when it is 
raised to 16% of the dry weight of 
the feed. Fortunately these limits 


FEED GRAINS for 


MULLIN & DILLON COMPANY 
Main Office 
MINNEAPOLIS, MINNESOTA 


the FEED TRADE 


isfactory performance 
pect 


tween 3 and 5% and a wide variety 
of inorganic elements present. The 
following 14 — sodium, chlorine, 
calcium, phosphorus, potassium, mag- 
nesium, sulfur, iron, copper, cobalt, 
iodine, manganese, zinc and fluorine 
—have been found experimentally to 
be essential for the normal nutrition 
of one or more species of animal. The 
elements in this essential group, name- 
ly, copper, cobalt, iodine, manganese, 
zinc and fluorine, are frequently re- 
ferred to as “trace elements.” 

In addition to these at least a dozen 
other elements, including silicon, bro- 


mine, arsenic, lead, tin, titanium, 
boron and molybdenum, are usually 


And You Can Have 
That Kind of Feed 
when you use 


An EFFICIENT FEED 
That Can Be Made Efficiently 
Is the ANSWER to 
Today's Feeding Problems 


---AL FISH 


Gorton’s AL-FISH BLEND 


“The Blended Multi-Vitamin Ingredient” 


END is 


alues of 
is aval 


jor for 


a 
AL-FISH BL! ent that replaces 
fi meal, con- 


in two 
jents. It 1 ers 
gredien we Senior for ay 


broiler meat. 


Feeds made with AL-FISH BLEND are efficient be- 
cause in tests against feeds designated by growers as the 
best they have used, AL-FISH BLEND feeds have 
proved their value. In these tests AL-FISH BLEND 
feeds have shown up to 13% lower cost per dozen eggs, 
5% greater hatchability, 15% lower cost per pound of 


AL-FISH BLEND feeds mean efficient mixing for you, 
too, because with only one ingredient instead of many, 
you save time and labor. This means your costs are 
less and that you can make customers happy by sharing 
the saving in the form of lower prices. 


Better take a tip from AL-FISH and investigate the 
profit possibilities you will find in using AL-FISH 
BLEND. 


~ NEW ENGLAND BY-PRODUCTS CORP. 


i Distribute rs for Gorton-Pew Fisheries Company, Ltd. By-Products Div. 


177 


MILK STREET 


BOSTON 9, MASS. 


found in animal tissue. Whether they 
are present there by design or acci- 
dent is not known.:The presence of 
several of them in feeds 4n unusually 
large amounts is a decided liability 
rather than an asset. In fact this 
statement can be applied to some of 
the essential elements, for example 
fiuorine. 

The minerals or inorganic elements 
consumed by livestock consist of those 
naturally present in the feeds con- 
sumed and those that are added as 
supplements. Even the soil or earth 
consumed by animals may contribute 
significantly to the mineral intake. For 
example, pigs farrowed in earthen 


EDITOR’S NOTE: In the accom- 
panying article, Dr. Sutton of the 
agricultural biochemistry department 
at Ohio State University, tells what 
elements should be included in min- 
eral supplements. And he outlines 
general guides for estimating the 
amounts of the various elements to 
be included. The article is the text 
of a report given by Dr. Sutton last 
November at the Ohio Animal Nutri- 
tion Conference at Ohio State, in 
Columbus. 


floored farrowing houses usually con- 
sume enough earth to provide the ele- 
ments required for normal red blood 
ce]l formation. As a result pigs far- 


symptoms of nutritional 
anemia, while this is a common oc- 
currence among pigs farrowed by 
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Time was when crackers came out of a barrel. Now they 

are neatly packaged — and customers ask for them by ELLING, WS 
brand. 

Grandpa used to ask for “oil meal’. So did Dad. But the to tell your customers 
smart young farmer of today wants Minnesota’s 36% 

Protein Linseed Oil Meal. He wants that extra protein the end on 


that only the extracted method can provide — and he 2. Promotes feed consumption ... speeds 


wants it at no extra cost. fattening 
3+ Helps increase milk production 


To sum it up, feed manufacturers and dealers every- 4. Brings beef cattle, hogs and sheep to 
where are mixing Minnesota into their own brands of market-peak sooner 
feed or selling it to feeders in the original bag. It’s easier & 2 tee, more protein... higher protete 
for you to sell — and it makes farming more profitable, 6. Greater uniformity and granuletien... 
too. Call us for your requirements. added palatability 


Minnesota 


21, MIN 


| 
means 
§ q 
7~ Available in meal or pellet form 
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sows confined to pens and exercise 
lots with fabricated floors. 

The fact that the natural feeds pro- 
duced on the farm and the processed 
feeds purchased as supplements vary 
widely in total mineral content and 
in the assortment of elements pres- 
ent makes the preparation and feed- 
ing of suitable mineral supplements 
an exceedingly difficult problem. If a 
mineral mixture is built on the basis 
of the actual minerai requirements of 
an animal insofar as the require- 
ments are known, it is still far from 
satisfactory. In fact, the only situa- 
tion under which such a mixture 
would approach being satisfactory 
would be when the organic ingredi- 
ents of the ration were essentially 


free of minerals. Such situations only 
occur in the laboratory where highly 
purified rations are being fed to ex- 
perimental animals and never under 
practical farm feeding conditions. 

Mineral mixtures based on require- 
ments are not nutritionally sound be- 
cause in compounding them no recog- 
nition is given to the amount of min- 
eral or assortment of elements found 
in the organic feeds (forages and con- 
centrates) consumed. The bulk of our 
farm animal feeds is made up of plant 
materials and the by-products of 
plant materials. These things vary 
widely in mineral composition, both 
quantitatively and qualitatively. 

In theory then, the mineral mixture 
should be designed to supplement the 


5-62 PEARL ST. 


CHEMICAL LABORATORY SERVICE 


FOR ANALYSIS OF 
WHEAT, FLOUR, GRAIN, FEED, SOYBEANS, ALFALFA MEAL 
DOG FOOD, TANKAGE, TALLOW, FISH MEAL, ETC. 


HALLENBECK INSPECTION & TESTING LABORATORY 


BUFFALO 2, N.Y. 


feeds being consumed. Because of the 
wide variation in the kinds and com- 
binations of feeds as well as the wide 
variation in mineral composition just 
mentioned, this becomes a hopeless 
task. What then is the solution? 


Guides for Supplements 

Fortunately the mineral composi- 
tion of our feeds and the mineral re- 
quirements of our farm animals have 
been studied sufficiently to permit 
certain generalizations which may be 
used as guides in formulating mineral 
supplements. 

A brief discussion of some of the 
more important of these generaliza- 
tions follows. 

Should all 14 of the essential in- 
organic elements be included in the 
mixture? 

Although the statement has been 
made that nutritional deficiencies pro- 
duced experimentally in the labora- 
tory will eventually be found in the 
field if one looks long enough, care- 
fully enough and widély enough, the 
inclusion in the mixture of elements 


Thank 


Thomas A. Edison, brilliant and beloved inventor, electrical pioneer, contributed to America’s 
greatness by putting the forces of nature to work for man. 


So, too, more than 20 years ago, did Sea Board specialists pioneer mineral sup- 
plementation for animal feeds. They took from nature to assist nature to produce 
more. Today, Sea Board is the East’s largest manufacturer of mineral feeds . . . and 
has maintained its prized position of leadership by giving feed dealers the most in 


value, year in, year out. 


THESE SEA BOARD PRODUCTS ARE YOUR BEST BUY, DOLLAR FOR DOLLAR, POUND FOR POUND 


GENERAL PURPOSE MINERAL FEED 


© MINERAL BASE ° 


TRACE MINERAL MIXTURES 


SPECIAL FORMULAE ® MINERAL INGREDIENTS 


Write, wire or phone for advice and information about Sea Board's plan to help you sell more 
and better feeds. Hundreds of eastern feed dealers profit by our production economy and intensive 
research. Let the Sea Board representative in your district tell you how. 


SEA BOARD Supply 


GRAYS FERRY AVENU 


35TH & 


Company 


LADELPHIA 46, 


other than those that have been 
found to be deficient under practical 
conditions is of doubtful justification. 

On this basis then the number of 
elements included in the mixture will 
be limited to nine in addition to com- 
mon salt. These are calcium, phos- 
phorus, iodine, copper, cobalt, iron, 
magnesium and manganese. This is 
not a man-made list. It is a record 
of field observation and careful check 
covering the world. All that is re- 
quired to add another element to the 
list is the observation of the defi- 
ciency and the careful check to prove 
that the deficiency does exist. 

A deficiency of some of these ele- 
ments in the natural feeds is con- 
fined to certain geographical areas 
and the need for including the ele- 
ment in the mixture is confined to 
these areas of deficiency. For exam- 
ple, there would be no need to add 
iodine to a mineral mixture to be fed 
on the coastal plains of North Caro- 
lina where there is an abundance of 
this element. On the other hand, 
iodine should be generally included 
in mineral supplements throughout 
the Great Lakes area. The same rea- 
soning applies to several additional 
elements in the list. How then is their 
general use in commercial mixed min- 
erals justified? 

Commercial mixed minerals may 
have wide distribution and may reach 
the consumer in widely separated 
areas of the country where soil, crop- 
ping and livestock management con- 
ditions vary. The same mixture may 
be fed in the Great Lakes area and 
on the coastal plains of North 
Carolina. Formulating mixtures to be 
used only in certain geographical 
areas would no doubt lead to a grand 
state of confusion. In my opinion the 
mineral manufacturer is justified in 
the inclusion of all of the nine ele- 
ments plus salt that have been found 
deficient under practical conditions, 
regardless of the geographical area 
in which the deficiency has been ob- 
served. 

What are the general guides for 
estimating the amounts of the various 
elements to include in the mixture? 

There are two or three facts of 
general application that can be used 
as a basis for estimating the pro- 
portion of the various ingredients 
in the mixture. We implied at the 
outset that a mineral mixture should 
be designed to supplement the 
minerals supplied by the other 
feeds. A consideration of minor 
factors would be decidedly im- 
practical, but the general nature of 
the feed consumed can and should be 
used as a practical basis for design- 
ing the mineral mixture. Our farm 
animals can be divided into groups on 
the basis of roughage consumption. 
Cattle and sheep are the roughage 
consumers while swine and poultry 
consume only limited amounts of 
roughage and obtain the major part 
of their energy requirement from 
concentrate feeds. 

In general the total amount of min- 
eral is much greater in forages than 
in concentrates. From this alone one 
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SALES PUSHERS—W. A. Hall, vice president and sales manager of the 
Dr. LeGear Medicine Co., St. Louis, is shown above second from the 
left, presenting Elgin watches to George Hall, left, first prize winner, and 
Tom Stratton and O. B. Dunfee, second and third prize winners, in a company 
sales contest. The competition was held during the last six weeks of 1950 
and winners were the salesmen who increased their sales of Dr. LeGear 


poultry, livesteck and dog prescriptions the most. 


might conclude that swine will be 
more likely to suffer from insufficient 
mineral than cattle or sheep. This is 
especially true when the swine are 
on dry lot and only limited quanti- 
ties of animal products are included 
in the ration. 

The relative amounts of the vari- 


The NEUMOND Co. 
Merchants Exchange + St. Louis, Mo. 


BREWERS GRAINS 
DISTILLERS GRAINS 
ALFALFA MEAL 


Come te Neamond 191) 


ous elements in forages are quite dif- 
ferent from those of concentrate 
feeds. For example, the forages are 
better sources of the trace elements 
and are proportionately higher in 
calcium and lower in phosphorus than 
concentrates. These differences in 
amounts and distribution of the min- 
eral elements should be considered 
in formulating mineral mixtures for 
cattle or for swine. Let us illustrate 
by a specific case. 

According to the N.R.C. Recom- 
mended Nutrient Allowances for 
Dairy Cattle, a 1,000-lb. cow in ad- 
vanced pregnancy and producing 20 
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Let ARID-AIRE 
Dry it ata 
Quick Profit 


“Watch the grain roll into market 
this spring,” warn the forecasters. 
Farmers have been holding it for 
higher prices through fall and win- 
ter. When this crop hits your ele- 


vator—be ready for plenty of wet 


grain. Have your Arid-Aire in and 
operating. 


LOOK AT THESE FEATURES! 


@ Exclusive, patented principle 
@ Best insurance rating 


SPRING 


FOR 


FLOOD 
WET GRAIN! 


— 


Arid-Aire eliminates loss from 

rain spoilage, makes custom dry- 

ing practical, stimulates business 

and turns moisture discounts into 
big profits. 

at's more, an Arid-Aire usually 

pays for itself out of one year's dry- 


Ib. milk a day should receive 52 


Another New WENGER Improvement 


All 600 and 700 Series now are furnished with 
the motor mounted on top of the mixer tank. 


WENGER 700 SERIES 


Acclaimed by those who have purchased and operated 
them to be the FINEST, MOST EFFICIENT MOLASSES 


MIXER ON THE MARKET. Extremely Accurate, Smooth 
Running, Fool Proof and Sturdily Built, THIS 700 IS 


BECOMING AMERICA’S FAVORITE. 


3981 ZARTHAN AVENUE 
MINNEAPOLIS 16, MINN. 


REMEMBER: 


MOLASSES IS ONE 
OF YOUR TOP 
MONEY MAKERS 


WENGER BUILDS 


6 DIFFERENT SERIES 
IN 
9 DIFFERENT MODELS 
FOR 
MOLASSES MEAL FEED PLANT AT VANCOUVER, WASHINGTON, CAPACITY 3,000,000 BUSHELS 
@ CORN @ GROUND PRODUCTS 
WHEAT @ SOYBEAN OIL MEAL 
OATS @ LINSEED MEAL 
@ BARLEY @ SCREENINGS OIL FEED 
@WHEATY BARLEY FORMULA FEEDS 
@ SCREENINGS @ CONCENTRATES 


c 
ARCHER*DANIELS*MIDLAND COMPANY 
"Creating New Values from America’s Harvests” 
MMinneapelia Minnesoto 
AL OFFICES: DULUTH PORTLAND BUFFALO OMAHA KANSAS CITY MILWAUKEE 
. 


ANY OF OUR MIXERS WILL PROCESS 
FISH-SOLUBLES OR OTHER LIQUIDS 
AS WELL AS MOLASSES 


WRITE FOR DETAILS 


WENGER MIXER (CO. 


SABETHA, KANSAS 


4 
| 
| | 
or our representative. 
f 
@ Delivered assembled, ready to run 
| | low cout instalation and operation 
MEE 
@ No scorching, cracking, clogging af 
@ Automatic safety and temperature controls 
Self-contained, automatic cooling MANUFACTURING COMPANY 
| Equipped and manned 
SERIES 700 
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grams of calcium and 41 grams of 
phosphorus daily. Assume now that 
this cow is being fed 20 lb. of average 
alfalfa and 6 lb. of a concentrate mix- 


20 lb. average alfaifa hay.. 
6 1b. of concentrate 
Total 138.84 33.7 
Note that the roughage alone in 
this case supplies a great deal more 
calcium than is required but that 
even the combination of roughage and 
concentrate falls short of supplying 
enough phosphorus. It is well known 
that legumes are better sources of 
calcium than nonlegumes. Perhaps 
we should see what would happen if 
nonlegume roughages were fed: 


10 1b. of timothy hay .... 14.1 6.9 
30 Ib. of corn silage ...... 10.8 10.8 
€lb. of concentrate ...... 18 14.2 

Petal 26.7 30.9 


Both calcium and phosphorus are 
now short, but phosphorus is short 
regardless of whether legume or non- 
legume hay is fed. An important point 


to remember in devising a mineral 
mixture which will be adequate inso- 
far as calcium and phosphorus are 
concerned regardless of the roughage 
is the composition of the common 
phosphorus carriers used. Bone meal, 
raw or steamed, defluorinated rock 
phosphate, defluorinated superphos- 
phate, and dicalcium phosphate all 
contain more calcium than phosphor- 
us and with the exception of dical- 
cium phosphate more than twice as 
much calcium as phosphorus. 

If dicalcium phosphate were used 
to supply the needed phosphorus, ap- 
proximately 2 oz. will be required 
daily. This will supply 11.6 grams 
of phosphorus and 15 grams of cal- 
cium. On the nonlegume roughage 
ration there is still a daily shortage 
of 11 grams of calcium. This can be 
supplied by 1 oz. of high calcium lime- 
stone. A proportion of phosphorus car- 
rier to ground limestone of 2 to 1 in 
the mineral mixture for dairy cat- 
tle feeding should meet the needs even 
in the case of all nonlegume rough- 
age feeding, and when legume or 


mixed legume roughages are fed the 
limestone can be completely omitted. 

Because of the nature of the basic 
feeds for swine and poultry, they are 
more likely to suffer from a deficiency 
of calcium than of phosphorus. If an 
exercise in elementary arithmetic 
were carried out for swine or poultry 
similar to the one just completed for 
a dairy cow, it would be found that 
the proportion of phosphorus carrier 
to ground limestone required to meet 
the extremes of feeding situations 
would be approximately 1:1, or per- 
haps 1 to 1.5 in the case of poultry 
starter mashes. 

The basic nature of the ration 
makes another difference. The amount 
of common salt required by roughage- 
consuming animals is much higher 
than that of those consuming only 
limited amounts of roughage. There- 
fore the amount of common salt pro- 
vided for cattle and sheep should be 
much greater than that provided for 
swine or poultry. There is ample evi- 
dence, however, that limited salt 
additions to both swine and poultry 


YES, it’s being done every day. Many leading feed 
manufacturers find they get more complete vita- 
min fortification of the feeds they manufacture 
for less than the cost of adding separately just 
the more common vitamins. But what a differ- 
ence in results! Up to thirty or more ingredients 
in Ultra-Lifed feeds make them rich in all known 
essential vitamins, growth factors and promotants, 
and other nutrients. You can’t help but build 
tonnage with feeds of such high quality. 


MEET RISING LABOR COSTS 


Ulctra-Life products are time-saving and easy to 
use. No bothersome premixes, no waste by inex- 
perienced employees. No worry over what vitamin 
products can be premixed with, and still retain 
their potency. What if your key men are drafted? 
Even new employees can use Ultra-Life without 
waste and make better feeds. 


RIGHT COMBINATIONS 


The various ingredients in Ultra-Life are each 
there for a specific purpose. Furthermore, they are 
present in quantities and balance which is exper- 
imentally determined to give outstanding results. 
Even if you, a feed manufacturer, could assemble 
all the ingredients in Ulera-Life separately, it 
would still be necessary to determine which of 
many thousands of combinations is most effective. 


OTHER SAVINGS 


Ulera-Life cuts inventory costs, cuts shrinkage, 
saves on freight (because it is mot a so-called 
“protein concentrate, one bag of Ultra-Life makes 


Ultra-Life Laboratories, Inc. 


Main Office and Plant East St. Louis, Ilinois 


many, many bags of finished feed). Service work 
costs less because we train your employees at no 
cost to you; advertising costs less because we 
furnish tailor-made advertising material without 
charge; ingredients often cost less because our 
formula department helps you take advantage 
of ingredient price fluctuations in your own par- 
ticular territory. Yes, you can really cut costs 
with Ultra-Life. 


With Ultra-Life, it’s not the end 
of the story when they get your name 
on the order book. No siree! Ultra-Life is 
interested in more than your order. The big 
job is yet to be done, that of getting new 
customers and taking care of your old ones. 
Ultra-Life offers you many new business 


helps plus service work from 
stem to stern, so you don’t hove 
to toke your hat off to anybody. 


ULTRA-LIFE LABORATORIES, INC., St. Louis, Ui. 


Yes, we're interested in the Ultra-Life Program, especially in 
tion to the type of feeds checked. - 


>< 


We do......do not...... manufacture feeds Strike out which. P| 


| not so, one could be almost certain 


| eral feeding practices would be much 


feeds are advantageous. The amount 
probably should never exceed 0.5% of 
the total feed in either case. 

How about the trace elements? 
There is practically nothing known 
about the quantities of the trace ele- 
ments required by farm animals. Fur- 
thermore, there is probably about as 
much danger of including too much 
as too little of some of them. 

If iodized salt is used, the iodine 
requirement will be taken care of. 

Most limestones contain sufficient 
magnesium to meet the magnesium 
requirement when used in normal 
amounts. The chick ration should 
contain approximately 40 mg. magne- 
sium per 100 grams. 

Sufficient cobalt can be supplied 
by adding 15 grams of cobalt chloride 
or sulfate per 100 Ib. of mixture. 

Although the need of a copper sup- 
plement is not indicated except in , 
special area situations it can be added 
as the sulfate at the rate of 0.3 Ib. 
per 100 Ib. 


Danger of Overfeeding 

Iron can be supplied as ferrous 
sulfate at the rate of 4 Ib. per hun- 
dred. There is real danger of over- 
feeding both copper and iron. Cop- 
per is decidedly toxic, and iron tends 
to interfere with the utilization of 
phosphorus by forming an insoluble 
phosphate in the digestive tract. 

Manganese may be added as the 
sulfate at the rate of 0.7 lb. per 100 
lb. in the swine ration. In the case 
of poultry feeds the chick ration 
should contain approximately 4 mg. 
and the laying ration approximately 
2 mg. of manganese per 100 grams. 

In conclusion it should be pointed 
out that there are a great many un- 
knowns in the field of minerals in 
livestock nutrition. Actual quantita- 
tive requirements for many of the 
necessary elements are still unknown 
and would be of dubious practical 
value if they were known. We know 
only a little of the effects of the soil 
and soil treatments on the mineral 
composition of our feed crops, and 
there is still much to be learned of 
the metabolic function and interrela- 
tionships of the assortment of ele- 
ments in both plants and animals. 

Fortunately our farm animals are 
tolerant of many abuses. If it were 


that the troubles from faulty min- 


greater than they actually are. 
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A MORE COMPLETE APF 
FORTIFIER 


Latest research shows that Vitamin B,, is only part of the Ani- 
mal Protein Factor. One of the other necessary parts is the 
“Whey Factor” — so called because it is abundantly present in 
whey. Both of these vital parts of APF are combined in Peebles’ 
Pro-Twelve for high efficiency. 


(® GUARANTEED UNIFORM 
POTENCY 


Peebles’ Pro-Twelve is a skillful blend of animal protein factor 
concentrate (fermentation product supplying Vitamin Bs), 
whey fermentation solubles, and whey-product, spray dried. This 
process provides uniform potency in the finished product, the 
feeding value of which is assured by microbiological assay and 
controlled feeding tests. In addition to APF it supplies guaran- 
teed levels of riboflavin, through the addition of Ribolac. 


Peebles’ Pro-Twelve is available in two potencies readily adapt- 
able to your formulas. One is designed for use in your feeds 
at a 2% and the other at a 4% level. Either way you get the 
right amount of APF. No pre-mixing is necessary. 


MONEY... 
ASSURES RESULTS 


Peebles’ Pro-Twelve provides dependable, balanced APF forti- 
fication at a cost that will save you money on your finished 
feeds. It is also an abundant source of milk nutrients present in 
whey. Write for complete information and formulas. 
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TWO ESSENTIAL APF COMPONENTS —VITAMIN B,. AND 
WHEY FACTOR INTO ONE HIGH PERFORMANCE INGREDIENT 


SUPERIOR RESULTS WITH 
PEEBLES’ PRO-TWELVE AND LOW 
LEVEL OF MEAT PROTEINS 
Supplementary Effect of Peebles’ Pro-Twelve When Fed 


in Combination with Low Levels of Animal Products As 
Compared to High Levels of Animal Products Fed Alone. 
N1-145 


Completed April 11, 1950 by the Research Department, 
Western Condensing Company. 


° 100 200 300 
53-day Gain Over Bosal, Grams 


Superior Results with Low Level Meat Protein — 
Peebles’ Pro-Twelve, combined with low levels of 
meat scraps and fish meal, will produce superior re- 
sults when compared with high levels of blends of 
several samples of meat scraps and fish meal. 


When B, is incorporated in your formula from other sources, use 
Peebles’ Dried Whey-Product with Ribolac or Peebles’ Lacto-G Dried 
Whey as an abundant source of the whey factor and whey nutrients. 


| | 
i 
“A Lot 2] 6% meal + 4% meat ii 
NO PRE-MIXING wall 4 
(WESTERN CONDENSING COMPANY 
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ALWAYS BUY... 
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GRAIN) /4yoR 


FORDS Pneumatic Grainvayor cuts bulk 
grain handling costs into and out of flat 
storage. Quickly, economically moves 
grain from temporary storage bins to 
trucks, from the ground to bin, in and 
out of trucks ahd freight cars or wher- 
ever costly hand scooping is usually 
necessary. Grain by-passes fan, is not 
cracked. Grainvayor easily taken from 
job to job at modern road speeds. 


Giant CAPACITY! 

Over 60,000 ibs. bulk grain per 
hour. Moves grain from wherever 
it is to wherever you wont it. 


Unfailing DURABILITY! 
“Leak-Pruf™ air lock of new design 
provides effective air seal which 
cannot be domaged by wire, 
nails, or other tramp metal in the 
material 


Unsurpassed ECONOMY! 

Soves cost and time of hand 
scooping regordiess of where 
groin is stored One man can op- 


c erote. Uses less than one gal. 


Free p gosoline per 300 by. bulk grain. 


Mlustrated literature and full details on FORDS 
Groinveyor! Learn how you can handle bulk 


grain at lower cost—higher profit Write NOW! 
91 12th STREET 


ILLINOIS 


MANUFACTURERS OF HAMMERMILLS, MOLASSES BLENDERS, BATCH MIXERS 


Our Plans 


Assure 
Efficiency 


Lowering costs by increased production and 
efficiency, enter into all IBBERSON plans for 
Feed Mills, Elevators and Seed Plants. 


You can write us in confidence. 


Poeitie Gras Co Monierides, Minn. 


IBBERSON COMPANY 


Engineers and Contractors 


Minswapotis Mtr 


First: Guaranteed Source of Supply for all Glidden Feed Dealers 
through Glidden-controlled raw material sources! 


Second: Hard-hitting advertising plus selling and merchandis- 
ing features! 


Third: Exclusive Dealer Franchise Speethontes with the new 
Glidden “ABC —and formulas! Write J. C. Rankin, General 
Manager, for complete details and copy of the Glidden 1951 


Promotion Program, 


THE GLIDDEN COMPANY 


FEED MILL DIVISION © 1160 W I8th, INDIANAPOLIS 6 INDIANA 


HINTS ON HOW TO STOP “CUSTOMER BOREDOM” 


* * 


* 


Keep Buyers Occupied with Displays, Radio, Recordings 
By MARK BAKER 


for any customer to do is to | 


stand and wait for service in a 
feed or other type of store. Buying 
enthusiasm wanes when the poten- 
tial customer has nothing to think 
about or to interest him. Boredom 
helps to close the pocketbook. 

The feed dealer who is busy trying 
to wait on customers may be hurry- 
ing back and forth filling orders and 
doing extra related selling, and most 
times he is not aware of the waiting 
customer’s boredom, except when he 
spots a look of impatience on a cus- 
tomer’s face. But what can he do 
about it, he wonders. 

There are a number of things that 
can be done, and some of the alert 
feed dealers are doing them. Many a 
dealer wishes he could call extra 
helpers from the mixing department 
or warehouse to help in the retail 
store and vice versa on busy days. 

To speed service during rush pe- 
riods, and to save steps and time, a 
number of feed dealers are using in- 
tercommunication systems effective- 
ly. I have talked with dealers who 
are operating used systems costing 
them from $50-100, while others are 
using new systems at $150 and up. 
I have yet to find a feed dealer who 
doesn’t praise his “inter-com” system 
as a convenience, time-saver and all 
around business aid. 

With a roomful of customers it’s 
embarrassing to go to a door and 
yell, “Oh, Ed! Jim! Bill! Come up 
front.” However, with an intercom 
system a dealer can relay the same 
message to employees, in a relatively 
low, pleasing tone, often without the 
waiting customers hearing his voice. 


O=: of the most tiresome things | 


Now some customers like to browse 
while waiting for service. If the feed 
dealer has an attractive salesroom, 
with interesting, clean displays, many 
customers will spend 5-15 minutes 
looking over merchandise, without 
becoming impatient for service on 
their primary purchase. Browsing 
customers may find a related item 
they want to buy. 

Other customers will also spend 
5 minutes or more reading feed fold- 
ers, inspecting interesting signs and 
looking at photos of herds and flocks, 
or watching a live display, such as 
calf or pig feeding. But there is 
usually a limit to such waiting and 
diversions for the average customer. 
After 10-15 minutes, he wants serv- 
ice. And it is up to the dealer to 
see that he gets it. 

Some bakery and meat markets 
have customer numbers, so that as 
each person enters the store, he takes 
a number from a special hook. As the 
sales person waits on customers he 
calls out the numbers consecutively 
and this means that no one is 
skipped, even if he is some distance 
away inspecting another display. 

This system has its merits, espe- 
cially during rush periods. One rea- 
son why impatient customers huddle 
around a wrap counter with glum 
faces is that each is afraid his “turn” 
will be skipped if he isn’t there to 
claim it. But for the customer it’s a 
dull experience to watch someone else 
buy routine merchandise, and any- 
thing which the dealer can do to al- 
leviate such boredom is welcomed. 

I cannot understand why there are 
not more chairs near the spacious 
wrapping counters in feed stores. A 


MOLASSES 


Cane o Beet 
Domestic and Imported 


will save you money, 


Leonia, N. J. 
Leonia 4-1040 


310 Balter Building 


BEET MOLASSES 


in the Rocky Mountain area 


or the Midwest. 


Delivered prices quoted on request. 


INDUSTRIAL MOLASSES CORP. 


MANARD MOLASSES CO. 
DIVISION INDUSTRIAL MOLASSES CORP. 


New Orleans 12, La. 


if you are located 


933 Plymouth Bldg. 
Minneapolis 2, Mi 
MAin 4761 


Magnolia 5015 


J G A 
Biss 
“Triple Feature” for Feed Dealers! 


person will sit longer than he will 
stand, especially when waiting for 
service, and yet I find very few ar- 
rangements for customers to sit while 
they wait in many farm stores. 


Radio Eases Impatience 

Some retailers find that a radio 
provides a good background to ease 
the impatience of waiting customers. 
Some stores, too, are employing 
“piped” music, supplied by a tape 
recorder, with commercials thrown 
in now and then, as a means of at- 
tracting waiting customers and inter- 
esting them. 

Tape recorders are generally re- 
placing wire recorders as effective 
advertising and sales mediums in the 
store itself. These tape recorders 
which have a variety of uses, sell 
from $100-$400. Several different 
makes can be purchased for less than 
$150, with individual tapes selling 
from $3.50-$5 each. Also, each tape 
can be used over and over again. 

I would like to see some feed 
dealers set up a special booth in one 
part of the store equipped with 
chairs, signs, displays and a tape 
recorder. On such a booth I would 
like to see a sign, reading “Have 
You 5, 10 or 20 Minutes to Spare? 
Please Sit Down and Listen to an In- 
teresting Music, Information and 
News Program.” 

Such a booth might be better if it 
were partly enclosed, so as to create 
a greater air of mystery and excite- 
ment. On the tape recorder program, 
made by the dealer and his staff, 
there could be a military march to 
begin. Then the dealer could sum- 
marize one or two important national, 
state or local news events. Then 
could come a short commercial about 
the dealer’s feeds and services. This 
could be followed by some music, 
after which other local news could 
be described. There might even be 
time for a five-minute talk by the 
dealer himself on poultry diseases 
and their control, dairy or hog feed- 
ing or descriptions of merchandise 
bargains. 


Local Items 


If some farmer is celebrating a 
25th or 50th wedding anniversary, 
or is 75 years old, 90 years old, etc., 
get them to say a few words and 
record it on the tape for your pro- 
grams. Young folks who. are going to 
get married, 4-H leaders and others, 
the county agent, perhaps—all can be 
recorded briefly to add interest and 
variety to your tape recorder pro- 


Rapid, dependable elevation of 

im seed and grain is possible in o mini- 
= mum of space with a Hance Belt 
ond Bucket Elevator—ovoilable in 
Five standard sizes, with capacity 
range From 5Q to 1000 bu per hr 


j Kernels are lifted gently by these 
elevators, reducing seed domoge 


Designed for long life and quiet 
operation—equipped with sealed 
ball bearing shaft mountings, quality 
rubber type tronsmission belting, 
Fibre - non-slip head ond boot 

ie pulleys, hi-speed cups. Golvo- 

nized steel legging furnished on all 
models, welded angle-iron frome- 
work on larger models 


ALL ELEVATORS BUILT TO EXACT 
HEIGHT SPECIFIED BY PURCHASER 
Preassembled ot the factory, 

shipped in approximotely ft 


v4 lengths. Hance Elevators ore easily 
assembled on the job. 


WRITE FOR FURTHER INFORMATION 


EQUIPMENT COMPANY 
1316-C Sherman Ave. Evanston, ttl. 


Difficult? No, because the dealer 
can leave the program the same 
from day to day, for perhaps a week 
at a time. The portions of the tape 
which pertain to national, state and 
local news, can be changed daily 
with very little effort by the dealer 
himself. Markings on the tape, plus a 
stop watch will enable a dealer to 
change his program daily insofar as 
news is concerned and leave the oth- 
er portions of the recording as is. 

Such a booth, I am sure, will entice 
many customers and fill up the chairs 
during many rush periods. Regardless 
of how rushed the customer may 
think he is, and how quickly he 
wants to be served, he can usually 
take a few moments for something 
he likes to do. A rushed customer 
may leave your store, then meet a 
friend on the street and chat with 
him for a half hour or more, because 
he likes to do that. Part of your 
merchandising job is to make the im- 
patient customer want to see some- 
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“The better your product, 
the less competition you have.” 


R. K. PEEK, President 


Y PERCY KENT BAG COMPANY, 


KANSAS CITY © BUFFALO * NEW YORK 


DEPENDABILITY OF LIME CREST 
PRODUCTS GUARANTEED BY 


ULTRA-MODERN LABORATORY 


Lime Crest, Laboratories are completely equipped to 
make spectrographic analyses. Here are shown two of 


the excitation units and part of the spectrograph. 


A corner of the Chemical Laboratory showing purifica- 
tion by distillation. Water and chemical reagents of 
highest purity are required in the determination of 
small quantities of trace minerals. 


Lime Crest Trace Mineral Pre-Mixes 
are recognized as a precise means of adding 
manganese, iron, iodine, copper, 


and cobalt to formula feeds. 


Probably the only one of its kind, the Lime Crest 
Research Laboratory is devoted solely to the ed 
of mineral elements in animal nutrition. 

Staffed with competent scientists, equipped with 
the most modern facilities, the Laboratory exercises 
a constant quality control over all Lime Crest prod- 
ucts. It is your assurance—our guarantee—that you | 


can depend on Lime Crest Trace Mineral pre-mixes. 


4 


Kjedahl equipment for the determination of protein. The 
chemical laboratory is well equipped for making detailed 
analyses of feedstuffs and formula feeds, as well as of mineral 
compounds and mineral mixtures. 


LIMESTONE PRODUCTS 


CORPORATION OF 


AMERICA 


Box 7M, Newton, New Jersey 
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Since 1898 


The Best Known Name in 


COTTONSEED MEAL 


Phone: 48-2683 Teletype ME 72 


HUMPHREYS 
GODWIN CO. 


2246 PARK AVE., MEMPHIS, TENN. 


SCREENINGS + PELLETS * SIZED CAKE 


SOYBEAN MEAL 


CLEARING MEMBERS — MEMPHIS MERCHANTS EXCHANGE 


thing or do something he likes to do 
in your store. 

In some parts of the country where 
television is available, such a set 
can be of interest to waiting custo- 
mers, especially during sports events, 
United Nations meetings and other 
affairs. But be sure the set is not 
tuned too loud to disturb people who 
do not care for television, and have 
it placed where it won't impede the 
traffic flow. 

There are an increasing number of 
feed dealers who are buying and us- 
ing movie and still cameras for busi- 
ness purposes. I have talked with 
dealers who tell me that they always 
have crowds at their store when 
they announce they will show movies 
taken of local people, farms and 
events. Surely this angle is open to 
greater investigation as a volume and 
profit builder by many dealers. 

Some dealers have $200-$300 4x5 
film pack and cut film cameras, with 
flash attachments, which they use 
to shoot pictures of herds in barns, 
flocks in henhouses and other places 
needing extra illumination. Some 
dealers use the cameras to get va- 
rious types of pictures for their own 
direct mail and catalogs. 

Equipment of this type is all de- 
ductible on your income tax returns, 
because it is used for the promotion 
of your business. Most dealers pre- 
fer to depreciate such equipment over 
a four to five-year period. Supplies 
such as films, flashbulbs, tapes and 
the like are charged off during the 
year when they are purchased. 


Reach More Customers 

This article would not be complete 
without mention of the mobile tele- 
phone as a method of contacting and 
pleasing more customers. It is ideal- 
ly suited for a salesman’s car or for 
a route man’s truck. :.The mobile tele- 
phone is spreading in use throughout 
the nation for business purposes. 
Such a telephone, installed in a feed 
dealer’s automobile at a cost of ap- 
proximately $25 per month, enables 


him to telephone his feed mill, sup- 
pliers or customers from his car. 

By using such a phone, a dealer 
can telephone ahead to the farmers 
on whom he intends to call on a can- 
vassing and service trip. Thus he can 
sell merchandise, make contacts and 
give service tips while driving from 
his mill to the country. Obviously, 
many more farmers can be contacted 
daily by this method than if a car 
were not equipped with the device. 

Modern science is uncovering new 
and better sales methods for the 
manufacturer, jobber and retailer 
every day. It may be profitable for 
the feed dealer to investigate these 
merchandising aids. 


COMMERCIAL SOLVENTS 
APPOINTS S. T. ELLIS 


NEW YORK—Appointment of Syd- 
ney T. Ellis as assistant to the presi- 
dent of Commercial Solvents Corp. 
has been announced by J. Albert 
Woods, president. His principal re- 
sponsibility will be in connection 
with the firm's development program. 

Mr. Ellis formerly was an officer 
of W. R. Grace & Co., in charge of 
engineering and technical activities, 
working with the company’s indus- 
tries in the U.S. and South America 
and in development of new projects. 

A graduate of Virginia Polytech- 
nic Institute, Mr. Ellis served as a 
lieutenant colonel in the Army En- 
gineer Corps during World War II. 
He is a member of the Commercial 
Chemical Development Assn., the 
American Chemical Society and the 
American Management Assn. 


TAKES REST 

PORTLAND, ORE.—W. E. Clark, 
manager of Hodgen-Brewster Centen- 
nial Flour Mills Co. here, will be 
away from his duties for approxi- 
mately 30 days. Mr. Clark feels that 
the rest and time away from the busi- 
ness will be helpful. 


With the W&T Merchen Self-Powered Feeder gravity does all the 
work. No other power source is required to operate this unique Feeder 
which is being used profitably for such jobs as blending in scratch 
feed plants, governing first break rolls in flour mills, wheat blending 
ahead of tempering, and in terminal elevator blending. 


Take a look at some of the other big features that are yours with 
the W&T Merchen Self-Powered Feeder. 


DESIGN FEATURES 
Change of feed rate is accomplished easily and simply—just 
move weights on the Feed Beam. 
Can be used with an Automatic Shut-Off—making almost 
any type of start-stop, synchronized or programmed operation 
possi 


T0 WARM A Compact and sturdy—weighs under 30 pounds and is de- ; 
: Wy, pendable and trouble-free in operation, requiring a minimum ian 
AYE 505 of maintenance. This compact design makes these Feeders - 
ScoTcH M AN portable, for location wherever convenient. 
CAPACITY 
HE ART Six models, each with a 10 to 1 feed range are available, to 


handle from 10 to 1000 pounds per minute when calibrated 
for wheat. For other materials, the capacity depends on the 
type material being fed. 


MATERIALS WHICH CAN BE FED 
Wheat, rye, rice, corn, barley, milo, kaffir, oats, and other 
similar dry free flowing whole grain materials. 


Put these many advantages to work in your feeding system now. 
Just write or phone your nearest W&T Representative for complete 
information. 


WALLACE & TIERNAN 


COMPANY, INC. 


CHLORINE AND CHEMICAL CONTROL EQUIPMENT 
NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL CITIES 
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NEBRASKA GRAIN, FEED 
MEN TO MEET IN OMAHA 


OMAHA—The Nebraska Grain & 
Feed Dealers Assn. will hold its 23rd 
annual meeting at the Paxton Hotel 
bere April 16-17, Howard W. Elm, 
Lincoln, secretary, has announced. 
Talks by government officials on price 
controls, feed bills and allied sub- 
jects are scheduled, along with in- 
dustry equipment and feed company 
exhibits. Kermit Wagner, Schuyler, 
association president, will preside. 

At least eight speakers, to be an- 
nounced later, will be on hand for the 
convention, according to Mr. Elm. 
There will be morning and afternoon 
sessions Monday, April 16, and an 
afternoon session April 17. About 500 
persons are expected to attend, Mr. 
Elm reports. 


GRADY PARKERSON JOINS 
VAN WATERS & ROGERS 


DALLAS—Grady Parkerson has 
joined the staff of Van Waters & 
Rogers, Inc., of Dallas. He will be in 
charge of merchandising of the com- 
pany’s vitamin and specialty lines. 
Mr. Parkerson was associated with 
the Burrus Feed Mills at Fort Worth 
and Dallas for about 20 years. He 
was assistant manager when he re- 
signed to enter another line of busi- 
ness about two years ago. 


CHES-PEAKE, ARMOUR 
BUILD BROILER PLANT 


SALISBURY, MD.—Production of 
80,000 fresh eviscerated broilers a 
week is scheduled at the new Ches- 
Peake Quality Farms and Armour 
Co. million dollar plant near here. 
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The plant includes a dozen con- 
crete block broiler houses along with 
the Armour packing plant. The farm 
has its own feed mill. The broilers 
will be marketed throughout the 
nation under the Armour label. 
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Will Handle Heavy Mate- 
rials that Would Tear Most 
Grinders to Pieces! 

BUILT FOR GREAT 
ENDURANCE... 


TEXAS STORE EXPANDS 
CANYON, TEXAS—The Taylor- 
Evans Farm Store of Tulia has bought 
the feed, seed, fertilizer and insecti- 
cide business of the Farmers Elevator 


Co. of Canyon, which has been owned 
by R. B. Elliott. 

Cal Middleton will continue as 
manager of the business. The Taylor- 


Here is the W-W Grinder for the larger op- 
erater who must have large capacity with- 
out breakdowns, Has feed openings 17° high 
and 24° wide and heavy-duty construction 


UNIFORM QUALITY 
GUARANTEED 


EXCELSIOR MLG. CO. aTLanTic 7152 
712 FLOUR EXCH. MINNEAPOLIS, MINN. 


WHY WAIT 
FOR YOUR 
COMPETITORS ? 


ADVERTISE NOW! 


FEEDSTUFFS 


permits continuous service under even the most trying conditions. Has all our new 
features making it a perfect pulverizer and is bailt to stand the strain of grinding 
heavy compact material such as tankage, ear corn and all tough baled feeds with- 
out pre-grinding or crushing. Weight 2,200 Ibs. 


Write for Complete Literature on the Complete 
W-W GRINDER LINE 


W-W GRINDER CORP. Dept. 311, Wichita, Kans. 


Evans firm is one of the largest in 
Tulia. As soon as materials are avail- 
able, the Canyon plant will be re- 
modeled and new machinery installed. 


FEED STORE OPENS 
WAKARUSA, IND.—The Hartman 
Bros. Feed Mill has opened a farm 
feed store to handle farm supplies. It 
is known as the Hartman Bros. Farm 
Supplies. Herbert Maust is the store 
manager. 


Mr. Gadus Morrhua says.. 


MAKE SURE 
YOUR ADDITION 
IS RIGHT! 


The right addition of the right vitamin 
supplements to your feeds means heavier egg production, 
better quality poultry and higher hatchability. 


White’s CLO-TRATE Cod Liver Oils with 
Added Vitamin A and D Concentrates consistently have 
proved themselves to be the right addition in supplementing 
starter, grower, layer and breeder mashes. Because 
of their dependable quality and proved performance, 
feed manufacturers know 


If it’s from White, It's Right! 


CLO-TRATE Fortified Cod Liver Oils are readily available in popular potencies, 
basis the new vitamin A and D, assay standards, to meet your feed requirements. 
Sensibly priced commensurately with unquestioned high quality. 


In addition, White’s products include CLO-TRATE “DRY D” for 
effective fortification of poultry feeds requiring only Vitamin D,. We also 
distribute, in the Midwestern and Southern and Southwestern states, FLEISCH- 
MANN’S IRRADIATED DRY YEAST (FIDY) . . . for effective and economical 
Vitamin D, fortification of four-footed livestock feeds. 


Adequate stocks of all CLO-TRATE Vitamin A and D supplements are main- 
tained at conveniently located warehouse points, to facilitate prompt deliveries. 
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Why uot the 


FEED THAT SELLS! 


Wouldn't you rather handle a feed line that has consumer 
acceptance? Naturally — it’s easier — it’s more profitable! 
And Kasco feeds — carefully miiled to clean, top quality 
standards —command consumer confidence and acceptance. 


HERE’S WHY... 


Feed buyers are 
Kasco feed 
i 


how Kasco pre-sells your cus- 


resold on  ‘omers. 
y honestly- Why not sell the feed that sells? 
terature like If you live east of the Ohio- 


written, helpful 
the 256 page Kasco Poultry 
Guide, the Kasco Beatsall Dairy 


Indiana line, write for Kasco 


franchise information. 


Plan booklet and the Kasco Dog 
Owners Guide. A special farm 
paper called the “Kasco Ker- 
nels” is sent free to dealers’ 
mailing lists regularly along 
with other direct mail advertis- 
ing. And. 


All otventinlia is linked to the 
dealer's store through power- 
ful point-of-sale material. That's 


KASCO MILLS, Inc. waverty, wv. - 


TOLEDO, OHIO 


J Introducing a 
. 4 “New Star on the Horizon” 


e FIRST IT WAS VITA-MASTER 
e THEN SOL-O-MEENO 


Now TRIPLE-FIFTY 


TRIPLE-FIFTY is the newest star to be added to the Pratt line. 
It gets its name from its composition of 50 per cent condensed fish 
: solubles on a dry basis and 50 per cent soybean oil meal which pro- 
ti duces a product with a minimum protein guarantee of 50 per cent. 

: At 50 Ibs. to the ton of finished feed it replaces all the fish meal and 
animal protein needed in a ration. This TRIPLE-FIFTY concentrate 
is really a “thrifty-fifty” bargain since it is easy to use, produces 
excellent feeding results and saves you money. It is especially de- 
signed for feed manufacturers who have the facilities to incorporate 
their own antibiotics. 


-Meeno 


Sal-O to be fi d by feed manufacturers 
everywhere. It is a free- running fish soluble 
condensed fish solubles, fish liver and glandular ‘meal with vitamin 
B,. on a base of soybean oil meal, PLUS adequate levels of the im- 
portant antibiotics. Here is a product which will also replace all fish 
meal and animal protein and IN ADDITION furnishes the necessary 

qutbielien © which research has proven necessary for farm animals. 


VITA-MASTER is « complete vitamin and fortifier especially de 

signed for custom mixing in your own feeds. It ~~ 4, high vitamin levels plus 

concentrated fish solubles, liver and SF ay meal, fish carotene, bean 
protein factor. It gives your custom 

el performance. 


W. C. PRATT COMPANY, Inc. 
20 North Wacker Drive, Chicago 6, Ill. 


oll meal, vitamin B,, and the animal 
feed the necessary boost for top lev 


The Effect of Antibiotic Feeding 
on the Nutritive Requirements 
of the Chick 


By Rollin H. Thayer 


and poults beyond that ac- 

counted for by the vitamin Bu 
content of certain APF’s led to the 
discovery that antibiotics are growth 
stimulators. This growth response 
was first observed when a by-product 
of aureormycin manufacture was fed 
to chicks as a source of vitamin Bu. 
Traces of the antibiotic in this so- 
called APF supplement were found to 
be responsible for the additional 
growth response. It was soon estab- 
lished that similar growth responses 
could be obtained with other antibio- 
tics such as penicillin, terramycin 
and streptomycin. 

The exact mode of action of the anti- 
biotics in stimulating growth has not 
been clearly established. Apparently 
environmental conditions, the kind of 
antibiotic used and the type of feed 
which is fed determine to what ex- 
tent the rate of gain can be increased. 
It has been observed that under strict 
sanitary conditions, expected in- 
creases in rate of gain often failed 
to materialize or were very small. 

Antibiotics have consistently pro- 
duced the greatest growth stimula- 
tion with chick starter rations con- 
taining a low level of energy and 
minimum requirement levels of B- 
complex vitamins. With broiler ra- 
tions of the high energy type, the 
increase in rate of gain has been 
considerably smaller. 


Effect Studied 
It has been suggested that the an- 


tibiotics exert their effect on growth 
by modifying the intestinal flora. 


A response with chicks 


EDITOR'S NOTE: In this article, 
which is based on Dr. Thayer's ad- 
dress at the recent convention of the 
Midwest Feed Manufacturers Assn., 
the author brings out the interesting 
fact that the rate of growth in poul- 
try can be increased by intravenous 
or intramuscular injections of peni- 
cillin. Although more work needs to 
be done on this, the finding casts 
some doubt on the theory that the 
antibiotics exert their effect through 
changes in intestinal flora. Dr. Thay- 
er is a member of the Oklahoma 
A. & M. College faculty. 


Since antibiotics with different 
chemical structure have a similar ef- 
fect in promoting growth, it is 
thought that the antibiotics are not 
nutrients in themselves, 
indirectly through the 
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CHEE-WAY is guaranteed 
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an entirely new process. 
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flora. It is postulated that changes 
in the kind and number of intestinal 
flora bring about one or a combina- 
tion of the following results: 

(1) Competition between the fowl 
and intestinal bacteria for food nu- 
trients is eliminated or reduced. 

(2) The number of organisms 
which produce harmful effects 
through low grade infections or per- 
haps toxins are reduced. They are 
then replaced by beneficial bacteria. 

(3) These beneficial bacteria elab- 
orate growth factors about which 
very little or nothing is known at 
the present time. 

It has been demonstrated recently, 
however, that rate of growth can be 
increased by intravenous or intra- 
muscular injections of penicillin. In 
addition, penicillin appears to exert a 
growth promoting effect in the ab- 
sence of functional ceca. Since the 
ceca are the site of the greatest 
numbers of intestinal bacteria, it 
would appear from these data that 
the changes in intestinal flora might 
not fully explain the results which 
are obtained. 

Although little information is now 
available upon which to base an ex- 
planation of the mechanism of anti- 
biotic action, some facts regarding 
its role in the nutrition of the chick 
have been established. Data indicates 
that the feeding of antibiotics to 
growing chicks lowers the chick's re- 
quirement for protein, dietary ener- 
gy, vitamin B. and the B-complex 
vitamins. 

Efficiency Boosted 

A 16% protein chick starter ration 
containing soybean oil meal and fish 
meal, when supplemented with peni- 
cillin, produced a gain in body weight 
equivalent to that obtained with an 
unsupplemented 21% protein chick 
starter of the same type. The antibio- 
tic in some way brought about a 
more efficient utilization of the pro- 
tein, which was deficient in amount 
and amino acid composition. 

In feeding tests with growing 
chicks rations deficient in energy 
were fed both with and without the 
addition of penicillin. Four-week 
chick weights showed that the peni- 
cillin supplemented rations produced 
greater gains than did the unsupple- 
mented controls, These results indi- 
cate that antibiotics may exert a 
sparing action on dietary energy. 

A similar sparing action exists be- 
tween penicillin and the B-complex 
vitamins. Vitamin levels which nor- 
mally are inadequate for satisfac- 
tory chick growth will support satis- 
factory growth if penicillin is added 
to the ration. 

These data do not justify the use of 


MOLAS-0-FIER 
FITS ALL MIXERS 
Mixes Molasses, Butter- 
milk, Solubles, All Liq- 
ulds into Dry Feeds. 

Portable. Low Cost. 


Write CARROLL SWANSON 


620 Des Moines Bidg. 
Des Moines, lowa 


VITAMIN 


HARRISON, N. J. + RICHMOND, CALIF 


Loss from snagging and tearing... 


inferior feed ingredients or rations in 
which nutrient allowances are not 
fully met. Our present knowledge of 
antibiotics provides no basis for rec- 
ommending that the protein and vi- 
tamin levels in chick rations be low- 
ered. Perhaps additional research will 
justify such a recommendation and 
make possible a saving in ingredient 
costs. 

Very little data is now available 
on the use of antibiotics in rations 
for layer and breeder hens. The long- 
time effect of continuous antibiotic 
feeding on hen mortality, the inci- 
dence of disease, egg production, fer- 
tility and hatchability cannot be 
properly evaluated at the present 
time. The accumulated results of 
two or three years of research 
should provide a sounder basis from 
which to draw some definite conclu- 
sions. Preliminary results indicate, 
however, that earlier maturity, lower 
mortality and increased production 
may be some of the beneficial results 
to be gained by feeding antibiotics 
to layer and breeder hens. 
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NWOO 


Y CO. PHILADELPHIA 3. PA 


SAYS BOOK YOUR 1951 PEAT 
MOSS REQUIREMENTS 
NOW THRU DUNWOODY 
AND BE ASSURED 

OF THAT SUPER X 
QUALITY 


* 


Wy 
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1909 MARKET STREET 


If you need © 


to guard your Product... 


against Change in moisture content 


Contamination 


Sifting 


Undesirable odors 


Insect infestation 


Loss of aroma 


Then you need 


Bemis 


Waterproo 


LAMINATED- 
TEXTILE 


Bags 


The Strongest Shipping Bags Made 


ASK YOUR BEMIS MAN FOR THE COMPLETE WATERPROOF BAG STORY 


MAYBE YOU NEED THESE, TOO 


CARROT OIL AND OTHER VITAMIN 
PRODUCTS (or the FEED MANUFACTURER 
Feed manufacturers wil! find increased 
demand for their brand when the proper 
vitamins and concentrates are used. Be- 
sides carrot oil Vitamin A, Nutritional 
Research Associates produce a wide va- 
riety of concentrates. — 
Bookie! on Carre! Oil 
Completely details 
function and uses of 
this great conditioner 
and describes 15 NRA ~ 
feed concentrates of — 
fered. Every feed man- 
ufacturer should have 
@ copy. 

NUTRITIONAL RRESEARCH ASSOCIATES, INC. 
P. 0. Box B Seuth Whitley, Indiana 


r 
! 
| 


If you don't require the exceptional 
protection of Bemis Waterproof Bags, 
Bemis Multiwall, Cotton or Burlap Bags 
ore your best bet. 


Whatever kind of bag 
you need, we make it! 


111-P N. Fourth St. 
St. Lovis 2, Missouri 
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feed supplement | 


offers these 


GUARANTEED POTENCY INCREASES FEED EFFICIENCY...... 
; 3 —a natural product made by pure culture 
fermentation guaranteed to contain not less 
{ : than 5 grams of bacitracin per pound. 
MORE UNIFORM GROWTH...... 
DRY, FREE FLOWING, STABLE, 
EASY TO MIX LOWERED MORTALITY...... 
++ WON'T CAKE OR DUST BETTER MARKET GRADE...... 
...... LIGHT BROWN COLOR : 
GREATER WEIGHT GAINS...... “ 
......+PLEASANT ODOR 
—ample quantities for all feed trade require- ~ ‘ 
ments. 
.....-ECONOMICAL PRICE 4 
......COMPATIBLE WITH COCCIDI- EASY TO HANDLE...... 
OSIS CONTROL INGREDIENTS —packed in 50-Ib. multiwall paper bags with ; 
cotton outer cover. J 
7, 


PRODUCTS OF THE AGRICULTURAL DIVISION: Antibiotic Feed Supplements - Buty! Fermentation Solubles and Riboflavin Feed Ingredients - 
Choline Chloride - Niacin - Condensed Distillers’ Molasses Solubles - Anhydrous Ammonia + Benzene Hexachloride - Dilan - Ethyl Formate » Metaldehyde 
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Every New Farmer in Your 
Area Is Potentially a New 
Customer for Your Store 


By James Acker 


VERY feed dealer knows that 
every new resident in the area 
his store serves is a potential 

customer. He knows that a farmer 
new to the area most likely has had 
no previous feed buying connections 
in the area. Consequently, it pays the 
dealer to go out of his way to wel- 
come the new resident and win his 
friendship. 

There are a lot of things that the 
dealer can do to welcome new resi- 
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acquainted in their new surround- 
ings. 

In one Illinois city a group of mer- 
chants and a newspaper publish an 
annual book which welcomes new- 
comers to the area. The book is filled 
with information about the commu- 
nity, its schools, churches and organ- 
izations. There are also many full 
page advertisements of the sponsor- 
ing merchants. 


(Continued on page 72) 


THIS COUPON PAYS BIG! 
Send it NOW with somples of your tegs 
with quantities marked on each, end in 
ten days you'll learn how the “lege 


: 
251 MAIN STREET - mon 3, 


dents. But perhaps one of the most 
effective and profitable methods is 
that used by one midwestern dealer 
we visited. 

This retailer gets a new resident 
list from the utility company, which 
naturally has the names of new 
farmers being supplied with power. 
Then he takes the names to his 
local credit bureau and gets the 
farmers’ credit ratings. 

Once he has these ratings he sends 
the newcqmers a fine welcome letter, 
telling them that they are welcome 
to come in and buy for cash or cred- 
it at his store. 

The new residents without a good 
credit rating do not get a welcome 
letter for obvious reasons. He does 
not want their business. If they 
haven't paid their bills elsewhere, he 
knows they might represent more 
delinquent accounts for him. For the 
feed dealer who wishés to hold down 
credit losses this matter of investi- 
gating credit before sending the wel- 
come letter is a good idea. 


machires 


Newcomers Like It 

One store owner whom I know 
has a large sign in his store, the 
copy on both sides being the same. It 
says, “Welcome Stranger.” The new- 
comer here certainly knows that he 
is welcome at the store. This sort of 
friendly attitude is appreciated by 
many newcomers, some of whom may 
be rather lonely until they get better 


Buy SEEOBURO 


HYTROL FOLDING 
PORTABLE CONVEYOR 


TRIUMPH 


shells, separates, and cleans the cern; removes cobs, husks and dirt 


handles up to 14 tons of machine picked corn per hour 


customers, in less time, and make more money, 
quicker. Cheap to buy. Easy to install. Little 
upkeep. All moving parts are mounted oa 
a single through shaft. There are only two 
bearings; one 15 HP motor. Feed mills and 
country elevators everywhere are buying these 

These new 300 Zips shell 300 to 400 bushels new shellers. Keep your plant competitive. 
per hour. They enable you to take care of more Send for full details. Act Now! 


TRIUMPH 


CORN SHELLERS 


THE C. 0. BARTLETT & SNOW COMPANY 
6249 HARVARD AVE. CUVELAND 5, 


@They de everything! That's why users like 
them so. You'll get excellent results on snap or 
picked corn full of husks — even high moisture 
cora. Efficient separation of corn from the husks, 
cuts corn lesses to a minimum. 


THINK! ONE A 


THE C. O. BARTLETT & SNOW CO. 


FEEDSTUFFS 


CLEANS the shelled com of i, silks and chaff 
Tod 
ay tirel No 6249 Herverd Ave., Cleveland 5, ©, 
SAVES UPKEEP. Less machinery means less upkeep. - 


* SHELLS 300 to 400 BU./Hr. of machine picked corn. 
It! E SEPARATES came from end wth 
fomatically ond effi 
Y: REMOVES COBS, husks and dirt; blows them through 
“Separators” er no “Cob Conveyors” Gentiomen: Please send yeur new catalog, giving full detetts 
to buy ond install. Tokes less space too. ebovt the New 300 Zip Corn Sheller. 
All moving perts mounted on just one through shaft. 
two bearings to lubricate. — 


to Advertise * piping to an overhead bin or outside pile. 
SAVES POWER. A 15 HP motor does everything. Nome 


Put Out 
" 
FEED TAGS w-c 
sher 
syou'll Sure want one 
of These New Shellers— 
| of \\ Myf 
| 
ELLER i 
| 
| 
| 
: | : 


66——-FEEDSTUFFS, March 3, 1951 ~ 


chelps to 
make the 
best feeds 


Dry skim milk or dry buttermilk offer in a natural 
form the vital nutrients and factors for which milk 
is unexcelled: protein, milk sugar, minerals, ribo- 
flavin and other B-Complex vitamins—notably B. 
and unknown factors. 


Dry milks contain no waste, no fiber, no excess 
minerals. They are all natural feed. The removal 
of water has simply concentrated them and made 
them easy to handle, store and incorporate in feeds. 
Dry skim milk or dry buttermilk combine the fac- 
tors necessary for rapid growth, for reproduction 
and feed utilization for poultry and most animals. 
Because it pays, use dry milks. 


AMERICAN DRY MILK INSTITUTE, Inc. 221 N. La Salle St., Chicago 


FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 
For Quotations and Deliveries write 


WILBUR-ELLIS COMPANY 


334 California St., San Francisco 4 


CHICAGO 3 NEW YORK 6 LOS ANGELES 
Bankers Building 19 Rector Street 1206 S. Maple _ 
BUFFALO 3 SEATTLE 4 

955-957 Ellicott Square Bldg. Central Building 


Made in America's Most 
Modern Concentrate Plant 
and Backed by 65 Years 
Feed-Making Experience 


4Base Feed Concentrates 


. Write for New, Profitable Local Mixing Plan 
> PAY-U LABORATORIES, INC. 


QUINCY ILLINOIS 


Machinery Makers 
Schedule Meeting 
to Form Association 


CHICAGO—A meeting will be held 
at the Lake Shore Athletic Club 
March 5 for the purpose of complet- 
ing the formal organization of flour 
and feed mill machinery and equip- 
ment manufacturers. 

An initial meeting was held Feb. 
5 and was attended by representa- 
tives of approximately 20 manufac- 
turers. Consensus at that meeting 
was that there was need of a formal 
organization. H. M. Soars, president 
and general manager of Sprout, Wal- 
dron & Co., Inc., who served as tem- 
porary chairman, recommended selec- 
tion of a committee to draft a pro- 
posed constitution and by-laws which 
will be submitted for approval at the 
March 5 meeting. 

Members of the committee named 
to prepare the necessary documents 
are: G. C. Thomas, Prater Pulverizer 
Co., Chicago; James N. Woods, John 
J. Woods Sons, Kansas City; A. C. 
Barbeau, Jr., S. Howes Co., Inc., Sil- 
ver Creek, N.Y.; Lucian S. Strong, 
Strong-Scott Mfg. Co., Minneapolis; 
Lloyd Jaffe, Sidney Grain Cleaning 
Machinery Co., Sidney, Ohio; Chester 
N. Hultberg, California Pellet Mill 
Co., Crawfordsville, Ind.; H. K. Swan, 
Allis-Chalmers Manufacturing Co., 
Milwaukee, Wis., and Mr. Soars. 

Mr. Soars said that it appears as 
though there will be a good attend- 
ance at the March 5 meeting, which 
will begin at 9 a.m. 

Preparation of accurate estimates 
of the quantity of steel and other 
scarce materials needed for the man- 
ufacture of flour and feed milling ma- 
chinery probably will be the first 
task of the organization. These data 
will be used to support requisitions 
for allocations with government of- 
ficials in Washington. 


KANSAS MILLING CO. SELLS 
ITS ST. LOUIS CORN MILL 


WICHITA—A transaction was com- 
pleted Feb. 26 for the sale of the St. 
Louis corn mill of the Kansas Mill- 
ing Co., Wichita, to the Lauhoff Grain 
Co., Danville, Ill, Fred F. Burns, 
president of the Kansas Milling Co., 
announced. 

The St. Louis mill has a capacity 
of 3,000 cwt. corn meal daily and 
a small mixed feed plant of 20 tons. 
Grain storage at the plant totals 
68,000 bu. 

The property formerly was the site 
of the Baur Flour Mills, which was 
purchased by the Lawrence Milling 
Co. several years ago and later was 
rebuilt as a corn processing plant. 
The property has been operated by 
the Kansas Milling Co. since last fall. 

This is the second purchase of 
corn mill property recently by the 
Lauhoff Grain Co. The company 
bought the Forbes’ Bros.-Central 
Mills, Topeka, Kansas, last summer. 
Together with the mill at Danville, 
the newest acquisition will give Lau- 
hoff three mills with a total corn 
processing capacity of 44,500 bu. 
daily. 


U.K. IMPORTS OF FEED 
GRAIN REDUCED SHARPLY 


LONDON—British imports of feed 
grains from North America have 
been drastically cut due to diminish- 
ing supplies, a factor which was clas- 
sified as serious for the British stock- 
feeder by Sir James Turner, presi- 
dent of the National Farmers Union. 

Sir James also pointed out that 
world prices for feed were rising and 
that farmers could expect to face a 
big price increase in the next few 
months. In order to combat both the 
shortage and the price hike, he urged 
farmers to attain the highest level of 
self sufficiency by increasing their 


America has been attributed by ob- 
servers to the fact that grain hither- 
to earmarked as surplus for ex- 
port was being retained to build up 
strategic reserves. 


GMI DECLARES DIVIDEND 

MINNEAPOLIS—The board of di- 
rectors of General Mills, Inc., has de- 
clared a quarterly dividend of $1.25 
per share on General Mills 5% pre- 
ferred stock payable April 1, 1951, to 
stockholders of record March 9, 1951. 
This is the 46th consecutive quarter- 
ly dividend on General Mills 5% pre- 
ferred stock. 


HALES & HUNTER CO. 
ELEVATOR DESTROYED 
MARSHALL, MO.—Fire of un- 
determined origin destroyed the el- 
evator of the Red Comb Pioneer 
Feed Mill, at Marshall Feb. 23. Sev- 
eral thousand bushels of grain and 
other materials were damaged. The 
elevator had a capacity of 75,000 bu. 
The Red Comb Pioneer Mill is a part 
of the Hales & Hunter Co., Chicago. 


FROM YOUR NEICHEOR 
ACROSS THE BURVER 


The World’s Finest 
Sphagnum Peat Moss 


In the low-lying delte of 
the Fraser River, North 
America possesses large 
reserves of the very finest 
Sphagnum Peet Moss 
found anywhere. The 
sun-drying process re- 
tains the natural vitelity 
of the peat—hence its 
good texture and high 
absorbency factor, hold- 
ing up to 18 times its 
weight in molsture. 


PEAT MOSS 
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For help with feed \ “he 
problems coll on our f : 
Feed Service Division. + 4 
| 
used—and compered—the 
name “Sun-Dried Cane- 
SUN-DRIED 
| 
sowings of fodder crops. | Canedian Peat Producers Assn. Bai 
The cutback in supplies from North | 1114 Vancouver Bik., Vancouver, B.C., Canada ae 


FEEDSTUFFS, March 3, 1951——67 


ORDERED 9th CARLOAD IN LESS THAN TWO 
MONTHS AFTER TAKING ON LARRO LINE 


“That's one of the things we like about Larro . . 
time we unloaded our first carload of Larro feeds, 
we have ordered out for immediate shipment, 
our 9th carload. 


“Besides being a top quality feed, Larro also offers feeding pro- 
grams to our customers that help them make greatest profit over 
feed cost. Larro ‘Herd \/ Check’ and Larro ‘Flock \/ Check’ 
feeding systems are exclusive with the Larro franchise... and 
definitely help dairymen and poultrymen save feed and increase 
production. 

“Then, too, the Larro men help us to set up and put across Larro 
merchandising and promotional campaigns. For example, just 


H. A. (Pat) Glessman, Larre dealer in Conneautville, Pa., says: “We really believe that resale last Saturday, we held a ‘FREE BABY CHICK DAY’ and we cer- 


work and service to the feeder combination that "t be beat ...to sell and hold bad 
tainly are highly pleased with the results. 
++. ne of the big reasons for our fast turnover of Larro Feeds. ; 


“WE WILL REMEMBER SATURDAY, MAY 6, 1950 FOR THE REST OF OUR LIVES” 


DOG FOOD 


L.A. GLEssman. 


FREE BABY CHICKS 


= 


~* 


“Our doors aneeedl et 6:00 A.M. and already a line of customers had formed, “The extra sales of feeds, poultry equipment and other items amazed us. My 

waiting to get their free baby chicks. Never did we dream that well over Dad, L. A. Glessman, and John Lodge, Jr., Larro resale man, were kept busy 

a thousand people would pass through our store in a single working day. selling Larro Chick Builder, grains, grit, poultry equipment, etc. Man 

But that is exactly what happened ... with more than 120 standing in line pease were directed to the warehouse to buy 100-Ib. bags of Larro ( hick ‘ 
der. Mrs. Glessman and Mary Brown were buried under sales slips. { 


at one time. 


“By 3:00 P.M. we were out of chicks and had to send Godwin over to the “Our employees are all 100% behind Lerre Feeds. The Larro dealer-em- 


hatchery to pick up all the day-old chicks they could s . about 700. ployee training program is something that we can recommend to every 
Besides giving away 5700 chicks, we also took orders for several hundred, wide-awake feed dealer. The qoeseapenaense courses, field training and 
help to prepare our men to do a 


sold for delivery next week. Other businessmen downtown remarked that evening ‘skull practice’ sessions 
business seemed exceptionally good that day ...and one old-timer said good job.” 
he couldn't remember so many people in town at one time before. 
For 38 years, Larro advertising in a big list of farm papers has been backed with top results and top profits. The 
General Mills policy of close teamwork with dealers builds sound, substantial business. Let us tell you about it. 


Profit Over Feed Cost 


Address General Mills, Larro Feeds 
Dept. 28, Minneapolis 1, Minnesota 


_ Q]WHAT HAPPENS when you become A LARRO DEALER? 
| every Thirty days 
| 
4 : | AY DAY 4k 
| 
+5) 
‘Farm-tested” For Greatest 
-...... 
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Fertify Your Mashes With 


1. ‘dehty endowed with animal 
protein factors. These encourage healthy 
growth. 


2. FLAVITEINhas standardized riboflavin 


content derived from natural sources. This 
vitamin is mainly responsible for chick growth. 


3. FLAVITEINis extremely low in fibre. Has 
no filler or synthetics. 


4. FLAVITEINhas high protein content of the 
greatest biological value . . . water soluble 
vitamins . . . and the essential Amino Acids. 


revit ur feeds with Foxco FLAVITEIN. 
You’ surprised by the outstanding 
results. 


Send for our 1951 Foxco Flavitein Mash 
Formulas. . . and other descriptive litera- 
ture. Do it today. 


A Product of 


FOX COMPANY 


The Winning Hand in Business 


Your Aces in the Hole, Your 
Advantage, Can Be Better 
Merchandising and Personality 


By John Gardiner 


| ing business, one merchant may not 


MIX 


(NITROFURAZONE) 


By Comparative Test 


has demonstra 
ted these 
1, Greater advantages: 


Teducti, 
10n 
due ue to COcci 


With NFZ-MIX in your mashes, 
you can sell Coccidiosis (cecal 
and intestinal) prevention and 
control at low cost. Growers will 
appreciate this and in addition 
will welcome the added growth 
factors apparent in NFZ-MIX 
mashes—and the fewer culls 
found in flocks treated with these 
mashes. 


NFZ-MIX offers you the oppor- 
tunity to win new customers, 
make old customers happy and 
to increase your profits. For com- 

lete data on tests made and 

FZ-MIX results, write Dr. Hess 
& Clark, Inc., today. 


A PRODUCT DEVELOPED BY 
- HESS & CLARK, INC. 


ASHLAND OHIO 


MILWAUKEE FEED & GRAIN CO. 
FEED MERCHANTS 
WE SPECIALIZE IN 
BREWERS GRAINS and MALT SPROUTS 


Phone Breadway 2-6289 Teletype MI-167 
741 N. Milwaukee St. Milwaukee 2, Wis. 


UPPOSE you were sitting in a 
card game, with the stakes 
very high, and you got a win- 

ning hand. You'd feel pretty good 
about it, wouldn’t you? You could 
just see the money piling up. 

Well, not long ago I heard a con- 
vention speaker telling about a win- 
ning hand in business. The more I 
thought about it, the more I agreed 
with the speaker. Perhaps you will 
agree with him, too. 

Let’s look at it the way this mer- 
chandising expert did. He said that 
the average merchant does not have 
a corner on demand merchandise, ex- 
cept for a few items which now and 
then may be scarce. Fully 95% of the 
merchandise available to one retail 
merchant is available to another, 
even in the same town, through com- 
petitive brands, he said. Therefore, 
he continued, one merchant has very 
little advantage over another in the 
way of merchandise if they both car- 
ry competitive grades of accepted 
merchandise. 

Also, take a look at the average 
costs of doing business in retail 
stores, the speaker said. They run 
about the same, varying only a per- 
cent or two either way for the most 
part. Therefore, on the cost of do- 


hold a winning hand over another. 

But, the expert contended, there 
is a winning hand in business, and it 
definitely can mean a wide difference 
tetween merchants—a difference that 
can mean marked financial success 
for the merchant holding the right 
cards. 

The winning hand, the speaker 
said, includes two factors—mer- 
chandising and personality. 

Two merchants may rate fairly 
even in all other business factors. 
But when it comes to merchandising 
and personality—real business-build- 
ing elements—one retailer may rate, 
say, 40%, while the other rates 80 
or 90%. That's quite a difference. 

When the feed dealer considers 
the various factors in the success- 
ful operation of his business, he may 
realize that he can do little if any- 
thing to lower his costs. But when he 
realizes that he can alter his mer- 
chandising and personality ratings, 
he has made a discovery which gives 
him an opportunity to work hard to 
earn the volume and profit he wants. 

The customer usually has the mer- 
chants with whom he trades tagged 
as to their ratings insofar as he is 
concerned. A merchant may be “old- 
fashioned” or “modern,” “easy-going” 
or “go-getting.” And there is a world 
of difference in the applications of 
those words. 

Now one merchant is not so differ- 
ent from another in his ability to 
merchandise and to improve his per- 
sonality. What is required is patient, 
intensive work studying these factors. 
Then you must put the findings to 
work in your own business and in 


MILLFEED 


Cash & Futures 
Dreyer Commission Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 


Board of Trade Merchants Exchange 
Kansas City 6, Mo. St. Louis 2, Mo. 
Phone B. A. 5462 Phone L. D. 178 


your own mind and feelings toward 
customers. Psychologists have dem- 
onstrated that it can be done. 


Some Examples 

There is a merchant in our town 
who is always promoting something, 
and he always makes a success of it. 
He was the first in the area to pro- 
mote an annual rural show. Today 
it is an event which attracts many 
farm and town people alike. It gives 
the merchant something to talk a- 
bout when farmers visit his store, 
something in addition to the weather, 


Halted 
Before 
Disaster ! 


The story could have been 
short, tragic, and typical. 
A millwright lost his pli- 
ers in the grain flow. A 
spark ... an explosion! 

From then on the story 
might have been firemen 
and ambulances .. . insur- 
ance adjustors. Finally, 
planning the new mill — 
this time with Sprout- 
Waldron “Lifetime” Mag- 
netic Protection. “Life- 
time” Alnico non-electric 
magnets are inexpensive, 
easily installed yet so 
effective. 

For prices and Bulletin 
1l, write: Sprout, Wal- 
dron & Co., 24 Waldron 
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the crops and the high price of over- 
alls. And the farmers love it. 

Once when this merchant staged 
a sale, he conducted a contest prior 
to it, asking the public to vote for 
their favorite songs. He took the five 
top songs, and then when he staged 
the sale, he recorded those songs on 
a tape recorder, interspersed with 
messages in his own voice advertis- 
ing sale specials, and he played this 
music continuously in muted tones 
during his sale. It made a big hit, 
and the merchant did a great deal of 
business during the sale. 

I know another merchant who al- 
ways took occasion to praise some- 
thing about each employee, especially 
when a member of the employee's 
family or customers were around. 
Would these employees let the em- 
ployer down? Most certainly they 
wouldn't. They worked hard to keep 
up their reputation as the boss saw 
it. If they didn’t, they'd be letting 
themselves down too. 


Employee Value 

The employer who has the per- 
sonality to recognize and appreci- 
ate the value of his employees is 
setting a business force into action 
which his competitors may never 
equal. You and I have both made 
purchases in stores where the owner, 
when waiting on us, gave the impres- 
sion that he had something of value 
to offer us, and that alone. He did 
not give the impression of being able 
to fill a customer’s need and being 
glad to do it. His personality did not 
carry the impression of service to 
others, but that is the best type of 
personality to have in operating a 
retail store. 

I know an office equipment deal- 
er who went to the presidents of 
large firms to whom he had sold 
office equipment and told them that 
he would like to have pictures of 
their newly outfitted offices, plus 
pictures of the outside of the plants, 
to post in a special section at his 
store as examples of modern offices 
in industry. He was amazed at the 
cooperation he got. The presidents 
were very willing to comply. In fact, 
they were so flattered that some of 
them even insisted in sitting in the 


Capacity 1 to 3 Tons of freshly cut 
alfalfa per hour 


©. W. Randolph Co., Toledo 12, Ohio 


In the HEART of 


DETROIT 
Facing Grand Circus Park 


First thing to do in Detroit is check 
m ot Hotel Tuller! You'll enjey 


every minute. Newly modernized. 
Beavtifully decorated. Within 
walking di f all d 


Circus 

. The Tuller Coffee Shop or 

Cafeteria fer excellent food 


NGE 
ONE OF FINEST 
800 ROOMS 

from 
Harry Paulsen, Gee 


office chairs well in the foreground 
of the picture. 

Since this experience, this office 
appliance dealer has realized that 
this phase of his merchandising pro- 
gram — his displaying of clients’ 
plants pictures as the best of their 
kind—was a ten strike. And he has 
been using the technique ever since. 
Yes, this is an example of the plus 
value a merchant can put into his 
merchandising. 


The Feed Dealer, Too 


The feed dealer who goes to the 
farms of his best customers and asks 
to take pictures of good dairy herds 
or poultry flocks, will be surprised 
how most farmers will readily con- 
sent. They like to feel important, 
feel appreciated and honored in this 
way. This is an extra service which 
can improve a dealer’s merchandising 
and personality rating. 

How does your hand rate, Mr. Feed 
Dealer? Whatever the rating you can 
improve it considerably through 
study and work in the way of mer- 
chandising and personality improve- 
ment. You'll find your cash register 
ringing oftener than your competi- 
tor’s if you see to it in this way 
that you have the winning hand in 


, your field of business. 
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Join the Early Birds 


DON'T OVERLOOK 
BABY CHICK SIZE 


WHEN ORDERING 


LIVE OYSTER SHELLS 
Live Shell Flour and Minerals for Mixed Feeds 


POTOMAC POULTRY FOOD CO., INC. 


OFFICES: 8th Floor Keyser Bldg. © BALTIMORE 2, MD. 
FACTORIES: BALTIMORE, MD. e CRISFIELD, MD. 


Seadtan 


SOLUBLES 


30%, Protein 

@6% Minerals 

@5%, Fats 

Proved-value 
growth factors 

© B-complex vitamins 

85%, T.D.N. 


JOSEPH E. 
Grain Products Division e 


Less Time From Hand to Market 


t’s the problem in a nut shell! And it’s one Seagram 


Solubles has helped solve for many feed producers. 


For Seagram Solubles acts as a booster. It’s a co-operative 
supplement which supplies the important growth promoting, 


nutritional extras, lacking in many feeds. 


Your customers will appreciate the 


profit boost they get, when you offer Seagram 


Solubles in the feeds you sell. 


Better your business 


by bettering your feed— 


SEAGRAM & SONS, INC. 
Box 240, Louisville 1, Ky. 


SOLUBLES 
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HELP 


eqs WANTED SALES — must 
have college training and practical «x- 
perience im poultry husbandry. Must be 
capable of leading other men. Must ge 
Classified adverti ts accepted until Rates: 15¢ per word; minimum ditional charged for forwarding 
Me Wednesday each week for the issue of $2.25. Situations wanted,” = ‘0 ‘works Classified advertising rate not available ie 2, 
: the following saturday. Changes of ad- $1.50 minimam. Count words for ial advertising. Advertise- MILL MANAGER 
vertising copy in sified adverti for direct reply or “heed care ments of new machinery, products and — 
ments must be received by closing date this office. If advertisement is —~ services pted for insertion at mini- mill. Good Sepeeleni Give eammenen, 
of Saturday preceding date of issue. care of this office, 20¢ per insertion ad- mum rate of $7 per column inch. age, references and starting salary de- 
: sired in first letter. Replies confidential. 
Ms 4 References will not be checked until ap- 
Plicant — been interviewed. r com- 
pany employees know of this advertise- 
MACHINERY FOR SALE MACHINERY FOR SALE MACHINERY FOR SALE ment. Address 2494, Feedstuffs, 612 Board 
a Vv tt i of Trade, Kansas City 6, Mo. 
GHES gy HAM- WHIRLAWAY AIRBLAST CAR LOADERS | EXACT WEIGHT SCALE, COMPLETE FOR NTED THR FEED SALESMEN 
tate model, used lees than three —J. B. Hagan Mill Machinery, Jefferson Wine following territories: north central 
months. 2281, Feedstuffa, Minne- City, Mo. x y used. Minnesota, southeastern Minnesota, south- 
apolis 3, M FOR SALE—TWO CALIFO PELLET Topeka, northeastern Iowa 
RNIA = cen owa. is is a job with a 
May me- Mixer Sabetha, Kansas bs able from stock. Ten from 300 to of 
\ tor drive. , 8774, Feedstuffe, Min- 10,000 Bu /Hr.. for continuous service and four im established territories and paying sal- 
neapolis 2, M FOR SALE—TWO STANDARD CONVEY-~ Light Duty sizes, from 110 to 750 Bu/Hr., for inter- ary and commission. If you are not «a 
ome, 30 mittent service. We also manufacture screw top experienced salesman, do not answer 
HAMMERMILLS — NEW roug' ~~ ft veyors hoppers. Send your requirements ress Feedstuffs, Min- 
J. B. Sedberry Co., 1031 N. Humphrey, 
ing Co, 622 Van Buren St. Topeka, GODSHALK 
EXPELLERS, 
ANDERSON EXPELLERS JRENCH | FOR SALE—ONE JUNIOR MODEL GOLDS- SALES MANAGER—— 
built for specific materials. Pittock & berry balk Gelivery unit Semenstrater, 
mounted on 1950 Dodge truck, 3%- to 5- WANTED! 
Screens - Hammers - Bearings 
JAY BEE HAMMERMILL, 80 H.P. BUDA pply Service Oo., distributor, Golde- 
berry Bulk Delivery Systems, 3426 Park- SALES MANAGER WANTED — Ener- 
gp — AL. hy 4 lawn Ave., Baltimore 13, Md. NEW and REBUILT MILLS getic man to build sales department for 
Able, Ben Schell, Brown City, Mich. FOR SALE—TWO 3UX JAY BER HAM- Write fer Prices y 
iia, to 60 EP. turer in the feed industry. Must know 
WHEN YOU ARE IN THE MARKET FOR og hag yee eS INDIANA GRAIN MACHINERY Corp. how to hive and handle men on com- 
used mil} machinery, electric mo- P and . Indianapelis, Ind. mission basis as well understand - 
tors magnets, Late models in perfect condi- 420 8. Meridian St. Riley 3235 ing of feed formulation. Excellent op- 
Hagen marron ~ tion. One 3W Jay Bee Hammermill, belt- portunity to get in on the ground floor 
FAIRBANKS-MORSE DIESEL MOTOR, 06 to 50 HP. Bute Dison, complete with of s rapidly growing operation. All 
recendi- Headquarters in Chicago. 
tioned. Address 698, Feedstuffs, Minne- tien. Paul Bres., Laurel, lows. MACHINERY FOR SALE 
apolis 3, Minn. New or Used Elevator and Mil! 
FOR SALE—GRUENDLER, PAPEC, - ipme: tors, Reducers 
3 ant, used also give WE MANUFACTURE, SELL and Equi nt, Mo ote. 
:g horsepower requirements and we will be 
M glad to quote you promptly. Prater Pul- INSTALL ALL TYPES of McLAUGHLIN, WARD & CO. 
4 verizer Co., Chicago 60, Ill. 
; MATERIAL HANDLING and 408 So. Mish. WANTED 
Masters and 60 HP. Standards in MILL 
.P. Masters and 50 H.P, Standards in 
4 good operating condition. Masters with Mill and Grain Elevator 
enclosed motors. Write California Pellet Call - Wire - Write . CH Supervisor 
bi Mills, 1728 Grand, Kansas City, Mo. - MA — WANTED 
TWO NEW WILLIAMS NO. 18 ALFALFA feed manufacturi experi- 
Dehydrator Millis, each equipped with WANTED TO BUY — SMALL CITRUS binati 
flexible couplings for direct connected pulp drier complete. In goed condition.  . ocated Ohio. 
drive, welded steel bed plate, 7 ft. di- Teeter te yours of 
ameter Cyclone collector, 2-way ker ‘2841 Southwest Blvd. City, Me. should good working knowledge 
valve, 30 ft. 12 in. extra heavy straight ONE USED JTAND, WITHOUT HEAD feed manufactur- 
L (Large stock electric motors and for Special Sewing Machine, style ing it. Send with com- 
motor controls) . Tennessee ey Co-operatives, salary expected. 
WANTED TO BUY—EVAPORATOR Address 2507, Feedstaffs 
plant, triple effect with capacity ° Minneapolis 2, Minn. 


to 
liquid per hour. Address d 
Mi lis 2, Minn. 4 


Pas 


> 
z 
rm 


To 

Man now engaged in executive 

Feed customers, coast to coast, capacity in feed mill with knowl- 

are demanding crimped grains .. . SITUATIONS WANTED edge of overall operations. Must 

be able to t tem and 

crumbled poultry feeds! It’s more YOUNG MAN wirn Five years Ex- 
than a trend . . . it’s a panic! Pre 

P pare oo ‘4 Excellent financial arrangements. 


Feedstuffs, Minneapolis 2, Minn. 


to meet this demand, NOW. Buy eens = awalux. || Reply held in strictest confidence. 

the new, perfected “DAVIS BUILT” tger large and small four, feed, prepared | | Direct replies to the President, 

ROLLER MILL. Write today Minneapolls 2, aan eset | | Seed-Feed Supply Company, Inc., 
B.S., M.S., ANIMAL HUSBANDRY WITH Chattanooga, Tenn. 


for complete information to 


nutrition background, two years’ pre- 
doctorial study, state feeds testing labo- 


research in nutrition. Address 2518, Feed- BABY CHICKS FOR SALE 
v 


stuffs, Minneapolis 2, Minn. ag 


HATCHING YEAR ROUND; 45,000 CHICKS 
HELP WANTED per week; contact us for wacieante Gussee 

| _approved and pullorum passed. Mor- 


SALESMEN TO SELL RAPIDLY GROW- \ 
ing Product to feed dealers in Middle WHOLESALE CHICKS WITH 43 YEARS Pn 
est. Address 2499, Feedstuffs, Minne- U.B A 
2, Minn. Pullorum Passed. lent shipping fa- 
cilities. Leading w., Write for prices. 
RESIDENT NEW ENGLAND SALESMAN— Thornwood Hatchery, Crandall, Ind. 
Permanent agricultural chemi- 


cals; experien necessary; knowledge 
food, FEED STORE OR 


stuffs, 114 BE. 40th St., New York 16, N. ¥. 


HATCHERY OWNERS 


| (without 1 a a 
WANTED stationary use use in or about your — 
ing. Mill will grind 2 to 3 bags 
Need assistant to the Director of Re- also 
search of a major feed coarse minute, large 
erating to oli western states h capacity on grinding. 
quarters Denver. The man selected 
will have © sound background in ani- Write for particulars today 


mal nutrition, an intense interest in 

the commercial feed industry, and an MIDLAND MILL COMPANY 
H.C. DAVIS SONS’ MILL MACHINERY CO. | torn of ming. The opportunity 2101 Como Avense 8. E. 

ter of Research is looking forward to Minneapolis 14, Minn. 


Dept. F-3, Bonner Springs, Kansas full’ details in free letter, Write to. Mr. 
Vv. eCann, 
Feed Mixers - Corn Cutters and Graders - Car Loaders | | Sex vis, Denver, Colo. Use Feedstulis WANT ADS for RESULTS 
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BUSINESS OPPORTUNITIES 


v 


'ANTED TO BUY—GRAIN AND FEED 
business in southeast Iowa or central 


western Illinois. Write J. H. Kent, 905 
West 3rd St., Muscatine, lowa. 


ONE NORDYKE & MARM 250-BBL. 
capacity four mill, A-1 condition, avail- 
able sixty days from date of purchase. 
Address 2602, Feedstuffs, Minneapolis 2, 


SALE—FEED MILL AND GRAIN 
elevator in good farming community in 
morth central Ohio, 80 miles east of To- 
ledo, Ohio. Write or call J. A. 
Medina, Ohto. 


Snyder, 


R SALE—FEED STORE AND CUSTOM 
milling and mixing service in good condi- 
tion. Good going business—8-room house- 
income property. Write P.O. Box 117, 
Jonesboro, Ind. 


FOR SALE—25-BBL. FLOUR AND CORN 
Meal Mill; 3,700 feet of floor space. Good 
custom trade. Located near Chattanooga, 
Tenn. Address 2514, Feedstuffs, Minne- 
apolis Minn. 


WANT TO BUY 


FOR RENT—PROFITABLE 60-TON A DAY 

capacity feed mill. Ample storage and 
trackage. Excellent territory on eastern 
transit railroad. Address 2493, Feedstuffs, 
Minneapolis 2, Minn. 


WANTED—A MODERN 300,000 TON PER 
annum feed manufacturing plant located 
in Ohio is in need of a superintendent of 
maintenance. Experience in installation, 
maintenance .and repair of machinery, 
equipment and building essential to qual- 
ify. This is a wonderful opportunity for 
the right man to become associated on a 
permanent basis with a large, healthy or- 
ganization. Salary commensurate to abil- 
ity. Address 2501, Feedstuffs, Minneapo- 
Ms 3, Minn. 


of Canadian Feed 
Wheat Sold to U.S. 


TORONTO — Large quantities of 
Canadian feed wheat have been sold 
to the U.S. for movement on the 
opening of navigation. The extent of 
the market has not been revealed, 
according to traders, but predictions 
indicate that total sales may be in 
the region of 30 million bushels. Can- 
ada’s surplus of wheat unfit for 
human consumption has been as- 
sessed at 150 million bushels, and it 
is possible that the eventual trade 
wili be greater than at present an- 
ticipated. 

Feed wheat is currently quoted 
at $1.60 bu., both No. 1 and No. 2 
prices being about the same level. 
There are no quota restrictions on 
the export of this commodity to the 
US., but a straight ad valorem duty 
of 5% is imposed. 

The latest Canadian official figures 
available, published in December, in- 
dicated that a total of 44 million 
bushels had been shipped to the U.S. 


FOR SALE 


Modern feed mill, complete 
with chick starting room, 
price $17,000; $10,000 down. 
lowa county seat town; be 
sure to see this mill, if you 
want something good, at a 
bargain price. 


Address 2525, Feedstuffs 
Minneapolis 2, Minn. 


POULTRY POPULATION DIPS 


WINNIPEG—There was an over- 
all decline of 12% in the estimated 
mumber of poultry on Canadian 
farms at the beginning of December 
as compared with the corresponding 
date in 1949, according to the Do- 
minion Bureau of Statistics. Total 
number was 37,342,000, compared 
with 42,443,000 a year earlier. Esti- 


mated number of domestic fowl— _ 


at a total cost of $7.7 million. While 
it is presumed that most of this 
amount represented firm sales, a 
proportion might have been shipped 
through the U.S. for other destina- 
tions. The November figures of Ca- 
nadian wheat sales to the U.S. to- 


CANADA GRAIN STORAGE 
CAPACITY RISES IN 1950 


WASHINGTON — Total licensed 
grain storage capacity in Canada last 
Dec. 1 was 506.2 million bushels, and 
unlicensed storage capacity was 14 
million bushels, a total of 520.2 mil- 
lion bushels, according to a recent 
report by the Bureau of Agricultural 
Economics, U.S. Department of Agri- 
culture. 

This shows a slight increase over 
the December, 1949, figure of 513 
million bushels but is well below the 
record capacity during 1941-45, when 
the average approached 500 million 
bushels. 


ONE CALL BUYS ALL! 


Of the current licensed capacity, 
435 million bushels were in perma- 
nent storage and 71 million in tem- 
porary annexes. The remaining 14 
million bushels were in unlicensed 
permanent storage. 

On a regional basis, 83.7% of the 
total licensed storage capacity was 
located in the Western division and 
16.3% in the Eastern division. Total 
licensed storage capacity in the Prai- 
rie provinces was as follows, in mil- 
lion bushels: Saskatchewan 159.8, Al- 
berta 109.9, Manitoba 43.8. 

A summary of licensed and unli- 
censed storage in Canada, compiled 
by the Board of Grain Commission- 


FEEDSTUFFS, March 3, 195171 
ers, shows a total of 5,598 elevators 
in the country. Of that total, 5,467 
or 98% are public country elevators. 
Mill, semi-public terminal and east- 
ern elevators make up the bulk of 
the remaining 131 units. Saskatche- 
wan and Alberta, with 3,047 and 1,713 
elevators respectively, account for 
85% of the total. 


SCROGGINS GRAIN CO. 


Dealers in 
WHOLE and GROUND GRAINS 
and SCREENINGS 
MINNEAPOLIS, MINNESOTA 


PUBLICKER INDUSTRIES 


Distillers and Fermentation Feed Pro Ui 


1429 WALNUT STREET - PH 


FISH MEAL 


e FISH SOLUBLES 


COD LIVER MEAL 


LIVER AND GLANDULAR MEAL 
STEAMED AND RAW BONE MEAL 
DICALCIUM PHOSPHATE 

DRIED BREWER’S YEAST 
VITAMIN A FISH LIVER OILS 


ALBUMINA SuPPLy Co. lnc. 
461 Produce Exchange New York 4, N. Y. 


Phone WHitehall 4-4790 


Phone today! Precious time and money 
are saved by ordering your feed all at 
once. Call our feed specialists for all your 
millfeeds, protein meals, clear flours, beet 
pulp, and specialty items. Our organiza- 
tion boasts 38 years of friendly, efficient 
service. Phone for market quotations to- 
day. One call buys all! 


1. $. JOSEPH CO., INC. 


Flour Exchange Bidg. 
Minneapolis, Minnesota 
Lincoln 8431 


"A Modern 
Laboratory 


IS ESSENTIAL to a modern 
feed concern,” says a noted 
food expert. 


And two “musts” in a modern 

laboratory are “Labconco” ap- 

paratus for determining fat 

and fiber (above) and protein 
content (inset). For 25 years, Laboratory Construction Co. has 
specialized in laboratory apparatus for the feed and allied in- 
dustries. You find “Labconco” equipment in the laboratories 
of Burrus Mill & Elev. Co., Murphy Products Co., W. J. Small 
Co., U.S.D.A., Staley Milling Co., and many others. The lab- 
oratory pictured above is in the Wisconsin Alumni Research 
Foundation, consultants to the feed industry. 


Whatever you need — Kjeldahl or fat extraction apparatus, 
specialized carts and tables, acid-proof sinks—contact Labora- 
tory Construction Co. Free estimates and layout assistance are 
available. Write today, direct to the manufacturer for pictures, 
prices, full details. Laboratory Construction Co., 1113 Holmes, 
Kansas City, Missouri. : 


e EXPELLERS 
e SOLVENT 
EXTRACTION 
EXSOLEX (Pre-Expellers 
and Solvent.Extraction) 


Write today” 


V. D. ANDERSON COMPANY 


1944 West 96th Street * Cleveland 2, Ohio 


ee to 34,277,000 and 39,319,000, turkeys 
q to 2,378,000 from 2,391,000, geese 
A 
: vator or feed mill, see or write us your | , aa 
Reeds. We have some good ones in Ohio, 
Indiana, Illincie. Mid-West Business 
change, Plymouth, Ind. 
| 
a ‘Yast 
| | Wee | 
taled 1.6 million bushels valued at 
$2.9 million. 
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| 
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Welcome 


(Continued from page 65) 


Some of the ads have coupons 
which, if brought to the store, will 
entitle the newcomers to a free gift. 
The idea, of course, is to get the new- 
comer into the stores so that he can 
meet the owners and clerks and thus 
get into the habit of buying there. 
This welcome book has been pub- 
lished annually for nine years—which 


means merchants consider it a worth- 
while venture. The books are mailed 
to newcomers whose addresses are 
secured from the utility company. 

Many feed dealers are familiar with 
the Welcome Wagon service in many 
communities. Under this plan a host- 
ess visits all new families and an- 
swers their questions. The hostess 
also gives each new family some 
cards entitling them to free gifts if 
they visit certain stores. The suc- 
cess of this enterprise shows that 
new residents like to be welcomed to 
a community. 


In a number of Wisconsin farm 
communities, and I am sure that it 
is also true in other states, some 
farm groups have New Neighbor par- 
ties. Farmers in certain areas make 
a list of new residents and invite all 
of them to a party where everyone 
gets acquainted. 

This certainly is a fine thing, and 
it shows how sociable most farmers 
are. 
The alert feed dealer can very eas- 
ily make the new resident feel at 
home. When the man comes to his 
feed mill, the dealer can ask him 


questions, learn more about him and 


A dry 


DERIVE FISH MEAL aso baieD MILK FEEDING VALUE 
FISHEAST 


granular product composed of Menhaden Fish Meal and Soybean Oil Meal 
with Semi-Solid Brewer's Yeast and Condensed Fish Solubles. FISH- 
EAST is a rich natural source of the essential Amino Acids and complete Vitamin 
B Complex Factors, inclading B,,, the Animal Protein 
Write today for information about the quality and low cost of FISHEAST 


Menhaden Fish Meal Company Baltimore 24, Md. 


his interests and thus develop a 
friendship. He can tell him of farm 
groups and clubs which he and his 
family can join. 
Entertain Them 
If the feed dealer wishes, he can 
put on a new resident welcome party 


—_—— at his feed mill once or twice a year. 


If his retail salesroom is large 
enough, he can have it there, per- 
haps with some square dancing and 


A single yeast cell is 
isolated for study ot the 


% 
4 


When you buy 
VITAMIN D2 
be sure you get 

all these features 


A product easy to use and with 
good dispersion. 
Controlled quality, assuring de- 
2 pendability. 
A product backed by constant 
research. 
Service helps for both you and 
your customers. 
5 A product nationally known ond 
accepted 


RESEARCH 


means progress 
for all 


This photograph of FIDY Irradiated Dry Yeast experi- 
mentation shows progress in the making — nutritional 
progress through research. 


Standard Brands has been a leader in vitamin D research 
for many years. 


Studies of ultra-violet irradiation and developments of 
new techniques have made it possible constantly to in- 
crease FIDY vitamin D potency and lower its cost. Re- 
search has made FIDY a free-flowing all-yeast powder of 
such minute particle size that it can be easily and uni- 
formly dispersed throughout the feed mix. 


The value of research is not only in the improved FIDY 
itself. Studies to give you evidence of FIDY’s value un- 
der various feeding conditions have helped keep you 
abreast of profitable nutritional developments. 


Proof of research value is found in the fact that millions 
of four-footed animals have received added protection 
by FIDY fortified feeds, minerals and concentrates. 
Farmers and livestockmen, because of better balanced 
nutrition, have profited. 

FIDY research has made this possible—progress for all. 
STANDARD BRANDS INCORPORATED, Agricul- 
tural Department, 595 Madison Ave., New York 22, N. Y. 


/ Jed 


Dev 


6 A source of Vitamin D at low cost. 


IRRADIATED Dry Yease 


can 

lunch and have card games to 
mote friendliness and make the new 
residents feel more at home in the 
the 


When planning a program 
at the newcomer, it is well to realize 
that he will pay more attention to di- 
rect mail and advertising than will 
some old residents. The reason is that 
the new resident wants to learn more 


quickly to an invitation to become 
better acquainted. 

Of course, the best way to meet 
the newcomer is right on his own 
farm. People new to a community 
generally welcome visitors. And the 
dealer who goes out to see them has 
a good chance of getting in on the 
ground floor when it comes to sup- 
plying feeds. 

Another little thing to consider is 
this—newcomers are likely to forget 
the names of visitors. So it is a 
good idea to give them or send them 
calling cards or articles bearing your 
name, like rulers or pencils. You can 
list the products you handle. Then, 
if the new farmer needs some of your 
merchandise or services, he can re- 
call you quickly and contact you. 

Because a farmer new to your 
area doesn’t usually have any local 
buying connections, he is a valuable 
prospect to contact quickly and 
properly. Often, the first friendly 
merchant on the scene gets the bulk 
of the business, although repeat busi- 
ness, of course, depends on quality, 
service and price. 

The feed dealer can be sure of one 
thing. The newcomer is looking for 
permanent, satisfactory sources of 
supply. You may be one of those 
sources if you have a plan for con- 
tacting newcomers early and winning 
their confidence in you and your 
store. 


who specialize in 


CORN 
OATS 
RYE 


Distributors of DRIED GRAINS and 
SOLUBLES manufactured by the 
Park & Tilford Distillery Corporation 


Gerstenberg 
& Company 


MEMBERS of BOARD OF TRADE 
Established 1866 
Board of Trade Bidg. 
CHICAGO 4 


feed dealer can develop many new 
customers, who won't forget early ‘ 
kindnesses. 
; about the new community and its te 
De | business firms. He will likely respond im 
e 
| 
Flelechmann Laberetories. | 
id : ( : 
| 
\ 


Molasses Supply 
Still Tight; 
Demand Drops 


WASHINGTON — Demand for 
blackstrap- molasses continues to de- 
cline but remains strong in relation 
to available supplies, the Production 
and Marketing Administration re- 


ports. 

With the arrival of a small cargo 
in Houston during the past week, 
supplies in this market, New Orleans, 
Philadelphia, Boston and the West 
Coast ports are adequate to limited. 
Supplies at Mobile, New York, Balti- 
more, Albany and Buffalo continue 
very limited to limited. Prices re- 
main stable. 

The Office of Rubber Reserve, Re- 
construction Finance Corp., reports 
that it has contracted for all its 
known alcohol requirements for its 
calendar 1951 synthetic rubber pro- 
gram. These contracts include approx- 
imately 20 million wine gallons of al- 
cohol from domestic production. 


J. WINFIELD COBB DIES 
BELLEVILLE, N.Y.—J. Winfield 
Cobb, 48, former feed mill operator 
here, died Feb. 19. He operated the 
Cobb Feed Mill for a number of years. 


Feed Price Order 


(Continued from page 1) 
through the legal minimum ceiling 
alternative, the pass-through pro- 
vision for increased producer prices 
no longer was available to the feed 
manufacturer. The manufacturer then 
was frozen as to the price he could 
use in pricing soybean oil meal into 
his manufactured feed. Soybean oil 
meal] jumped to ceiling levels once a 
specific price ceiling was established, 
but he could not pass on the in- 
crease. 


Reflect Increases 

In calculating a new ceiling price 
for his feed, the manufacturer must 
first establish his basic Dec. 19-Jan. 
25 ceiling for each type of feed. He 
then may recalculate ingredient val- 
ues, and if the total value is greater 
than it was, a new ceiling may be 
set to reflect this increase. 

The total value for ingredients is 
determined on the basis of ingre- 
dient ceiling prices, or reasonable 
market value if the market value is 
lower. For ingredients without ceil- 
ings, reasonable market value is used. 
Any increase in the manufacturer’s 
ceiling price may be passed on in the 
wholesaler’s or retailer’s ceiling. 

In addition to easing the pricing 
problem of feed manufacturers, the 
new order cuts down their price re- 
porting requirements. 

Meanwhile, at the front office of 
OPS, higher echelon officials told 
Feedstuffs that it was planned to 
start a prompt review of feed manu- 
facturers’ price lists to ascertain if 
the industry intended to price its 
products in line with the reasonable 
market value definition or if it would 
hold its manufactured feed prices at 
ceilings. 

These officials explained that such 
a review of industry price lists was 
not aimed at punitive enforcement 
action but would be made in order 
to support a case for a continuation 
of the pricing provision of Supplement 
7 in a final feed industry order. 

It is believed that after the OPS 
gets out specific ceiling prices for all 
ingredients, an over-all feed order 
will be issued. 


¥ 

Pet Food Industry 
WASHINGTON — Officials of the 
Office of Price Stabilization late this 
week were preparing a relief meas- 
ure for the pet food industry. This 
industry was caught in the same soy- 
bean oil meal price problem which 
was corrected for manufacturers of 

livestock and poultry feeds. 


The pet food industry was caught 
inadvertently between provisions of 
the General Price Ceiling Regulation 
and the soybean price order. When 
the feed industry order was ap- 
proved, OPS officials were not aware 
that the pet food industry faced a 
similar problem. 


Animal Production 


(Continued from page 4) 
mained about the same as a year ago 
or 38,211,000. Farm flocks on Jan. 1, 
1951, were made up of 59% pullets, 


33% hens and 8% other chickens, 
compared with 62% pullets, 30% hens 
and 8% other chickens a year ago. 

The value per chicken on hand 
Jan. 1, 1951, was $1.45, compared 
with $1.36 a year ago. Total value 
of all chickens on farms was about 
$678 million—an increase of 3% 
from ayear ago. 

Turkeys: Farm holdings of all tur- 
keys on Jan. 1, 1951, numbered 5,975,- 
000—about the same as a year ago 
but 14% below the average. Of 
these holdings, 68% were breeder 
hens and 32% toms and market 
birds, compared with 66% breeder 
hens and 34% toms and market birds 


NUMBERS OF LIVESTOCK AND POULTRY ON U.S. FARMS 


No. on farms Jan. 1 (1,000 head) Farm value a head, Jan. 1 (dollars) 
Average verage 
livestock— 1940.49 1949 1960 1951 1940-49 1949 1950 1951 
Cattle ......... ocaseee 78,826 78,298 80,052 84,179 76.80 135.00 123.00 160.00 
Cows, 2 yrs. for milk. 26,157 24,416 24,573 24,579 111.00 193.00 177.00 218 
Hogs ....--s-ss+++0++ 62,346 657,128 60,502 65,028 23.30 38.20 27.10 33.20 
All sheep ..........-. 46,143 31,664 30,743 31,505 oes 
Stock sheep 40,048 27,651 27,099 28,065 10.20 17.00 17.80 26.40 
Horses ..... 8,581 5,898 6,274 4,763 65.80 62.30 45.80 43.40 
Mules ...... 3,268 2,348 2,149 1,990 126.00 117.00 99.40 82.00 
Chiekems 489,368 448.676 480,834 466.686 1.13 1.66 1.36 1.45 
6,961 5,540 5,986 5,975 6.08 8.70 6.26 6.39 
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a year ago. On Jan. 1 there were 
3% more breeder hens than a year 
ago, but 6% fewer toms and market 
birds. On Jan. 1 farmers expressed 
an intention to raise 1% more tur- 
keys this year than they raised in 
1950. 

The value per turkey on hand Jan. 
1 this year was $6.39, compared with 
$6.25 a year ago. Jan. 1 value of all 
turkeys on farms was $38 million— 
2% more than a year ago. 

Goats: Goat numbers in Texas, 
mostly angoras, showed an increase 
of 6% during 1950, after a five-year 
decline. Texas goats are estimated 
at 2,433,000 head, compared with 2,- 
295,000 head a year earlier, and the 
peak number 3,465,000 head on Jan. 
1, 1942. The 1950 kid crop was larg- 
er than in 1949. Death losses were 
smaller and slaughter reduced. Texas 
goats on Jan. 1, 1951, had a total 
value of $23,114,000, the highest in 
22 years of record. The value per 
head is $9.50, also the highest of 
record. 


 Here’s the amazing 
winning record estab- 
lished by manAman-fed 
birds at the combined 
6th Far West Turkey 
Show and 3rd National 
Dressed Turkey Show 
held in conjunction with 
the National Turkey Fed- 
eration Convention at 
Long Beach, California, 
January 9-11, 1951. 


GUY LOVELACE TURKEY 


OINUBA, CALIFORNIA 


JENSEN TURKEY RANCH 


SANTA ANA, CALIFORNIA 


WESTLOCK TURKEY FARM 


Champion ¢ 
Champion Young Trio 


LIVE DIVISION: 2 awards 


ELWOOD SWANSON 
TURLOCK, CALIFORNIA 


BARLOCKER TURKEY FARM 


DRESSED DIVISION: 5 awards 


| ENTERPRISE, UTAH 


CONYERS BROS. TURKEY FARM 


TURLOCK, CALIFORNIA 


LOMA VISTA RANCH 


and | other award 


(GRIFFIN WAGON WHEEL STRAIN) 
Z. MITCHELL 
CORNING, CALIFORNIA 


POZO, CALIFORNIA 


Champion Young Hen 


Champion Old Hen 
Champion Old Trio * 

DRESSED SHOW: Sweepstakes @ Grand Champion ® Cham- 
pion Young Tom @ Champion Old Tom @ Champion Old Hen 


OVEN DRESSED DIVISION: | first and 10 other awards 
NEW YORK DRESSED DIVISION: 12 awards 


DRESSED DIVISION: | first and 6 other awards 


LIVE DIVISION: Special award (Heaviest Young Tom, 44.8 lbs.) 


COMMERCIAL CLASS: | award (pen of four) 


LIVE DIVISION: 2 firsts (Small Birds) and 7 other awards 


Join the MANAMAR parade of champions! 


PHILIP R. PARK, INC. 


BERTH 42, 


141 WEST JACKSON 


ENGINEERS 


manufacturers of MANAMAR “Sea Power™ supplements 


OUTER HARBOR @ SAN PEDRO, 
BOULEVARD @ CHICAGO 4, ILLINOIS 


CALIFORNIA 


| 
| | 
Rie RANCH LIVE SHOW: Sweepstakes, 7 firsts out of 10 classes ©® Grand HM 
WINNIE ANDREWS RANCH [ee 
| 


x 
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THE FEED MARKETS 


* * 


* * * 


Demand — Supply — Trends — Prices 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available by 
mail from Feedstuffs correspondents, but are not necessarily those 
in effect on date of publication. The prices represent fair average 
trading values and do not necessarily represent extreme low or 
high levels at which individual sales might have occurred. A de- 
scriptive summary of supply and demand factors prevalent in the 


feed market appears on page 2. 


ALFALFA MEAL 


Boston: Demand good; supply fair; de- 
hydrated, 17% $78.75; suncured, 13% $53.50. 

Cincinnati: Demand slow; trend steady; 
supply adequate; dehydrated, 17%, 100,000 
units vitamin A $77@79.90. 

Philadelphia: Demand fair; supply moder- 
ate; 17% dehydrated, guaranteed $35. 

t Demand slow; supply ample on 
suncured, fair on dehydrated; 15% fine 
grind suncured $47 ton, carlots, prompt; 
17% protein and 100,000 A unit dehydrated 
$66 ton, carlots, prompt. 

Buff Demand quiet to steady; trend 
steady; supply ample to good; 13% sun- 
cured $54@55, 17% dehydrated $70@72, No. 
2 suncured $49@51, all Boston. 

nd polis: Demand good; trend steady 
to unchanged; supply ample; suncured, 13% 
$53; dehydrated, 17% $71. 

Portiand: Demand fair; 
supply ample; 15% $36, f.o 
hydrated $65, f.0.b. California. 

inneapolis: Demand remained quiet; 
while listed quotations on guaranteed A 
material were about unchanged, sales well 
below those figures were reported in mod- 
erate amounts, Quotations: 17% dehydrated, 
100,000 units of vitamin A guaranteed $72, 
burlaps and $67 papers; no A guarantee 
$56.50@57; 13% suncured $46.50, No. 1 fine 
ground. 

Los Angeles: Demand fair; trend upward 
on suncured, steady on dehydrated; supply 
ample; 15% suncured $47@48; 17% dehy- 
drated $58 @59. 

New Orleans: Pemand fair; trend firm; 
supply ample; dehydrated 17% guaranteed 
A content $77@79, non-guaranteed $62@64; 
13% $54@57. 

St. Louis: Demand fair; supply ample on 
dehydrated no A guarantee, very tight on 
suncured and dehydrated 100,000 A; dehy- 
drated 17% $73.90, 100,000 A, St. Louis, 
$58.90 no A guarantee, St. Louls; western 
suncured leaf $60.40, No. 1 fine $52.40, No. 1 
medium $48.40, St. Louis 

Kansas City: Demand only fair; offerings 
about sufficient; market steady at plant 
ceilings which range $67.50@70 sacked, 
Kansas City for 17% dehydrated alfalfa 
mea! with 100,009 units of vitamin A guar- 
anteeded on arrival; no A guarantee mostly 
$50@52 sacked, Kansas City, and in some 
instances up to $55 sacked, Kansas, City; 
No. 1 fine ground coneates $44. 50@45 50 
sacked, Kansas City; No. 1 \ in. sun- 
cured meal $41. 50@43 sac ked, Kansas City; 


trend higher; 
b. Idaho; de- 


No. 2 fine ground suncured meal $36@37 
sacked, Kansas City; No. 2 4 in. suncured 
meal $33@34 sacked, Kansas City 

Memphis: Demand good; trend steady; 
supply scarce; dehydrated, 17% — 
guaranteed 100,000 units vitamin A $72 
No. 1 fine suncured $51, No. 2 medium $40. 

Mil : Demand good on dehydrated, 
fair on suncured; supply fair; western de- 
hydrated, 17% with 100,000 A $69@70. with- 
out $61.50@62.50; 20% with 150,000 A $75; 
western suncured, 13% $47@48, 15% $51@52. 

Chi t Demand rather quiet; supply 
light; 17% dehydrated, 100,000 A $70; 
20% 150,000 A $80; 13% suncured No. 1 
fine ground and 15% no quotations. 

Ft. Worth: Demand good; supply of guar- 
anteed 100% limited, plentiful without guar- 
antee; dehydrated, 100,000, 17%, Kansas, 
Nebraska or West Coast $73@74, prompt; 
Texas origin, without guarantee $62@63. 
March, delivered TCP. 

Omaha: Demand good; supply ample; 
suncured $45; dehydrated, 20% $65@70, 17% 


$50, 15% $45. 
BARLEY 
Boston: Demand fair; supply tight; do- 
mestic $65. 
Philadelphia: Demand dull; 
pulverized §70, nominal. 
Seattle: Demand fair; supply good; whole 
rolled $76, all per ton, 


supply fair; 


$73, ground $73, 
ex-warehouse, I.c.l. 

New Orleans: Demand fair; trend firm; 
supply ample; pulverized feed barley $69@ 
70.50. 


Shicage: Demand good; supply light; 
$52.72, nominal. 
Baltimore: Demand good; 
$60.75, nominal. 
Milwaukee: Demand good on needles, fair 
on pulverized; supply light on needles, good 
on pulverized; needles $1.40 bu.; pulverized, 
white $65, feed $59. 
is: Demand fair; trend un- 
changed to higher; supply ample; whole 
barley $77 sacked, crimped barley $86, no 
pulverized available. 
Port : Demand good; trend higher; 
supply ample; rolled $76.50, ground $74.50. 
San Francisco: Demand good; am- 
ple; standard rolled $67, rabbit $69. 
m: Supply normal; rolled $50 @54, 
whole barley $48@52. 


FLOUR 
New Orleans: Demand om: trend steady; 
supply $135@1 


supply light; 


LOOK FOR THE O & M TAG 
—your guarantee of dependable seed 


Specializing since 1912 in the finest varieties of 
open pollinated and hybrid field seed corn, en- 
silage corn, sweet corn, popcorn, seed oats and 


Write for prices 


PACAL HAMMERS 


LAST LONGER ... 
4to 5 Times Longer 


Pacal Hammers are made of 
special alloy steel to individual 
specifications. They wear down 
uniformly and form a concave 
cutting edge. This cup-like 
striking end makes for more 
thorough crushing and grind- 
ing with any mill. 

No finer hammers are made. 


PAPER-CALMENSON & COMPANY 


AND GET THE BEST County Road 8 & Welnet St. Adjeining Highwey 36 © St. Paul 8, Minnesete 


Lealsville: Demand slow; trend steady; 
supply ample; $146 ton. 

BLOOD MEAL 

Seattle: Demand steady; supply fair; 
$120 ton, f.0.b. local packing plants. 

Portland: Demand good; trend higher; 
supply ample; $140. 

: Demand good; supply fair; 
$9 a unit of ammonia. 

New 0 :; Demand aon trend steady; 
supply adequate; $135@1 

Louisville: Deman trend steady; 
supply ample; $145 ton. 

Denver: Demand and supply good; trend 
steady; $150. 

: Demand fair to good; of- 
ferings limited; $150@160 sacked, Kansas 
City. 

San Francisco: Demand good; supply fair; 
$8.25 a unit of ammonia, $8.15 a unit of 
ammonia for screened blood. 


BONE MEAL 
San Francisco: Demand and supply fair; 


7 
Louisville: Demand fair; trend steady to 
strong; supply ample; $75@80 ton. 

New Orleans: Demand fair; trend steady; 
supply adequate; $64@68, f.o.b. dock, New 
Orleans. 

Atlanta: Demand good; trend 
supply extremely limited; 70, 
southern ports, nominal. 


BONE MEAL (STEAMED) 
Boston: Demand slow; supply good; $70. 
Cincinnati: Demand good; trend steady; 

supply adequate; $90@93 ton, sacked, f.o.b. 

Cincinnati. 
Buffalo: 

ample to good; 
Los 


strong; 
ex- vessel, 


Demand to fair; 
$76@77 
Angeles: Demand very good; supply 
limited; domestic $82, nominal. 
‘Orleans 


supply 


New : Demand good; trend steady; 
suppiy limited; $72@75 on 70% B.P.L. 
ville: Demand good; trend strong; 


ton 
: Demand good; “supply limited; 
$90, sacked. 
Kansas City: Demand + supply mod- 
erate; $95 sacked, Kansas Cit 

ver: a fair; trend. ‘steady; sup- 
ply good; $106. 
I is: Demand good; trend firm 

to unchanged; supply light; $98 sacked. 
: Demand fair; trend firm; sup- 
ply ample; $75. 
San Francisco 


: Demand god&; supply 
fair; $75. 
Chi : Demand good; supply light; 
$85 sacked. 
Ft. Worth: Demand good; supply light; 


carlots, fine $4.40, granulated unobtain- 
$4.80, granulated $5.30, f.0.b. Ft. 
th. 


BREWERS’ DRIED GRAINS 
Boston: Demand good; supply fair; $62.50. 


Chicago: Demand quiet; supply light; 
$55 @ 56.50. 
Cincinnati: Demand fair; trend steady; 


supply adequate; $60. 
New Orleans: Demand fair; trend steady; 
supply adequate; $63.30@65.30. 
isville: Demand fair; trend steady; 
supply ample; $62.50 ton. 
: Demand fair; supply good; $45, 
bulk. 

Ph : Demand slow; supply suf- 

: Demand and supply fair; 
22% $55, 24% $55.50, 26% $56.60. 

Baffalo: Demand slow to fair; trend 
steady; supply good; 24% $63@65, Boston; 
26% $60@61, Boston. 

San Francisco: Demand good; supply ade- 
quate; $54. 

Worth: Demand quiet; supply scarce; 
$63. 30, delivered Ft. Worth. 


BUTTERMILK-CONDENSED 
+ Demand good; supply tight; 
$4.50@5, nominal. 
Philadelphia: Demand light; supply ade- 
quate; $5.25. 
normal; $5.50, 100-1b. drum. 
is: Market stronger; demand 
cles supply ample; $5.50 cwt. 
Les A : Demand good; trend firm; 
supply ample; $5.45 cwt. im barrels; $5.95, 
100-lb. kegs. 
Louisville: Demand good; 
supply ample; $5.75 cwt. 
Buffalo: Demand steady; trend firm; sup- 
ply adequate; 8% 
Indianapol 


trend firm; 


is: Demand good; 
changed; supply ample; $5, 
in barrels $5.25. 
San Francisco: Demand fair; 
good; $5.35 cwt. 


BREWERS’ DRIED YEAST 
Demand and supply fair; 


trend un- 
100-lb. bag; 


supply 


8¢. carlots. 

Cincinnati: 84 ¢ Ib. in carlots. 

New York: 8\¢ Ib. in carlots. 

New Orleans: 8\%¢ Ib. in carlots. 

Pittsburgh: 8% ¢ Ib. in carlots. 

Boston: ¢ Ib. in carlots. 

Louisville: Demand fair; trend steady; 
supply ample; $160 ton. 

. Louis: Demand good; supply adequate; 
8¢ Ib. in carlots, St. Louis. 

Chicago: Demand fair; supply adequate; 
‘ : Demand fair; supply ade- 
quate; 

CALCITE CRYSTALS AND FLOUR 

Limecrest, N.J.: Crystals $8.50, carlots; 
flour $5.75. 

Bost Demand ener: supply ample; 
crystals $12.70, flour $9. 

New York: Demand steady: 
ple; crystals $11.71, flour $8.9 

Baffalo: Demand ample; 
crystals $12.33, flour $9.5 

Toledo: Demand steady 
crystals $13.70, flour $10. 


CALCIUM 

Seattle: Demand steady; supply good; 
$12 ton, ex-warehouse, truck lots. 

Port Demand good; supply ample; 
trend unchanged; $12. 

Los A Demand good; 
supply ample; $9.74. 

New Orleans: Demand good; trend steady; 
supply ample; $8.75 @9. 

Min : Prices depend on potency of 
mix; KI .6 and 25-lb. MnSO, 100-Ib. lots 
$15, plain calcium $9 ton; .5 KI $12.60. 

Denver: Demand and supply fair; trend 
steady; $15. 


supply am- 


supply ample; 


trend firm; 


CHARCOAL 
Demand fair; 
Boston: Demand and supply light; $80.50, 
f.o.b. Pennsylvania. 
fair; trend steady; 


supply limited; 


supply ample; $ 


New Orleans: Demand light; trend Ag 
supply ample; $1.75 for 40-Ib. 
charco 

Ki City: Demand and supply good; 


ansas 
$50@60, f.0.b. plant sacked, depending on 
grade and bag size. 
Port : Demand good; trend steady; 
supply ample; $100. 
: Demand steady; supply 
ample; $59.50. 


COCONUT MEAL 
Seattle: Demand slow; supply ample; 
$56 Tacoma-Seattle, carlots, March ship- 
ment. 
Portland: Demand slow; 
supply ample; $60. 
Francisco: Demand good; supply 


trend lower; 


fair; $63. 
Los : Demand good; trend unset- 
iw adequate; spot $65@67, March 


COD LIVER OIL (FORTIFIED) 
Boston: Demand good; supply ample; 
600 IC, 2,260 A 36%¢ Ib.; 300 IC, 2,000 A 
35¢; 300 Ic, — A 32% 


A 36% @40¢; 600 ICU, 1.500 A 34% @35 %¢; 
600 3,000 A 38% @41¢. 


COLLOIDAL PHOSPHATE 
Chicago: $22, carlots. 
Kansas City: $21, carlots. 
St. Louls: $20.50, carlots. 
Des Moines: $22, carlots. 
phia: $21, carlots. 
CONDENSED FISH SOLUBLES 
Boston: Demand fair; supply good; tank 
ears 5¢ Ib., drums 6¢ Ib. 
CORN GERM MEAL 
New Orleans: Demand fair; trend steady; 
supply adequate; $62@64. 
Louisville: Demand fair; 
supply ample; $65 to 
St. Louis: Demand and supply good; $51. 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis; bulk basis $7 less) 
Minneapolis: Feed $60.15, meal $86.15. 
Atlanta: Feed $66.54, meal $92.54 


trend steady; 


Boston: Feed $64.48, meal $90.48. 
: Feed $55, meal $81. 
Cleveland: Feed $61.28, meal $87.28. 


ies Feed $59.02, meal $85.02. 
Kansas City: Feed $55, meal $81. 
Louisville: Feed $60.46, meal $86.46. 
New Orleans: Feed $63.03, meal $89.03. 
New York: Feed $64.06, meal $90.06. 
Norfolk: Feed $63.45, meal $89.45. 
Philadelphia: Feed $63.65, meal $89.65. 
Pittsburgh: Feed $61.69, meal $87.69. 
St. Louis: Feed $55, meal $81. 


COTTONSEED OTL MEAL 

Beston: Demand good; supply steady; 
$99. 

Chicago: Demand quiet; supply adequate; 
$91.75. 

Memphis: Demand and supply fair; trend 
steady; prime 41% protein $83. 

Wichita: Demand slow; supply sufficient; 
41% $95. 


Cincinnati: Demand pose: trend steady; 
supply adequate; $90@ 
Philadelphia: “improved; supply 


moderate; £97. 

Seattle: Demand fair; supply tight; $90.50 
ton, delivered rail, domestic 43%, carlots. 

Baft Demand steady to good; trend 
steady; supply adequate; 41% $96.50@97, 
Buffalo basis. 

Los Angeles: Demand good; trend firm; 
supply limited; 43% $77@78, 41% $75, nom- 
inal. 

New Orleans: Demanc poor; trend firm; 
supply adequate; 41% $100@100.25. 

Louisville: Demand good; trend stronger; 
supply ample; $91.25. 

City: Demand fair to good; offer- 
market rather steady; $81.50@82 


ings fair; 
$82.50@ 


sacked, Memphis for solvent type; 
83 sacked, Memphis. for hydraulic. 
Denver: Demand good; trend steady; sup- 
ply fair; $98. 
Indi polis: Demand good; 
er; supply ample; 41% $96. 
Portland Demand good; trend firm; 
43% $78, Los Angeles. 


trend high- 


supply limited; 


Francisco: Demand good; supply 
fair; $76.50. 
Ft. Worth: Demand very slow; supply 


sufficient; trade practically limited to truck 
lots; 41%, f.0.b. ofl mills $89@90, Ft. Worth, 
$86@87 at interior oil mills in north, 
central and west Texas. 
Ogden: Supply average; 41% $80@85 
Omaha: Demand good; supply ample; 


$96. 
Atlanta: 
supply ample; $82, 
Mississippi mills. 


A AND D FEEDING OIL 


Demand poor; trend weaker; 
Georgia mills; $81, 


Les : Demand good; trend un- 
settled; supply ample; 300 D, 750 A 27@ 
29%¢; 300 D, 2,250 A 30% @33%¢. 


Boston: Demand good; supply fair; 600 
IC, 1,500 A 33%¢ Ib.; 300 IC, 2,250 A 34%¢; 
300 IC, 1,500 A 32¢; 300 IC, 750 A 28¢ 

il ce: Demand fair; supply ample; 
straight olls, 100 D $2; concentrated vita- 
min oils, 300 D, 750 A 33%¢ Ib.; 300 D, 
1,500 A 35%¢; 300 D, 2,250 A 38¢, plus 
drum deposit charge. 

New York: 300 ICU, 750 A 30@31¢; wt 
ICU, 1,500 A 31@33%¢; 300 ICU, 2,250 
34% @35%¢; 300 ICU, 3,000 A 39@40¢; soe 
ICU, 1,590 A 34% @35%¢; 600 ICU, 2,250 A 
36% @37%e; 600 ICU, 3,000 A 40@42¢. 


D ACTIVATED ANIMAL STEROL, 
POWDERED 
offerings 


11@12.6¢ 
3,000 ICU 


Kansas City: Demand good; 
about 12.6@13¢ Ib. 

New York: 1,500 ICU pr. gm. 
Ib., ton lots, fob. warehouse; 


Tupelo, Miss. : $93 25. 
Fla.: $50 


$63.75. 

DISTILLERS’ DRIED GRAINS 
New York: Demand 
supply fair; 


grains $64 
Demand good; supply light; 


very good; trend 
solubles $70, light 


on: Demand fair; supply short; light 
$64.50@66, dark $67. 50@68. 
Cincinnati: Demand fair; trend steady; 


| 
: 
| | 
| | 
| | 
| | | 
| a 
| | 
| | 
| 
“4 | 
seed barley, | — 
: j 18 @23¢ 
Pat Pending 
For Details eee 
write, wire or 
telephone us today. 


supply adequate; $60@61 sacked, f.o.b. Cin- 
cinnati. 

Demand steady; supply 

fair; $69. 

Louisville: Deman fair; trend steady; 

ample; light dark $64, solubles 


San Francisco: Demand fair; supply am- 
ple; solubles $82. 
Port Demand fair; supply ample; 
trend unchanged; solubles $75 
ffalo: Demand fair to good; trend 
steady; supply adequate; light $63@65, 
Boston; dark $65@67, Boston 
re. W Demand slow; supply mod- 
erate; corn $68.30, delivered Ft. Worth 
Omaha: Demand and supply good; $55. 
a: Demand slow; trend weaker; 
supply adequate; $66.50, Atlanta 


DRIED BEET PULP 

Boston: Demand fair; supply adequate; 
$65@66. 

Milwaukee: Demand good; supply scarce; 
$61 im papers, $66 in jutes; molasses beet 
pulp $62. 

Seattle: Demand steady; supply ample; 
$53 ton, ex-warehouse, truck lots 

ff Demand quiet to slow; trend 
steady; supply good; $59@60.50, Buffalo 
basis; $65, nominal, New York basis 

Portland: Demand slow; trend steady; 
supply ample; $50. 

Les Angeles: Demand strong; trend firm; 
supply limited; $59, packed in paper. 

New Orleans: Demand dull; trend steady; 
supply adequate; $58 @60. 

Denver: Demand and supply good; trend 
steady; $60. 

San Francisco: Demand good; supply fair; 


Ogden: Supply average; $40@ 44 
Atlanta: Demand fair; trend steady; 
am limited; $68.94, Atlanta. 


DRIED BUTTERMILK 
Chicago: Demand good; supply light; 
$12. 
Milwaukee: Demand good; supply scarce; 


Demand active; supply short; 
12¢ nominal. 


Wichita: Demand fair; supply ample; 
10.55 cwrt. 
inneapolis: Market stronger; demand 


fair; supply tight; $11.50 cwt. 
Ogden: Supply average; $8.50, 100-lb 
bag. 
New Orleans: Demand fair; trend steady; 
supply limited; $10.75@11 
Louisville: Demand fair; trend steady; 
supply ample; $240 ton. 
Buffalo: Demand and supply good; trend 
steady; 10% @10%¢. 
Indianapolis: Lemand good; trend firm 
to unchanged; supply average; $13 cwt. 
rt. W Demand light; supply lim- 
ited; local and nearby production $10@11, 
f.o.b. Ft. Worth. 
Omaha: Demand good; supply short; 
$11.50 cwt. 
DRIED CITRUS PULP 

Baffalo: Demand quiet to steady; trend 
steady; supply adequate; $53@54.50, New 
York State points. 

Sean Francisco: Demand and supply fair; 
meal $53 

New Orleans: Demand fair; trend firm; 
supply scarce; $40@42, f0o.b. shipping 


ts. 

Minneapolis: Market steady; demand fair; 
supply limited; $11.50 cwt. 

Ft. Worth: Demand good; supply about 
exhausted; $40@41; citrus meal $42@44, 
f.o.b. Rio Grande Valley. 

Atlanta: Demand good for pulp, fair 
for meal; supply adequate for pulp, limited 
for meal; trend steady for pulp, strong 


ALFALFA PRODUCTS 
FRED LAUX 


ALFALFA COMPANY 
204 S. 17th St. Omaha, Neb. 
ATlantic 7171 


$12 cwt. 


Philadelphia 
ample; $12.50@12.75. 


cwt., ex-warehouse, 


$6.25. 
Seat 


Baffalo: Demand 
steady; supply ample; 
Portland: Demand 
supply ample; $6.75. 
San Franc 


supply ample; $6.75 


supply sufficient; $6 


supply ample; 
Mi 


Mil 
60% $175. 


ited; 60% protein, 
origin $155.34 papers, 
delivered TCP. 
Louisville: Demand 
ply ample; $160 ton, 
New Orleans: 


: Demenad good; supply scarce; 


Buffalo: Demand steady 


Demand fair to good; 


good; trend steady; mixed $54@55.50, 
32 


prairie $29 
Los 


one. alfalfa $45, straw $ 


New Orleans: Demand fair; trend firm; B 


60@6.75 cwt. No 


supply good; $20.5 
Ft. 


ited; carlots, baled 


f.o.b. East Coast; 60% 


blended, West Coast 
$157.34 burlaps, March 


fair; trend easy; sup- 
off $5 ton supply adequate; § 


trend 


620 W. 26th St. 


Kanses City 8, Mo. 


San Francisco: 
$2.26 a unit of protein. 
: Demand moderate; supply coy 


to good; trend for Canadian herring 
steady; supply adequate; 11@11%¢. higher. 


2 timothy $36@38; 


for meal; Fa $37.50@40, meal $35, f.0.b. omer supply Mmited; 60% menhaden $150 New Orleans: Demand fair; trend steady; 
Florida mil @162 supply adequate; white or yellow %$67.50@ 
Min : Market steady; demand fair; 68.50. 

DRIED SKIM MILK supply ample; 70% meal $2.10 a unit of Seattle: Demand steady; supply ample; 

Boston: Demand fair; supply short; Lc.1. protein; 60% meal $2.20 a unit. burlap bags §73, paper bags $71, both de- 
12%¢ Ib. Los Demand good; trend firm; livered Seattle, cariots. 

Chicago: Demand good; supply light; supply ample; $2.15@2.25 a unit of pro- Baffale: Demand spotty to fair: trend 

$12.50. tein. steady; supply ample to good; white $70 

Demand and supply fair; @72, Boston; yellow $70@73, Boston 


Demand fair; trend firm; 
Louisville: Demand gvod; trend steady; ou . bags; ground corn $50 
pply ample; 65@ $170 
supply ample; $240 ton. Buffalo: Demand fair to good; trend Omaha: Demand and supply good; $67. 
trend steady; steady; supply ample to good; $150@152, LINSEED OIL MEAL 
Seattle: Demand fair; supply good; $15 Seattle: Demand slow; supply good; $2.15 34% $877, em erase. fair; eupply ample; 


Le.L. unit of protein, f.o.b. car Seattle, carlots Chicago: Demand fair; su 
3 pply adequate; 
meal—i.c.l. 6¢ unit 36% $74.74, 34% 875.7 
Omaha: 


Demand good; supply light; $76. 
5 


Portland: Demand good; trend steady; 
supply limited; $11. $2.25 a protein unit; converted $145 ton Ft. Werth: Demand slow; supply suffi 
; Demand good; supply HAY cient; 36% $86.63, 34% $87.63, March-July, 

; \ deli Ft. Worth 
fair; 13%¢ New York: Demand active for better y mye BR, Demand good; supply 

DRIED WHEY grades; trend unch supply light; fair; $81 
Boston: Demand moderate; supply light; timothy, No. 1 $40@42, No. 2 $31@37, No. 3 Portland: Demand good; trend higher: 
ib. Demand very poor; supply ample; | limited; 34% eastern $91, delivered; 
ladelphia: - a4 Mont 90, deli a 

Dement Hight; eupply med baled alfalfa $33, delivered truck lots, trend frm 


tle: Demand steady; supply ample; | Western Washington common points for | to higher; supply ample; 36% 
l U.S. No. 2 green. Baff. 


$7.50 cwt., ex-warehouse, 
fair to good; trend New Orleans: Demand slow to fair; trend steady; supply good; 32% %¢8@71, Buf- 
6% @6%¢. steady; supply sufficient; timothy and clover falo, $72@73, New York 
baled alfalfa $54@59, Seattle: Demand and supply fair; $90 


Angeles: Demand strong; trend up- Philadelphia: Demand fair; supply mod- 


good; $7 cwt. Demand steady; supply ward; supply of high quality somewhat lim erate; $79 
Ft. Worth: Demand good; supply ade- | !ted; baled alfalfa, US. No. 1 $34.50@36, Los Angeles: Demand good; trend firm; 
quate; carlots, $6.50 cwt., sacked, deliv- U.8 Ne 2 leafy $32 50034. U.S Ne 2 green supply adequate; $73 
ered Ft. Worth or any Texas point, or in $31@32.50. U.S. No. 2 $27.50@28.50 Kansas City: Demand fair; offerings fatr; 
ton lots out of warehouse, Ft. Worth Louisville: Demand very dull; supply 36% 8$63@63.50 bulk, Minneapolis; 4% 
Ogden: Supply average; $7.50, 100-lb. bag. | £004; trend steady; mixed hay, No. 1 $32, | $64@64.50 bulk, Minneapolis 
No. 2 $30; timothy No. 1 §30, No. 2 $28; Minneapolis: Trading was limited, and 


Les Angeles: Demand good; trend firm; alfalfa, local $26 and $24; western, No. i 


i7@18 


good; supply steady; 
second cutting al- 


Louisville: Demand fair; trend steady; falta $50@55; oat straw $26@30 
supply ample; $135 ton. Wichita: I 4 : " ffi 
Denver: Demeaa fair; trend steady; Demand good; supply suffi- 
client for prairie, inadequate for alfalfa; 


prairie $15@18, alfalfa $25@30 
average supply 
clover $25@30. 


is: Market steady; demand fair; 
supply ample; $6@6.25 cwt. Phi ia: Demand 
City: Demand fair to good; forti- a timothy and 
fied $6.50 cwt., le.l. 25¢ cwt. higher ffalo: 


Worth: Demand good; 
No. 1 alfalfa, Okla 
: D 
Demand and supply ‘air homa-Texas and western origins $50@55, 
> No. 2 $48@53; prairie, No. 1 $30@33,. No. 2 
Chicago: Demand good; supply adequate: | 327631; Johnson grass, No. 1 §36@46, No. 3 


60% protein $147.50, 
protein $136 ton, f.0.b. West Coast; herring | #93@38, delivered TCP. 
meal 73% protein $2.15 a unit of protein, den: Supply average; $1.25 bale; $23@ 
f.0.b. Seattle 26 ton, baled, in barn. 
tlanta: Demand slow; trend steady; HOMINY FEED 
> . tic 
——_ limited; 60@ $150, f.0.b. Atlantic Mil : Demand and supply fair: ‘ 
den: Supply normal; $2.15 a unit, $66. ’ 
Coast: $150@ 154. Demand quit; supply adequate; 
Ft. Worth: Demand good; offerings lim Demand fair; trend steady: 


supply ample; white $61, yellow $62. 
ten: Demand fair; 
Cincinnati; Demand fair; 


Louisville: Demand fair; 


DUST TITE BAGS 


ABILENE ALFALFA SALES 


ABILENE, KANSAS 


supply steady; $71 


FEEDSTUFFS, March 3, 195175 


I is: Demand good; trend firm 
trend higher; | to nigher; supply ample; $71 ton, delivered 
Indianapolis, including state tags and used 


Demand good; supply ample; 


alo: Demand fair to steady; trend 


for 34%. delivered rail, March shipment. 


trend steady 
Erie County 
supply lim 


trend steady; 


trend steady; 


ALFALFA MILLS 


INDEPENDENCE, KANSAS 


Elk Valley Dehydrated | 
ALFALFA MEAL 
©. | | | now available in fifty tb. paper bags 


New York St. Louis Nashville 
Chicago Omaha Enid Buffalo 
Kansas City Columbus Minneapolis 


BARLEY - 


OFFICES: 


Peoria 


Fort Worth Galveston Vancouver, B. C. 


Portland Winnipeg 
San Francisco Los Angeles 


FEED GRAINS 
KAFIR-MILO 


CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


* 


TERMINAL ELEVATORS: 


Kansas City Omaha Portland 
St. Louis Toledo Galveston 
Chicago Columbus Enid 


Buffalo Fort Worth Minneapolis 


| Me BS) 
— | supply ample; $66 ton 
Kansas City - Omaha .- Dallas DERYDRATED ' q 
F Division—MIDLAND INDUSTRIES, INC 
re 
| 
| 
| 
| 
| 
| 
| 
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Hf You'ne 


on Markets 


00. 


YOU KNOW THE FEED COST SAVINGS 
YOU CAN MAKE WITH 


MILO 


AND OTHER GRAIN SORGHUMS 


Write, Wine or Call Us for Quotes 


WE CAN ALSO SERVE YOU PROMPTLY ON 
Pouling Wheat 
and Corn 


BOARD OF TRADE BUILDING 


eLliver Meal 
eFish Meal 


CALL VICTOR 4384 


KANSAS GRAIN COMPANY 


KANSAS CITY 6, MISSOURI 


eBone Meal 


eMeat Meal 


While or wire 
Wessel, Duval & Co., Inc. 


67 Broad St. 


Direct IMPORTERS 


New York 4, N. Y. 


EsT’D 1825 


REPEL RATS and MICE 


with Larvacide Wick Bottle. Sim- 
ple, easily-set-up system gives off 
tear gas fumes, REPELS rats and 
mice in buildings, storage, walls 
and farm corn cribs. 


Send for interesting leaflet 


rer vies EASY war | 


to kilt RATS ana MICE 


Brings out rats to 
die on open floor—penetrates every crack and 
crevice. Easy and economical to apply. 


Send for descriptive literature. 


INNIS, SPEIDEN & CO 


STREET NEW TORE 


prices eased about $1 ton week 
earlier. Quotations: 36% 34% 
$64@64.50 bulk, Minneapolis. 

Denver: Demand and supply fair; trend 
steady; $83. 

Louisville: Demand good; trend steady; 
supply fair; $80.30 ton 

New Orleans: Demand good; trend firm; 
supply limited; 36% $89.50@90. 

Cincinnati: Demand fair; trend steady; 
supply adequate; 34% old process $80. 
Wichita: Demand fair; supply ample; 


on: Demand limited; supply ade- 

quate; $84@85. 
MALT SPROUTS 

Demand quiet; supply adequate; 

$47@47.5 

St. Eeakee Demand and supply good; $49, 


sacked. 
MEAT SCRAPS 
St. Paul: 50% meat and bone scraps $119. 
a City: 50% meat and bone scraps 


™ Angeles: Demand good; trend steady; 
supply adequate; $1.85@2 a unit of protein. 

Chicago: Demand fair; supply light; 50% 
protein $110@120, bulk. 

Buffalo: Demand fair to steady; trend 
steady: supply good; $109.50@111 ton. 

Ft. Worth: Demand good; supply light; 
meat and bone, 50% $102@107, f.o.b. Ft. 


Worth 
MILLFEED 

jis: Prices on most items de- 
clined $1@2 from last week as demand 
slackened, Standard midds., however, were 
independently strong and limited in sup- 
ply, advancing $1@1.50. Quotations: bran 
$52@52.50, standard midds. $55.50@56, red 


Kansas City: Demand slow; offerings 
adequate, market weak having taken a de- 
cline of $2@2.50 ton in the past three days. 
Quotations: bran $47.25@48, shorts $53.50 


Chicago: Demand quiet; supply adequate; 
bran $53.50, standard midds. $58.50, flour 
midds. $59.50; red dog $61.50. 

‘t. Louis: Demand fair; supply ample; 
bran $52.25, shorts $58, spot delivered St. 
Louis switching limits. 

alo: Demand steady to good; trend 
firm to steady; supply good; standard bran 
$60@61, standard midds. $61@62, flour 
midds. $63.50@64.50, red dog $64@65 

New Orleans: Demand good; trend high- 
er; supply sufficient; bran $59.10@60, shorts 
$64.75@65, red dog $71. 

Los Angeles: Demand fair; trend unset- 
tled; supply ample; spot, standard mill run 
$56.50@57.50, March $59; bran $63@64. 

on: Demand cautious; supply steady; 
standard bran $61.75@63.50, middilings $64 


@ 64.50 
MINERAL FEED 
St. Paul: All-purpose with iodine $85. 
Sioux City: All-purpose with iodine $80. 
Les Angeles: Demand good; trend steady; 
supply ample; all-purpose with iodine $70. 
Denver: Demand fair; trend steady; sup 
ply good; all-purpose with lodine $93 cwt., 


$98 bleck. 
Portland: Demand good; supply ample; 
trend unchanged; $40@50. 


Kansas City: All-purpose with iodine $80 
sacked, Kansas City; 59-Ib. blocks, packed 
in individual cartons $85. 


MOLASSES 

Los Angeles: Demand good; trend firm; 
supply ample; $46, f.0.b. tank cars, Los 
Angeles harbor. 

New Orleans: Demand fair to spotty: 
trend steady; supply limited; 35¢ gal., tank 
cars, f.0.b. New Orleans. 

Lodisville: Demand fair; trend steady; 
supply ample; 35¢ gal., tank cars, f.o.b. 
Gulf ports for blackstrap. 

Milwaukee: Demand and supply fair; 
blackstrap $73@74. 

Memphis: Demand good; trend at ceil- 
ing; supply tight; blackstrap 35¢ gal., tank 
cars, f.0.b. New Orleans. 

Boston: Demand good; supply light; 37¢ 
gal. in tank car lots. 

Cincinnati: Demand fair; trend steady; 
supply adequate; 35¢ gal., f.0.b. New Or- 
leans. 


Seattle: Demand good; supply ample; 
$46 ton in tank cars, $15.70, 600-Ib. drum. 
Buffalo 


: Demand good; trend firm; sup- 
ply tight to fair; $66@68.50. 

1 t Demand good; trend firm 
to unchanged; supply ample; 50-gal. drum 
$25.95, including drum; bulk, 50 gal. $22.95, 
ton $78.42, barrels extra. 

Portiand: Demand good; trend steady; 
supply ample; cane $46, beet $46. 

San Francisco: Demand good; supply 
fair; $46 ton, f.0.b. cars Richmond, Cal. 

Ft. Worth: Demand good; supply short; 
blackstrap, prompt 36¢ gal.. f.0.b. Houston; 
$70.01 ton, delivered Ft. Worth. 

Denver: Demand good; trend steady; 
supply fair; $4 owt. 

Kansas City: Demand good; offerings 
fair; market steady at 35¢ gal.. New Or- 
leans, with an occasional resale car at 


34% ¢ gal. 
MOLASSES 
Minneapolis: Market steady; demand fair; 
supply limited; 35¢ gal., f.0.b. New Orleans. 


NIACIN 
New York: Demand heavy; supply not 
Pressing; $9 kilo. 


OAT PRODUCTS 

New Orleans: Demand quiet; trend steady; 
supply sufficient; pulverized white oats 
$75@77, mixed feed oats $71, feeding rolled 
oats $122, 5% reground oat feed $44.40. 

isy Demand good; trend steady; 
supply ample; reground $39; rolled oats, 
groats and feeding oatmeal $102; fine ground 
$96.50, pulverized $70. 

St. Leuis: Demand fair; supply scarce 
for reground oat feed, ample for pulverized 
white oats; reground oat feed $36, 5% pro- 
tein $1 higher; pulverized white oats $66, 
choice $68. 

Chicago: Demand quiet; supply light; 
reground oat feed $31, fine ground feed- 
‘ens oatmeal $94.25, feeding rolled oats $110 

il 

Milwaukee: Demand fair on pulverized, 
good on balance: supply ample on pulver- 
ized, scarce on balance; pulverized, white 
$64, feed $57; molasses oat feed $41; re- 
grounds, 3% $34, 5% 835. 

Memphis: Demand and supply fair; trend 
lower; 3%% protein reground oat feed $37. 

Boston: Demand good; supply fair; white 
pulverized $77, reground oat feed, Argen- 
tine $33, Canadian $34.50. 

Philadelphia: Demand quiet; supply suf- 
ficient; pulverized white $75; Canadian re- 
ground $40, domestic $39. 

Baffalo: Demand fair to steady; trend 
firm; supply good; $31@32; pulverized white 
oats $65@66. 

Indianapolis: Demand good; trend steady 
to higher; supply ample; pulverized oats 
$69, pulverized white oats $75, steel-cut 
oats $110, oat groats $110, fine ground 
oatmeal $108, rolled oats $118, whole ground 
oats $70, recleaned No. 2 white oats $1.13 
bu., sacks extra. 

Portland: Demand good; trend higher: 
supply limited; gapee $80, ground $78, 
cleaned white $80 

Mi : Demand ts reported slow to 
fair, with prices on some items reduced 
this week in line with declines in cash 
oats. Quotations: poultry rolled oats $106, 
standard pulverized oats $67.50, feeding 
rolled oats $109, feeding oatmeal $90, re- 
ground oat f 30. 

OYSTER SHELL 

Los : Demand steady; trend firm; 
supply ample; eastern $27.53 packed in bur- 
lap. $23.03 im paper; local $13@15 

New Orleans: Demand good: trend strong: 
supply ample; $10.75@11, Louisiana origin. 

Leuisville: Demand good; trend firm; 
supply ample; $20 ton. 

Denver: Demand fair; trend steady; sup- 
ply ample; $1.30 cwt. 

jon: Demand very good; supply am- 
ple; paper $20.11, cloth $21.61. 

Seattle: Demand fair; supply ample; 
western $24, eastern $27, ex-warehouse, 
Le.L 


San Francisco: Demand fair; supply am- 
ple; local $13, eastern $24. 
: De ; trend steady; 


mand good 
supply ample; western shell $26, granite 


Marry Cohen 


NEW POSTS—Murry Cohen recently was appointed director of grain pur- 


Mr. Cohen is a graduate of Michigan State College and has been with 
Seagram for nearly 12 years. He formerly was business manager for the 
Seagram production division and was manager of the Louisville plant for 
three years before taking over his present position. Mr. Mather, a graduate 
of the School of Agriculture at Kansas State College, has been with Seagram 
for 13 years. In the past he held a similar grain department position for 
five years, and for the past three years he has been a production representa- 
distributors. 


tive to the Seagram 


4 | 
q 
Roland S. Mather ‘ 
a chasing and grain product sales for Joseph E. Seagram & Sons, Inc., Louis- 
ville. Roland 8. Mather has been named associate director of this operation. ; 
| 
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@tits $26, crystal erits $38. western shell | supply adequate; $72@74 bulk, f.0.b. De- GuaLewEs SEED Manufacturers Assn., Feb. 26 at Ho- 
: Demand ow; supply ample; yori (sma Bome avail- 
PRANUT om. MEAL $101 ton, March, carlots, 44% protein; | able; local grown poultry grade $15 cwt.. Mr. Gove, sales development man- 
New Orleans: Demand good; trend strong; $103.50 ton, April-September, carlota, 44% sacked, f.0.b. St. Louis; _ black = ager of Minnesota Mining, said that 
supply scarce; 45% $71@72, f.0.b. mill. protein. ewt.. sacked, f.0.b. St. is, mo carlo’ , 
yd Sonam a trend strong; Baffalo: Demand slow to fair; trend | available; parrot sunflower seed, large black, | service in most cases means passing 
supply ample; $74, f.0.b. Georgia mills; | steady; cunply geet: as Sos $74, —_ large gray, both $20 cwt, St. Louis. on of ideas of how to improve the 
$74, f.0.b. Alabama mills. catur; 44% offe eatur; resal TANKAGE business. In “showing” 
Milwaukee: Demand ly scarce; | meal offered between $72@73. prospect . 
26% $59, 45% $87. agianences Indianapolis: Demand good; trend strong Kansas City: Demand fair to good; what one has to sell the salesman 
to higher; supply ample; 44% $87. ket steady; 60% digester tankage $1290 anned rds—not ned 
PEAT MOSS : Demand fair; trend higher; | 19°, sacked, Kansas City. should use pl we Ot Cam 
Les Angeles: Demand fair; trend steady; | supply ample; March $69, f.0.b. Decatur; ao a good; supply light: | speeches. 
supply ample; Canadian $3.13 bale, carlots. May forward §72. B. P final ts estion to buy. 
: Demand light; supply ample; Les Angeles: Demand spotty; trend un- | , Milwaukee: Demand very good; supply The point, sugges! to the 
poultry moss $2.85, horticultural $2.86. settled; supply ample; spot or transit $69@ ~~ iy BH S La cod; $130 is the important follow-up to 
New York: Demand seasonal; trend 71 bulk, Decatur, equivalent $100.01@102.01 bulk . : ey Gwe * | other two steps, he said. 
steady; supply sufficient; Canadian $2.90 delivered sacked; futures $2@3 over. Fr. Ww 
@3, imported $2.35@2.50. New Orleans: Demand fair; trend steady; | cient; ‘Son dinester 
Boston: eady; supply ade- supply ample; 41% $96@96.50. Ft. Worth. COMPLETE LINE oF BROODERS 
quate; carlots $2.65@2.76 bale; Lei. $2.85 Louisville: Demand and supply good; trend Baffalo: Demand slow; trend steady; . 
@ 2.90. steady; $85 ton. supply ample; dehydrated $134, nom- 
Philadelphia: Demand average; supply Chicago: Demand quiet; supply adequate; | inal 
good, imported, ~ > bale $3 41% protein $77, bulk; 44% $77, bulk Wichita: Demand supply ample; 
Deman. iow; supply ample; Minneapolis: Soybean of] meal continued 0% $129, plan 
92.60 Dale, | warehouse, either horticul- | to be quoted in a wide range, with some supply limited; 
processors asking the full ceiling price % 
Port! ; Demand good; trend steady; Supplies were available at $6 under this Denver: Demand and supply good; trend ELECTRIC oll 
supply ample; $2.90. level, however, with the market on western | Steady; $125. ALSO GAS AND COAL BROODERS 
— Francisco: Demand and supply fair; shipment meal about $68 bulk, Decatur Louisville: Demand slow; trend easy; 
$3.10 bale. San Francisco: Demand fair; supply am- $138 ten, Bete BROWER’S 
POTASSIUM IODIDE, U.S.P. ple; $102. . leans: rite ter 
Yesk: Demand Ft. Worth: Demand inactive; supply suf- supply sufficient; 60% $139@143.50. LER PRICES 
changed supply ample pon Ib. lots $2.15 ficient, offerings principally from re-sellers St. Foal: 60m. digester yard CATALOG...LOW DEA 
° — only; 41% $90.63@92.63, scattered March, Siow World's Line Poultry Supplies 
delivered Ft. Worth; offerings of 44@ WHEAT GERM Largest of 
Ib lots $2.08, 26-ib. lots $2.11. Supply average; $100@104. Chicago: Market easier; demand slow; BROWER MFG. CO. 
St. Louis: a and supply good; Omaha: Demand good; supply ample; $85 supplies ample; $70. 446 No. 3rd QUINCY, ILL. 
pure potassium iodide, U.s.P., 100-I1b. a 
lots $2.17 im fiber drums, 25-1b. lots $2.20 
| mills; 44% $81.50, f.0.b. Tennessee mills; | SALES METHOD OUTLINED 
$2.06 | 49% $86, f.0.b. North Carolina mills 
~ Decatur ur: Demand fair; supply adequate; 
in iota im | Demand AT N.W. FEED GATHERING 
Kansas City: Demand fair to good; trad- 
RIBOFLAVIN ing activity slowed considerably in last MINNEAPOLIS—"“Serve, show and 
New York: 12%¢ gm. equivalent, freight oat suggest” were cited as the best guides 
70@70.50 bulk, Decatur; » fo 
.— y : Demand and supply good; western spot shipment $71 bulk, Decatur; to successful selling by William Gove, wed LAYING BATTERIES Chick Fountains 
1244 gram of contained ributavin, | #71, bulk, Decatur tor | Minnesota Mining & Mfg. Co.. at a | BY OVER 10,000 DEALERS 
dinner meeting of the Northwest Feed 
ady; $ 


tency dried fermentation solubles. 
RICE BY-PRODUCTS 


Memphis: Demand good; trend up; supply 
Poor; bran $48, f.o.b. Arkansas points. 

Atlanta: Demand slow; trend steady; 7 
supply very limited; bran $47, Louisiana 
mills, nominal. 

Ft. Worth: Demand good; supply mod- A 


erate; rice bran, nominal $48@49, prompt; 


prompt Products of American Industry 
tales bran $61, polish ALL POTENCIES QUICK DELIVERY 


: Demand slow; trend steady; 


NEW ENGLAND BY-PRODUCTS CORP. 


to 


supply ample; $38.50@40, New York Distributors for G Pew F Led., By P Jucts Div. 


Buying interest is slack, 


Minneapolis: 
Quotations: “dust lights 177 Milk Street BOSTON 9, MASS. 


medium §24@32, heavies $33@43; Canadian 
refuse screenings $26@28 bulk, Duluth; 
Canadian ground screenings $35@38 sacked, P 
uth. 
Chicage: Demand slowed up; supply am- 
ple; ground grain 5, 
refuse screenings $29.55. _ 


SORGHUMS 

New Orleans: Demand dull; trend steady; 
supply adequate; No. 2 milo $2.71@2.72, 
Kansas City. 

Kansas City: Demand a little easier; 
offerings fair to good; No. 2 yellow milo 
$2.62@2.65, Kansas City. 

Ft. Worth: Demand limited; supply suf- 
ficient; carlots, bulk, No. 2 yellow milo $2.56 
@2.63, delivered TCP. 

SOYBEAN OTL MEAL 

Milwaukee: Demand and supply fair; 
41 to 44% $85. 

Memphis: Demand and supply fair; trend 
steady; prime 41@ protein $82, old process, 
sacked, f.0.b. Memphis. 

: Demand cautious; supply im- 
proved; $89. 

Wichita: Demand fair; supply adequate; 
41% $91, f.0.b. Wichita. 

iladelphia: Demand good; supply mod- 
erate; $93, nominal. 

Cincinnati: Demand fair; trend steady; 


kills entire colonies of RATS 


Black Leaf Warfarin is the new rat and mouse 
killer now receiving nationwide p™blicity in leading 
magazines, newspapers, farm papers, and technical 
publications. 


Tasteless, odorless Black Leaf Warfarin mixes easily 


Gor 


COD LIVER & FEFDING 


Warehouse Stocks Available with any bait and never develops “bait shyness.”’ Rats 

For Immediate Delivery and mice continue to eat it until they die without suffering. 

Oe eee Because they never know what kills them, entire 

colonies are easily destroyed by continuous use of 

Phone: LINCOLN 8858 == Black Leaf Warfarin. It’s economical and highly effec- 

comtacr Maison, Wisconsin AN tive. Only one part is mixed with 19 parts of corn meal, 
. Ww 


meat, fish or other acceptable bait. Developed by Wis 
peas Ped Sore, AN R AT consin Alumni Research Foundation, this formula is 


Milwaukee, Wis. 


Phone: BROADWAY 2-4580 AWN AND moUSE backed by thousands of tests. 


CONTACT: aN LER Black Leaf Warfarin is available in quarter-pound, 
Fg. ON x Ki L half-pound and one-pound containers. Full directions 


on each package. 


WATERLOO CO. goss 
TOTAL 100.0% 
Potent No. 2.427 s7é T BY. 


RICHMOND, VIRGINIA 
Dependable Pest Control Products Since 1885 


| 
| 
| 
ja 
2 | NET WEIGHT, HALY POUND 
EMICAL CORPORATION 
: 177 Milk St. BOSTON 6, MASS. 
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LACTO-VITA 


Devold’s Pure Cod Liver Oil — Veterinary Grade 
Devold’s Cod Liver Oils with Vitamins added 
Marden’s Feeding A & D Oils 
Dri-Dee3—Brewers’ Yeast—Wheat Germ Oil — 


Dried Milk Products 


No” Order Too Large—None Too Small 


LACTO-VEE PRODUCTS COMPANY 
DAYTON 2, OHIO 


FOR-CLO 


D 


625 E. 16th Ave. 


with 


SAFE, SURE 


REGISTERED 


THE 4-WAY GRAIN FUMIGANT 


Tetrafume kills all forms of insects, 
whether eggs, larvae or adults! Leaves 
no odor, taste or stain on grain of 
sacking. 


4-WAY PROTECTION... 

(1) Tetrafume kills weevils and other 
insects in grain. (2) Removes musty or 
ground odors. (3) weeny’ temperature of 
the grain, cuts ng | of heat 

(4) Retards damage from high moisture 
content. 

Does Not Burn or Explode . 
Tetrafume is safe and easy to use. it is 
sprinkled directly on the grain and re- 
leases a heavy gas which slowly settles 
through the grain, giving complete pene- 
tration. Safe to handle. Non-poisonous. 
your Douglas sa write 
irect. 


bas Chemical and § 


NCORPORATED 
BRANCH WAREHOUSES: CINCINNATI, OHIO, AUGUSTA, GEORGIA, 
SPOKANE, WASHINGTON, MINNEAPOLIS, MINNESOTA, PORTLAND, 


Fully explains how to protect 
grain from damage by 
Insects peste odors, 
Write today. 


N. Kansas City 16, Mo. 


Labor Department 
Schedules Hearing 
on ‘Production Area’ 


WASHINGTON—The Wage and 
Hour and Public Contracts Divisions 
of the U.S. Department of Labor will 
hold a public hearing in Washington, 
beginning April 2, to consider pos- 
sible revisions or amendments of the 
regulations pertaining to the defini- 
tion of “area of production.” 

The Fair Labor Standards Act pro- 
vides a year-round exemption from 
both the minimum wage and over- 
time pay provisions for employees 
engaged in certain enumerated oper- 
ations on agricultural or horticultur- 
al commodities and in the manufac- 
ture of dairy products. 

Another section of the Act provides 
a 14-workweek exemption from 
the overtime pay provisions alone for 
employees engaged in first processing 
of agricultural or horticultural com- 
modities during seasonal operations. 

Exemption under these provisions 
is dependent upon whether the em- 
ployee is employed or whether the 
employer is engaged in such activi- 
ties “within the area of production” 
as that phrase is defined in the reg- 
ulations. 

The current definitions are based 
on mileage and population tests and 
have been in effect since December, 
1946. In recent months a number 
of interested individuals and groups 
represented to the Wages and Hours 
Administrator that substantial eco- 
nomic discrimination exists between 
establishments which meet the re- 
quirements of the present definitions 
and those who do not. It is also 
claimed that changes have taken 
place in regard to factors which pro- 
vides the basis and the Administra- 
tor has been petitioned to modify the 
present definitions. 

The hearings will be open at 10 
a.m. in Conference Room B of the 
Interdepartmental Auditorium, ad- 
joining the Department of Labor 
Building. Proposals to be considered 
will be made available to all interest- 
ed parties upon request to the Ad- 
ministrator. 

Interested persons desiring to be 
heard at the public hearing must no- 
tify the Administrator by March 23. 
Written statements may be filed in 
lieu of personal appearance at any 
time prior to April 2, the hearing 
date. 


COMMANDER-LARABEE FEED 
PLANT OPENING SCHEDULED 


KANSAS CITY—A two-day cele- 
bration and company meeting will 
mark the opening of the new for- 
mula feed plant of the Commander- 
Larabee Milling Co. in Wellington, 
Kansas, March 7-8. The new facili- 
ties, which have a potential capacity 
of 250 tons a day, replace those de- 
stroyed by fire in July, 1950. 

Attending the Wellington event will 
be executives from the Kansas City 
and Minneapolis offices of the com- 
pany, sales representatives from Mis- 
souri, Kansas, Oklahoma, Arkansas, 
Mississippi and Texas, elevator man- 
agers of Commander-Larabee coun- 
try stations in southern Kansas and 
dealers of Larabee’s Sunfed Feeds. 

In charge of the meeting is Earl 
E. Branson, manager of the Kansas 
City formula feed division. 

Principal speakers at the confer- 
ence will be Dr. J. W. Hayward, 
director of nutritional research, Arch- 
er-Daniels-Midland Co., Minneapolis, 
and Earl Hanson, assistant director 


NORTE EAST 
© Feed Mill Company 


MINNEAPOLIS 13, MINNESOTA 


of nutritional research. They will dis- 
cuss the need for good feeding prac- 
tices, vitamin Bx, antibiotics and 
other phases of formula feed opera- 
tions. 

A chicken dinner will be held 
March 7. 

Jones-Hettelsater Construction Co., 
Kansas City, was contractor for the 
plant. The facilities have been com- 
pletely re-equipped with new pellet 
and granule machinery, packaging 
equipment, automatic scales, hammer- 
mills and grinders. The storage ca- 
pacity has been increased over the 
old structure. The plant is located at 
the site of the Commander-Larabee 
1,250,000 bu. terminal elevator. 

The manager of the new mill is 
Phares Diehl. 

A dealers’ meeting will be held 
March 5 at Marysville, location of 
the other southwestern formula feed 
plant operated by the company. A 
turkey dinner will be held in connec- 
tion with this conference. 


DISTANT OILSEED MEAL 
FUTURES TURN WEAKER 


MEMPHIS—Near months held firm 
but distants sold off in moderate 
trading on the protein meal futures 
market of the Memphis Merchants 
Exchange this week. 

March cottonseed oil meal traded 
at the ceiling price early in the week, 
and there was also strength in May 
and July, but other deliveries of that 
protein declined as much as $1.75@ 
2.25 ton during the week ended Feb. 
27. On the soybean oil meal side 
the nearby March delivery gained 
$1.50 during the period, while other 
months sold off 5¢@$2.50 ton. 

Weakness in the distants was at- 
tributed somewhat to declines in 
grains on the board of trade. Activ- 
ity fluctuated, but no great volume 
was recorded during any session. Most 
trading was on the soybean oil meal 
side. 


Markets 


(Continued from page 2) 


week, but this has not yet been re- 
flected in replacement buying. Inven- 
tories in the hands of dealers are not 
believed to be large. 

Uncertainty continues in the minds 
of chicken and turkey raisers about 
contracting for chicks and poults. 
They are concerned over possible la- 
bor shortages later in the season as 
the military draft absorbs men. A 
feeding program requires six to eight 
months, and they do not want to get 
spread out on a large scale and run 
short of help. 

Broiler feed demand is good, with 
prices of finished birds still on the 
upgrade and showing satisfactory re- 
turns to growers. Egg mashes are in 
only fair call, but showing some im- 
provement as a result of stiffer egg 
prices. 

Cattle and hog rations are mov- 
ing well, but dairy feeds continue 
dull. Thawing weather over most of 
the area the past week or two has 
made quagmires of fields and some 
country roads, which has _ handi- 
capped movement of field roughage 
and grain to feedlots. 

Mills are pretty well caught up 
on back orders which accumulated 
during the freight jam and boxcar 


NATIONAL SALES AGENTS 
“TOPTEST” 
Dehydrated Alfalfa Meal with Oil 


Frep De Horr ComPpANy 
Merchants Exchange Bidg. San Francisco 4 


INGREDIENTS 


OF ALL KINDS 


| 
| 
4 = 
Ca 
Me 
| Ye 9 
| 
MARK 
WEEVIL KILLER 
= 
Phars 
FREE 
BOOK | 


shortage. Production is mostly five 
days a week on about three fourths 
of capacity. 
Prices are about steady with a 
week ago. 

¥ 


Tax Deadline Limits 
Feed Buying in 
Southern California 


Hatcheries report continued good 
demand for chicks, and while most 
feed companies in southern Cali- 
fornia report business as only fair 
at the moment they are most optim- 
istic about the volume of formula 
feeds during the coming spring and 
summer months. 

Dairymen have in mind continued 
high milk production and are very 
particular about the quality of their 
hay purchases. Reported heavy reduc- 
tion in alfalfa acreage throughout the 
state and the possibility of a late 
season together with the relative 
high prices of other dairy feeds has 
contributed to the interest in baled 
alfalfa. Many dairymen are figuring 
their requirements much further in 
advance than is usual at this season 
of the year. The hay market has re- 
flected these circumstances, and good 
quality is selling readily at $3450@ 
36 on a cash basis and $1@1.50 high- 
er for credit. Country replacement 
costs are very high, and alfalfa re- 
maining in growers hands is firmly 
held and limited in tonnage. 

Trading in grains and concentrates 
has been slow this week. Some com- 
modities offered on a resale basis for 
immediate take-out sold below cur- 
rent quotations, as owners faced the 
deadline on taxes and preferred to 
reduce inventories. Buyers are pur- 
chasing in very small quantities for 
use during the next few days only 
or with specified delivery after 
March 5. 


Dairy Feed Buying 
Leads Northeastern 


Formula Volume 


Northeastern area formula feed 
production held up well again the 
past week, with all but two of the 
mills reporting their full running 
time. The mills are running on more 
or less of day-to-day basis, although 
based entirely on the orders received 
from day to day, as well as on the 
very serious car shortage. 

The best demand for formula feed 
is coming from the dairy side, with 
the poultry running secondary. Chick- 
en starter feeds are beginning to pick 
up in slightly better volume than at 
any time so far this season. Turkey 
flocks are just beginning to get start- 
ed in this area and are no factor in 
the feed situation as yet according 
to the mills. Ingredient prices are lit- 
tle changed from the previous week. 


Hog, Chick Trade 
Best for Ohio 


Valley Industry 


Buyers of formula feeds in the 
Ohio Valley area are at present only 
in the market for supplies needed for 
immediate feeding. Consequently, 
business continues only fair. 

The only bright side of the picture 
is represented by hog and brooder 
feeds, the first because hogs are pre- 
sently providing farmers with their 
best proportionate returns at stock- 
yards, and the second because of the 
seasonal baby chick flocks, which are 
an important product in many valley 
districts. This situation should con- 
tinue well through the spring season, 
with consequent steady demands for 
poultry feeds. 

Current prices for formula feeds 
continue on the upgrade, having ad- 
vanced during the last week $1@2 
ton. Mills are now operating at from 
75% to full capacity on the basis of 
a five-day week. 
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You can rely on Mills’ facilities and resources to 
furnish uniform high quality every month in the year. 
Fresh production from the mntion’s Southwest during winter 
months — skillful blending=adequate storage — continuous 
rigid scientific controls in ral Mills’ own modern labora- 


tory — all combineto-asstre dehydrated alfalfa of superior 


MAIN OFFICE AND LABORATORY AT DUNBRIDGE, OHIO 
Plants also at Cygnet, Ohio; West Liberty, Ohio; Yume, Arizona; and West Moreland, Califomie 


competitive prices. Regardless of when you buy 
or the amount you use, be sure of uniform high quality — 
with Cent-O-Green. 
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